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ABSTRACT 
 

 

This study analyzes the objectives and importance of International Women’s Day by 

considering the first activist, Clara Zetkin’s arguments. The study aims to show how 

8
th

 March has started to be celebrated in most of the countries. Since International 

Women’s Day is an opportunity to defend women’s rights and the issues of gender, 

this study examines how the celebration of International Women’s Day has been 

changed from its existence. Thus, 8 March presentations in 2012 are explained in this 

study.  

 

Throughout the study, the journalists’ views on women and 8
th

 March are analyzed 

by considering the media texts in the four daily TRNC’s newspapers which are 

Havadis, Yeni Düzen, Halkın Sesi and Vatan between March 1 and March 10 in 

2012. The weekly newspaper which is Yeni Çağ has also been collected for 3 weeks 

to evaluate how the news, columns and advertisements about International Women’s 

Day takes place on March 1, March 8 and March 15 in 2012. Furthermore, all 

presses in the newspapers are also taken into account to show how women are 

represented from the first of March to the tenth of March. By doing content analysis, 

all columns, news and advertisements which are about women in 5 TRNC’s 

newspapers are examined in this study. Thus, this study aims to demonstrate 

different media presentations during 8
th

 March week in the TRNC’s newspapers.    

 

Keywords: 8 March, gender, journalists, press, women, content analysis, media 

presentations.  

 

 

 



 

 

ÖZ 
 

Çalışma, Dünya Kadınlar Günü’nün hedeflerini ve önemini, ilk aktivist Clara 

Zetkin’nin görüşlerini göz önünde bulundurarak analiz eder. Bu çalışma aynı 

zamanda 8 Mart’ın birçok ülkede nasıl kutlanmaya başlandığını göstermeyi de 

hedefler. Dünya Kadınlar Günü, kadın haklarını ve cinsiyet konularını savunmak için 

bir fırsat olduğundan dolayı, bu çalışmada Dünya Kadınlar Günü kutlama şeklinin 

başlangıcından bu yana nasıl değiştiği araştırılmıştır. Bu yüzden 2012’deki 8 Mart 

sunumları da çalışmada yer almaktadır.   

 

Bu çalışma, 8 Mart sunumunu ve kadınlar hakkındaki görüşleri günlük dört Kuzey 

Kıbrıs gazetesi olan Havadis, Yeni Düzen, Halkın Sesi ve Vatan gazetelerindeki 

haberlere bakarak 1 Mart ve 10 Mart 2012 tarihleri arasında inceler. Haftalık gazete 

olan Yeni Çağ gazetesi ise 1 Mart, 8Mart ve 15 Mart 2012 tarihlerinde Dünya 

Kadınlar Günü hakkındaki haberleri köşe yazılarını ve reklamları analiz etmek için 

toplanmıştır. Ayrıca, gazetelerdeki tüm basımlar 1 Mart ve 10 Mart tarihleri arasında 

kadınların nasıl gösterildiğini belirtmek için göz önünde bulundurulmuştur. Bu 

çalışmada, 5 Kuzey Kıbrıs gazetesindeki kadınlar hakkında olan bütün köşe yazıları, 

haberler ve reklamlar içerik analizi yapılarak incelenir. Bu yüzden bu çalışma Kuzey 

Kıbrıs Gazetelerinde 8 Mart etkisi altında olan farklı kadın sunumlarını göstermeyi 

hedefler. 

 

Anahtar Kelimeler: 8 Mart, cinsiyet, gazeteler, basım, kadınlar, içerik analizi, kadın 

sunumları.  
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Chapter 1 

 

INTRODUCTION                

                                                                                                             

International Women’s Day is celebrated by many countries every 8
th

 of March to 

articulate the achievements of women and promote women’s rights. The aim is to 

draw attention not only to gender equality, but also to the problems that women have 

faced for many years. However, nowadays, International Women’s Day is a 

celebration when men mostly buy flowers for women. Instead of raising 

consciousness about women’s problems, people celebrate this date as an ordinary 

festival. As European Progressive studies also demonstrate, Clara Zetkin could not 

have predicted the number of   flowers which would be sold on International 

Women’s Day.  

 

According to the Foundation for European Progressive Studies, International 

Women’s Day is not linked to universal suffrage, social security or protection for 

women; it is linked to an ordinary celebration when men go to the flower shop for 

women. Even if men represent themselves as feminist individuals, they do not try to 

solve the problems of women directly, even on International Women’s Day (Feps-

europe 2012, p.1). Thus, March 8
th

 should not be celebrated as an ordinary festival, 

because International Women’s Day defends equal access to education, training, 



 

 

science, voting and technology by improving women’s economic, political and social 

conditions. 

 

The media play an important role in shaping and constructing the opinions of people 

about women’s issues and International Women’s Day. Thus, this study aims to 

demonstrate how the media reflect International Women’s Day and women’s issues 

in the Turkish Republic of Northern Cyprus (TRNC).  The analysis of the media’s 

approach to International Women’s Day and women’s issues will be explained in 

relation with the theories such as Critical Cultural Theory, Gramsci’s concept of 

hegemony, and the Frankfurt School.   

 

This study analyzes how International Women’s Day and women’s issues are 

reflected in four of the TRNC’s daily newspapers – Vatan, Havadis, Yeni Düzen and 

Halkın Sesi – for the period between March 1 and March 10, in 2012. In addition, the 

weekly newspaper Yeni Çağ for March 1, March 8 and March 15 is considered. The 

aim is also to show how the weekly newspaper represents International Women’s 

Day and women’s issues. Throughout the study, the various characteristics and the 

dynamics of the Non-Governmental Organizations (NGOs dealing with women 

issues) in North Cyprus have been analyzed through interviews with the managers of 

NGOs dealing with women issues in North Cyprus to show whether these 

organizations’ manifestoes, performances and objectives are represented directly or 

not in the TRNC’s newspapers. 

 

Lastly, media texts, comprising interviews, columns, hard news, soft news, 

horoscopes, sports and biography are examined to determine whether or not they 



 

 

include content in areas such as health, the achievements of women, 

exhibitions/activities, visits/charity, NGOs dealing with women issues, 

products/promotions, women’s rights, humorous stories, recipes/meals, culture-art, 

violence and immigration. A content analysis is carried out to show the topics 

highlighted during the week of March 8 and in March 8 presentations, in relation to 

women’s issues and movements.  

1.1 The Problem 

Nowadays, March 8
th

 which is expected to be a day for consciousness rising on the 

women issues, is being celebrated as an ordinary festival without enough reference to 

the issues such as equal rights, social security or protection for women in the media 

(Feps-europe 2012, p.1). Therefore, this study does not only attempt to investigate 

the media’s approach to International Women’s Day during the week of March 8th in 

North Cyprus, but also examines the subjects raised during this period related to 

women and women’s movements. Additionally, it analyzes the media’s impact on 

the presentation of non-governmental women organizations’, beside their objectives 

and activities reflected in the five TRNC newspapers.   

1.2 Research Questions 

In this research study, the following questions will be answered: 

 

1. Which subjects related to women or women’s movements such as NGOs dealing 

with women issues in North Cyprus are highlighted most during the week of March 

8th? 

 

2. What are the women’s problems voiced by women’s organizations and 

movements in the TRNC during 8 March 2012? 



 

 

 

3. Are the voices of women and/or NGOs dealing with women issues in North 

Cyprus presented/given a platform by the TRNC’s newspapers? 

 

4. What are the issues/subjects related to women’s day and women’s issues which 

receive the maximum coverage in the newspapers? 

1.3 Aim of the Study 

This study aims firstly, to find out the struggle areas and the problems defined by 

women movements and NGO’s in TRNC and secondly to analyze how International 

Women’s Day, women’s issues and movements are represented in five TRNC 

newspapers. The study aims to reflect the views of journalists on International 

Women’s Day and on women’s issues, and also to explore the portrayals of women 

in media texts with the help of content analysis.  Furthermore, this study aims to 

show the reflection of the mass media on International Women’s Day, women’s 

problems and the NGOs dealing with women issues in North Cyprus.  Therefore, this 

study aims to present the analyses of data in a variety of ways by using content 

analysis.   

1.4 Assumptions of the Study 

This study assumes that the mass media has a masculine and a patriarchal point of 

view.  Therefore, mass media create a hegemonic masculine culture beside a 

consuming culture. Media is also reproducing these cultural values not only in 

advertising or opinion columns but also in the hard news stories.  Media can also be 

an important agent to redefining the meanings of special days and events. 

International Women’s Day is also one of these days which media diverted its 

meaning from a struggle day to an entertainment day.   



 

 

1.5 Method 

Communication includes different disciplines, methods and theoretical approaches, 

like different types of content analysis and feminist approaches. This study includes 

interviews with the managers of the NGOs dealing with women issues to state their 

objectives and performances in North Cyprus. The study  mainly focuses on content 

analysis beside the interviews used to define the activities of women NGO’s. By 

using content analysis, the researcher can easily analyze the presence, meanings and 

relationships of words and concepts (Writing.colostate 2012, p.1). Content analysis 

also provides inferences about the messages within the text. It also provides 

important insights over time through analyses of texts. Throughout the study, content 

analysis offers observations via texts, so readers can easily understand the central 

aspect of this social interaction. In simpler terms, the analysis of columns in the 

newspapers by using content analysis simplifies the complex models of human 

thought and language use. The various representations of women in the media are 

examined to understand how they signify the concepts of gender and women. Thus, 

meanings and relationships of words are specifically brought out in this study 

through the use of content analysis.  

1.6 Limitations of the Study 

The study includes five national newspapers in the TRNC: Halkın Sesi, Havadis, 

Yeni Çağ, Yeni Düzen and Vatan. The study limits itself to four national daily 

newspapers in North Cyprus – Halkın Sesi, Havadis, Yeni Düzen and Vatan – and to 

specific dates, from the first to the tenth of March, 2012. The weekly newspaper, 

Yeni Çağ has also been examined for the dates of March 1, March 8 and March 15 in 

2012. Therefore, the numbers of newspapers considered and the limited time-frame 

can be seen as limitations of this study. Halkın Sesi is selected to for the research 



 

 

study because of its conservative and mainstream nature.  Havadis is chosen because 

of having one of the highest circulation beside reflecting  interesting representations 

of women through funny stories, specifications of NGOs dealing with women issues 

and International Women’s Day in the newspaper journalists’ columns. Yeni Düzen 

is selected for its supplement, which is called Gaile. Gaile has a feminist back page 

which focuses  on women’s issues like women trafficking in, gender inequality, 

patriarchal oppression, etc.. Yeni Düzen is one of the leftist newspapers which has a 

higher circulation. Yeni Çağ is selected to include a weekly newspaper to the 

research study. Vatan differentiates itself from the other newspapers by being a right 

wing newspaper and by having a masculine perspective which has a tendency to 

ignore women issues.  

Beside the literature reviews on the publications the brochures of 17 NGOs dealing 

with women issues and their meeting minutes have been analyzed beside the 

interviews done with the NGO representatives and managers.      

Additionally, the news categories and the issues which are highlighted in the five 

TRNC newspapers may also be considered as limitations of the study because the 

repeated issues do not completely reflect the essence of women’s issues and March 

8th representations in the newspapers. 

1.7 Definitions of the Study 

This study focuses on the important concepts such as discrimination, sexism, 

stereotypes, hard news and soft news.  

Discrimination: Fowler (1991, p. 105) argues that people who are discriminated 

against by others are put into positions in which they enjoy less power than others. 



 

 

Sexism: Duncan (2006, p. 1180) quotes Settembrini’s statement that sexism is an 

assumption which defends the superiority of one sex to the other sex. 

Stereotypes: Ladegaard (2011, p. 134) argues that stereotypes which are constructed 

culturally give people orientations in a complex world. Stereotypes not only produce 

fixed ideas about women, but also lead to gender inequality in society. 

Hard News: According to White (2009, p.30) hard news is a type of report which is 

objective and consists of real news, in daily newspapers rather than in lifestyle 

magazines. 

Soft News: Soft news is also one of the text types which includes “absence of a 

public policy component, sensationalized presentation, human interest themes and 

emphasis on dramatic subject matter” (Baum, 2008 p. 120). 

1.8 Significance of the Study 

An understanding of the mass media’s approach to International Women’s Day and 

women’s issues is critical to examine the media’s impact on people. The media texts 

reflect how the portrayals of women and women movements are presented. The way 

of presenting women’s issues and International Women’s Day in the newspapers 

influence people’s perspectives. This impact has received a great deal of interest by 

the researchers. Therefore, this study attempts to understand how the mass media is 

effective while imposing their ideology based on women’s issues and International 

Women’s Day through the media texts. Furthermore, this dissertation provides 

important research findings by using content analysis for five TRNC newspapers. 

This study will contribute to wide literature in several ways. First, this thesis will 

strengthen the understanding of mass media’s approach to International Women’s 

Day, women’s issues and NGOs dealing with women issues in North Cyprus during 

March 8
th

 week in 2012. 



 

 

Second, this study examines the data which belongs to North Cyprus. Thus, findings 

of this dissertation will reveal how International Women’s Day has been celebrated 

in North Cyprus and it has been reflected in five TRNC newspapers. Third, this study 

also shows how the aims and activities of NGOs dealing with women issues have not 

been presented comprehensively in the TRNC’s newspapers.           

1.9 Organization of the Study      

The thesis is organized as follows: Chapter 1 starts with a general introduction about 

International Women’s Day, its objectives and the way of celebrating this day for 

recent years. Then it continues by explaining the problem of the study, research 

questions, aim of the study, assumptions of the study, methods, limitations of the 

study, definitions of the study and significance of the study. In Chapter 2, a review of 

literature regarding the identification of discrimination, patriarchy, stereotypes and 

sexism, the social role of media, masculinity and patriarchy as ideology, women’s 

images in media texts, the structure of media institutions, March 8
th

 women’s day 

and feminist movements have been explained to show previous studies on the effects 

of mass media on women’s issues and women movements. Chapter 3 consists of the 

definition of content analysis and interview, the use of content analysis in media 

texts and feminist movements in North Cyprus. Chapter 4 is devoted to the 

presentation and interpretation of content analysis of data belonging to five TRNC’s 

newspapers during March 8
th

 week in 2012. Chapter 5 summarizes the basic findings 

and insights of the thesis.       

 

 

 

 

 

 



 

 

 

Chapter 2 

 

LITERATURE REVIEW 

 

This chapter consists of three main sections. At first, identification of discrimination, 

patriarchy, stereotypes and sexism are discussed by explaining the social role of 

media and masculinity and patriarchy as ideology. Second, the media’s approach to 

women’s issues and movements are explained by arguing both women’s images in 

media texts and the structure of media institutions. Third, March 8
th

 Women’s Day 

and feminist movements are included to show how International Women’s Day is 

represented in the literature.                 

                                                                                                              

2.1 Discrimination, Patriarchy, Stereotypes and Sexism  

Women are always under the control of men due to male domination in society.  

Society ascribes different roles and duties to women by imposing social standards on 

them. Women’s identities are therefore determined according to the beliefs and 

concepts coming from a rule-based system. These beliefs and concepts produce 

generalized ideas about women’s representations in society. For example, men’s 

dominance and women’s subordination are supported in popular culture, so women 

are depicted in most cases as vulnerable, emotional and weak, while men are defined 

as individuals who have power over women. Representations of women are generally 

shaped according to society’s expectations. These expectations generally prevent 



 

 

women from finding their identities and capabilities, because women are always 

associated with the domestic roles specified by various concepts and beliefs of 

society. Concepts like discrimination, patriarchy, stereotypes and sexism affect 

women’s issues, women’s rights and women’s representations in society. In this 

section of the study, four concepts are explained to show how they are effective in 

determining the social roles of women, their portrayals in every sphere of social life 

and the attitudes of men towards women.  

 

First of all, discrimination against women leads to inferior conditions for them. 

Fowler (1991, p. 105) argues that people who are discriminated against by others are 

put into positions in which they enjoy less power than others. In the case of 

discrimination against women in society, men exercise power directly over women. 

The power of men can be associated with many factors such as money, knowledge, 

status and the control of women’s actions and liberties. Therefore, women are 

prevented from having opportunities and liberties in their lives. 

  

According to Bergmann (1998, p. 26), economic and political discrimination also 

enhance the adverse effects of discrimination within the family. Legislation is thus 

always prepared to facilitate women’s access to training and promotion, employment 

and production (Bergmann, 1998 p. 28). Furthermore, in most countries, where 

marriage and family property are taken into consideration, legislation has also been 

aimed at granting women equal rights with men. 

 

Heath (2010, p. 28) has quoted from Hon that women also face more gender 

discrimination in society when they want to have equal job opportunities in their 



 

 

occupational lives. Women’s right and women’s issues should be taken into account 

seriously in order to avoid the adverse effects of binary oppositions in gender. 

Women of all ages can become a part of their society by using their capabilities, 

dreams, loves, experiences, illnesses and wishes; through this, they can resolve 

women’s struggles between familial duty and personal growth, which are determined 

according to the rules of society. Discrimination therefore prevents women from 

changing the impositions of laws, exercising their rights and playing a key role in 

their personal lives. Women should have equality and full access to positions in 

every economic and political situation; otherwise the fixed ideas which are imposed 

on women cause inequalities and their alienation in society.  

Patriarchy is also another concept which defends male domination over women. 

Castells (2004, p.194) argues that patriarchy affects the structure of all contemporary 

societies in the case of the family unit. For Castells (2004, p.195), patriarchy is a 

system which is regulated by the enforced authority of men over women and their 

children in the family unit. Therefore interpersonal relationships, personalities and 

responsibilities are shaped by domination and violence originating from patriarchy. 

In simpler terms, patriarchy destroys the entire woman who experiences it, from her 

political power to the structure of her personality. Since women are not able to 

consider themselves equal to men in a patriarchal society, their rights and control 

over their bodies and lives are violated. In this situation, women are not represented 

equally in patriarchal families because these families are based on the stable exercise 

of male domination over women.  

 

When the family structure in North Cyprus is taken into consideration, women are 

also not represented equally in families. There are also stable exercises of male 



 

 

domination over women. However, patriarchy is not the only reason which prevents 

women from having opportunities as men have in North Cyprus. Lisaniler (2003, p. 

134) noted that women in North Cyprus do not benefit from health, education and 

income to the same extent as their male counterparts in society. Due to the 

limitations on economic, social, cultural and political development in North Cyprus, 

gender inequality exists not only in education but also in economic and political life 

(Lisaniler, 2003 p.135). Despite the gender inequality in North Cyprus, the 

considerable improvements have also been made for women to take advantage of 

services in society, too. 

 

Women who live in a patriarchal society are generally deprived of qualified training, 

gainful employment, self-realization and economic independence. In consequence, 

they experience difficulties while they are developing their personal identity, their 

path in life and their social integration (Bergmann, 1998 p.15). Strategies for women 

to avoid the obstacles facing them in social life are always based on the reasons 

behind the gender-specific breakdown in social life: In simple terms, the stereotypes 

which have been assigned to women by culture are applied prejudicially to every 

woman in society. 

 

Alston and Robinson (2005, p.155) claim that in most countries, women are not 

entitled to individual rights on an equal basis with men. As a result, women’s 

subordination and inequality are fostered by patriarchal society. Patriarchy has an 

impact on the entire organization of society in the areas of politics, law and culture 

(Alston and Robinson, 2005 p.155). Since patriarchy reinforces the idea that women 

cannot own property, women’s invisibility, alienation, absence and ignorance exist as 



 

 

important problems in society. Alston and Robinson argue that cultural limitations on 

women’s life-conditions prevent them from having same opportunities and privileges 

as men have in their lives (2005, p.157). The contribution of women is not 

considered because patriarchal society always dictates women’s invisibility in social 

life. 

 

Peake (1993, p.416) also argues that patriarchal society always imposes social 

standards of femininity on women, to show how these standards are natural for 

femininity. Since women are characterized as individuals who serve the interests of 

patriarchy, women conform to the chosen standards that are imposed on them. Peake 

believes that women are excluded from areas of socio-political significance because 

of the distinctive social roles allocated to men and women (Peake, 1993 p. 417). As a 

result, the social standards imposed on women directly or indirectly are determined 

according to the differentiation between biological sex and social gender. For 

example, women’s biological capacity for childbirth and their weak physical strength 

determine their social role in their houses. On the other hand, men are judged to be 

more rational than women, so they are characterized as individuals who are good at 

political decision making (Peake, 1993 p. 418). Peake (1993, p.416) defines society 

as a place in which there is an institutional structure of male-domination and the 

characteristic structures and social arrangements that foster women’s oppression. The 

role of patriarchy is therefore inevitable in social roles which are determined 

according to the social classification of individuals as masculine and feminine.  

Furthermore, stereotypes foster inequalities for women in society. The characteristics 

which are imposed on women are determined by the traditional stereotyping of social 

roles based on sex (Duncan, 2006 p.1180). Ladegaard (2011, p. 134) quotes from 



 

 

Lippman’s argument that stereotypes which affect the process of perception compose 

mental concepts and pictures in people’s heads. Stereotypes generate fixed ideas 

about types of people or things which lead to discrimination, inequalities and 

alienation in society. Ladegaard (2011, p. 134) argues that stereotypes which are 

constructed culturally give people orientations in a complex world. Stereotypes not 

only produce fixed ideas about women, but also lead to gender inequality in society. 

In order to overcome the problems resulting from stereotypes, Wright (1992, p. 98) 

emphasizes that women attempt to fight gender equality to draw attention to 

women’s rights in society.  For Wright (1992, p. 99), gender equality does not mean 

that men and women become the same; women should be provided the same 

opportunities and privileges as men have. For example, Strathern (1981, p. 168) 

states that gender concepts which are decided by male members of a society 

generally create cruel stereotypes which have to be followed by women. For 

example, Strathern (1981, p. 166) chooses a case of incidents to highlight what men 

think about the understanding of gender concepts. For example, the social roles of 

women are associated with being as housewives who do not have any desire to earn 

money. In this way, because of the stereotypes, men who consider women as inferior 

individuals argue that women have to obey the rules of their society and the 

patronizing behavior of males. 

 

O’Reilly (2006, p. 251) has quoted from Harp and Tremayne that the performances 

of genders change according to social and political perspectives. For example, the 

patriarchal notion of a public/private dichotomy which is associated with male and 

female roles can be found in the context of politics, public discourse and technology 

(Harp and Tremayne, 2006 p. 251). In this notion, while women are associated with 



 

 

the private sphere of life which involves family, private relations and sexual 

reproduction, men are responsible for the public sphere, which includes government 

and commercial establishments. This dichotomy helps readers learn how the idea of a 

hegemonic conceptualization of politics has worked in society.  

 

Finally, sexism affects women adversely while they are striving for their self-

perceptions and self-identities in social life. Duncan (2006, p. 1180) quotes 

Settembrini’s statement that sexism is an assumption which defends the superiority 

of one sex to the other sex. The inferior sex generally refers to the women and 

superior to men. Duncan quotes Settembrini (2006, p.1181) to argue that sexism is 

rooted in a patriarchal society where male domination occurs in every sphere of life. 

In finding self-identities and self-perceptions, women have difficulties while they are 

obtaining their needs and wants according to their own value judgments. Sexism 

should therefore not be fostered by male domination for the majority of women in 

society. 

 

Frye (1983, p.845) also argues that sexism determines cultural and economic 

structures which specify rigid patterns for men and women. Frye aims to draw 

attention to domination and subordination which damage women’s identities and 

perspectives. The sexualized individual is always relevant in sexist cultural and 

economic systems because sexism always marks the distinction between the sexes. 

For example, men are always empowered to be bosses in occupational lives. On the 

other hand, women are generally associated with being an ideal mother for their 

children and satisfying men’s needs and desires in private lives.  Since the acts and 

practices of men are sexist, women are always under the control of male domination 



 

 

in their lives; and traditional gender role stereotypes such as being a good mother or 

being a beautiful wife need to be destroyed in order to diminish the suffering that 

comes with femininity. Calogero and Jost (2011, p.212) add that sexism can be either 

benevolent or hostile while conveying information about the division of structural 

power between men and women. Women are portrayed as weaker than men and as 

more suitable for domestic roles in society; they are thus portrayed as individuals 

who are less likely to recognize or challenge the events in their lives. Calogero and 

Jost also think that sexism always decreases women’s cognitive performance due to 

the impact on them of doubt and worry (2011, p.213). In other words, sexism 

disables women from finding their identities and creates harmful consequences for 

women’s self-body relations. Attitudes, manners, behavior, and even words should 

not imply the inferiority of women and their dependence on men because then 

women will become vulnerable and hostility, inequality and discrimination against 

women will automatically occur in society (Calogero and Jost, 2011 p.214).   

 

Sexism can be avoided by focusing on individual equal rights issues, promoting 

vocational education and training programs, providing gainful employment, 

establishing institutions for the promotion of equal rights for men and women, 

encouraging the participation of women in politics and society, protesting violence 

against women/human rights violations, and supporting international cooperation on 

equal rights policy (Calogero and Jost, 2011 p.216). 

  

As a result of such identifications, all of the above concepts adversely influence 

women’s rights, issues and representations in society. All of these concepts should 

thus be destroyed in order to create an egalitarian society.  



 

 

2.1.1 The Social Role of Media 

Media play an important role while reflecting the structure of society, because they 

inevitably affect every aspect of social life for individuals. The concepts of 

discrimination, patriarchy, stereotypes and sexism affect the media’s approaches to 

women’s issues and their portrayals. The media demonstrate gender performances, 

women’s representations and women’s issues in productions such as newspapers, 

magazines, television, radio, etc. International Women’s Day is also one of the issues 

which is covered in newspapers, supposedly to celebrate the special day for women 

every year. However, these days are not represented with its real objectives; 

International Women’s Day should be linked to universal suffrage, social security 

and protection for women (Feps-europe 2012, p.1). Thus while considering the 

events that occur in a society, the impact of media on people cannot be denied. 

 

Stankiewicz and Rosselli (2008, p. 579) have conducted research on representations 

of women in magazines where they evaluate whether or not women are presented as 

sex objects and victims. They state that one out of two advertisements represent 

women as sex objects in men’s magazines and women’s adolescent magazines, 

because in half of the advertisements people see women as defenseless while men are 

seen as powerful individuals (Stankiewicz and Roselli, 2008 p. 579). For example, 

Kilbourne, who is taken as an example by Stankiewicz and Rosselli, notes that the 

sexual victimization of women is seen not only in films and on television, but also in 

advertisements; the different genders’ body positions, facial expressions and sexual 

power relations are clearly established in violent pornography (Stankiewicz and 

Rosselli, 2008, p. 581). Thus, people can easily see these kinds of discrimination and 



 

 

stereotypes against women in news coverage, magazines, advertisements and 

journals.  

 

Demerest and Garner (1992, p. 357) also provide explanations of portrayals of 

women in the mass media. In their view, film-makers represent female characters as 

passive, as homemakers and sweethearts. Demerest and Garner (1992, p. 357) quote 

McDonald and Godfrey’s view that the depictions of women on television have been 

centered on images of their sex role. These arguments are used to show how books 

and magazines portray women as individuals who are degraded by the mass media. 

Lastly, some authors explain that newspapers and magazines have an impact on 

changing images of women. However, Demerest and Garner (1992, p. 358) note that 

these kinds of magazines focus only on physical appearance, rather than on equality 

of the sexes. Demerest and Garner thus point out that even media foster gender 

inequality through their productions. In the case of International Women’s Day, the 

issues concerning women are also presented by incorporating discrimination against 

women in newspapers, in magazines, in film screenings and on television. For 

example, the film which is called Julie Andrews is the adorable governess for 7 

mischievous children who has to match up to the stern father. Maria sang her way in 

to people’s hearts. There is also a film which is called “Mother India” which depicts 

a perfect mother figure through a woman character (Ibnlive 2012, p. 4-5). These 

films show also that how women are only represented according to their traditional 

sex roles in society.   

 

Fowler (1991, p.91) argues that in media productions, women are generally 

perceived as mothers, consumers and home managers in social life; their professional 



 

 

and other capabilities are therefore not noticed in most cases. For Fowler, women 

also appear as housewives or sex objects in most of the news and advertisements 

(1991, p.92). As mentioned above, the stereotypes which are imposed on women 

come from attributing to them characteristics like mutability, capriciousness, 

proneness to tears, inferiority and subjectivity. In order to avoid giving women a 

reputation for charm, beauty and fragility, they are rarely presented as clever in the 

mass media (Fowler, 1991 p.104). 

 

According to Meskin (2007, p. 134), stereotypes increase men’s superiority and 

power when the media always repeat the same information regularly in the same 

way. These reproduced ideas therefore construct race, ethnicity, sexuality and gender 

by normalizing them in the news in popular culture. Meskin (1997, p. 135) quotes 

from Guzman and Valdivia to explain stereotypical and physical characters who have 

red lips, large hips and seductive clothing. The aim is to demonstrate how women are 

presented in terms of sexual desire and racial discrimination (Meskin, 2007 p. 135).  

Women who are represented through stereotypes are generally depicted as sexual 

objects. In other words, these stereotypes of women are aimed at the satisfaction of 

men, which affects gender equality in society. 

 

Skov and Moeran (1995, p.147) argue that some magazines and newspapers reflect 

women’s anxieties by presenting women as unsure of themselves and struggling for 

their social and private lives. In some cases, women are described as individuals who 

enjoy their freedom and develop themselves in order to gain recognition or 

acceptance. These two presentations bring a tension to the representation of women 

in the case of stereotypes. Curiosity and anxiety are the concepts which are prevalent 



 

 

in newspapers and magazines, but there are generally different representations of 

women depending on their education, region and socio-economic status, due to the 

diverse experiences of women (Skov and Moeram, 1995 p.146).  

 

Skov and Moeron also think that magazines and newspapers always idealize and 

standardize a woman who enjoys a rich life with goods, leisure and travel, 

opportunities and possessions (1995, p.148). In other words, money, bodies, 

sexuality, work, residence and attractiveness are specifications which foster 

stereotypes of women. The stereotypes, which are fixed ideas about women, affect 

their hierarchical spheres of work and family, so that women’s sexuality and 

independence are expressed in the media in terms of consumer taste (Skov and 

Moeran, 1995 p.149). 

 

According to Skov and Moeran (1995, p.151), stereotypes of women are also 

observed through the bodies of women that are associated with the international 

circulation of commodity signs in newspapers and magazines. Therefore, there is a 

generally sexualized identity which is used to describe women in the media. The 

media do not only offer ideas and images of women, but they also reinforce the 

impact of the dominant morality on women by reflecting women’s participation in 

schools, families and work situations. Skov and Moeran (1995, p.151) also argue that 

the media have power over the ways that women are categorized according to their 

wishes for self-actualization, relationships and sexual desires. Thus the media easily 

establish a discourse of ideas and practices for women while representing them in 

dominant institutions such as the family, school and work. Consequently, the social 

roles are determined and stereotypes take on defined shapes. 



 

 

According to Major and Coleman (2008, p. 316), people also see gender stereotypes 

in news coverage (p.316). Major and Coleman (2008, p. 317) quotes from Braden, 

Devit and Heldman to explain what newspaper reporters say about the gender 

stereotypes of women. The reporters explain that the appearances of women are 

opposite to men’s appearances. Whatever opportunities men have, women cannot 

have. Women are not represented as having opportunities in the same way as men. 

Major and Coleman (2008, p. 318) explains that in most of the advertisements, men 

have more opportunities than women to do whatever they want.  Major and Colemen 

(2008, p. 319) also quotes Huddy and Terkildsen to argue that even if women deal 

with social issues, they cannot manage the issues of the military and the economy 

because they are represented in the media as less viable individuals.  

 

Moreover, as Devran (2010, p. 90) has argued, quoting from Usluate, people can see 

the presence of stereotypes of women in media productions, such as in some movies 

and television programs in popular culture. Foreign groups are represented in a 

biased way. Writers, directors, producers, reporters and editors make people accept 

the biases which they produce. The aim is to bring quick identity for some groups. 

Devran (2010, p. 90) also states that when people identify information which is 

followed through the media, the information can include stereotypes. Psychologists 

and media researchers claim that these people try to understand others by analyzing 

the specified stereotypes in the newspapers. 

 

There is also much more news about women in the medium of television. However, 

this news generally makes use of conventional beliefs coming from stereotypes. 

Therefore, women are prevented from having opportunities as a result of the 



 

 

representations of women on television. Gerbner (2000, p. 4) stated in Cultivation 

Theory that television affects people’s daily lives. Gerbner also says that  

“Television is the source of the most broadly-shared images and messages in 

history. It is the mainstream of the common symbolic environment into which 

our children are born and in which we all live out our lives.” (Gerbner, 2000 

p. 5).   

 

Televisions therefore also affect women who have conventional beliefs in a male-

dominant society. A lot of women also have problems, inequalities and troubles in 

their traditional mass media because of the cultural limitations which prevent women 

from having the same opportunities as men: even if some of them try to change 

inequalities, they are pushed to be individuals who try to satisfy other people’s needs.   

Zhang (2011, p. 64) quotes from Rubin, Perse and Taylor to demonstrate the media’s 

pervasive effects on audiences and how media also construct messages and the 

perceptions of audiences.  Zhang (2011, p. 64) refers to Gerber’s cultivation theory 

to show how the media, media messages and television exposure shape, influence 

and maintain people’s perceptions. This theory is also used to evaluate the effects of 

television when it shapes stereotypes in different countries (Zhang, 2011 p. 65).  

 

Zhang uses Gerbner’s cultivation theory to portray how racial groups are shown to 

targeted groups. Zhang (2010, p. 63) uses Perse’s ideas about cultivation theory to 

show how this theory affects media content in terms of the acquisition of stereotypes. 

In this context, Shandhan and Morgan argue (Zhang , 2010) that the society has  a 

more homogenized, centralized and standardized ideology when stereotypes are 

accepted as people’s social reality. Zhang (2010, p. 22) also uses Joo and Morgan’s 

ideas to demonstrate how violent television programmes are used to apply gender 

roles and racial stereotypes in magazines and newspapers. However, these 

stereotypes should not be accepted as social realities if one is to get rid of all 



 

 

generalized ideas and create an egalitarian society. At that point, people should all 

have equal human rights necessary in order to survive without following the 

dominant ideology of the mass media. 

 

The media thus reflect the importance of repetitive messages and the lessons of the 

television world (Signorielli, 1990 p.16). The mass media portray people who 

perceive the world in terms of the television programs which are produced by the 

mass media. These programs also emphasize sex differences by showing their 

income, education, occupation, race, use of time and social isolation or integration. 

People can easily analyze how television dominates people’s consciousness, and they 

can also get the point of this analysis, because its goal is to differentiate the attitudes, 

beliefs and actions of light and heavy viewers when they reflect their beliefs. It is 

therefore the people who determine how the media and their products can change the 

viewers’ concepts of social reality and emphasize both the world which is portrayed 

on television and the real world, itself (Signorielli, 1990 p. 17). In this situation, 

television becomes the things that we think about and what we do (Signorielli, 1990 

p.23).However, the things which are shown on television should not be accepted as 

our own value judgments. International Women’s Day is also presented on television 

in ways that raise concerns about stereotypes. In other words, March 8th is generally 

depicted according to the media’s values and judgments, which generally foster 

inequalities between men and women. 

 

Sexism is found in the mass media because the media always insist on presenting the 

image of an ideal woman in their productions. According to Berberick (2010, p.1) 

sexist media offer unattainable or objectified images of femininity. In other words, 



 

 

ideal women are described by the media’s objectification of women. Berberick 

(2010, p.1) also notes that media expand information to affect self-esteem. However, 

the ideal is not real due to the exploitative representation of women in the media. 

Therefore, Berberick (2010, p. 2) argues that the roles and privileges of women are 

inferior in patriarchal societies because of prevailing sexist beliefs. Thus, sexism 

which occurs in the media plays an important role in fostering the oppression of 

women. Berberick (2010, p.13) thinks that the patriarchal framework should be 

shaped and egalitarian standards should be determined in order to cope with the 

sexism and objectification that is found in media productions. 

 

Jacobsen and Mazur (1995, p.12), in their analysis of sexism in the media, conclude 

that the messages of media productions share a common theme for women. The 

common theme shows the way to be a beautiful woman in each media production 

(Jacobsen and Mazur, 1995, p.12). Women thus find themselves in a prison of 

cultural ideals of beauty, which is determined by the forces of sexism. Since sexism 

defines the standards of femininity, the attitudes towards women are generally 

pervasive and harmful. Through the representation of women in the mass media, they 

are generally presented as individuals who are prone to consume more and desire 

luxury standards in their lives. These depictions strengthen the concept of sexism in 

the mass media.  Jacobsen and Mazur (1995, p.14) also contend that representations 

of women in most advertisements are associated with commodities and are presented 

to encourage consumption such as buying perfumes, clothes, etc,. Thus, sexism, 

which is very active in the media’s objectification of women, is always degrading 

women in society. 



 

 

The media also reproduce mass culture through their productions in order to impose 

ideological domination on people. The media perform their activities according to 

the specifications of the culture that they want to specify in media products. McQuail 

(1994, p. 262) uses Care’s definition of culture, according to Care (1975, p. 94), 

culture is a process and also includes a group of people’s behaviors such as 

traditions, customs and practices at the same time. Moreover, he suggests that people 

develop a distinctive “culturalist” perspective on mass media in terms of literature, 

linguistics, and philosophy. The books, texts and their chapters have been written to 

develop social scientific perspectives and provide support for culturalist approaches. 

The codes in the media consist of commodities, clothes, language and structured 

social practices. Mass media surrenders to these productions by having many 

references which are used in the media. Thus, people should not separate culture and 

media texts, because media texts have existed within the culture for a long time. 

Media texts can also give shape to cultures when their news or images are accepted 

as our traditional beliefs. Journalists and writers should take responsibility and reject 

media texts which support male-dominated society, in order to change the common 

mentality about women through journalistic productions. The writers should also 

encourage women to seek their own human rights in media texts and destroy such 

fixed social and economical distinctions in culture.  

 

Heibert discusses the relationship between media and culture. Heibert (1995, p. 413) 

argues that culture has two different definitions. The first definition demonstrates the 

quality of a society which comes with literature and art. The other definition 

characterizes a society in terms of civilization. When people want to extend culture, 

they use media, as in an electronic media society, to show everything as an aspect of 



 

 

their own civilizations (Heibert, 1995 p. 413). For example, the media can play an 

important role in imposing the dominant and powerful ideology of men, as if women 

also have the same perspectives about the groups of people who are shown in mass 

media texts or productions. Thus, people should not believe whatever they see in 

media texts; they should check all these ideas to evaluate whether they can be 

accepted by all human beings or not. 

 

Luhman (2000, p. 84) states that culture remodels each subject into a sign of culture; 

it is also a production of the mass media. Thus, what people have known is different 

from what they really see in the mass media through photographs. People can easily 

see how the mass media construct reality to reshape reality and change the 

perspectives of the community. McQuail (1994, p.94) also defines culture as a way 

of producing meanings by constructing social experiences. It is an ongoing process, 

so the meanings are offered to individuals through media products like television 

programs, books, songs, films, etc. In order to reveal the discourses that surround the 

meanings, the cultural approach looks into all aspects of production. According to 

McQuail (1994, p.95), the mass media provide particular meanings and cultural 

identifications for people through texts and symbolic artifacts, so mass culture is 

broadly spread through the mass media. The possible meanings are always 

disseminated through mass media’s products. 

 

Mass culture, which is reproduced by the mass media, characterizes every portrayal 

of social life. Critical cultural theory is an important approach which is extended to 

the issues of gender and subculture in relation to mass communication (McQuail, 

1994, p.96). In most cases, the mass media have the power to articulate whatever 



 

 

they want to impose on people. In other words, people become individuals who are 

not able to think beyond the limits of the system. The mass media thus inevitably 

reproduce products for the masses in order to maximize profit and create one-

dimensional people under the effect of the culture industry.  The mass media also 

compose a consumer culture in society. A consumer culture is a commodity culture 

because commodities are central to cultural meaning. The identities in society are 

constructed through the consumer products that inhabit individuals’ lives. For 

example, clothing, music cosmetic products, etc, are commodities which people use 

to present their identities to those around them. Therefore, the mass media always 

encourage consumers to think of commodities as central means while conveying 

their personalities (Sturken and Cartwright, 2001 p. 191).  

  

There is also a mass consumer culture in North Cyprus after 1980s because this 

decade has been a period of neoliberal privatization in North Cyprus (Hatay, 2008 

p.148). For example, North Cyprus has become attractive for owners of business 

enterprises, as well as highly skilled professionals, lecturers who teach in the 

universities and businessmen who have made investments on the island. These 

opportunities take place in North Cyprus due to impact of the mass media on 

individuals. Therefore, the mass media is a vital dominant tool in the public sphere 

which creates subcultures in North Cyprus, too.      

 

Mass culture does not encourage people to go beyond the borders of the present.  The 

German intellectuals of the Frankfurt School analyzed the effects of mass media on 

culture and society at the beginning of the twentieth century (McQuail, 1994, p.98). 

The Frankfurt School begins to examine cultural production and consumption in 



 

 

capitalist societies from a Marxist perspective. Individual consciousness and 

unconsciousness are then considered to determine the emphasis of critical theory. 

Consequently, the Frankfurt School claims that there is a necessity to develop a 

sociology of mass culture which does not increase the powerful role of mass media 

in shaping the opinions and manners of the population (McQuail, 1994 p.99). 

 

Taylor and Harris (2008, p.65) refer to Adorno and Horkeimer as the intellectuals 

who argue against the adverse effects of mass media technologies on individuals. 

They believe that general identity is influenced by a life-defining system of 

commodities like basic commodities, images, people, environments, and processes in 

mass culture. Adorno claims that mass culture consists of a system of signals which 

signals itself (Taylor and Harris, 2008 p.65). In other words, the mass-media impose 

commodity values and create a broader notion of hegemony which affects people’s 

consciousness. 

 

Gramsci’s concept of hegemony defines the ruling ideology in society. Gramsci 

states that 

“The control of the elites, and in particular the intellectuals, is key to 

assuming power. These elements have direct influence over the shape 

of culture a society possesses” (Gramsci, 1975 p. 136)  

 

McQuail (1994, p.100) also noted that the mass media do not specify reality on their 

own but provide different definitions belonging to the authority. Therefore, Critical 

Cultural Theory examines ideological domination by considering the importance of 

mass culture and the significance of media culture for the authority groups in society. 

 



 

 

The media’s approach to women’s issues and women’s representations is generally 

defined as sexist, negative and harmful because of the way women are represented in 

the media’s products. Through the concepts of sexism, patriarchy, stereotypes and 

discrimination against women, women are portrayed as individuals who are, in most 

cases, subordinates. 

2.1.2 Masculinity and Patriarchy as Ideology 

Masculinity and patriarchy are dominant ideologies which determine the 

presentations of media. Their impact on individuals needs to be considered seriously.  

Hooks (1994, p.73) discusses the impact of patriarchy on the media to show how 

women are depicted in the mass media. Hooks (1994, p.74) argues that women 

would be free if they had the right to recover their bodies from sexual slavery and 

from the prison of patriarchy. For Hook, patriarchy fosters a bourgeois, sexist world 

of repression, order and fixed social roles (Hooks, 1994 p.74); therefore the bodies of 

women are defined as the occupied countries that they have liberated.  

 

Hooks (1994, p. 75) contends that patriarchal ideology works effectively to set 

women up against one another in the mass media, because it encourages competition 

wars. Hooks (1994, p.76) also opposes the exploitative and hedonistic consumerism 

that damages women’s place and rights in society. However, the media have been 

playing an important role in presenting views on everything for many years. 

Therefore, gender equality can only be maintained by a reformist and liberal mass 

media. Since the patriarchal-dominated mass media is not interested in promoting 

women’s rights and their views on gender equality, the differences coming from race 

and class hierarchies lead to an unrealistic vision of commonality in society (Hooks, 

1994 p.76). Moreover, the patriarchy-dominated mass media produce different 



 

 

attitudes towards sexuality. In other words, patriarchy composes the structures of 

racism, sexism and class elitism negatively through its effect on the mass media. 

 

Hooks (1994, p.74) also argues that patriarchy is well organized to attack  

imaginations and portrayals, because it automatically directs the media while 

documenting lives, experiences, ideas and discussions. According to Lanchover, and 

Brandes (2009, p. 306), patriarchal pressures play an important role in shaping the 

conventional idea of women. Thus, women should not be portrayed by taking into 

account society’s patriarchal expectations. They also state that women should 

examine these media discourses to see whether or not they are patriarchal or 

ideological (Lanchover and Brandes, 2009 p. 306). Thus, even if their society 

imposes various duties and regulations on them, women should reject these 

restrictions. In other words, people have to destroy pressures and discriminations in 

their patriarchal society which are strengthened by media’s productions.  Moreover, 

according to Kim (2008, p. 393), feminists should advocate that woman’s practices, 

interests and ideas should be equal to men’s seriousness and respect. Thus, feminists 

should care how women are represented in the media. If this occurs, then all human 

beings will be able to evaluate the positions of women who are oppressed in a 

patriarchal capitalist society. 

 

Masculinity defines the degree to which people see themselves as masculine. 

Masculinity is rooted in social differences rather than biological differences. If 

individuals have a masculine identity, they generally behave in a dominant, 

competitive and independent manner. According to Hanke (1998, p.8), masculinity 

organizes individuals, social interactions, organizations and cultures; in other words, 



 

 

it affects the lives of men and women. Since in most cases masculinity includes 

stereotypical characteristics, beliefs and manners, it is effective in every social 

institution like governments, schools, courts and the media. In other words, 

masculinity appears as ideology in every aspect of social life. 

 

Hanke (1998, p.9) therefore defines masculinity as hegemonic masculinity by 

signifying the meaning to be a man. For Hanke (1998, p.9), there are five features 

which show masculinity as hegemonic in media culture. The first feature is the 

definition of power by using physical force and control, especially in the 

representation of man’s bodies. The second feature includes the specification that 

power is defined through the occupational success in industry. The third feature 

defines power in terms of familial patriarchy which defends sovereignty of father in 

family. The fourth feature symbolizes power as the power of the daring and romantic 

frontiers-man because women are restricted by their partners. The last feature 

symbolizes the power of masculinity when heterosexuality is defined by the 

representation of the phallus because men are always more independent than women 

in case of sexual intercourse (Hanke, 1998, p.10). Therefore, masculinity plays an 

important role in shaping consciousness, norms of conduct and events in the media’s 

representations and objectifications. In the case of women’s issues and women’s 

presentations, the impact of masculinity on the media is inevitable because 

masculinity is central to society and culture. Gender roles are determined according 

to the differences between feminine and masculine, so that stereotypical 

specifications always influence the representation of women in the media. 

International Women’s Day is also affected by masculinity because the media 

generally use stereotypical identifications for women that come from masculinity. 



 

 

2.2 The Media’s Approach to Women’s Issues and Movements 

Nowadays, the impact of media on individuals’ lives cannot be denied. The mass 

media do not only reflect the events in social life, but also play a central role in 

shaping and reconstructing reality according to individuals’ value judgments and the 

impositions of authorities. The reality which is presented by mass media does not 

always include all process and things. It is constructed socially by taking into 

account the discourses which reflect power. Individuals therefore interpret the 

messages according to their social background. 

 

Women’s issues and movements are also concerns which are presented in the media. 

Throughout the news, the representation of women and the dominant images of 

femininity are reflected in the media’s products. While representing women and 

women’s issues, the media construct images by considering the social roles of 

women in society. Therefore, the media always offer ideals for modeling women’s 

identity. For example, Kellner (2003, p.305) argues that advertising, fashion and 

television always construct identities for women. These identities for women are 

generally more variable and unstable.   

 

Damean (2006, p.89) believes that the issues about women are always presented with 

a feminine identity which is also associated with feminine behavior. The mass media 

are good at spreading the dominant discourse of power. Thus, each representation of 

women is accepted as natural and normal in the media. The social roles which are 

attributed to women also determine media approaches to women’s issues and 

movements. For Damean (2006, p.91), for example, the aim of mass media is always 

to promote male domination by articulating specific standards for women. Damean 



 

 

(2006, p.91) contends that mass media present women’s issues which aim to create 

the perfect women by setting high standards to be reached. 

 

The mass media also mention three feminist movements which are the first wave, the 

second wave and the third wave of feminism. These women’s movements are 

presented in either a positive or negative way in media products, even while 

women’s movements aim to bring about gender equality and equal rights for women. 

 

According to Lotz (2003, p. 4), the first wave of feminism concentrates on the rights 

of voting, suffrage and political equality from the mid-nineteenth century through 

1920. Lotz (2003, p. 6), quoting from Thornma, sees the second-wave of feminism as 

combining the feminist perspectives arising in the Post XX era through the beginning 

of the 1980s. Halbert (2004, p. 118) adds that the second wave of feminists stress the 

impact of male dominance on women’s lives. Their efforts are aimed at making a 

place for women in education and employment, because there should not be social 

and cultural inequalities. Halbert (2004, p. 120) also mentions Firestone’s ideas as a 

second-wave feminist thinker; according to Halbert, technology should be used to 

destroy sexism because the Internet can avoid a system of domination. Thus, women 

can decrease the adverse effect of gender inequality through the information or 

materials which are presented by the Internet.  

 

The third-wave of feminism has also become an important concern for the 

researchers because this wave of feminism combines elements of anti-racism, women 

of color consciousness, girl power and individualist feminism.  Third wave feminists 

also reject gender binary which sets standards for women (Maddux, 2009 p. 81).  



 

 

Additionally, third-wave feminists encourage women to gain their individual choices 

in the cases of sexual freedom and equality; women are therefore able to make 

decisions about their private lives through the influences of the third wave of 

feminism. For example, Maddux uses a film, Iron Jawed Angels, to explain the third 

wave of feminist ideologies. The third wave predetermines individual agencies for 

women and for women in politics. The characters in the film are portrayed as 

individuals who have sexual freedom and family/career freedom, such as the 

freedom to wear lipstick and listen to misogynistic hip-hop (Maddux, 2006, p.82). In 

the film, the American woman achieves successes through professional development, 

career and family because the third wave of feminism defends the necessity of 

individual decisions. This film is also about voting rights, because it tries to change 

radical feminists’ perspectives. 

 

In the Turkish media, the representations of feminist movements are analyzed by the 

researchers, too. Kara (2006, p.37) states that during the second wave of feminism, 

there have been hostile arguments against feminist movements in Turkish 

newspapers such as Zaman and Cumhuriyet. In these newspapers, the journalists 

define these movements as a way of excluding men and demanding superior 

positions for women in society. The women are always shown as individuals who 

want to have better conditions than men have. These movements are represented in a 

way to show men as if they are considered only necessary in society for the purpose 

of having children (Kara, 2006, p.36). Kara’s study clearly shows that there are 

negative representations about feminist movements in the media. These rejections of 

feminist movements confuse individuals when they evaluate the ideas and arguments 

based on inequality for women. 



 

 

2.2.1 Women’s Images in Media Texts  

Representations of women are offered differently in newspapers and magazines. The 

representations of self and the body are closely related in most cases where women 

are presented. Skov and Moeran (1995, p. 199) argue that the female body and 

characteristics of women are generally shown in the mass media to promote the 

consumption of services or material objects. 

 

Skov and Moeran believe that the pure aesthetic of the body is not considered by the 

media at first; the media always aim to create a female form which is presented 

within the realm of commodity aesthetics. Since there is an important relationship 

between the text and advertising, the presentation of the image is the second concern 

that is taken into account by the media (Skov and Moeran, 1995 p.200). Therefore, 

print media present direct images of women in the form of pictures. The biological 

body of women is presented through clothing, decoration, posture and location in 

order to draw others’ attention. In this way, women are presented as visually 

attractive in advertising, graphics, layout and on paper. 

 

Cruz (1988, p.42) also argues that most of the newspapers, magazines and dailies are 

published, owned and managed by men. Women are therefore presented in the 

contexts of health, science, education and advertisements, which do not convey 

prominent personalities and a sense of urgency for women. Cruz (1988, p. 41) 

contends that women have a  place in front-page news when they are First Ladies, 

beauty queens, prominent personalities or women leaders, figures in headline stories 

and members of the First Family. Women are thus portrayed in newspapers either as 

celebrities and politicians or as victims of violence and rape. They can also appear in 



 

 

the context of culture and art, recipes-meals, promotions, murder, fashion, and 

humorous stories. 

 

Furthermore, according to Cruz (1988, p.42), women’s magazines also include new 

products or services in the market and social happenings, where women are 

represented in traditional mass media. The subjects which reveal beauty and male-

female relations are also included in magazines and newspapers when they are 

presenting women. Cruz (1988, p.69) draws attention to representations in which 

women belong to rich or prominent families, and opinions of them while they are 

looking for suitable qualities in a man. For Cruz, every woman does not aim solely to 

settle down to a quiet married life after finding the right man (Cruz, 1988 p.68).  

 

After analyzing the adverse impact of mass media on people, it is clear that 

newspapers and magazines affect individuals’ perceptions about women. Therefore 

cultural limitations need to be destroyed in these kinds of traditional media. On the 

other hand, some analysts talk about new media innovations where people expect 

new kinds of news coverage for women in media productions. For example, Yun, 

Postelnicu, Ramoutar, and Kaid (2007, p. 930) point out that gatekeepers talk about 

new technological innovations which supply more space and time for the female 

news. These innovations, which are hyperlinks, clickable elements, slide shows, 

interactive and multimedia features, and the news in the digital age, enable people to 

find much more news about women; gatekeepers’ studies indicate that the Internet 

alters the community’s expectations and journalists’ value judgments (Yun, 

Postelnicu, Ramoutar, and Kaid, 2007 p. 930). However, Yun, Postelnicu, Ramoutar, 

and Kaid (2007, p. 930) realize, when they examine the news on the Internet, that 



 

 

women are still represented as victims while men are being represented in leadership 

positions. The placements of the articles are similar to old articles where male 

domination appears.  

 

Moreover, women are represented in a positive light when they are portrayed in 

domestic and family roles (Yun, Postelnicu, Ramoutar, and Kaid, 2007 p. 943). 

Therefore, Yun, Postelnicu, Ramoutar, and Kaid (2007, p. 943) emphasize that even 

online media coverage follows traditional media and traditional ideas, stereotypical 

framing and the placement. The reporters who have a better understanding of female 

issues are mostly women. So even in new media, productions remain under the 

effects of the traditional media. Nothing will be changed. The representations of 

women are still balanced in terms of stereotypical and non-stereotypical images 

(Yun, Postelnicu, Ramoutar, and Kaid, 2007 p. 940). Thus, women are always under 

the effects of the traditional media because of unchanging stereotypes in their 

community. Even if some journalists and writers try to represent women in positive 

ways, the change will take a long time; but both women and men should reject all 

these forms of discrimination by making sure that everyone in their communities 

receives education. People will then be able to differentiate the effects of traditional 

media and see the effects of traditional media on new media coverage. 

2.2.2 The Structure of Media Institutions 

Nowadays, people have started to evaluate media patrons to learn what kinds of 

ideology are imposed by them. When people analyze the mass media productions, 

they realize that the media patrons’ ideologies are dictated. According to McQuail 

(1994, p. 259), Marxist analysis can be a perfect tool for showing the effects of 

media patrons, because it focuses on the news which ignores the exploitation of 



 

 

society and on how the language which is used in the news is admitted as “natural.” 

Therefore, the news also causes harm to the subordinate classes and forces people to 

have a common agreement (Mc Quail, 1994, p. 259). McQuail (1994, p. 259) uses 

Marx’s theory of political economy to demonstrate how the media impose ideas on 

society: there is a relationship between the economic structure, media industries and 

the ideological content of media. McQuail emphasizes ownership of mass media and 

how the owners control the media, because the media institutions are related to the 

political system.  

 

McQuail also describes how the media affects audiences who are concentrated on 

global integration of media developments (McQuail, 1994 p. 82). Lastly, he argues 

that owners of media reduce diversity in the mass media by not having many 

different productions. Diversity should be introduced for individuals to see what 

kinds of different perspectives people have had about any concern; if this happens, 

people will be able to choose which one is most suitable for their life-style. 

Furthermore, media structures always depend on the male images and language used 

to define obvious ideological examples. Put simply, male-dominant ideology has 

existed within the media text. As a result, media organizations, media structures and 

media content, which are usually constructed by men, shape the ideological effects in 

society.  All these powers of media content, which are produced by media patrons 

who are male, prevent women from finding their self-identities. The stereotypes and 

generalizations in patriarchal society are maintained by males, such as their fathers, 

brothers or mass media patrons, to make women feel they are being discriminated 

against. Therefore, people should take some responsibility to change these 

stereotypes in society and in the media (McQuail, 1994, p. 83).  



 

 

According to Okunna (2005, p. 130), a society should find some solutions to solve 

the problems in the media. For example, there should be an adequate media policy. 

Society should also have policy interventions to ensure accurate gender 

representations or portrayals by drawing attention to the problems of gender 

discrimination, the representation of women in media productions, ignored women 

and pornography, and by reacting against these assaults. Individuals should 

encourage changes through courses which teach gender sensitivity and gender 

equality to young journalists. Opportunities should be provided for women. 

Journalists should be advised to write about women by using gender-sensitive 

articles or assignments, and they should also be made to find data, sources, and story 

ideas which are useful for the analyses. Lastly, media monitoring should be done to 

see how gender bias is represented in media representations (Okunna, 2005 p, 130). 

There is also a range of different approaches which emphasize media’s effects on 

individuals. For instance, McQuail (1994, p. 262) describes Gender-Based Critique, 

in which mass media content actualizes inequality for class, gender, dominant 

ideologies and exploitation of individuals. The mass media should not disguise 

inclinations. This kind of critique makes people show the reality through mass media 

productions (McQuail, 1994 p. 262). Moreover, in Agenda-Setting Theory, Treman 

and McQuail state that  

“People think about what they are told…but at no level do they think    

what they are told” (Mc Quail, 1994. p. 262). 

 

In other words, the media have the power to make people talk about some specific 

subjects instead of making them change their ideas directly; the media can help 

people to define the terms and which subjects they will talk about, but the media do 

not care whether people agree or disagree. From analyzing all these ideas and 



 

 

theories, people can easily understand how the media put various pressures on the 

community to make them follow their ideology. The media patrons and the mass 

media can change people’s perspectives easily by bombarding them with ideas 

through productions such as newspapers, magazines, television channels, and books. 

2.3 March 8th – Women’s Day 

The history of International Women’s Day started in 1857. Women who were 

garment and textile workers protested low wages, workloads and voting rights in 

New York City. Their aim was to obtain equal rights and equal opportunities at their 

workplaces (Kaplan, 1985 p. 163). During this protest, many women were beaten in 

the streets and some of them were violently arrested by the policemen. Since many 

women were killed in 1857, Clara Zetkin, an activist, suggested a date for the equal 

rights of women at the International Socialist Women’s Meeting in Copenhagen in 

August 1910 (Kaplan, 1985 p. 166). However, the first National Women’s Day had 

already been celebrated on February 28, 1909 in the United States by the declaration 

of the Socialist Party of America. After Zetkin’s suggestion in 1910, International 

Women’s Day was first celebrated on March 19, 1911 in Austria, Denmark, 

Germany and Switzerland (Internationalwomensday 2012, p.3-4).  

 

In 1911, in New York, there was a congress to discuss women’s rights and the aims 

for the specific date. In this congress, Berta Fraser, who was an activist like Clara 

Zetkin, promoted a positive quality for citizenship (Kaplan, 1985 p. 167). When the 

First World War began, women could also declare their rights as wives, mothers and 

workers in society with the help of Marian Craig Wentworth’s play (Kaplan, 1985 p. 

168). In 1913, Russian women also celebrated their first International Women’s Day 

because of World War I, campaigning for peace. International Women’s Day was 



 

 

transferred to March 8th in 1913 when it was specified as the global date for 

International Women’s Day. In 1914, the importance of International Women’s Day 

was understood across Europe because there were protests against the war and the 

unjust conditions of women. Furthermore, some women in Russia wanted to obtain 

their rights during World War I, so in 1915 many women came together to promote 

peace around the world. Lousie Saumoneau wrote tract mourning for her nephew 

who was killed in the First World War because her aim was to raise women’s 

awareness of women’s rights. In 1917, female socialists in Turin prepared a poster 

which emphasized both peace and equal rights for working class neighborhoods. In 

Russia, the feminist Alexandra Kollontai protested against the living conditions of 

women such as high food prices and the cost of living; this celebration was the 

saddest celebration of International Women’s Day in the world. After the events of 

1917 in Russia, Europe started to celebrate International Women Day on March 8, 

1918 (Kaplan, 1985 p. 169). In 1922, International Women’s Day was celebrated as a 

communist holiday. In 1936, people in Spain started to celebrate International 

Women’s Day against the growing fascist threat. Until 1967, International Women’s 

Day was celebrated as a communist holiday because feminists argued that it raised 

female consciousness and provided feminist internationalism all around the world. 

International Women’s Day has been connecting women from all around world with 

the aid of social and cultural events, conferences and seminars because its aim since 

1910 has been to provide a future for women that is bright, equal, safe and rewarding 

(Kaplan, 1985 p. 170).  

 

Furthermore, 1975 was declared as International Women’s Year by the United 

Nations. For United Nations, International Women’s Day provides a global 



 

 

opportunity to raise consciousness on gender equality, women’s rights, women’s 

empowerment and voting rights. Thus, International Women’s Day is not only a 

celebration but also a promotion to influence communities and organizations while 

reflecting women’s contributions and successes in political, social and economic 

activities (Internationalwomensday 2012, p. 3-4).   

2.3.1 Feminist Movements 

This part of the study explains feminist movements in the world by classifying them 

as first-wave, second-wave and third-wave. Feminist movements shape the 

objectives and ideologies of feminism. They are a set of campaigns which addresses 

issues about women like women’s suffrage, sexual harassment, violence, equal pay 

and opportunities, reproductive rights, discrimination and women’s empowerment 

(Freedman, 2001, p.17).  

 

Freedman (2001, p.3) defines feminism as a set of objectives which aims to defend 

and establish equal rights for women in every sphere of life. These rights can be 

political, economic and social. Thus, these equal rights automatically provide 

opportunities for women in working areas, courts and educational centers (Freedman, 

2001, p.3). Since feminist theory has emerged from feminist movements, three waves 

of feminism are discussed in this section. Freedman (2001, p.24) argues that first 

wave-feminism defends women’s suffrage and political equality in society. First-

wave feminism covers the period between the early 19
th

 and the early 20
th

 centuries. 

John Stuart Mill, Mary Wollstonecraft, Harriet Taylot, Sarah Grimke, Elizabeth 

Cady Stanton and Susan B. Anthony were the leaders of the first wave because they 

always articulated the necessity of women’s right to vote, educational and legal 

reform, and abolition of slavery. First-wave feminism rejected the positions of 



 

 

women in politics if they were under control of male domination. First-wave 

feminism was also used to state the arguments of radical feminists (Freedman, 2001, 

p.25). 

 

Second-wave feminism was organized to avoid social and cultural inequalities. 

According to Harcourt (2006, p.28) the second wave attempted to destroy gender 

inequality between the 1960s and 1980s. Due to the representation of women as “the 

other” in society, the second-wave feminists campaigned against inequalities which 

were cultural and political. Alexandra Kollontai, Clara Zetkin, August Bebel, Emma 

Goldman, Rosa Luxemburg, Betty Friedan, Carol Hamish, Gloria Anzaldua and Bell 

Hooks are the prominent names of the second wave of feminism. Second-wave 

feminists did not accept power which had a sexist approach in its content; thus they 

are also called “Marxist feminists”. For Marxist feminists, private property leads to 

the struggle between the sexes if there are economic inequalities and dependence of 

women in society. Therefore, this struggle has become the root of women's 

oppression and isolation for many years. 

 

Third-wave feminism began to defend greater equal rights for women in the early 

1990s (Harcourt, 2006, p.34). For the third-wave feminists, the second-wave 

feminists did not specify gender equality comprehensively. Freedman (2001, p.24) 

asserts that there was a lack of attention to race, ethnicity, class, nationality and 

religion while considering the inequalities amongst women. Therefore, the third-

wave feminists attempt to define the identities of women which avoid struggles 

between men and women. Third-wave feminists are also called “liberal feminists” 



 

 

because of their broader emphasis on gender equality. The prominent names in third-

wave feminism are Janet Halley, Naomi Wolf and Bell Hooks. 

 

Moreover, according to Lotz (2003, p.2), feminists provide different ideas for 

women. For example, liberal feminists aim to inform women about their integration 

into the public sphere for gender equality in society. Lotz (2003, p.3) thinks that the 

radical feminists only consider pressures and oppressions in society, so they are not 

too open-minded for changes. Lotz (2003, p.4) also argues that Marxist feminists 

only aim to change class-based oppression amongst men and women. Additionally, 

for Lotz (2003, p.5), ideologies influence people to create broad perspectives for 

different topics in their lives. Thus, the feminist movement is defined as a set of 

objectives which improves women’s mental skills and offers enlightenment for 

women.  Due to the feminist movements in the world, all women are being informed 

about women’s issues like equality, suffrage, slavery, equal pay, discrimination, 

harassment, violence, etc. Thus, the impact of feminist movements on the 

development of women’s studies and women’s rights cannot be denied.   

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

Chapter 3 

 

METHODOLOGY 

In this research study there has been two steps. In the first one the directors or a 

representative of various feminist movements and NGO’s dealing with women issues 

in North Cyprus has been interviewed. The publications, booklets and brochures 

have been analyzed to find out the existing women movements and their activities in 

TRNC.   In the second one a content analysis applied to five TRNC newspapers to 

see the media reflection of the women activities and struggle areas beside the 

meaning given to 8 March. 

3.1 Research Method 

In this study the research method consists of the interview with the managers of 

NGOs dealing with women issues and summative content analysis which is a 

qualitative technique while analyzing the data. The questions which have been asked 

the managers of NGOs can be found in Appendix I.  In this section of the chapter, the 

definition of the interview and the summative content analysis are explained, 

respectively. 

3.1.1 The Use of Interview 

An interview is making a conversation which is to get information about one topic 

between two individuals. People can easily get what the person thinks about one 

specific topic because the person explains his/her ideas and thoughts during the 

interview by giving some examples, by telling some stories and by saying his/her 



 

 

reasons. Therefore, the questions are asked by a researcher to obtain information 

about one topic. An informant replies the questions because he/she has information 

of interest on the subject. The researcher and the informant have a face-to-face 

relationship during the interview. The interview is also made by using telephone and 

the internet (Berger, 1991 p. 148).  

 

The interview is a technique which is used by the researchers to obtain information. 

When the procedures and rules are followed correctly, the interview is beneficial to 

the researchers. The interviewer performs a great deal of work such as recording, 

transcribing and coding when he/she wants to offer a perfect interview. Since the 

interviewer is seeking for real information and factual matters, the way the informant 

represent himself/herself and how the questions are answered are very important 

during the interview. The interview makes the researchers learn new points of view 

belonging to the informant and provide new perspectives to influence other 

individuals. Therefore, this study aims to explore feminist movements in North 

Cyprus by making interviews with the managers. During the interviews with the 

directors of NGOs dealing with the women issues, the publications of the Woman’s 

Organizations in the TRNC are obtained to state their objectives and activities 

specifically.   

3.1.2 Feminist Movements in North Cyprus  

This section of the study firstly explains the general roles for women on women 

issues in the world. Then the feminist movements in North Cyprus are discussed, 

considering their aims and activities. The NGOs dealing with the women issues 

determine their objectives according to the arguments of feminism. NGOs for 

women exist in most countries to defend equal rights, opportunities and conditions 



 

 

for women. In North Cyprus, there are approximately seventeen NGOs dealing with 

the women issues whose aims and activities are directed towards raising 

consciousness on women’s issues. In this study, these seventeen NGOs dealing with 

the women issues in North Cyprus are classified into four different classes by 

considering the explanations and information provided by each NGO’s director.  

The NGOs dealing with the women issues are formed to help individuals by focusing 

on different fields such as health, gender equality, human rights, environmental 

protection, literacy and social development, poverty, etc. Although NGOs 

communicate with heads of government, they are generally considered as self-

motivated groups. Thus, they never operate to make profit (Samuel and 

Thanikachalam, 2003 p. 434). The NGOs dealing with the women issues are defined 

as groups which voluntarily encourage individuals to cope with the problems they 

have faced in every aspect of social life. Therefore, the NGOs dealing with the 

women issues help people to realize their potentials through the guidance they 

provide (Samuel and Thanikachalam, 2003, p. 435) 

   

For Ergin (2006, p. 40), the non-governmental organizations are non-profit 

organizations which also struggle to convince society to work towards women rights. 

People who work in these organizations aim to strengthen women’s issues, women’s 

rights and women’s empowerment. These NGOs dealing with the women issues 

defend the necessity of the opportunities that should be provided to women in social 

life. They also want to inform people in society about the decisions of authorities. 

People who participate in these organizations always act voluntarily and play an 

important role in reinforcing gender equality in society (Ergin, 2006 p. 40). 



 

 

In North Cyprus, the general aim of NGOs dealing with the women issues which 

focus on gender equality and women rights is to attempt to raise awareness of 

women in society like other NGOs dealing with the women issues in the world. After 

conducting interviews with the directors of these NGOs dealing with the women 

issues, the explanations of NGO’s managers dealing with the women issues articulate 

different objectives and performances for their organizations. These differences 

differentiate each NGO dealing with the women issues from each other. Thus, it was 

determined that there are four categories of these NGOs dealing with the women 

issues in North Cyprus. Although there are four categories for the NGOs dealing 

with the women issues in North Cyprus, the information based on their objectives 

and performances are stated according to the publications of each NGO dealing with 

the women issues and explanations of NGO’s managers dealing with the women 

issues in North Cyprus. Therefore, the length of the information changes for each 

NGO dealing with the women issues.  

 

The specific establishment date of the NGOs dealing with the women issues cannot 

be found because the performances of NGOs dealing with the women issues are not 

stable for recent years. The NGOs dealing with the women issues sometimes perform 

their activities about women’s issues temporarily.      

These are as follows: 

 

1. Academic Units: The Center for Women’s Studies (CWS) at Eastern 

Mediterranean University (EMU) and Cyprus Research Center (CRC) at Near 

East University (NEU).  



 

 

2. Women’s Organizations Supported by Unions: The Turkish Cypriot Public 

Servants Trade Union (KTAMS) and Cyprus Turkish Public Servants 

Syndicate (KAMUSEN). 

3. Women’s Organizations affiliated with Political Parties: Women’s 

Branches of the Republican Turkish Party (CTP). The Women’s Organization 

of the Social Democracy Party (TDP), The Women’s Organization of the 

National Unity Party (UBP) and The Women’s Organization of the 

Democratic Party (DP).  

4. Independent NGOs Dealing with the Women Issues: Cyprus Union of 

Home-based Working Women in Cyprus, Turkish Cypriot Human Rights 

Foundation (TCHRF), Akova Women’s Association (AWA), Mormenekşe 

Women’s Association (MKB), Yeniboğaziçi Women’s Association (YBKD), 

Association of Women to Support Living (KAYAD), Feminist Workshop-

Cyprus (FEMA), The Cyprus Turkish University Women’s Association 

(KTUKD), Hands Across the Divide (HAD), Cyprus Turkish Women’s 

Council (KTKK). 

The two NGOs dealing with the women issues which are based at universities have 

been placed in the first category with the help of interviews. These NGOs dealing 

with the women issues perform their activities in the universities. They organize 

international conferences to enlighten women both at the universities and in society. 

The Academic Units also run research studies regularly. Furthermore, these NGOs 

dealing with the women issues provide MA programs at the universities. Thus the 

Center for Women’s Studies (CWS) at Eastern Mediterranean University (EMU) is a 

research center, which is directed by Assoc. Prof. Dr. Fatma Güven Lisaniler. In the 



 

 

journal Kadın/Woman 2000, Dr. Güven Lisaniler states that the center is publishing 

this academic journal to discuss the issues concerning women from the perspectives 

of different discourses like sociology, psychology, anthropology, law and political 

science, economics, art history, archeology, literature and communication (Lisaniler, 

2010, p.1). Kadın/Woman 2000 has been published twice in a year in English and in 

Turkish since 2000. This journal is prepared with the help of activists in NGOs 

dealing with the women issues, academics, and researchers who focus on gender 

studies. During the interview with Dr. Güven Lisaniler, she stated that the CWS 

helps women to determine their own position in society in order to create an 

egalitarian society. For instance, the CWS supports a peaceful atmosphere for 

women by organizing some exhibitions. During the interview with Dr. Güven 

Lisaniler, she stated that women should start by believing in themselves to gain 

power against unjust conditions. She noted that on March 8, 2012, this center 

organized a program called “Bilgi Üretiminde Toplumsal Cinsiyet” (Societal Gender 

in Knowledge Production). In order to prepare this activity, the CWS at EMU 

worked with the Cyprus Turkish Civil Servants Union to state the importance of 

human rights and the ways of producing information to construct social gender. 

There were three presenters who discussed human rights, women’s issues and 

ignorance, to show the impact of information on social gender while sharing and 

improving information. The CWS at EMU also organized panels and workshops with 

the help of other women’s associations. 

 

There is also an academic unit which is called the Cyprus Research Center (CRC) at 

Near East University (NEU). The director of this center is Dr. Senol Bektas. This 

center is interested in research about the culture of Cyprus. However, it also 



 

 

organized a conference for March 8th to enlighten women about their economic, 

political and social conditions in society. The aim of this center is also to raise 

consciousness about women’s issues.     

 

The second category refers to women’s organizations that are supported by unions. 

These unions in North Cyprus stress the necessity of the women’s labor force. The 

first union is the Turkish Cypriot Public Servants Union (KTAMS). This union 

always supports gender equality between men and women. According to the director 

of this union, Ahmet Kaptan, women should play a role in governing the state, 

enacting rules and regulations, making decisions about political issues, and leading 

groups to raise gender awareness. Kaptan states that there are only four women in the 

TRNC’s parliament, so women are not represented equally. In order to raise 

awareness of gender equality, women should be empowered in high positions at their 

workplaces.  

 

KTAMS is against sexual exploitation and violence. This syndicate always organizes 

programs to inform women about women’s rights and women’s issues. Since 

KTAMS aims to encourage women to have a peaceful and comfortable social life, 

they have distributed DVDs and bags to women who are not rich. This syndicate is 

always attempting to create social, independent, virtuous and extrovert individuals 

amongst women. The activities and programs of KTAMS have always been 

appreciated by the Minister of Works and Social Security, Şerife Ünverdi. This union 

is supported by the government so that its members can organize more programs for 

women in society. On International Women’s Day  in 2012, KTAMS walked with 

other women’s associations to advocate women’s rights and celebrate women’s day. 



 

 

This category of NGO in North Cyprus can include both the Public Servants 

syndicate which works on the employment of women, and the theoretical NGOs 

which reject the unjust decisions regarding women made by the government. 

  

The second union in North Cyprus is the Turkish Cypriot Public Servants Trade 

Union (KAMUSEN ). KAMUSEN aims to offer equal job opportunities and 

women’s rights. The director of this association, Ummure Umuroğlu, stated that 

women in North Cyprus should have equal rights and opportunities to represent 

themselves freely. KAMUSEN has therefore prepared a program called the 

“Economic Development and Information Sectors Program” to inform women about 

their legal rights and strengthen their views on gender issues and gender equality. 

Mrs. Umuroğlu also strictly defended the idea of economic equality between men 

and women. She stressed the importance of specific financial support for civil society 

organizations in order to develop training programs for women. Mrs. Umuroğlu 

further stressed that KAMUSEN is very successful because its projects have been 

realized internationally. On International Women’s Day in 2012, KAMUSEN also 

walked with other women’s associations in Nicosia. This association has also written 

a letter to Şerife Ünverdi, the Minister of Works and Social Security in North 

Cyprus, to specify complaints about gender inequality, rape victims, victims of 

violence and discrimination against women. The Minister has been informed by 

KAMUSEN about the conditions of Turkish women in North Cyprus. These 

activities of the association show how active and effective it is in North Cyprus.  

 

The third category of NGOs dealing with the women issues is based on women’s 

organizations which are affiliated with political parties. According to these NGOs 



 

 

dealing with the women issues, women should have a place in the programs of 

political parties. Therefore, they prepare seminars, panels and symposiums to 

encourage women to participate in the political discussions. Women’s Branches of 

the Republican Turkish Party (CTP) are placed in the third category because CTP is 

the political party which fights for women’s rights. CTP rejects the idea of 

representing women as members of the working class. According to this association, 

women are exploited and do not have equal opportunities and rights that men have. 

Thus, it is always hard for women to occupy higher positions.  

 

The members of this association always criticize the differences between poor people 

and rich people. They also attempt to raise awareness of women’s rights and the 

sensitivity of the public to create a peaceful atmosphere in society. Women should all 

advocate their rights together, because coming together brings interactions and 

positively promotes the status of women. According to CTP, the future will be 

shaped by the possession of equal rights and responsibilities in every sphere of 

individuals’ lives. Thus, this association distributed a manifesto on March 8, 2012 to 

declare their views on women’s issues and women’s rights. CTP has defended the 

idea that there should not be exploitation in society based on sex, nation or class. The 

labor force, the bodies of women and the identities of women should not be abused 

by others who never care about the existence of women in society. The aim of this 

association is to make women productive and effective to save their cultural values. 

CTP always makes women aware of their conditions, with the aim of living in a 

peaceful atmosphere. The association encourages women to establish a women’s 

coalition for peace and reconciliation in North Cyprus. Since gender awareness 

training and gender-sensitive policies are the tools for developing awareness and 



 

 

consciousness in society, CTP organized a program on March 11, 2012 to increase 

awareness of peace and reconciliation. The public has been invited to support the 

competitions, parties and live performances in this organization, because such events 

always help women influence others effectively. However, this party mostly tries to 

solve the problems related to discussions between the north and the south parts of 

Cyprus. Therefore, this party does not really care about the problems of the women 

directly, even if they seem to be a good example for NGOs dealing with the women 

issues in North Cyprus; however, the political party’s ambitions or aims should not 

be dismissed completely.  

 

The Women’s Organization of UBP is also very active: the members of this 

organization not only participated in the walk on March 8
th

; they have also arranged 

meetings specifically for women. Their aim is to strengthen peace and reconciliation 

in society and inform women about gender issues. For example, on September 15, 

2012 they organized a dinner for women to discuss women’s rights in opposition to 

patriarchal society. They also attended one of the conferences at Cyprus International 

University to discuss politics and its impact on women. 

 

The Women’s Organization of TDP was established to promote equal rights for 

women. Its members organize exhibitions, symposiums and educational programs for 

women. They have written letters to the presidents of Cyprus, Mr. Christofias and 

Dr. Eroğlu, and to ministers like Şerife Ünverdi and Ersin Tatar to declare their 

views on freedom, gender discrimination and secularism. They also participated in 

the walk on March 8, 2012. The Women’s Organization of DP also supports equal 

rights for women and defends the necessity of providing opportunities to women in 



 

 

politics. They therefore organize seminars and meetings for women. The members of 

this organization also participated in the walk on International Women’s Day in 

2012. 

    

In the fourth category, the women’s organizations are described as “independent 

NGOs” dealing with the women issues. These NGOs dealing with the women issues 

differentiate themselves from those in the other categories by establishing women’s 

organizations according to their own value judgments. In simpler terms, independent 

NGOs are not dependent on universities, political parties or unions. They perform 

their activities more freely compared to the NGOs dealing with the women issues in 

the other three categories. There are ten independent NGOs dealing with the women 

issues in North Cyprus. The Cyprus Turkish Women’s Council (KTKK) is an 

independent NGO dealing with the women issues which was established in 1975 by 

Dr. Latife Birgen. According to Dr. Birgen, women should live and work in peace 

and tranquility in North Cyprus. She stated that the women in this council are against 

violence of any kind and form. She has written many letters to people from 

presidents to individuals in high positions at their workplaces, such as Ronald 

Reagan, Rauf R. Denktas, Kofi Annan, Catherina Porter and Perez de Cuellar. The 

aim is to reach a compromise between both sides and strengthen the awareness of 

gender equality in Cyprus. KTKK defends that there should be equal human rights 

for women. Raising women’s consciousness about their human rights is the most 

important task of this association. It is also working together with various 

international women’s organizations to improve the status of women in the world. 

Dr. Birgen states that due to the political embargo imposed on the north of Cyprus by 

the Greek Cypriot Administration, Turkish Cypriot women do not have equal social, 



 

 

economic and political rights in their lives. KTKK has therefore organized many 

programs to raise women’s consciousness in North Cyprus, such as training 

programs, international trips, conferences, panels, symposiums, exhibitions, etc. On 

International Women’s Day in 2012, KTKK also acted with other women’s 

associations in North Cyprus to declare their views on gender equality collectively. 

This organization works as both a practical and a theoretical NGO dealing with the 

women issues in North Cyprus, emphasizing both the identity of women in society 

and the need for the same rights for women as men have in political issues. 

 

The Union of Home-based Working Women in Cyprus always organizes activities to 

stress the inequality between men and women in the areas of occupation, salary and 

working conditions in both the public and the private sector. This association, which 

sets a good example in North Cyprus, claims that the discrimination against women 

in sectors always makes the public ignore the rights of women; women should have 

the same rights and laws as men have in the economy. This NGO dealing with the 

women issues is against the specification of the “working class” because people who 

are called “working class” never possess the rights that they deserve; in other words, 

people who belong to the working class do not have enough money to satisfy their 

needs. Therefore, the economic situations which cause class distinctions among 

people should be avoided by governmental organizations and the bureaucracy. Since 

this women’s association always criticizes the class differences that arise from 

economic decisions and regulations, it also participated in the walk with other 

associations on International Women’s Day in 2012. Its aim is not only to protest 

gender inequality but also to declare its views on the working class, unjust 

conditions, and women’s issues. 



 

 

The Cyprus Turkish Human Rights Foundation (TCHRF) is also one of the NGOs 

which have just started to work on women’s issues and studies in North Cyprus. 

During the interview, the director Hasan Yılmaz Işık stated that their work will be 

effective in defending the rights of women in society. The director views human 

rights as a social honor; thus the women who are a part of society should always 

defend their honor against the repressions of men in their social lives. Since women’s 

rights are the essence of representing women independently, this foundation also 

participated in the walk in Nicosia to celebrate International Women’s Day. Women 

should be equal in dignity and rights if they are to declare their identities; thus gender 

roles and sexual exploitation should be destroyed in order to prevent women from 

being victims of men’s sovereignty. As mentioned before, this kind of practical NGO 

dealing with the women issues in North Cyprus helps women to discuss human 

rights, women’s issues and ignorance, and to have equal rights for women without 

rejecting the rules of the government. 

 

The Akova Women’s Association (AWA), established by Aysel Bodi in 2001, fights 

for equal rights of women in society by rejecting the government’s unjust decisions 

and rules. They always try to change unequal rights, laws and discrimination against 

women. AWA also emphasizes the role played by the government, because the 

government is responsible for unequal life conditions such as lower salaries and the 

disempowerment of women. The director of AWA argued that the imposition of 

gender roles on women should be destroyed because women cannot find their own 

identities, histories, bodies, duties and efforts. In other words, women should not be 

isolated from society because of the impositions of marriage and the roles of 

motherhood. AWA also advocates that quotas should be available to empower 



 

 

women in high positions in political parties and in government. For this association, 

women can be more independent and individualistic if they have rights equal to those 

of men in every sphere of social life. In other words, women should be given the 

power and the ability to take their place in the chain of government. For this purpose, 

AWA organizes incentive programs such as training sessions, symposia and seminars 

for young women entrepreneurs. AWA has worked with the Cyprus Turkish Public 

Servants Union to solve the problems of gender inequality not only in Cyprus, but 

also in other countries in Europe. Its projects are expanded internationally to make 

women aware of their unjust conditions. 

 

AWA also came together with other NGOs dealing with the women issues in Nicosia 

to participate in the walk on March 8, 2012. The aim of this association is to 

advocate women’s equal rights and the empowerment of women in education. Lastly, 

AWA also provided financial support to women because this association aims to 

increase the welfare of women economically in 2011. 

   

Another active NGO dealing with the women issues in North Cyprus is the 

Mormenekşe Women’s Association (MKB). On March 8, 2012, Ersen Ummanel, the 

director of this association, organized a dinner to bring up the subject of women’s 

rights. Ummanel also invited President Derviş Eroğlu’s wife, Meral Eroğlu, to 

convince people about serious women’s issues. This association’s activities are 

generally organized to promote awareness-raising activities for women about their 

legal rights. It also joined in the walk with other civil society organizations on 

International Women’s Day in Nicosia. Its aim is to stress the importance of 

women’s legal rights, strengthen the place of women in society and raise the 



 

 

awareness of people about the issues in rural areas. For MKB, women should be 

given power and opportunities to represent themselves independently in both private 

and public places.  

 

The Yeniboğaziçi Women’s Association (YBKD) is a good example of an 

independent NGO dealing with the women issues in North Cyprus. The director, 

Mrs. Hidayet Özerinç, stated that there should not be sexual exploitation in society; 

and she argued that the severe repressions which are imposed on women come from 

patriarchy. YBKD criticizes the characteristics of patriarchal society because the 

members of this association believe that the strict rules of men always prevent 

women from having opportunities. In order to stress the disadvantages of patriarchal 

society and make women aware of their unjust conditions, YBKD has always 

prepared different activities for women to raise awareness of their legal rights, and 

has tried to show women how their rights are violated in every sphere of their lives.  

 

YBKD has also prepared research reports to show women how men exercise control 

over them. Mrs. Özerinç stated that there should be a community in which women 

can express their values, ethics, judgments and wishes independently. Thus, YBKD 

has preferred to use Internet sites and campaigns through the Internet. YBKD has 

also provided education programs on domestic violence and financial support. Mrs. 

Özerinç also discussed the importance of women’s identity; in 2012, YBKD 

participated with other women’s associations in the walk on International Women’s 

Day in Nicosia. On that day, YBKD also screened a film called “Connecting Girls: 

Inspiring Features” in the Cyprus Community Media Center, located in the Nicosia 

Buffer Zone. According to Mrs. Özerinç, the film screening has helped women to 



 

 

improve their vision through the representation of their society in the film; women 

had an opportunity to evaluate themselves by watching it.  

 

The Association of Women to Support Living (KAYAD) is very effective, and is 

preparing research with the support of the European Union. The director of KAYAD, 

Meral Akıncı, is responsible for this project in which KAYAD aims to raise 

awareness about social gender roles. KAYAD has attempted to show the profile of 

women in North Cyprus by preparing a questionnaire about sexual exploitation and 

gender issues. In 2012 the questionnaire was distributed to women who were 

generally mothers and had jobs.  According to the results, Mrs. Akıncı says that most 

of the women in the society unconsciously support gender discrimination and gender 

inequality in the public sector. The women in North Cyprus also do not believe in 

themselves when duties related to political issues are given to them. Mrs. Akıncı 

noted that ethical values are very important to women; according to the results of the 

published research project that KAYAD conducted in North Cyprus in 2012, 44% of 

women in the population want their sons and brothers to marry girls who are virgins. 

For Akıncı, some ethical values like this prevent women from determining their own 

preferences. In order to avoid physical and psychological violence, she said, the 

awareness of sexual exploitation should be increased in society. In her view, the 

patriarchal society makes women have low self-esteem and self-actualization 

because of the determined gender roles in society.  Mrs. Akıncı also argued that there 

should be more quotas for women at high levels in government and in political 

parties, and criticized the prevailing violence against women. The KAYAD 

Community Center always organizes symposia and panels to promote the well-being 

of women in society. Since the KAYAD Community Center is comprehensively 



 

 

aware of women’s problems, this community center also walked with other women’s 

associations in Nicosia on International Women’s Day in 2012. Their aim is to 

declare their views on physical violence and sexual exploitation. 

 

The Feminist Workshop-Cyprus (FEMA), directed by Doğuş Derya. FEMA 

criticizes anti-hierarchical policies because the conflict between the individuals 

always leads to problems which are known as the “Cyprus Problem”. FEMA 

therefore does not support hegemonic forms of Cypriot patriarchy (Derya, 2010 

p.30). In order to solve the problems, FEMA stresses that individuals should be 

independent to declare their ideas, even though they are always under the control of 

anti-hierarchy. FEMA is therefore interested in history as a record of how a social 

gender environment is constructed. By considering auto-ethnographic stories, FEMA 

aims to show how individuals behave, how they live, and how they fight to destroy 

hierarchy (Derya, 2010, p. 31). FEMA analyzes the social gender equality in North 

Cyprus by considering history, gender roles coming from biological differences 

between men and women, anti-hierarchical policies, masculine domination, gender 

differences causing contradictions, and gender equality leading to otherness for 

women (Derya, 2010 p. 32).  

 

FEMA is against the unjust conditions which make woman subordinate in the case of 

job specification. FEMA has been very active for many years; for example, it 

established eleven charities in North Cyprus. In 1952, FEMA defended equal rights 

for women in education. In 1960, they organized seminars to promote equality in 

elections for women. In 1974, women started to get employment, but the traditional 

restrictions were not destroyed in North Cyprus; so FEMA has always defended 



 

 

gender equality in society. In 1977, FEMA stated that they were against violence and 

ignorance of any kind and form; and in 1980 they demanded equal wages from the 

government. In 1990, the leftist women from FEMA took their place in the 

parliament for political issues. In 1996, FEMA offered an agreement, called the 

“Convention on the Elimination of All Forms of Discrimination Against Women” 

(CEDAW). The aim was to avoid gender inequality; however, FEMA was not 

successful in achieving its goal of maintaining gender equality between men and 

women (Derya, 2010 p. 35). In 2008, fifteen women from FEMA came together in a 

meeting to talk about women in the community, motherhood, gender roles and social 

gender differences through a discussion of a book about feminism. In 2009, FEMA 

organized a walk on March 8
th

 and May 1
st
 to increase gender awareness in society.  

In 2010, they also organized a walk to defend the freedom of women’s bodies. On 

March 8, 2010, FEMA came together to criticize the laws in North Cyprus because 

they believed in freedom and equality in society (Derya, 2010 p. 40-47).  

 

FEMA is always working to try and inform society about gender issues. Reşat Şaban, 

a FEMA activist has prepared a website for FEMA to state its ideas online. FEMA 

rejects nationalism, patriarchy and neo-liberalism. FEMA also rejects privatization; 

the association has sent a letter to the president of Turkey, Recep Tayyip Erdoğan, 

entitled “a voice that cannot be heard from outside”. FEMA argues that there should 

be shelters in which women can stay when they have no place to live. In other words, 

due to the violence, rape and restrictions in social life, women should be provided 

with places where they can stay in comfort; FEMA has created a shelter for women 

in Nicosia.  FEMA explains that there have been approximately a hundred women 



 

 

who have stayed in this shelter since 2008. Women who want to stay in the FEMA 

shelter can stay there for three months.  

 

FEMA was established to argue that there should not be violence against women and 

sexual exploitation. For FEMA, gender roles should not lead to a repression which 

prevents women from representing themselves independently. FEMA believes that 

feminism is necessary to declare the necessity of women’s rights in social life. Since 

feminism increases the awareness of women’s issues, FEMA always organizes 

panels, symposia and training programs to educate women.  

 

FEMA also criticizes the inequalities in determining payments and employment in 

the case of women. It advocates that women’s endeavors should not be neglected by 

the order of economics. Women should possess whatever they deserve in social life. 

In order for them to survive and for women to be represented independently, 

discrimination against women has to be avoided by employers. Since the distribution 

of wealth should be equal for the best economic well-being, ways of making a living 

can also be maintained by considering women’s rights (Derya, 2010 p. 47). 

 

During the interview, Mrs. Derya who is the manager of FEMA mentioned the 

meeting that FEMA attended in Nicosia for International Women’s Day, 2012. 

FEMA also encourages other non-profit organizations to organize effective activities 

in order to help women find their own social identity in society. FEMA also featured 

in a television program in 2012: its aim was to raise awareness of identity and the 

body for women. The women on the program had mirrors in their hands, and 

encouraged other women to have mirrors like theirs in their hands, because they 



 

 

wanted all women to look at their clitorises using the mirrors at the same time; in this 

way FEMA differentiated itself from the other NGOs in North Cyprus.  

 

The Turkish Cypriot Association of University Women (KTUKD) is also a 

community that always advocates the rights of women. KTUKD is strictly against 

sexual exploitation. The members of this association state that women should be 

independent like men in society and should possess the same rights and privileges as 

men have in social life. This association criticized the government because it 

organized dinners on International Women’s Day. According to KTUKD, the 

government should be promoting incentive programs, establishing shelters for 

victims of violence, providing public childcare services, promoting gender awareness 

and providing psychological support to the rape victims; organizing expensive 

dinners cannot be the solution to these problems. The government, they believe, 

should also create quotas for women at high levels in government, political parties 

and the judiciary. KTUKD is also against inequalities which arise from class 

differences in society. The members of this association argue that there must be 

equal rights and opportunities for women while they are working; KTUKD also 

walked with other women’s associations in Nicosia on International Women’s Day 

(2012).  

 

Hands Across The Divide (HAD) is a school which helps people discover different 

religions, languages, good or bad mankind (Bolayır, 2010 p. 108). After 2001, this 

organization had new meetings in London but in the end, they managed to influence 

people who agreed with each other’s ideas and values in Cyprus, too (Bolayır, 2010 

p. 110). Their aim is to live in a reunited country which should have gender equality 



 

 

and equal access to resources. The individuals should also have a democratic society, 

to contribute their own culture, which should include peace and multiculturalism 

(Bolayır, 2010, p.111). In February 2002, they were accepted as an NGO dealing 

with the women issues in London. In a celebration in 2010, Neşe Yaşın’s poem, 

“Keep it Until Peace Comes” was set to music by Aysun Kahraman (Bolayır, 2010, 

p.111). Moreover, HAD explains that people should also realize that the roles which 

are given to women make them second-class citizens. The association explains these 

kinds of myths to show how women have always been treated as second-class 

citizens from the beginning of history, and how women are always are suppressed 

due to the obligations placed on them (Bolayır, 2010 p. 106). 

 

Moreover, in the journal Kadın/Woman 2000, Selma Bolayır who is the manager of 

the HAD also stressed that Cypriot women have shared the same destiny as other 

women in history. Cahit (2010, p. 128) noted that  cypriot women were sold to the 

Arabs in the period between the First and the Second World War, even when they 

were still children, because the society in Cyprus was experiencing financial 

difficulties. Even the country of Cyprus shared a similar destiny to that of the Cypriot 

women who were sold, because Cyprus was given to Cleopatra by Mark Antony as a 

gift. The Ottoman Empire also rented the island to the British (Bolayır, 2010  p.106). 

HAD believes that workshops should be held to inform individuals about unjust 

conditions; they therefore organized some workshops to raise the awareness of 

women and the society. For example, “Basic Human Needs” focused on the need for 

women to have equal participation in decision-making during the peace process. 

These workshops’ aims are also to raise awareness of the issue of the gender equality 

in society (Bolayir, 2010  p. 107). This NGO is very active in both North and South 



 

 

Cyprus. HAD’s aim is to create effective communication across the borders, so it 

organized a meeting for equal participation from both sides. This comprised a 

discussion by the first bi-communal women’s groups about the obstacles to peace in 

the country from women’s points of view (Bolayır, 2010 p. 108). Women who are 

members of HAD have been sent as women representatives to meet at the UN’s 

“Fourth World Conference on Women” in Beijing in1995. They have discussed core 

aspects of the Annan Plan. Then in 1997, HAD arranged a meeting called “Cyprus 

Link” at the Egmont Palace in Brussels, to raise the issue of women who should 

enter politics. Later, Bolayır noted that the women met at “Cyprus Link”; they also 

joined workshops in Ireland and in New York to gain experience for their lives 

(Hadjipavlou, 2010 p. 107). 

 

 HAD also creates activities and programs which are held in North and South Cyprus 

at the same time; this communication between the two sides facilitates effective 

interaction. HAD argues that women should be active and possess rights and 

opportunities equal to those men have in every sphere of their lives. The association 

is against sexual exploitation, gender inequality, gender discrimination, and violence. 

According to HAD, the law never reinforces gender equality, so women’s rights are 

not preserved and maintained. In order to sustain gender equality and awareness of 

women’s rights, women should be engaged in taking on responsibilities in the 

parliament, like the other women’s associations in the world (Bolayir, 2010 p. 108). 

 

In conclusion, this chapter has presented the aims and performances of NGOs 

dealing with the women issues in North Cyprus by using the explanations of the 

NGO’s directors throughout the interviews. The most active NGO dealing with the 



 

 

women issues in North Cyprus is FEMA because FEMA provides shelters for 

women until inferior women find jobs to satisfy their needs. FEMA also hires a 

psychologist for women in order to solve their problems. On the other hand, although 

political parties don’t really care about the problems of women directly, the political 

parties’ ambitions or aims cannot be dismissed completely because the political 

parties generally focus on political issues. 

 

As stated above, there are approximately seventeen active NGOs dealing with the 

women issues in North Cyprus. In spite of the different ideologies of these NGOs 

dealing with the women issues, most of them always come together on March 8
th

 to 

walk all together and to raise consciousness about women’s issues, collectively.  

  

3.1.3 Qualitative Content Analysis 

In this study, the qualitative content analysis method is used to make clear statements 

of the research questions. Content analysis is a research method which focuses on the 

aspects of content that are relevant to the research. Berger (1991, p.25) argues that 

content analysis offers the systematic classification and description of 

communication content by measuring and counting certain things. Content analysis is 

generally used in communication, journalism, sociology and business. Kerlinger 

(1986, p.96) states that content analysis is a method which studies and analyzes 

communication in a systematic, objective and quantitative manner for the objectives 

of measuring variables. There are three types of qualitative content analysis that the 

researchers use in their researches such as conventional, directed and summative. In 

this study the summative content analysis is used because summative content 

analysis involves counting and comparisons, usually of keywords or content, 



 

 

followed by the interpretation of the underlying context (Hsieh and Shannon, 2005 p. 

1278).  

 

Content analysis also inevitably gives an idea about the meanings, contexts and 

interests that are contained in the text. It also provides a set of procedures to make 

valid inferences from the text. According to Krippendorff, the inferences are about 

sender(s) of message, the message itself or the receiver of the message (1980 p.21). 

Since content analysis includes systematic and quantitative analysis of message 

characteristics, it includes attention to objectivity - intersubjectivity, a priori design, 

reliability, validity, generalizability, replicability and hypothesis testing (Neuendorf, 

2002 p.10). In order to find the answers to the research questions (see p.3), a coding 

sheet was prepared and applied to five TRNC newspapers; this study aimed to 

answer such research questions as “who says what, to whom, why, and how?” 

 

Moreover, Neuendorf contends that content analysis presents numbers, percentages 

and statistics to interpret the results (2002, p.14). Therefore, this study provides a 

highly reliable source of detailed information about texts in the newspapers through 

content analysis. 

3.1.4 The Use of Qualitative Content Analysis 

Content analysis is a very popular method in research methods. It is generally 

defined as the systematic, objective and quantitative analysis of message 

characteristics. Thus, content analysis is done to examine human interactions, the 

character portrayals in TV commercials, films and novel and the investigation of 

word usage in news, speeches, etc (Neuendorf, 2002 p.3). Content analysis is done to 

produce an account of key categories and measurements of the other variables. In 



 

 

other words, it aims to present a numerical summary of a chosen message set. 

Therefore, the use of content analysis is preferred in many fields such as 

communication, journalism, sociology, psychology, and business. Content analysis 

helps researchers draw attention to the intentions of the originator of messages. Thus, 

it easily and comprehensively reflects social and cultural issues, values, and real 

events behind the facts.   

 

Like other quantitative techniques, content analysis was developed in the early 

twentieth century and has been the fastest-growing technique over the past 20 years 

(Neuendorf, 2002 p.5) because it has been used almost always to monitor the cultural 

temperature of society, to establish long-term cultural indicators, and to monitor the 

economy by politicians. By doing content analysis, researchers are able to say 

something about the messages, images, representations of texts and their wider 

impact on the receiver. 

 

Hansen says that there are six key steps to content analysis (1998, p. 98). For 

Hansen, content analysis consists of:  

“(1) Definition of the researcher’s problem (2) Selection of media and sample 

(3) Defining analytical categories (4) Constructing a coding schedule (5) 

Piloting the coding schedule and checking reliability (6) Data preparation and 

analysis” (Hansen, 1998 p.98-99). 

 

Content analysis is a method which examines texts; therefore the analysis always 

focuses on aspects of content, whether they answer research questions or not. The 

large bodies of the text are analyzed in a systematic and reliable fashion during 

content analysis, because it offers a set of procedures for valid inferences from the 

text. For the typical process of content analysis, the researcher firstly determines the 

content that will be examined, with its reason. Otherwise, certain theories or 



 

 

perspectives cannot be consistent with the particular message content in the study. In 

other words, the variables are specified according to the content that the researcher 

aims to demonstrate. Therefore, the researcher always attempts to establish criteria 

and construct validity while during content analysis (Neuendorf 2002 p.51). 

 

Neuendorf also views content analysis as a technique that conforms to the rules of 

science (2000, p.49). Sample representatives, reliability, validity, the principle of 

maximum information, and objectivity are the main characteristics that are included 

in the research during content analysis. Furthermore, the goal of content analysis is to 

present a descriptive, inferential and predictive study for the readers (Neuendorf, 

2002 p. 54). 

 

The selection of variables for a content analysis is also very important because it 

increases the strength of research that differentiates it from that of other researchers. 

In order to select consistent variables, the researcher always considers universal 

variables, uses theory and past research for variable collection, focuses on emergent 

process of variable identification and attempts to find specific critical variables in 

content analysis (Neuendorf, 2002 p.96). Since the variables are always linked to the 

research questions in content analysis, the empirical reality is obtained easily by 

performing logical progression though the measurement of data.  

3.1.5 The Use of Content Analysis in Media Studies 

Content analysis is a method for the systematic analysis of communications content. 

According to Krippendorf (1980, p.35), there have been studies which use content 

analysis to examine the intentions of messages. These studies are based on German 

media broadcasts, troop movements and military campaigns. Therefore, the aim of 



 

 

content analysis in media research is to show how news, drama, advertising and 

entertainment output demonstrate social and cultural issues, values and phenomena 

(Hansen 1998, p.91). 

 

Hansen believes George Gerbner’s cultural indicators program of 1969 is one of the 

most prominent examples of content analysis. The study reflects media roles in the 

cultivation of public consciousness. Therefore, content analysis has successfully 

shown the trends and developments in the symbolic environment of American 

television (Hansen, 1998 p.94). In other words, the content analysis of television 

programs shows how television cultivates certain world views for audiences. Another 

prominent type of research that includes content analysis is agenda-setting studies, 

first conducted by Rogers and Dearring in 1988. The aim is to determine the issues 

that dominate the media agenda. The study focuses on what the public “think about,” 

and the most important issues of the day, through content analysis of media coverage 

(Hansen, 1998 p.95). Hansen (1998, p. 95) therefore views content analysis as a good 

research technique to specify the impact of the media on public beliefs, attitudes, 

opinions and behavior.   

 

Moreover, content analysis has been an important component in studies of 

international media flows, concerns about a new world information and 

communication order, transnational information, and image flows (Hansen, 1998 

p.96). Content analysis is very beneficial for examining the relationship between 

trends and changes in public opinion and beliefs by considering the changing cultural 

socio-political trends in the media. It is therefore used to identify and account for the 

occurrence of specified characteristics or dimensions of texts for the detailed 



 

 

information on messages, images, representations and their social significance. In 

other words, while doing content analysis, the researcher always aims to examine the 

relationship between media and the realities which they reflect while doing content 

analysis.  

 

Hansen (1998, p.100) notes that content analysis is not a method which is simply 

carried out for the purpose of counting the number of dimensions in media content. It 

is generally used to make clear statements of the research problem throughout the 

study. In other words, content analysis is not done to measure the column inches of 

newspaper articles or the duration of news items on television. It is done to show the 

nature of the content which is analyzed by the researcher. 

 

Content analysis for media studies includes important issues which are taken into 

account by the researcher. The choice of media and title involves geographical reach, 

audience size, audience type, format and content characteristics of media and 

political stance, in most of the content analysis applied in media studies (Hansen, 

1998 p.102). Furthermore, the date specification for content analysis is defined 

according to the dates of an event and term which covers both before and after the 

dates selected for a period of time. 

 

The task of content analysis is always to examine a sampled body of texts by 

classifying the content according to the number of predetermined assumptions. In the 

case of media, the relevant content is always consistent with the research questions 

and the theoretical framework of the study. Although the counted variable in content 

analysis can be anything like the individual word, the sentence, the paragraph, the 



 

 

article, the news program, the news items, an individual character, actor or source, 

the program, the science and so on, the analysis of communications content should 

be systematic to examine the intentions of messages, social and cultural issues, 

values and phenomena, etc (Hansen, 1998 p.124). 

3.2 Research Procedure 

This study firstly intended to collect information regarding the NGOs dealing with 

the women issues in North Cyprus by preparing questions to be asked the NGO’s 

managers during the interview. These questions are determined to state the objectives 

and activities of NGOs dealing with the women issues in North Cyprus (Appendix I). 

Second, the summative content analysis is done after collecting the media texts 

belonging to five TRNC’s newspapers in SPSS 11.0 software. Third, the content 

analysis is done by using cross tabulation for each media text. Fourth, the analyses 

and interpretations are presented as research findings after completing the summative 

content analysis.    

3.3 Research Design  

This study presents all analyses and research findings by doing qualitative content 

analysis in SPSS 11.0 software. The type of qualitative content analysis is based on 

summative content analysis in this study. Therefore, 723 media texts in Halkın Sesi, 

Havadis, Yeni Çağ, Yeni Düzen and Vatan are analyzed by doing summative content 

analysis. In order to differentiate the characteristic of each media text, the text type 

are classified as interviews, columns, hard news, soft news, advertisements, 

horoscopes, sports and biographies. The issues of text types are classified as health, 

achievements of women, exhibition and activity, visits/charity, about NGOs dealing 

with the women issues, products/promotions, women’s rights, funny stories, recipes 

meals, culture/art, violence, immigration and the other. The media texts’ approaches 



 

 

are analyzed as sexist, not sexist and neutral. The characteristics of news approach 

are specified as negative, positive and neutral. The news gratification of media texts 

are presented as fully informative, general information and neutral in the sample.  

3.3.1 The Sampling and Data Collection 

This study uses purposive sampling method by mainly focusing on the content of 

five newspapers in the TRNC. These newspapers are Halkın Sesi, Havadis, Yeni 

Çağ, Yeni Düzen and Vatan. All newspapers except Yeni Çağ cover the period 

between March 1 and March 10 in 2012. Since Yeni Çağ is a weekly newspaper, it 

was obtained for March 1, March 8 and March 15 in 2012. Halkın Sesi is selected for 

the content analyses because this newspaper popularizes, normalizes and renders the 

news in a very common way. In other words, the mainstream of this newspaper is 

very usual and familiar to the masses by being more conventional in North Cyprus.  

 

Havadis is chosen because of its interesting representations of women through funny 

stories, specifications of NGOs dealing with the women issues and International 

Women’s Day in the newspaper journalists’ columns. Havadis is also chosen for 

being one of the most circulated newspapers in the TRNC. Yeni Düzen is selected for 

its supplement, which called Gaile. This supplement has included women’s issues 

like trafficking in women, gender equality, patriarchal oppression, etc., in its content. 

Thus, Yeni Düzen is also one of the leftist newspapers which provides useful sample 

for data. Yeni Çağ is selected to evaluate March 8
th

 presentations and women’s issues 

in a weekly newspaper. Vatan differentiates itself from the other newspapers by 

being a rightist newspaper and by ignoring women’s issues in its content. The 

columns and news generally portray male domination in society. Vatan also does not 

offer a supplement to individuals.   



 

 

The period of the sample covers 10 days for Yeni Düzen, Havadis, Halkın Sesi and 

Vatan. Since March 8
th

 is International Women’s Day between March 1 and March 

10, the aim was to demonstrate the dynamics of the media’s approach to 

International Women’s Day, the NGOs dealing with the women issues and women’s 

issues during, before and after March 8th. Additionally, March 1, March 8 and 

March 15 are the dates for the content analysis in Yeni Çağ. Therefore, the objective 

was to demonstrate weekly changes regarding International Women’s Day and 

women’s issues through Yeni Çağ. In this study, the aim was to examine March 8th 

presentations and women’s issues by considering the content of five TRNC 

newspapers. 

 

As a conclusion of this chapter, the interview is prepared to articulate the objectives 

and activities of NGOs dealing with the women issues in North Cyprus. The 

summative content analysis is done to show how the mass media’s approach to 

International Women’s Day, women’s issues and NGOs dealing with the women 

issues in North Cyprus. While doing the content analysis, first of all text type, 

content, newspapers, sexism, new approaches and news gratification were 

determined in this study. Then, the data between the period March 1 and March 15 in 

2012 was entered into a computer. These analyses were done using SPSS (Statistical 

Package for the Social Sciences). The SPSS program provides useful information to 

interpret March 8
th

 and presentations of women in the newspapers. The results are 

illustrated in tables in order to offer interpretations about the research findings. 

 

 

 



 

 

 

Chapter 4 

 

ANALYSES AND INTERPRETATIONS 

                

The chapter presents the analyses of data in a variety of ways. The aim is to show 

how International Women’s Day is presented in TRNC newspapers. The data covers 

the period between March 1 and March 10 in 2012. In addition, March 15 is also 

taken into account for the analyses in a weekly newspaper.  

 

Throughout the analyses, the objectives were to demonstrate the most highlighted 

subjects which were related to women or women’s movements, the important 

struggles for the women’s problems voiced by NGOs dealing with the women issues 

in the TRNC during March 8
th

, 2012, the presentations of NGOs dealing with the 

women issues and voices of women in the TRNC newspapers, and the important 

issues and subjects having the maximum coverage in relation to International 

Women’s Day and women’s issues. Therefore, content analysis was done to examine 

the objectives as stated above.  

 

4.1 General Information of the Sample 

This section shows the analyses of data regarding numbers of news items, text type, 

content, sexism, news approaches and news gratification. Through a presentation of 

the percentages, the analyses are explained by using media texts in the newspapers. 



 

 

Table 4.1 Distribution of Media Texts According to Newspapers  

Newspapers Percentage 

Yeni Düzen 25.2 

Havadis 36.0 

Yeni Çağ 2.8 

Halkın Sesi 19.5 

Vatan 16.5 

 

There are 723 media texts in the newspapers. The percentages of media texts in each 

newspaper, Yeni Düzen, Havadis, Yeni Çağ, Halkın Sesi and Vatan can be seen in 

Table 4.1. The percentage of each newspaper does not guarantee that the news is 

presenting issues on women’s problems. Havadis is the newspaper which presents 

the most media texts among the newspapers: 36% of the media texts are presented in 

Havadis because this newspaper includes much more women’s issues in their 

contents.  

Table 4.2  Distribution of Media Texts According to Their Text-Types 

Text Type Percentage 

Interviews 1.9 

Columns 6.4 

Hard News 49.8 

Soft News 8.9 

Advertisements 23.7 

Horoscopes 0.3 

Sports 8.7 

Biographies 0.3 

 

The presented items are analyzed in terms of their characteristics such as interviews, 

columns, hard news, soft news, advertisements, horoscopes, sports and biographies.  

As is seen in Table 4.2, most of the presented items are on hard news. 49.8% of the 

media texts are hard news. The journalists use hard news to specify and express their 

concerns without giving comprehensive information. Most of the news about the 

issues on women is therefore presented through hard news in the newspapers.  



 

 

On the other hand, 8.9% of the media texts are represented as soft news in the 

newspapers. Although this percentage is not as high as hard news, the journalists 

prefer to use soft news while representing women’s issues. Soft news is also one of 

the text types which includes “absence of a public policy component, sensationalized 

presentation, human interest themes and emphasis on dramatic subject matter” 

(Baum, 2008 p. 120). In simpler words, soft news is not informative and includes 

subjective matters in its content. For example, on March 8
th

, there is a soft news 

about Adriana Lima who is described as the most attractive model in the world in 

Havadis. Therefore, the soft news is generally composed to state the beauties of 

women. In the literature review, Skov an Moeran (1995, p. 149) articulate that 

women’s sexuality and independence are expressed in terms of consumer taste in the 

media. In other words, soft news includes attractiveness, beauty and feminine 

characteristics of women by depicting them as consumers.      

 

According to White (2009, p.30) hard news is a type of report which is objective and 

consists of real news, in daily newspapers rather than in lifestyle magazines. In other 

words, the events are only described, without articulating personal opinions. The aim 

is to inform the readers about any concern. Therefore, the hard news does not reflect 

the hard news on women. For example, on March 8
th

, the news about women’s 

health conditions in Halkın Sesi is entitled “why are women’s hearts getting too 

tired?” (2012, p.22, Appendix 2). Due to the stereotypical perception of women from 

the male point of view, there is always a perceived superiority of men over women 

by presenting women as passive, weak and emotional in the literature (Peake, 1993 

p.418). Therefore, in most of the hard news, women are presented as individuals who 

are not strong enough to cope with their problems.  



 

 

The second hard news addresses the opinions of the President, Mr. Derviş Eroğlu, 

about gender equality in society in Havadis (2012, p.32). By reporting whatever 

Eroğlu said about women’s rights and gender equality on March 9th, this hard news 

includes the social standards which are imposed on women in a patriarchal society. 

According to Eroğlu, the male domination should not damage women’s positions in 

society. In order to avoid discrimination against women in a patriarchy, women must 

have equal rights and opportunities as men have. As noted in the literature review, 

Wright (1992, p.96) has argued that women are being prevented from finding their 

self-perceptions and identifications due to patriarchy.  

 

When the contents of the hard news are analyzed in the TRNC’s newspapers, there 

are two findings.  First, the hard news in the TRNC’s newspapers does not reflect the 

importance of International Women’s Day comprehensively. Second, women are 

generally presented either as inferior or as consumers in most of the hard news. Thus, 

the contents of the hard news in the newspapers are not informative for readers when 

they present women rights and gender equality. 

 

Advertisements are the second text type, having the highest percentage for the media 

texts after the hard news. 49.8% of the media texts are presented in advertisements. 

Janust (1981, p.13) defines advertisement as a prominent item for the mass media 

because it creates a link between consumption and production. In simpler terms, the 

media use advertisements to attract consumers for consumption.  

 

There are various products advertised in the newspapers. These advertisements are 

generally associated with women because they are represented as direct consumers 



 

 

for each product. For example, on March 1, in Yeni Düzen, there is an advertisement 

for the discount festival both in Taşkınköy and in Famagusta (2012, p.13, Appendix 

3). These advertisements present a picture of women shopping. Thus women are 

presented and motivated as consumers for the discount advertisements as well.  

Table 4.3 Disribution of Media Texts According to Their Contents 

Content Percentage 

Health 3.3 

Achievements of Women 24.3 

Exhibitions/Activity 13.8 

Visits/Charity 5.5 

About NGOs 10.5 

Products/Promotions 26.0 

Women’s Rights 5.7 

Funny Stories 2.2 

Recipes/Meals 0.3 

Culture/Art 4.4 

Violence 3.3 

Immigration 0.3 

The Other 0.5 

 

The 723 published items on women’s issues during the research study period were 

also analyzed according to their approach to issues. These issues are classified as 

health, achievements of women, exhibition/activities, visits/charity, about NGOs 

dealing with the women issues, products/promotions, women’s rights, funny stories, 

recipes/meals, culture-art, violence, immigration, and the other. 

 

As seen in Table 4.3, most of the news items are about achievements of women, 

products/promotions and exhibitions and activity. 26% of the media texts come 

under product/promotions. This value shows how women are presented as 

individuals who are prone to consume during the week of March 8th. For example,  

on March 2, in Halkın Sesi, Algül Hairdresser offers a promotion for women in order 

to attract them (2012, p.17). On March 3 in Havadis, there is a promotion only for 



 

 

women which introduces a prepaid card by Turkish Bank for International Women’s 

Day (2012, p.4, Appendix 4). On March 4 in Havadis, one of the advertisements is 

presented to show the promotion of the Cratos Hotel for International Women’s Day 

(2012, p.22, Appendix 4). On March 7 in Havadis, there is Samsung’s promotional 

offer for International Women’s Day (2012, p.9, Appendix 4) On March 8 in Yeni 

Düzen, the Bulut Construction offers an advertisement for the International Women’s 

Day (2012, p.23, Appendix 4). In Yeni Düzen there is also a promotion by Red-Mix 

Hairdresser on March 8 (2012, p.36). Avon and Roventa also offer promotions for 

International Women’s Day in Havadis (2012, p.13-15, Appendix 4). 

 

When the products and promotions are examined, the women are generally 

represented as individuals who consume more and enjoy a rich life with goods, 

leisure, opportunities and possessions. By considering Skov and Moeron’s 

arguments, it is obvious that the newspapers idealize and standardize women in 

society (1995, p.148). 

 

The achievements of women are the second highest in content: 24.3% of the media 

texts include stories about successful and well-known women in society. As Cruz 

(1988, p.41) argues, women are portrayed in the newspapers when they are 

prominent personalities. For example, on March 9, 2012, in Havadis, the news about 

the successes of important women in North Cyprus lists names like Ufuk Taneri, the 

first woman university rector; Ruhsan Tugyan, the first woman member of 

parliament; Latife Birgen the first woman to get a PhD degree in Nuclear Energy, 

etc. (2012, p.29, Appendix 5). There is also an interview of Bedia Okan by Mete 

Tümerkan in Havadis on March 5th. Okan explains how she became the first woman 



 

 

journalist in North Cyprus. The story of her father, Remzi Okan, the founder of 

Halkın Sesi, is also covered in the interview in order to demonstrate his effect on 

Bedia Okan (2012, p.32, Appendix 5). This attitude towards a woman reflects the 

male dominance over women as well as the hegemonic and conservative 

characteristics of masculinity that are imposed by the media. As Cruz (1988, p.68) 

notes, women’s professional accomplishments are covered in the newspapers if they 

belong to rich or prominent families. Bedia Okan is an example of a depiction of a 

woman as successful and wealthier due to her family characteristics in North Cyprus.  

 

There is also an interview on March 6 in Havadis which covers the achievements of 

the Minister of Works and Social Security, Şerife Ünverdi (2012, p.29, Appendix 5). 

Ünverdi explains that the government has founded an association for women’s 

studies in Nicosia. During the interview, Ünverdi claims that this association 

provides new opportunities for women such as equality, employment, peace, etc. 

Ünverdi takes her place in the newspaper as an important politician. She is portrayed 

as a perfect woman who evokes enthusiasm in readers’ minds. However, all women 

do not belong to rich or prominent families which are able to offer unlimited 

opportunities to their daughters. There are also some women who are under the 

repression of patriarchy in society. These examples show how women are presented 

in the TRNC newspapers. 

 

Additionally, 13.8% of the media texts are belonging to exhibitions and activity in 

the newspapers. During 8 March week, there was an activity which was in Gönyeli. 

The media text which represented an activity was published on March 7, 2012 in 

Halkın Sesi. This media text shows how women are represented as consumers in 



 

 

social life because the dress designer Hakan Akkaya articulated his ideas about being 

a perfect woman. Therefore, As Fowler (1991, p. 104) states in literature review, 

women are portrayed as consumers in the mass media.   

 

The Other includes the news which is not related to the issues in Table 4.3. For 

example, the first news in Vatan on March 3 is about the celebrity of Tom 

Struddidge who buys toys for her baby (2012, p.21, Appendix 6). The second news 

item, in Vatan on March 3, is again about a woman, Kelly Brook, who is engaged 

with a famous men, Tom Evans (2012, p.22, Appendix 6). Lastly, the news in 

Havadis on March 7 introduces a book called “Allies & Enemies: How The World 

Depends on Bacteria” by Anne Maczulak (2012, p.25). 

Table 4.4 Distribution of Media Texts According to Their Sexist Presentation 

Sexist 

Not-    

Sexist Neutral     

49.8 10.9 39.3         

 

The presented items are analyzed to show how sexism occurs while presenting the 

media texts in relation to approaches such as sexist, not-sexist and neutral. Since the 

journalists generally present women’s inferiority in their news, Table 4.4 

demonstrates that most of the media texts in the newspapers are sexist. In the case of 

sexism, women are depicted through their bodies, clothes, shopping, 

beauty/attractiveness, sexuality, development, sensitivity/emotion, sex roles, and 

subordination in the newspapers. 49.8% of the media texts are presented as sexist in 

the entire sample. As Duncan (2006, p. 1180) states, sexism is an assumption which 

defends the superiority of one sex in relation to the other. Thus, the issues on women 

in the newspapers generally show a sexist approach. For instance, on March 6, in 

Havadis, there is a hard news item which introduces the world’s interesting toilet 



 

 

designs. Throughout this news, the shapes of toilets are associated with the parts of 

women’s bodies such as breasts, hips, legs and lips (2012, p. 10, Appendix 7). The 

representations show women as an instrument of sex object like the advertisement 

about Asok Cars in Vatan on March 6 (2012, p.17, Appendix 8). 10.9 % of the media 

texts are represented as not sexist in the newspapers. Not-sexist approach defines 

women’s issues in a positive way in the media texts. In other words, if the media 

texts include a full of praise without mentioning women’s body features and 

beauties, this approach is called not-sexist. 39.3% of the media texts are represented 

as neutral while analyzing sexism in their contents because these media texts do not 

represent any ideas about issues on women.      

Table 4.5 Disribution of Media Texts According to Their News Approaches 

Negative Positive Neutral 

 50.0 10.4 39.6 

  

The items presented in Table 4.5 are classifying the collected data as negative, 

positive and neutral. The aim is to show how the approach of each media text is 

determined by the newspapers. As is seen in Table 4.5, most of the media texts have 

a negative news approach because they include sexist specifications in their contents. 

50% of the media texts have a negative approach, as is shown in Table 4.5. 

 

On the other hand if the media texts are not sexist then they have positive news 

approaches. For neutral news approaches, the media texts do not include any views 

on women’s issues. They reflect the cases in the media texts without telling any idea. 

Table 4.6 Disribution of Media Texts According to Their News Gratifications 

Fully 

Informative 

General 

Information Neutral 

 2.2 77.5 20.3 

  



 

 

As is seen in Table 4.6, the presented items which are fully informative, general 

information, and not-clear show the numbers of news gratification for each media 

text.  The aim is to demonstrate that information in the news content does not reveal 

full information for the readers because media patrons give shape to the 

representations of women through their ideologies. As McQuail (1994, p. 259) 

argues, the media is powerful as it imposes ideas on society which are forced by the 

structure of media institutions. Therefore, only 2.2% of the media texts are presented 

as fully informative in the whole of the sample when depicting issues on women and 

International Women’s Day in the TRNC newspapers. Fully informative media texts 

give complete and comprehensive information about the issues on women in the 

media texts. If the media texts provide general information about the events, the 

readers are only offered limited aspects of the cases. For the neutral news 

gratification, the media texts do not include any opinions of the journalists.     

4.2 Research Findings 

 

This section of the study presents four different categories for the answers to the 

research questions referred in p. 3. In the first section of the chapter, the aim was to 

provide general information about 723 media texts. In the research findings, the 

objective is to discuss the analyses by considering the issues on women and 

International Women’s Day in the TRNC newspapers.  

 

In the first category, examination shows how the media texts are prepared to present 

women as consumers and encourage them to purchase products. In the second 

category, the aim is to show how March 8
th

 is represented as a celebration date for 

women. The third category aims to demonstrate that the objectives of March 8
th

 news 

are not fully included in the TRNC’s newspapers. Lastly, by comparing the media 



 

 

texts for the week of March 8
th

, the fourth category explains how issues on women 

and International Women’s Day fade away day by day.  

4.2.1 Women as consumers in the TRNC’s Newspapers 

When analyzing the media texts in the TRNC’s newspapers, it is obvious that they 

are prepared to encourage women to consume during the week of March 8th. In other 

words, the media always specify the contents of the media texts by promoting 

products targeted at women through their institutions. Due to the adverse effects of 

the media on women, they lose their self-esteem in a patriarchal system (Carpenter, 

2006, p. 122). 

Table 4.7 Disribution of Media Texts According to Their Contents 

        Text Type       

Content Interw. Colmn.  

Hard 

N. 

Soft 

N. Advs. Horos. Sports Biogrhy. 

Health 

 

8.7 5.3 1.6 

    Achv. 

Women 64.3 13 16.9 54 

 

100 95.3 100 

Exh./Act. 

  

23.1 26 

    Visits/Charity 

 

4.3 9.7 

   

4.7 

 About NGO's 28.6 19.6 17.5 

     Prd./Prmt 7.1 2.2 3.3 6.3 99.4 

  Wom. Rights 

 

23.9 7.2 4.7 0.6 

   Funny Stories 

 

10.9 3.1 

     Rec./Meal 

 

2.2 0.3 

     Culture/Art 

 

4.3 8.1 1.6 

    Violence 

 

8.7 5.0 1.6 

    Immigration 

  

0.6 

     The Other 

 

2.2 

 

3.1 

     

As is seen in Table 4.7, the media texts of advertisements, horoscopes and 

biographies have the higher percentages while depicting the issues on women. 

However, the numbers of media texts including horoscopes and biographies are very 

low in whole of the sample. The number of advertisements is higher than the 

numbers of horoscopes and biographies. The contents of these text types dictate the 



 

 

rules for being a perfect woman. In simpler terms, the way to be a successful woman 

is associated with consumption.  

 

In Table 4.7, when the advertisements are analyzed, 99.4% of them are 

products/promotions. For the horoscopes and biographies, 100% of the media texts 

are about the achievements of women. These results show how the media make 

women buy more products as Lady Serif. For example, on March 5 in Yeni Düzen, 

the biography of Lady Şerif tells the successful story of a Cypriot woman in Nicosia 

(2012, p.17, Appendix 8). In the story, the journalist describes how to be an ideal 

Cypriot woman in Cypriot culture. Lady Şerif is defined as a blonde woman who 

likes using red lipstick. She is also portrayed as a woman who does not have a 

boyfriend before marriage. However, in the media text, the journalist points out that 

she attracts every man because of her dress, hair style and makeup (2012, p.17). 

 

The second example is horoscopes, which impose some standards on women. 

Horoscopes provide information about how to be a perfect woman for a man. For 

example, on March 3–March 9 in Havadis, the media text include the story of 

famous women who are Eva Mendes and Jessica Biel. These women are given as 

ideal examples for women whose horoscope sign is Pisces (2012, p-25-26, Appendix 

8). The aim is to encourage women to be an ideal woman like famous women. 

 

Lastly, on March 10, in Yeni Düzen, the advertisement for the Madame Catalogue 

also encourages women to buy different styles of clothes (2012, p.5). These contents 

show how the newspapers play an important role in shaping individuals’ decisions 

about product sales and women-targeted products. Additionally, women are 



 

 

presented as individuals who always consume on International Women’s Day, too. In 

other words, the media texts include attractiveness, beauty, and the feminine 

characteristics of women while depicting them as consumers in the newspapers. 

4.2.2 8
th

 March as a Celebration Date 

Nowadays, March 8th is represented as a celebration date in the mass media. The 

aim is to show how March 8th is presented in relation to the issues on women in the 

TRNC’s newspapers. For example, the Foundation for European Progressive Studies 

claims that International Women’s Day is always linked to an ordinary celebration 

when men go to the flower shop for women (Febs-europe 2012, p.1).  

 

There is only one column which criticizes the way of celebrating International 

Women’s Day in whole of the sample (723). It is written by Davut Ulaş in Halkın 

Sesi on March 9 (2012, p.6, Appendix 9) about the celebration of March 8th and the 

objectives of International Women’s Day such as gender equality, discrimination 

against gender, equal working conditions, empowerment, etc.  

 

This columnist also argues that International Women’s Day is not only a celebration 

for women but also a promotion of gender equality. Therefore, according to Ulaş, the 

way of celebrating this day should be changed. In order to raise consciousness on the 

International Women’s Day, this kind of media texts should be published more in the 

newspapers.   

 

Table 4.8 illustrates the analyses based on sexism according to the approaches 

categorized as sexist, not-sexist and neutral for each issue on women. By looking at 

the table, it is obvious that the media texts have sexism in their contents. 



 

 

 Table 4.8 Disribution of Media Texts  According to Sexism in Content 

    Sexism     

Content Sexist Not-Sexist Neutral 

 Health 91.7 4.2 4.2 

 Achv. Women 27.3 23.9 48.9 

 Exh./Act. 37 10 53 

 Visits/Charity 7.5 

 

92.5 

 About NGO's 23.7 3.9 72.4 

 Prd./Prmt 92.6 4.8 2.7 

 Wom. Rights 34.1 24.4 41.5 

 Funny Stories 100 

   Rec./Meal 

 

100 

  Culture/Art 37.5 3.1 59.4 

 Violence 56.5 4.4 39.1 

 Immigration 

  

100 

 The Other 100     

 

As is seen in Table 4.8, the higher percentages are for funny stories and 

product/promotions in the sexist approach. However, in whole of the sample, the 

numbers of media texts including funny stories are lower than the numbers of 

products and promotions. 100% of the funny stories and 92.6% of the 

products/promotions are presented as sexist. Additionally health (91.7%) and 

violence (56.5%) are the contents which are presented as sexist after products and 

promotions, too.    

During the week of March 8
th

, the media texts still represent women as inferiors in 

funny stories, instead of emphasizing the objectives of International Women’s Day. 

Through products/promotions in the newspapers, the mass media presents March 8
th

 

as a celebration date to attract consumers for International Women’s Day. For 

example, funny stories are presented as content including the most sexist content, 

because 100% of them articulate the superiority of men to women. Calogero and Jost 

(2011, p.212) state that women are typically defined as individuals who are suitable 



 

 

for domestic roles in society. For example, the funny story in Havadis on March 2, 

which tells the story of marriage between a man and woman, describes the woman in 

an inferior position (2012 p.20, Appendix 10).  

One of the examples of products/promotions is the advertisements in Halkın Sesi in 

March (2012, p.20, Appendix 11) for Unal Shopping, which are illustrated with a 

naked woman’s body. The aim is to attract consumers for March 8th. This 

presentation also shows how women are depicted in a prison of cultural ideals of 

beauty that is offered by the mass media (Jacobsen and Mazur, 1995, p.12). 

Table 4.9 Disribution of Media Texts According to Their News Approaches in 

Content 

    News Approach   

Content Negative Positive Neutral 

 Health 91.7 4.2 4.2 

 Achv. Women 27.8 22.7 48.4 

 Exh./Act. 37 10 53 

 Visits/Charity 7.5 

 

92.5 

 About NGO's 23.7 2.6 73.7 

 Prd./Prmt 92.6 4.8 2.7 

 Wom. Rights 34.1 24.4 41.5 

 Funny Stories 100 

   Rec./Meal 

 

100 

  Culture/Art 37.5 3.1 59.4 

 Violence 60.9 

 

39.1 

 Immigration 

  

100 

 The Other 100     

  

Table 4.9 demonstrates the examination of news approaches by classifying them as 

negative, positive and neutral for each issue on women. As is seen in Table 4.9, 

products/promotions, health, women’s rights and funny stories have higher 

percentages. However, the numbers of funny stories are very low in whole of the 



 

 

sample. Products and promotions are important contents while examining sexism in 

this study.  

Due to the impact of sexism, as presented in Table 4.8, news approaches also give 

similar percentages in each category. Since product promotions broadly include 

sexism in their contents, these contents have a negative news approach which is 

exploitative, harmful and hostile for women’s presentations. Therefore, the 

objectives on International Women’s Day are not asserted constructively during the 

week of March 8th. When the women’s rights (34.1%) are taken into consideration, 

this content also includes sexism, too. 

Table 4.10 Distribution of Media Texts According to Their News Gratifications in 

Content 

    News Gratification     

Content 

Fully 

Informative 

General 

Information Neutral 

 Health 8.3 70.8 20.8 

 Achv. 

Women 2.3 80.1 17.6 

 Exh./Act. 2 75 23 

 Visits/Charity 

 

85 15 

 About NGO's 2.6 65.8 31.6 

 Prd./Prmt 

 

87.2 12.8 

 Wom. Rights 7.3 78 14.6 

 Funny Stories 

 

6.3 93.8 

 Rec./Meal 

 

100 

  Culture/Art 

 

71.9 28.1 

 Violence 4.3 82.6 13 

 Immigration 

 

100 

  The Other   66.7 33.3 

  



 

 

As is seen in Table 4.10, the analyses of news gratification show the percentages in 

three categories for the content. These categories define the characteristics of 

information in the media texts as fully informative, general information and not clear 

in the TRNC’s newspapers. By considering the results in Table 4.10, the aim is to 

demonstrate that the information of the content is not fully informative. Therefore, 

March 8th is presented as a celebration date without giving full information about the 

objectives of International Women’s Day. In other words, the contents of the media 

texts are full of joyful and ordinary details which do not promote International 

Women’s Day completely. When the percentages are analyzed in Table 4.10, 87.2% 

of the media texts including products and promotions, 80.1% of the media texts 

including achievements of women, 75% of the media texts including exhibitions and 

65.8 % of the media texts including NGOs dealing with the women issues are giving 

general information which does not include comprehensive information about issues 

on women.    

4.2.3 No Importance given to NGO’s Activities of March 8th 

This section examines the media’s texts’ approach to March 8th while presenting the 

media texts in the TRNC’s newspapers. The aim is to demonstrate whether the 

objectives of March 8th news are reflected fully or not through feminist movements 

in North Cyprus. As stated before, there are 17 NGOs dealing with the women issues 

in North Cyprus. The members of these organizations always organize activities, 

exhibitions and meetings which promote International Women’s Day. These NGOs 

dealing with the women issues determine their objectives by considering feminist 

theory. The issues which are specified by NGOs take different specifications. 

Table 4.11 Disribution of Media Texts According to NGO’s Contents 

NGO's Content Percentage 

Working Life Conditions 25 

Equal Rights 50 



 

 

Violence 9.2 

Shelter for Women 2.6 

Women Trafficking 5.3 

Secularism 2.6 

No Defined Objective 5.3 

As is seen in Table 4.11, there are seven content areas which are determined by the 

NGOs dealing with the women issues in the newspapers. The NGOs dealing with the 

women issues address issues on women such as working life conditions, equal rights, 

violence, shelters for women, trafficking in women and secularism. There are 

seventy-six (76) media texts which are related to NGO’s content in the whole of the 

sample (723). Most of the presented items are on equal rights, because 50% of the 

media texts come under this category in Table 4.11.  

 

For example, there is a news item about equal rights for women on March 4 in Yeni 

Düzen’s supplement “Adress” (2012, p.18, Appendix 12). The FEMA activist Doğuş 

Derya  articulates the importance of equality for women. For example, for FEMA, 

the quota for women in the parliament should be increased in order to avoid male 

domination in society. Feminist theory emphasizes that there must always be equal 

rights and opportunities for men and women. Thus, FEMA states that women should 

not defend male domination when they are provided opportunities to improve their 

skills and abilities. Due to the adverse impact of patriarchy on women rights, FEMA 

also criticizes the adverse impact of patriarchal society in which there is always a 

promotion of male privileges arising from male domination (Hassel, Reddinger and 

Slooten, 2011 p.1).  

 

Additionally, working life conditions are also another important issue which is 

brought up by the NGOs dealing with the women issues in the TRNC’s newspapers. 

25% of the media texts are about women’s working life conditions. The news about 



 

 

working life conditions in Yeni Düzen’s supplement Gaile explains how domestic 

roles prevent women from being equal and independent. The news was prepared by 

FEMA activists on March 3rd to show the statistics provided by the State Planning 

Organization in North Cyprus. In the analysis of employment distribution for men 

and women in 2010, the results show that 32.3% of the employed people are women. 

On the other hand, 67.7% of them are employed as men in North Cyprus (Appendix 

13). FEMA therefore aims to draw attention to the necessity of equal rights for 

women, not only in their social lives, but also in their occupational lives. 

  

As is seen in Table 4.11, during the week of March 8th, there are only 76 media texts 

in the entire sample (723 data). The media texts including the ones on NGOs dealing 

with the women issues do not guarantee that all of them shed light on the issues of 

International Women’s Day and on women. The category “no-defined objective” 

includes the news about the NGOs dealing with the women issues in North Cyprus 

without presenting their specific aims and activities which differentiate them from 

each other. For example, on March 8, Havadis presents news about the walk for 

International Women’s Day (2012, p.14). This news does not explain the objectives 

and other activities of the NGOs dealing with the women issues. All NGOs dealing 

with the women issues are presented as if they have the same objectives for women’s 

issues. In other words, the journalists generally don’t want to inform the readers 

about issues on women and women rights. 

 

Additionally, on March 7, Halkın Sesi also presents a hard news item that includes 

the NGOs dealing with the women issues without articulating their intentions (2012, 

p. 8, Appendix 14). These examples show that newspapers sometimes convey 



 

 

inadequate information about the NGOs dealing with the women issues in North 

Cyprus and March 8th through their presentations. 

Table 4.12 Disribution of Media Texts According to NGO’s Content in Each Date 

 

 
Period between March 3 & 10 in 2012   

NGO's Content 3 4 5 6 7 8 9 10 

Working Life 

Conditions 21.4 14.3 41.7 12.5 25 38.9 

Equal Rights 42.9 28.6 25.7 87.5 87.5 62.5 44.4 

Violence 14.3 42.9 16.7 

   Shelter for Women 7.1 

     

12.5 

Women Trafficking 14.3 14.3 

  

12.5 

  Secularism 

   

16.7 

   No Defined Objective 

  

100 

    

16.7 

 

As is seen in Table 4.12, the content covering the 17 NGOs dealing with the women 

issues reveals an interesting distribution for the period between March 3 and March 

10, in 2012. There is no available data including the NGO’s content in Table 4.12 for 

March 1, March 2 and March 15. On March 3 and March 4, the media texts in the 

newspapers started to include NGOs’ content dealing with the women issues and 

March 8th news. However, on March 5, the NGO’s content dealing with the women 

issues is not presented comprehensively in the TRNC newspapers. Due to the impact 

of March 8th, the newspapers include content based on equal rights on March 7 and 

March 8. For example, in Yeni Düzen, there is a hard news about March 8
th

 that has 

been written by Mrs. Güven Lisaniler who is the manager of CWS at EMU (2012, p. 

14, Appendix 15).  

 

The higher percentage, which is 87.5% for both days, shows how International 

Women’s Day is represented as a date defending equal rights only by ignoring other 

contents such as trafficking in women, shelters for women, etc. Additionally, on 

March 9 and March 10, the percentages of the contents started fading because March 



 

 

8th has already been passed.  As McQuail (1994, p.96) states from the perspective of 

critical cultural theory, the mass media is powerful while articulating whatever they 

want to impose on people. Thus, it is obvious that the TRNC’s newspapers prefer to 

reflect equal rights broadly on International Women’s Day.  

Table 4.13 Distribution of Media Texts According to Sexism in NGO’s Content 

    Sexism     

NGO's Content Sexist 

Not-

Sexist Neutral     

Working Life 

Conditions 15.8 5.3 78.9 

 Equal Rights 13.2 5.3 81.6 

 Violence 85.7 

 

14.3 

 Shelter for Women 100 

 Women Trafficking 75 

 

25 

 Secularism 

 

100 

 No Defined Objective 25   75 

  

Table 4.13 shows how sexism is presented while reflecting NGO’s content in the 

TRNC newspapers. The media texts’ approach is generally neutral because the media 

texts including the NGO’s content do not convey journalists’ opinions and ideas 

comprehensively. The aim is not to inform individuals completely about issues on 

women and International Women’s Day. As is seen in Table 4.13, shelters for 

women and secularism are the contents which have higher percentages in the neutral 

approach.  

 

Most of the NGOs dealing with the women issues in North Cyprus argue that shelters 

should be provided for battered women. For example, Yeni Düzen presents a news 

item about the necessity of shelters for women on March 9 (2012, p.12). Throughout 

the news, the women’s organization from TDP suggests that government heads 

should take into consideration women who are tortured under the repression of 

patriarchy; this organization is therefore demanding shelters for battered women in 



 

 

society through the newspapers. The NGOs dealing with the women issues also 

argue that religious beliefs should not damage women’s economic, social and 

political situations. For example, there is a news item about secularism in Yeni 

Düzen’s supplement Gaile on March 4 (2012, p.20, Appendix 16). 

Throughout the news article, the women’s organization from TDP argues that 

women should not be prevented from being equal and independent due to the 

imposition of religion on them. In Yeni Düzen on March 6, the members of TDP also 

criticize the establishment of a madrasah (religious school) in Nicosia (2012, p. 6). 

However, the numbers of the media texts including NGOs dealing with the women 

issues in their contents are not adequate to raise the consciousness on women’s 

issues. 

 

As is seen above, the journalists do not mention the director or members of the TDP 

Women’s Organization in the media texts. They also do not articulate their ideas 

about the organization. The media texts including the NGO’s content thus display a 

neutral approach to the issues on women and International Women’s Day.  

Table 4.14 Distribution of Media Texts According to Their News Gratifications in 

NGO’s Content 

                 News Gratification   

NGO's content 

Fully 

Informative 

General 

Information 

Not-

Clear   

Working Life 

Conditions 5.3 57.9 36.8 

 Equal Rights 71.1 28.9 

 Violence 14.3 57.1 28.6 

 Shelter for Women 100 

 Women Trafficking 100 

  Secularism 100 

  No Defined Objective 100 

  



 

 

Table 4.14 shows the classification of information for the NGO’s content. When 

news gratification is examined, the information about NGO’s content is not fully 

informative. The information on NGOs dealing with the women issues is generally 

presented as general information. Therefore, Table 4.14 shows the mass media’s 

approach to news gratification. For example, there is a hard news item about the film 

screening which depicts violence in its content. This event is provided by the CTP 

Women’s Organization on March 3 in Yeni Düzen (2012, p.20, Appendix 17). 

Although the aim is to draw attention to violence through the film, the media text 

does not provide full information about the objectives of the CTP Women’s 

Organization. 

4.2.4 The Representation of Issues on Women and March 8
th

   

Table 4.15 Distribution of Media Texts According to Their Contents for Each Date 

in March 

                          Content                   

Date H. Ach. Ex/Ac V/C NGO's Prd/Pr W.R F.St Rec. Cul. V. Im. Ot. 

 1 6.8 38.6 2.3 9.1 36.4 2.3 2.3 2.3 

 2 2.4 31.7 2.4 2.4 46.3 4.9 7.3 2.4 

 3 2.8 18.1 6.9 5.6 19.4 27.8 2.8 2.8 1.4 4.2 5.6 2.8 

 4 7.5 23.9 4.5 1.5 10.4 32.8 1.5 3 

 

9 6 

   5 7.5 32.5 2.5 2.5 2.5 40 2.5 5 

 

5 

    6 3 28.4 22.4 17.9 22.4 1.5 1.5 3 

    7 1.2 32.1 20.2 3.6 9.5 20.2 1.2 2.4 6 2.4 1.2 

 8 3.3 7.8 25.6 8.9 8.9 30 11.1 1.1 2.2 1.1 

 9 2.2 30.3 18 5.6 9 20.2 4.5 2.2 1.1 4.5 2.2 

 10 1.6 19.5 13.8 10.6 14.6 13.8 4.6 0.8 3.3 5.7 1.6 

 15   16.7 16.7 50       16.6 

  

Table 4.15 shows the distribution of content for each date. The aim is to analyze the 

representation of issues on women and International Women’s Day during the week 

of March 8th. In Table 4.15, the presented items show that the percentages of 

products/promotions are higher than the other contents’ percentages except on March 



 

 

1, March 7 and March 15. Before March 8th, products/promotions have the highest 

percentage on March 5.  

On March 8th, 30% of the media texts are in products/promotions. On March 9 and 

March 10, the percentages start to decrease because March 8th has already been 

celebrated in North Cyprus. When the percentages of exhibitions and activity 

(25.6%) and NGOs dealing with the women issues (8.9%) are taken into 

consideration on March 8
th

, they are not as high as those of products/promotions. 

Therefore, the issues on women and March 8
th

 start to fade away day by day. 

International Women’s Day is represented as a celebration date because of the higher 

ratios for products/promotions in the whole of the sample. 

Table 4.16 Distribution of Media Texts According to Sexism in Each Date 

    Sexism     

Date Sexist Not-Sexist Neutral 

 March 1 61.4 11.4 27.2 

 March 2 65.9 9.8 24.3 

 March 3 66.7 4.2 29.1 

 March 4 70.1 7.5 22.4 

 March 5 80 7.5 12.5 

 March 6 40.3 6 53.7 

 March 7 42.9 9.5 47.6 

 March 8 44.4 5.6 50 

 March 9 43.8 19.1 37.1 

 March 10 29.3 17.1 53.6 

 March 15 16.7 66.6 16.7 

  

As is seen in Table 4.16, the period between March 1 and March 5 has an increasing 

rate for the sexist approach when presenting issues on women and International 

Women’s Day because the media texts include the beauty and attractiveness of 

women in general. The media texts in the newspapers do not include NGO’s aims 

and activities comprehensively. Thus, the percentages increase from 61.4% to 80%. 

 



 

 

When March 8
th

 has begun, the period between March 6 and March 10 has a 

decreasing rate for the sexist approach. During these days, the media are biased on 

women’s issues. However, there is a pseudo representation of 8 March. As McQuail 

(1994, p.26) argues, the mass media create their own culture. In simpler terms, 

through the media texts about March 8th, International Women’s Day is presented as 

a celebration for women by only articulating equal rights in the TRNC’s newspapers. 

Table 4.17 Distribution of Media Texts According to Their News Approaches in 

Each Date 

                    News Approach   

Date Negative Positive Neutral 

 March 1 61.4 11.4 27.3 

 March 2 68.3 7.3 24.4 

 March 3 66.7 4.2 29.2 

 March 4 70.1 7.5 22.4 

 March 5 80 5 15 

 March 6 40.3 6 53.7 

 March 7 42.9 8.3 48.8 

 March 8 44.4 5.6 50 

 March 9 43.8 19.1 37.1 

 March 10 30.1 16.3 53.7 

 March 15 16.7 66.7 16.3 

  

Table 4.17 illustrates higher percentages for the negative news approach. Due to the 

increasing rate for the sexist approach between March 1 and March 5 as shown in 

Table 4.16, the news approach for this period is negative because sexism adversely 

affects both the representations of issues on women’s beauty and feminine 

characteristics and International Women’s Day (Calogero and Jost, 2011 p.214).  

 

Additionally, the period between March 6 and March 10 has a decreasing rate for the 

negative news approach. Although the negative news approach is 80% on March 5, it 

is 44.4% on March 8. After March 6
th

, the media texts lose negative news approach 

when time gets closer to March 8
th

. Thus, there is a pseudo representation of March 



 

 

8
th

 in the TRNC’s newspapers. For example, there is a hard news about the Women’s 

Branches of the CTP on Havadis. This media text is presenting a negative news 

approach in its content even though this NGOs dealing with the women issues has 

written a letter to president Mr. Eroğlu to avoid problems for women (2012,p 20, 

Appendix 18). Table 4.18 Distribution of Media Texts According to Their News 

Gratifications in Each Date 

                              News Gratification   

Date Fully Informative General Information Neutral 

 March 1 4.5 79.5 15.9 

 March 2 

 

80.5 19.5 

 March 3 4.2 75 20.8 

 March 4 3 74.6 22.4 

 March 5 

 

80 20 

 March 6 

 

89.6 10.4 

 March 7 1.2 82.1 16.7 

 March 8 1.1 78.9 20 

 March 9 2.2 78.7 19.1 

 March 10 3.3 69.1 27.6 

 March 15 16.7 16.7 66.7 

  

In Table 4.18, the news gratification of the media texts on each date generally 

presents greater percentages for general information. On the other hand, the media 

texts’ information is not reflected as fully informative in the newspapers because the 

highest percentage for fully informative news gratification is 16.7%. Although the 

journalists prefer to use general information for their news gratification, the 

information in media texts is not illuminative for issues on women and International 

Women’s Day. For example, there is a media text in Vatan on March 9 about the 

organizations of CWS at EMU (2012, p.25, Appendix 19). This news only presents 

the name of the panel, “Bilgi Üretiminde Toplumsal Cinsiyet” (Social Gender in 

Knowledge Production); it does not provide full information to inform individuals.     

                                                                                                        



 

 

Chapter 5 

 

CONCLUSION 

                

5.1 Summary of the Study                                                                                                              

In this dissertation, International Women’s Day’s presentation in the TRNC’s 

newspapers has been analyzed. The study has examined not only the media’s 

approach to International Women’s Day during the week of March 8
th

, but also 

defined the feminist activities and struggles on women issues and the varieties of 

women’s movements in North Cyprus. The media texts in the five TRNC’s 

newspapers, have been analyzed to find out the reflection of women’s problems;  the 

most highlighted subjects related to women or women movements;  the news 

coverage on the activities of women NGO’s; the reflected meaning of 8 March 

women’s day; and the way women and their activities reflected in the news. 

 

The literature review part focused on the terms such as discrimination, patriarchy, 

stereotypes, sexism, beside the social role of media, masculinity and patriarchy as 

ideology. Women’s images reflected in the media texts and its relation with the 

masculine media structures have been discussed. The tendency of media institutions 

to create a consumer culture is find out at the end of the research.  The 8 March has 

been used as a day to boost consumption. While it is used by the market to sell 

products for women then the meaning of 8 March diverted from a struggle day to a 

celebration day.  As stated in the literature review, the previous studies show how the 



 

 

mass media is effective in imposing ideological domination through media texts. 

Thus, the media institutions have been analyzed to demonstrate their impact on 

people for a common agreement about issues on women and NGOs dealing with the 

women issues.  

 

Throughout the study, it emerges that the NGOs dealing with the women issues and 

other women’s organizations in the TRNC have been struggling in various fields for 

a better life for women. Some of them are academic units which provide academic 

studies by gathering data on women’s problems; they also offer suggestions for 

solving these problems. These NGOs dealing with the women issues also aim to 

discuss women’s issues in different programs which operate in academic units. There 

are also women’s organizations which are supported by unions; these defend equal 

working life conditions for women because their aims are to offer equal job 

opportunities and equal rights in their occupational lives. The women’s organizations 

from political parties are trying to get a higher status for women; they are struggling 

for women to get into decision-making positions. Additionally, the independent 

NGOs dealing with the women issues aim to provide better social lives for women in 

society; for example, these NGOs dealing with the women issues help women to 

recognize their bodies, their capabilities and their sexuality by providing programs 

on television. 

        

Content analysis was used to obtain inferences about the issues on women and 

International Women’s Day within the media texts such as hard news, soft news, 

interviews, biographies, horoscopes, advertisements and sports in the TRNC’s 

newspapers. Content analysis was done to show the mass media’s approach to 



 

 

International Women’s Day, women’s issues and NGOs dealing with the women 

issues in the TRNC’s newspapers. The analyses of data regarding numbers of news 

items, text type, content, sexism, news approach and news gratification have also 

been presented in this study. The sample consisted of 723 media texts from five of 

the TRNC’s newspapers. According to the results, in the whole of the sample, 

Havadis is the newspaper which contains 36% of the media texts (Table 4.1, 

Appendix 20). Most of the media texts are in hard news and advertisements. While 

49.8% of the media texts are hard news, 23.7% of them are advertisements (Table 

4.2, Appendix 20). The media texts are generally about achievements of women and 

products/promotions for International Women’s Day. 26% of the media texts refer to 

products/promotions. This finding shows that the mass media impose consumer 

culture through the media texts. Additionally, 24.3% of them include the stories of 

successful women (Table 4.3, Appendix 20). In the whole of the sample, 49.8% of 

the media texts are presented as sexist (Table 4.4, Appendix 20). When the TRNC’s 

newspapers are presenting the media texts, 50% of them have a negative news 

approach (Table 4.5, Appendix 20). When news gratification is examined, most of 

the media texts do not reveal full information for the readers because only 2.2% of 

them are presented as fully informative in five of the TRNC’s newspapers (Table 4.6, 

Appendix 20). 

 

According to the research findings, most of the media texts are prepared to 

encourage women to consume during the week of March 8th in North Cyprus. 99.4% 

of the media texts are in products/promotions (Table 4.7, Appendix 20). By 

considering this result, it can be said that the consumer culture is disseminated 

through advertisements in North Cyprus. Therefore, women are depicted as 



 

 

consumers in the TRNC’s newspapers. When the presentation of International 

Women’s Day is analyzed, the results confirm that March 8th is represented as a 

celebration date, because 92.6% of the products/promotions are presented as sexist 

(Table 4.8, Appendix 20). Furthermore, the media texts do not include adequate 

articulations about March 8
th

, because out of 723 data items, there are only 76 media 

texts about the NGOs dealing with the women issues. When the NGO’s content is 

analyzed, 50% of the media texts are about equal rights. Additionally, 25% of them 

are about working life conditions (Table 4.11, Appendix 20). Thus the TRNC’s 

newspapers prefer to reflect equal rights broadly in the media texts during the week 

of March 8th. The media texts about the NGOs dealing with the women issues use a 

neutral approach when they are presenting women’s issues and movements for this 

period. For instance, 81.6% of the media texts are about equal rights, which are 

generally presented as neutral by the newspapers (Table 4.13, Appendix 20). Lastly, 

the information about the NGOs dealing with the women issues is provided by using 

general information in the media texts, because the media do not want to inform 

individuals about feminist movements in North Cyprus. For example, 57.9% of the 

media texts including working life conditions have general information in their news 

gratification (Table 4.14, Appendix 20). In addition, the issues on women and March 

8th are not focused on comprehensively by the TRNC’s newspapers. Therefore these 

issues fade away day by day during the week of March 8th. For example, on March 

1, 36.4% of the media texts are in products/promotions. However, on March 15 this 

percentage decreases to 16.7% (Table 4.15, Appendix 20).  The date analyses for the 

period between March 1 and March 15 show that the percentages of sexist and 

negative news approaches diminish from 61.4% to 16.7% when March 8
th

 has started 

in the calendar of 2012 (Table 4.16, Appendix 20). Thus, there is a pseudo 



 

 

representation of March 8
th

. When the news gratification for the issues on women 

and March 8th is analyzed, the results confirm that journalists do not prefer to 

enlighten their readers and use general information, because the news gratification of 

the media texts has greater percentages for general information than for fully 

informative and neutral news gratification. Therefore, in this research study, the 

social role of media has been articulated. 

 

5.2 Recommendation of the Study 

In this study, the readers find out interesting research findings which demonstrate the 

mass media’s approach to International Women’s Day, women’s issues and NGOs 

dealing with the women issues in North Cyprus. Therefore, this dissertation can be 

improved by also examining the mass media’s approach to the NGOs dealing with 

the women issues and women’s issues in South Cyprus, too. The improved study can 

provide useful information if both sides are compared in relation to the presentations 

of International Women’s Day and women’s issues in the newspapers.    

       

As a result, this study shows that the media are biased on women’s issues. The media 

have male-dominated perspectives which support/reproduce a consumer culture 

while presenting issues on women and International Women’s Day in North Cyprus. 

March 8th is used as an ordinary celebration date to promote consumption; however, 

it is not reflected as a day of struggle for women’s rights in five of the TRNC’s 

newspapers.  
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APPENDICES 

Appendix 1 

 

The questions which are asked managers of the NGOs dealing with the women issues 

during the interview are represented below. 

 

1. What are the aims of this woman’s organization? 

2. What are the characteristics of this woman’s organization which differentiate 

this NGO from others? 

3. What are the activities which are performed on International Women’s Day? 
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Appendix 20 

Table 4.1 Distribution of Media Texts According to Newspapers  

Newspapers Percentage 

Yeni Düzen 25.2 

Havadis 36.0 

Yeni Çağ 2.8 

Halkın Sesi 19.5 

Vatan 16.5 

 

 

Table 4.2  Distribution of Media Texts According to Their Text-Types 

Text Type Percentage 

Interviews 1.9 

Columns 6.4 

Hard News 49.8 

Soft News 8.9 

Advertisements 23.7 

Horoscopes 0.3 

Sports 8.7 

Biographies 0.3 

 

 

 

Table 4.3 Disribution of Media Texts According to Their Contents 

Content Percentage 

Health 3.3 

Achievements of Women 24.3 

Exhibitions/Activity 13.8 

Visits/Charity 5.5 

About NGOs 10.5 

Products/Promotions 26.0 

Women’s Rights 5.7 

Funny Stories 2.2 

Recipes/Meals 0.3 

Culture/Art 4.4 

Violence 3.3 

Immigration 0.3 

The Other 0.5 

 

 

 

 



 

 

 

Table 4.4 Distribution of Media Texts According to Their Sexist Presentation 

Sexist 

Not-    

Sexist Neutral     

49.8 10.9 39.3         

 

Table 4.5 Disribution of Media Texts According to Their News Approaches 

Negative Positive Neutral 

 50.0 10.4 39.6 

  

Table 4.6 Disribution of Media Texts According to Their News Gratifications 

Fully 

Informative 

General 

Information Neutral 

 2.2 77.5 20.3 

  

 

Table 4.7 Disribution of Media Texts According to Their Contents 

        Text Type       

Content Interw. Colmn.  

Hard 

N. 

Soft 

N. Advs. Horos. Sports Biogrhy. 

Health 

 

8.7 5.3 1.6 

    Achv. 

Women 64.3 13 16.9 54 

 

100 95.3 100 

Exh./Act. 

  

23.1 26 

    Visits/Charity 

 

4.3 9.7 

   

4.7 

 About NGO's 28.6 19.6 17.5 

     Prd./Prmt 7.1 2.2 3.3 6.3 99.4 

  Wom. Rights 

 

23.9 7.2 4.7 0.6 

   Funny Stories 

 

10.9 3.1 

     Rec./Meal 

 

2.2 0.3 

     Culture/Art 

 

4.3 8.1 1.6 

    Violence 

 

8.7 5.0 1.6 

    Immigration 

  

0.6 

     The Other 

 

2.2 

 

3.1 

     

 

 

 

 

 



 

 

Table 4.8 Disribution of Media Texts  According to Sexism in Content 

    Sexism     

Content Sexist Not-Sexist Neutral 

 Health 91.7 4.2 4.2 

 Achv. Women 27.3 23.9 48.9 

 Exh./Act. 37 10 53 

 Visits/Charity 7.5 

 

92.5 

 About NGO's 23.7 3.9 72.4 

 Prd./Prmt 92.6 4.8 2.7 

 Wom. Rights 34.1 24.4 41.5 

 Funny Stories 100 

   Rec./Meal 

 

100 

  Culture/Art 37.5 3.1 59.4 

 Violence 56.5 4.4 39.1 

 Immigration 

  

100 

 The Other 100     

  

Table 4.9 Disribution of Media Texts According to Their News Approaches in 

Content 

    News Approach   

Content Negative Positive Neutral 

 Health 91.7 4.2 4.2 

 Achv. Women 27.8 22.7 48.4 

 Exh./Act. 37 10 53 

 Visits/Charity 7.5 

 

92.5 

 About NGO's 23.7 2.6 73.7 

 Prd./Prmt 92.6 4.8 2.7 

 Wom. Rights 34.1 24.4 41.5 

 Funny Stories 100 

   Rec./Meal 

 

100 

  Culture/Art 37.5 3.1 59.4 

 Violence 60.9 

 

39.1 

 Immigration 

  

100 

 The Other 100     

  

 

 



 

 

Table 4.10 Distribution of Media Texts According to Their News Gratifications in 

Content 

    News Gratification     

Content 

Fully 

Informative 

General 

Information Neutral 

 Health 8.3 70.8 20.8 

 Achv. 

Women 2.3 80.1 17.6 

 Exh./Act. 2 75 23 

 Visits/Charity 

 

85 15 

 About NGO's 2.6 65.8 31.6 

 Prd./Prmt 

 

87.2 12.8 

 Wom. Rights 7.3 78 14.6 

 Funny Stories 

 

6.3 93.8 

 Rec./Meal 

 

100 

  Culture/Art 

 

71.9 28.1 

 Violence 4.3 82.6 13 

 Immigration 

 

100 

  The Other   66.7 33.3 

  

Table 4.11 Disribution of Media Texts According to NGO’s Contents 

NGO's Content Percentage 

Working Life Conditions 25 

Equal Rights 50 

Violence 9.2 

Shelter for Women 2.6 

Women Trafficking 5.3 

Secularism 2.6 

No Defined Objective 5.3 

 

Table 4.12 Disribution of Media Texts According to NGO’s Content in Each Date 

 

 
Period between March 3 & 10 in 2012   

NGO's Content 3 4 5 6 7 8 9 10 

Working Life 

Conditions 21.4 14.3 41.7 12.5 25 38.9 

Equal Rights 42.9 28.6 25.7 87.5 87.5 62.5 44.4 

Violence 14.3 42.9 16.7 

   Shelter for Women 7.1 

     

12.5 

Women Trafficking 14.3 14.3 

  

12.5 

  Secularism 

   

16.7 

   No Defined Objective 

  

100 

    

16.7 

 



 

 

Table 4.13 Distribution of Media Texts According to Sexism in NGO’s Content 

    Sexism     

NGO's Content Sexist 

Not-

Sexist Neutral     

Working Life 

Conditions 15.8 5.3 78.9 

 Equal Rights 13.2 5.3 81.6 

 Violence 85.7 

 

14.3 

 Shelter for Women 100 

 Women Trafficking 75 

 

25 

 Secularism 

 

100 

 No Defined Objective 25   75 

  

Table 4.14 Distribution of Media Texts According to Their News Gratifications in 

NGO’s Content 

                 News Gratification   

NGO's content 

Fully 

Informative 

General 

Information 

Not-

Clear   

Working Life 

Conditions 5.3 57.9 36.8 

 Equal Rights 71.1 28.9 

 Violence 14.3 57.1 28.6 

 Shelter for Women 100 

 Women Trafficking 100 

  Secularism 100 

  No Defined Objective 100 

  

Table 4.15 Distribution of Media Texts According to Their Contents for Each Date 

in March 

                          Content                   

Date H. Ach. Ex/Ac V/C NGO's Prd/Pr W.R F.St Rec. Cul. V. Im. Ot. 

 1 6.8 38.6 2.3 9.1 36.4 2.3 2.3 2.3 

 2 2.4 31.7 2.4 2.4 46.3 4.9 7.3 2.4 

 3 2.8 18.1 6.9 5.6 19.4 27.8 2.8 2.8 1.4 4.2 5.6 2.8 

 4 7.5 23.9 4.5 1.5 10.4 32.8 1.5 3 

 

9 6 

   5 7.5 32.5 2.5 2.5 2.5 40 2.5 5 

 

5 

    6 3 28.4 22.4 17.9 22.4 1.5 1.5 3 

    7 1.2 32.1 20.2 3.6 9.5 20.2 1.2 2.4 6 2.4 1.2 

 8 3.3 7.8 25.6 8.9 8.9 30 11.1 1.1 2.2 1.1 

 9 2.2 30.3 18 5.6 9 20.2 4.5 2.2 1.1 4.5 2.2 

 10 1.6 19.5 13.8 10.6 14.6 13.8 4.6 0.8 3.3 5.7 1.6 

 15   16.7 16.7 50       16.6 

  



 

 

Table 4.16 Distribution of Media Texts According to Sexism in Each Date 

    Sexism     

Date Sexist Not-Sexist Neutral 

 March 1 61.4 11.4 27.2 

 March 2 65.9 9.8 24.3 

 March 3 66.7 4.2 29.1 

 March 4 70.1 7.5 22.4 

 March 5 80 7.5 12.5 

 March 6 40.3 6 53.7 

 March 7 42.9 9.5 47.6 

 March 8 44.4 5.6 50 

 March 9 43.8 19.1 37.1 

 March 10 29.3 17.1 53.6 

 March 15 16.7 66.6 16.7 

  

Table 4.17 Distribution of Media Texts According to Their News Approaches in 

Each Date 

                    News Approach   

Date Negative Positive Neutral 

 March 1 61.4 11.4 27.3 

 March 2 68.3 7.3 24.4 

 March 3 66.7 4.2 29.2 

 March 4 70.1 7.5 22.4 

 March 5 80 5 15 

 March 6 40.3 6 53.7 

 March 7 42.9 8.3 48.8 

 March 8 44.4 5.6 50 

 March 9 43.8 19.1 37.1 

 March 10 30.1 16.3 53.7 

 March 15 16.7 66.7 16.3 

  

 

 

 

 

 

 

 



 

 

Table 4.18 Distribution of Media Texts According to Their News Gratifications in 

Each Date 

                              News Gratification   

Date Fully Informative General Information Neutral 

 March 1 4.5 79.5 15.9 

 March 2 

 

80.5 19.5 

 March 3 4.2 75 20.8 

 March 4 3 74.6 22.4 

 March 5 

 

80 20 

 March 6 

 

89.6 10.4 

 March 7 1.2 82.1 16.7 

 March 8 1.1 78.9 20 

 March 9 2.2 78.7 19.1 

 March 10 3.3 69.1 27.6 

 March 15 16.7 16.7 66.7 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Appendix 21 

CODING SHEET  

 

1) Date 

  March 1 

    March 2 

  March 3 

  March 4 

 March 5 

 March 6 

 March 7 

 March 8  

 March 9 

 March 10 

 March 15 

 2) Newspapers 

 Halkın Sesi 

 Havadis 

 Yeni Çağ 

 Yeni Düzen 

 Vatan 

3) Text Type 

 Interviews 

 Column 

 Hard News 



 

 

 Soft News 

 Advertisement 

 Sport  

 Horoscopes 

 Biography 

 The other 

4) Content 

 Health 

 Achivement of Women 

 The exhibition / activity 

 Visits /Charity 

 About women organizations /Movement / Rights  

  Working Life Conditions 

  Equal Rights 

  Violance 

             Shelter for battered women 

  Women Trafficing 

  Secularism 

  No defined objective 

  Products/ Promotion 

  Women Rights 

 Funny Stories 

 Recipies/ Meals 

 Culture Art 

 Violence  



 

 

 Immigration 

  The other  

5. Sexism 

 Sexist 

 Not-sexist 

 Neutral 

6. News Approaach 

 Negative 

 Positive 

            Neutral 

7. News Gratification 

 Fully Informative 

 Just General Information 

 Not Clear 

 


