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ABSTRACT 

The outdoor hospitality sector, which incorporates campsites, convoy parks, 

entertainment vehicle parks, and glamping (glamorous camping); have attracted 

tourists’ attention worldwide. These forms of holidays are means to escape the 

overcrowded urban areas, socialization, and opportunity to have a new experience, as 

well as experience nature and environment first hand. However, glamping as a niche 

tourism has combined the camping in the nature with a touch of luxury for a niche 

market. The main aim of this study is to explore the factors that resulted in the growth 

of this form of tourism. In addition, to explore the characteristics of glamping patrons. 

Furthermore, the study is focused on the role of glamping as a tourism activity and its 

relationship with sustainable tourism. For the purpose of this study, a qualitative 

research method based on in-depth interview with glamping organizers in the case of 

Germany has been focused. The findings revealed that most of the patrons of glamping 

are up-market tourists who are seeking a new experience and adventure. Study has also 

revealed that patrons of glamping are interested in nature and at the same time desire 

luxurious services and comforts. This type of tourism is somewhat unexplored, and this 

study is an attempt to fill this gap. Implications and contribution of this study is also 

discussed.  

Keywords: Glamping, Ecotourism, Green Tourism, Camping Tourism, Nature-Based 

Tourism, Sustainable Tourism, Outdoor Hospitality 
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ÖZ 

Kamp alanları ve eğlence parklarını içerisinde barındıran açık hava ağırlama sektörü; 

dünya çapında turistlerin ilgisini çekmektedir. Turizmin bir çeşidi olarak gösterilen 

açık hava aktiviteleri, turistlere, aşırı kalabalık kentsel alanlardan, sosyalleşmeden ve 

yeni bir deneyime sahip olmanın yanı sıra doğayı ve çevreyi deneyimleme fırsatı 

sunmanın bir diğer yolu olarak gösterilmektedir. 

Ancak, bir niş turizm olarak kampçılık, doğada kamp yapmayı lüks bir dokunuşla 

birleştirmiştir. Bu çalışmanın temel amacı, kampçılığın büyüyüp, gelişmesine neden 

olan faktörleri araştırmaktır. Buna ek olarak, çalışmanın bir diğer amacı, kampçılık ile 

ilgili olarak kampçıların özelliklerini keşfetmektir. Ayrıca çalışma, kampçılığın bir 

turizm faaliyeti olarak rolüne ve sürdürülebilir turizm ile ilişkisine odaklanmaktadır. 

Bu çalışmanın amacı doğrultusunda, Almanya’ da kamp organizatörleri ile nitel 

araştırma tekniğinden faydalanılarak görüşmeler yapılmıştır. Bulgular, kampçılıkla 

ilgilenen turistlerin çoğunun yeni bir deneyim ve macera arayan yüksek gelir 

profilindeki pazar turistleri olduğunu ortaya koymuştur. Araştırma ayrıca, kampçılıkla 

ilgilenen bireylerin doğayla ilgilendiğini ve aynı zamanda lüks hizmetler ve konforu 

arzuladıklarını ortaya koymuştur. Kampçılıkla ilgili çalışmalar alanyazında pek fazla 

çalışılmamış olup, ilgili çalışma literatürdeki bu boşluğu doldurmaktadır. Bu 

çalışmanın sonuçları ve literature katkısı da çalışmada ayrıca tartışılmaktadır. 

Anahtar kelimeler: Kampçılık, Ekoturizm, Yeşil Turizm, Kamp Turizmi, Doğa 

Temelli Turizm, Sürdürülebilir Turizm, Açık Hava Ağırlama  
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Chapter 1 

INTRODUCTION 

Nature-based tourism is a quickly rising part of the world economy, is a significant 

ecosystem service, and creates uphold for protection. Past writing has recognized shifts 

from nature-based enjoyment in rich nations (United States, Japan) in the course of the 

most recent twenty years (Pergams & Zaradic 2008). Bamford et al. (2009) find 

expanding guests to protected zones (PAs) in 15 of 20 nations, with quick increases in 

less-wealthy nations attached to international tourist appearance. About 310 million 

took part in nature trips away from home in 1980 (Bo, 1990). These figures include 

more than one million people who make more than 4 million nature trips around the 

world, many of them to Central and South America. Costa Rica, for example, has a 

very good tourism industry, one of the best in Latin America in terms of its public 

parks. There are plenty of articulations for nature-based tourism effectively. Laarman 

and Durst (1987) utilize the phrase 'nature tourism' (or at periods' temperament situated 

tourism industry') to allude to a style of tourism that 'joins training, recreation, and 

frequently adventure 'Boo (1990) in her significant investigation of Latin America, 

utilizes the title 'eco-tourism' is inseparable from 'nature tourism' which she utilizes all 

through the work and characterizes as 'going to moderately not disturbed or not 

contaminated characteristic regions with the particular target of examining, respecting 

and appreciating the landscape and its wild herbs and creatures, just as any current: 

cultural appearances'. Lucas (1984) characterizes nature tourism as 'tourism which 

depends on the pleasure in normal territories and the perception of nature' and further 
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determines that such tourism 'has a low impact environmentally, is work serious and 

contributes socially and financially to the country'. Nature-based tourism is likewise a 

subset of a bigger class of tourism styles or improvements much talked about by social 

investigators (Valentine, 1992). In accordance with the latest things in tourism interest, 

camping is turning into the way of life of the advanced camping visitor. The pattern to 

revive and upgrade the camping item, acknowledged as "Glamping", is 

straightforwardly connected to creative and camping modern accommodation offices, 

which unite in beneficial interaction the tourism industry and camping. This inventive 

type of convenience in accommodation is dynamic another essential move towards the 

improvement of quality and competitiveness (Vrtodusic, et al., 2018). 

One of the latest things in tourism that is the marvels in the world is Glamping (Burger 

& Woodworker, 2010;  Lucivero, 2012). Glamping is gotten from a blend of two words 

for example 'glamorous' and 'camping' which implies a type of camping utilizing 

accommodation and comfort which are more luxurious than conventional camping 

(Cooper, Fletcher, Gilbert, & Wanhill 1993). 

Glamping or glamourous/luxurious camping will be camping exercises that don't 

disregard solace and luxury. Glamping is identified with nomadic tourism. Nomadic 

tourism is any activity or business identified with the way of life of relocation and way 

of life, which is related to items, experience, and services with tourism (Budiasa, et al., 

2019). As per history, glamping right now exists since the time of the Ottoman Empire. 

The Ottoman emperor fabricated luxurious tents like royal residences that could be 

moved with transports adorned with silk and other scant things. It very well may be 

accepted as the fundamental of glamping history. It right now appeared at first toward 

the start of the 1990s, when rich voyagers abstained from dismissing the luxurious way 
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of life during their safari visit in Africa (Lexico. en.oxforddictionaries.com) (Budiasa, 

et al., 2019). The fundamental capacity of nature in absorb in tourists to express areas 

is as of now clearly known and in this sweeping sense, most the travel industry may 

be portrayed as nature-based (Valentine, 1992). 

1.1 Aim of Study 

The point of this discussion study is to supply insights into the sector’s transition from 

a superficial outdoor recreation activity utilizing tents as an accommodation to its 

modern position and this survey is to characterize the glamping and recognize the 

qualities of glamping lodging as indicated by the assessments of camping specialists. 

Green tourism is an ideal concept for tourism development. Identify the components 

of green tourism in glamping destinations (glamping sites) in several regions in 

Germany. 

The focus of this study is on managers’ perception of glamping; Glamping owners and 

glamping professionals, not guests, will help extend the idea of glamping and give a 

stage to additional exploration later on. 

1.2 Methodology  

The approach used is qualitative exploratory (semi-organized interview open-ended) 

and descriptive research. The research location includes glamping sites in several areas 

in Germany. Samples are determined purposively. For survey glamping site managers 

and glamping equipment makers we used structured questionnaire. 

1.3 Organization of the Study 

In chapter One we have an overview of this thesis that is going to talk about glamping 

as well as how to collect statistics and a brief summary of this study. In the second 

chapter we study about tourism and its effects, and in the third chapter we discuss 
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alternative tourism and mass tourism, as well as the advantages and disadvantages of 

this type of tourism. In the fourth chapter, we discuss green tourism and rural and 

nomadic tourism, which is actually the basis of glamping. In this section, we will start 

the discussion of glamping in general, and finally, in the fifth chapter, we will have the 

situation of Germany in glamping and analyze the data. In Chapter 6, the results of this 

discussion and the limitations of this study are examined and a new perspective for 

those who want to work on this type of tourism in the future. 
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Chapter 2 

LITERATURE REVIEW 

2.1 An Overview of Tourism Development 

There has been an up-trend in tourism in the course of the most recent couple of many 

years, particularly in Europe, where international travel for brief breaks is normal.  

Vacationers have a wide scope of spending tastes and budgets, and a wide assortment 

of hotels and resorts have been created to oblige them. For instance, a few people 

incline toward basic seashore excursions, while others need more particular occasions, 

calmer resorts, family-arranged occasions, or specialty market-focused on destination 

lodgings (see figure 1).  

 
Figure 1: Overview of Tourism Development. Source: www.google.com 

The progressions in air transport establishment, for instance, enormous planes, cheap 

airlines, and more feasible, terminals have made various kinds of tourism more 
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sensible.The main consideration in the moderately minimal effort of air travel is the 

tax immunity exception for aeronautics energizes. The WTO assessed in 2009 that 

there is around a large portion of 1,000,000 individuals on board airplanes at any given 

time (The Guardian. 28 April 2009). Lifestyle changes have also taken place, for 

example, some people of retirement age maintain the travel industry throughout the 

year. This is provided by the web layout of travel industry organizations. 

There have been a couple of difficulties in tourism, for example, the September 11 

assaults and terrorist militant dangers to tourist locations, for example, in Bali and a 

few European urban areas. Likewise, on 26 December 2004, a tsunami, brought about 

by the 2004 Indian Ocean seismic tremor, hit the Asian nations on the Indian Ocean, 

including the Maldives. A large number of lives were lost including numerous 

tourists.This, along with the tremendous clean-up activities, halted or seriously 

hampered tourism in the zone for a period (UNESCO-Kurier, April-Jun 2017). 

Tourism, the world's biggest service area industry, straightforwardly work in this 

industry 292 million individuals internationally (Like around 1 of every 10 situations 

on the planet) and records for an aggregate of 10.2% of world GDP (US $ 7.6 trillion) 

(WTTC, 2017). As shown by the close by headway of the movement business (see 

figure 2), Oceania extended by 12.2%, EU by 9.9% ,and Southeast Asia by 11.8% 

Absolute GDP obligations in EU were US $ 1.96. Nevertheless, while the travel 

industry can bring huge biological, social and money related points of interest, it 

moreover has amazing costs. The development of the travel industry practices is joined 

by a far reaching interest for energy. The Middle East and North Africa Tourism Area 

(MENA) is depicted with an isolated construction, comprising of little and little 

measures, and negative effects on the nature of the climate. All things considered, the 
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connection between energy use and the tourism industry has gotten little consideration 

in the literature (Katircioğlu, 2014 a, b; Amelung & Nicholls, 2014). Zaman and 

Momen (2017) as of late expressed that "Seeking after greatness in monetary turn of 

events while hurting the common habitat is an indecent development”. "The monetary 

impacts of natural corruption are very clear in modern economies where human 

wellbeing is undermined by quick financial development and the emanation of energy-

based ozone harming substances.” 

 
Figure 2: Sectional Growing of Tourism in 2016. WTTC (2017). 

Source:www.google.com 

2.2 International Tourism 

As per the World Tourism Organization (WTO), international tourism includes the 

activities of guests who make transitory visits across international borders, outside 

their standard work environment and home, and stay for over 24 h. The basic roles of 

movement can be recreation, visiting companions and family members, business, 

convention or health, meetings, sport, religion, or education. As tourism includes both 

the utilization and acquisition of goods and services by tourists, its impact can 

influence numerous parts of the economy. The economic impact of tourism is felt most 
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immediately by sectors, for example, transport and visit operators, accommodation, 

attractions (which incorporate characteristic, cultural/authentic and created 

destinations), and tourism-related retail organizations (for example, cafés and 

keepsake retailers) (Chan, et al., 2005). 

While enterprises, for instance, the oil business and the vehicle business have evoked 

an enormous gathering of examination projects by financial specialists professionals, 

a qoustion can may ask  why an industry basically indistinguishable in size, the tourism 

business, still unsuccessful to assimilate a lot of thought from standard market analysts.  

Also, it is a work concentrated industry, employing an expected 100 million 

individuals around the globe. Tourism has a significant function in animating 

investments in the new skeleton, just as in producing government incomes through 

different fees and taxes. Recognizing these realities and the proof that tourism contains 

a gigantic part of GNP in many developing and little countries (Examples incorporate) 

clarifies the significant significance of tourism for improvement. At long last, however 

not least significant, one can not ignore the part of international tourism in advancing 

world peace, By giving a driving force to maintain peace and by creating "intercultural 

expansion". 

Despite the fact that universal tourism is a sort of worldwide trade it very well may be 

well managed in a solitary engineering concentrate instead of in an overall balance 

trade model. The last might be lacking to catch its characteristics, just like the case 

with exchange different administrations. The way that tourism adds up to practically 

10 precent of all worldwide trade proposes that well comprehension of this tourism  

industry can advance observational comprehension in different arenas, for example, 
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international exchange, exchang , development, and improvement. This investigation 

makes an initial phase toward this path. 

By survey, the world like a marketplace of separated items and requesting a separate 

decision assessment strategy to an enormous it can transmit three-dimensional data 

sets of tourism flows, sensible replacement designs and show up at a superior 

comprehension of the elements factors of international tourism industry. It is trusted 

that By doing this, we can draw more attention and focus to the economists of this 

remarkable industry. The discoveries show that the travel industry to the created 

countries has the ability to adapt to about one industry, while the travel industry to the 

created countries is not sufficiently ignored in terms of value conflicts. As the 9/11 

aggression attacks have been confirmed, the political threats to achieve the goal due to 

decision-making have been shown to be very large for both manufactured and non-

industrialized countries (pre-September 11, 2001). Different factors, for example, 

common language, common border, and distance are exceptionally significant in 

deciding tourism streams (Eilat & Einav, 2004) (see figure3). 

 
Figure 3: Global Tourism Organization Overviewe. Source:www.google.com 
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2.3 Globalization and Tourism Industry 

The effects of globalization on the relationship among tourism and the environment 

have investigated in a earlier article (Laws 1991; Goudie, et al., 1997). Globalization 

positively affects economic effectiveness (strategy impact), Which improves the 

quality of the environment. Rundown and Co (2000) reasoned that globalization 

advances energy productivity and diminishes CO2 outflows, While Tamazian(2009) 

create that world tourism through unfamiliar direct venture (FDI) prompts mechanical 

advances and developments that produce more effective cycles and advance 

sustainable monetary turn of events. Furthermore, the headway of the travel industry 

may be created by world tourism. Believe it or not, globalization, seen as an increment 

in exchange straightforwardness can motivation more imperative induction to business 

sectors areas, organizations, and business (Turner & Witt, 2001) Provide well 

frameworks and different upgrades in related areas and allow for faster tourism (see 

figure 4). 

 
Figure 4: Global Tourism and CO2 Discharges in OECD Nations Somewhere in the 

Range of 1995 and 2014. Source:www.google.com. 

Despite the worldwide recession, the movement and the travel industry has seen a pace 

of manageable advancement that has outclassed the worldwide economy (WEF 2017). 
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world tourism has  a important impact on tourism for many years, although 

geographically one-sided. Business (As a mediator of globalization) was establish to 

negatively affect tourism. By the by, tourism additionally has all the earmarks of being 

emphatically disturbed by professional candidness. Rasekhi and Mohammadi (2015) 

found that exchange transparency positively affects the connection among tourism 

industry and environmental mortification, and the execution of strategies for 

globalization and acceptance of exchanges can be required to promote the tourism 

industry and ecological value. 

Tourism is an occurrence of travel, tourism for relaxation, entertainment, investigation, 

faithful, family, or dealing purposes temporarily period. In the current world, tourism 

is the evident driver of income for various nations that upgrades the economy of both 

visitor and guest nations. Tourism insights have seen an expansion in worldwide 

appearances and takeoffs, particularly in the most recent decade (Raza, Sharif, Wong 

& Karim, 2017). 

There exist numerous components that might impact global travel. Key regions 

incorporate creating connections between nations, improving client trust in arising 

nations, growing the decrease in the travel industry and publicizing, ascend in the 

degree of discretionary income, decrease in hotel costs, flood in tourism packages, 

political security, the resolving of the financial taxes on traveler difference and the 

accessibility of data considering tourism items utilizing the Internet and social media. 

Tourism carries an enormous amount of cash to a homegrown economy as installment 

given by vacationers for the merchandise and ventures. It additionally produces 

business openings in the administration area connected with travel industry. The best 

legatee through this is the help business, which incorporates transport governments, 
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(for example, taxis, voyage boats, and aircraft), hospitality services, (for example, inns 

and resorts), entertainment place, (for example, theaters, shopping centers, event 

congregations, gambling clubs). The advantages of the travel industry lead to the 

improvement of these businesses, which is at last reflected in the pay level of the host 

country (Raza, et al., 2017). 

Numerous investigations in the past have demonstrated that tourism improvement 

positively affects the economic advancement of both developing and developing 

nations (Cortes-Jimenez & Pulina, 2010; Tang, 2011; Tang & Abosedra, 2014; WTO, 

2013). Tourist arrival and departure affect business, government pay, and creation for 

traveler purposes. Palmer and Riera (2003) suggest that tourism is a foreign exchange 

method that supports the external balance of the tourism economy. However, despite 

these beneficial results, tourism is considered a problem for the environment, mainly 

due to environment change. In 2005, the share of tourism for environmental difference 

was set at between 5.2–12.5% (Scott, Peeters, & Gössling, 2010). 

2.4 Domestic Tourism 

Tourism is one of the core financial exercises and is viewed as a key to advancement, 

success, and prosperity. As indicated by the United Nations World Tourism 

Organization (UNWTO), tourism is a vital motivation of financial advancement via 

the formation of occupations and innovations, export incomes, and substructure 

improvement'. Tourism has indicated practically continuous development in the last 

six and a half numerous years showing the area's solidarity and adaptability. The 

tourism sector is undoubtedly achieving quality as a possible foundation for local 

economies that require essential training and routine assistance and offer exceptional 

common, cultural, and chronic attractions. Such areas could use the revenue generated 
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by tourists to earn money (Maliki, 1991). From a zonal viewpoint, this export market 

is related to likely consumers from different nations as well as consumers from 

different areas inside the nation. Quite a more extensive viewpoint permits us to 

recognize international and domestic tourists, the two as expected sources of revenue 

infusions in a provincial economy (see figure 5) (Haddad, et al., 2013). 

 
Figure 5: Domestic Torism in Chaina. Source: www.chiangraitimes.com 

Tourism today speaks to one of the very critical parts of the earth budget. Making 1.6 

trillion$ in 2017, the third most significant fare class after fuel and substance 

compounds is the travel industry., which is around 7 precent of the world's boat. The 

travel industry is in like manner one of the huge work producers with a segment of 1 

of each 10 positions and records for around 10 precent of the overall GDP (UNWTO, 

2017). Also, the travel industry is the essential unfamiliar cash making a region for 

some non-mechanical countries on the planet. In particular, the travel industry jelly 

culture, guarantees the climate, passes on concordance and association, and improves 

monetary turn of events and by and large headway that makes the territory authoritative 

for manageable turn of events. As demonstrated by UNWTO (1995), the travel 

industry may be organized as worldwide and homegrown the travel industry. Global 

the travel industry incorporates the activities of occupant travelers and non-inhabitant 
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voyagers outside their country of home however local the travel industry includes the 

exercises of neighborhood sightseers inside their country of reference. Homegrown the 

travel industry is most apparently the fundamental sort of the travel industry (Pierret, 

2010), that was cleaned in the earlier season of human headway. Today it continues as 

an enormous sort of the travel industry wherever on the planet addressing around 5–6 

billion surveyed traveler appearances (UNWTO, 2016) which is more than 74–86 

precent of complete the travel industry appearances (Bigano, et al., 2007, Pierret, 

2010).This is around 73 precent of total speeds up, 69 precent of expedites at inns, and 

75 precent of expedites in non-lodging facilities (Pierret, 2010). 

Yet homegrown the travel industry is the greatest section of the travel industry, it stays 

unaddressed and overwhelmed by worldwide the travel industry with respect to 

examines and approaches. regardless of, since worldwide the travel industry is 

particularly tricky to both inside and outside conditions to bring triumphant and 

manageable the travel industry headway, it would be finished with homegrown the 

travel industry. Such ignorance of homegrown the travel industry influenced a 

nonattendance of experience with most sightseers, underestimated all travel industry 

figures, misconceived the vitality of the travel industry, and distorted the image of the 

travel industry when everything is said in done (Eijgelaar, et al., 2008). Despite the 

fact that travel industry with everything taken into account and markers of traveler 

social objectives, explicitly, isn't novel to the degree of assessment, homegrown the 

travel industry is outflanked by the notification of scholastics on worldwide the travel 

industry. (Bayih & Singh, 2020). 



15 

2.5 Tourism Impact 

2.5.1 Enviromental Impact  

Ecosystems offer types of assistance basic to humankind, which in short can be 

depicted as supporting life, providing resources and energy, engrossing waste 

products, and giving culturally important assets (Daily,1997-2000). Keeping up 

ecosystem integrity should consequently be an essential human objective, which is 

hard to accomplish because little is thought about the transient and spatial scales over 

which ecosystems should be shielded, the limitation to supplant their capacities, or the 

degrees of stress they can suffer as perplexing, interrelating, and dependent systems 

(Costanza, 2000). In the light of these vulnerabilities, it is essential to comprehend the 

commitment of human exercises to ecosystem change, and how these exercises may 

decrease the ecosystems' capacity to keep a ceaseless progression of services. Tourist 

activities impacts straightforwardly and by implication on ecosystems. Coral reefs, for 

example, can be harmed through trampling on, purchasing, or gathering reef species 

(an immediate impact happening locally), or through expanded water fevers as seen 

during El Nino Southern Oscillation (ENSO) marvels. ENSO wonders have expanded 

in recurrence and power in ongoing many years (IPCC, 2001), which is probably going 

to be an aftereffect of worldwide climate change identified with human exercises with 

travel (an aberrant impact happening on enormous local scales). However the resident 

environmental impacts of tourism have  generally good-research. (rundown for 

example in Hunter and Green, 1995), there is little data on how these impacts add up 

universally. Moreover, the non-physical results of travel is stay little research, although 

they may be as significant for worldwide environmental change (Gössling, 2002). 

Earth systems are presently fundamentally influenced by social actions. Basic capitals 

are getting scant, ecology facilities progressively corrupted, and contamination and 



16 

uncultivated progressively hard to attract (Ehrlich, Kareiva, et al., 2009) The travel 

industry is straightforwardly and in a roundabout way engaged with these cycles, as in 

different cases, for instance, the utilization of water around the planet or land change 

for foundation (Gössling, 2002). Moreover, the travel industry is a significant factor in 

food utilization worldwide because of the formation of food, which is a tremendous 

factor in the emanation of ozone depleting substances (GHGs) (IPCC, 2007) accurately 

as the utilization of new water (Clarke & King, 2004).  

In general conclusion, environmental break down is one of the deficiency that is 

usually attendant with tourism in the creation of areas (Broman, 1996). This is caused 

by various variables, including poverty, the difficulty o earning occupation, the lack of 

infrastructure, and the lack of policy. Repeatedly, in non-industrialized countries, 

outdated, inadequate, or inefficient tourism arrangements are applied (Singh, 2002) 

and resorts, for example, in ordinary parks, executives, or land use programs (Nepal, 

2000). 

2.5.1.1 Environmental Quality 

In the course of recent many years, the investigation of natural attribute is a significant 

worry in the countryside of environmental financial aspects, and there is a lot of 

spotlight on endeavoring to distinguish the elements that may influence environmental 

quality. In general, the quality of the environment and the relationships between energy 

use, economic development and CO2 emissions in different exploration lines have 

been considered. CO2 emissions, used in this paper as a medium for natural quality 

estimation, are a vital worry for both increasing and developing nations (Chebbi et al., 

2011; Alam, et al., 2011). Several scientists, isolated the link among energy use and 

financial development. The second gathering of experts, analyzed the connection 

between pay levels and CO2 emissions utilizing EKC. The third meeting of experts, 
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studied the common link between, economic development, energy use, and 

airpollution. In all honesty, the meaning of energy for the movement business region 

isn't in vulnerability and the expansion of energy use on account of the progression of 

the movement business can conflictingly impact the idea of the climate. Ecological 

degradation is most likely going to happen due to the progression of the travel industry, 

through the improvement of inns and other the travel industry administrations to the 

impediment of green spaces, and in view of the additional use of energy. It has been 

guaranteed that most the travel industry exercises cause pressure in the nature (Sghaier, 

et al., 2019). During the 80s, there was an advancement in ecological concern in 

Western social orders, as natural subjects, for instance, rainforest rejection, ozone 

consumption, and nursery warming became successful media issues. In any case, as 

Garner (2000) calls attention to, this advancement in natural matter was probably 

inferable from various effects close by that of solely the media. Underlying and social 

changes in the general public, including the advancement of post-material 

characteristics and a working class working, are furthermore perhaps explanations of 

the extended regular concern. Verification of this concern was given by the extended 

popularity of "Green" or natural philosophical gatherings, in equitable choice in 

western Europe. For instance, in the 1989 European choice, the United Kingdom Green 

Party noticed its most raised really vote of 15%. Eventually both the German and 

French governments contain priests from their specific green alliances. In an overview 

coordinated during the 90s by the Market Opinion Research Institute in Britain, 35% 

of the general population acknowledged that regular subjects were the fundamental 

ones standing up to them (Martin, 1997). This was a higher rate rating than for clinical 

administrations, joblessness, and expanding. The travel industry was similarly not safe 

to concern being imparted over its natural effects. While it's possible harmful effects 
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upon nature were seen as in front of timetable as the 60s, it was particularly during the 

last piece of the 80s, that the climate entered the field of weight pack administrative 

issues. The building up of nongovernmental affiliations, recollecting the Ecotourism 

Society for the U.S and Tourism Concern in the U.K, lobbying for more thoughtful 

and good kinds of the travel industry, was smart of creating stress in specific quarters 

over the effects of overall mass the travel industry. 

Imprints used to portray new sorts of the travel industry moreover appeared during the 

80s, including ecotourism, reasonable the travel industry, and nature the travel 

industry, terms which have gotten ones of unmistakable use. Notwithstanding their 

haziness and unclear significance, there is a perceived notion inside their expressing; 

that such the travel industry are more feasible with the environment than the mass the 

travel industry that went before them. Certainly, under the aegis of ecotourism and 

maintainable the travel industry, tries have been made all over to appropriate those 

progression plans which balance the necessities of endemic people with asset security 

plans, for instance, the gorilla adventure in the Parc National des Volcans in Rwanda 

and the Annapurna Area Conservation Project in Nepal. 

In any case, concerns stay over the association between the climate and the travel 

industry, from time to time provoking phenomenal kinds of movement. During 1998, 

the travel industry headway was expressly engaged by "eco-champions" without 

history for the mountains of Colorado in what the public authority experts depicted as 

the most expensive exhibit of eco-the travel industry terrorizing to date (Vulliamy, 

1998). The negative effects of ecological that travel industry headway can every so 

often have, for example provoking the exhausting of wetlands, the devastation of coral 

reefs, extended speeds of deforestation, pollution, and sleek scourge, has incited 
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extended power for members to evaluate their positions similar with nature. This 

weight starts both from the travel industry pressure get-togethers and from a changed 

setting of global plans on a new development, which maintains an economical 

unforeseen development and natural conservation. Nonetheless, to get a handle on the 

lead of the travel industry partners with respect to the climate, it is essential to see even 

more totally the popular thoughts of nature, and the morals that control exercises about 

it (Holden, 2003). From a worldwide viewpoint, tourism helps to: 

1. Has changed land use and coverage. 

2. Uses new energies. 

3. Pay attention to the biological exchange and extinction risk of endangered 

species. 

4. Dissemination and exchange of various diseases. 

5. New changes in the view and understanding of the environment (Holden, 2003). 

Besides, water use should be viewed as a significant subject, because numerous areas 

face water shortages. Tourism frequently appears to quicken existing issues since 

tourists move their water demand to different locales, regularly water-scarce regions 

like coastline areas. Moreover, they appear to utilize substantially more water on for 

each capita premise than at homebased, hence expanding global water demand 

(Gössling, 2002). 

2.5.2 Economic Impacts 

Past examinations have demonstrated that in EU nations, the travel industry has gainful 

useful outcomes in money related turn of events (Albalat & Bell, 2010; Holzner, 2011).  

These disclosures depend on discoveries in Austria (Falk, 2010), Eastern Europe (Hall, 

1998), Greece (Dritsakis, 1770, SA Raza, et al., 2004), Italy (Bernini, 2009), and 
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United Kingdown (Blackstock, White, McCrom, Scott & Hunter, 2008). All the 

outcomes surveyed above have construed that travel industry improves monetary 

advancement throughout a significant stretch of time. Mihalich (2002) contended that 

travel industry, as an advancing procedure identified with the costs of administrations 

and products, offers different advantages. In such manner, Sahli and Novak (2007) 

affirmed that couple of authorities are engaged with the travel industry improvement 

with the point of advancing monetary turn of events. The fundamental wellspring of 

fare income and unfamiliar exchange benefits is worldwide the travel industry. The 

principle favorable circumstances accomplished from tourism incorporate pay, work, 

and foreign exchange income (Archer, 1995; West, 1993). Scientists have suggested 

that improving the travel industry underlies local events and promotes the general 

progress of nations. In addition, other researchers have concluded that the travel 

industry can similarly improve additional associations and the public economy.  

Katircioǧlu (2011) examines the travel and monetary improvement industry from 1960 

to 2007 using administrative information.  One of the primary reasons why 

governments uphold and advance tourism all through the world is that it positively 

affects economic development and improvement. Tourism ought to create income and 

employment, lead to a positive tourism equilibrium of costs, animate the providing 

areas of tourism, and lead to a by and large expanded degree of economic activity in 

the nation.  

Subsequently, tourism ought to affect the oftentimes utilized quantitative measure of 

the financial development of gross domestic, (GDP). Subsequently, specific writing 

has been created to quantify the effect of tourism on GDP. Nonetheless, estimating the 

economic impact of tourism requires a more extensive perspective on the examination 
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of the connection between tourism and GDP. For instance, an expansion in tourism's 

offer in GDP might be an aftereffect of the stagnation of different ventures and 

additionally their substitution by tourism. Along these lines, we don't see the economic 

advantage of tourism to be the GDP created by tourism and its offer in a nation's GDP, 

but instead the incitement of financial growth by tourism. (Ivanov, S., and Webster, C. 

(2007). As the setting to this discussion, the WTO (1999) gauges that 30% of the 

international tourism consumption occur in developing nations. Armstrong and Read 

(2000) found that tourism has a solid positive relationship with development. In this 

light, a few nations have chosen to tour-ism development as a conscious financial 

development strategy to accomplish a more prominent economic and development 

execution of little nations. The hypothetical reasoning for tourism as an advancement 

technique gets from the connectedness of exports and financial development. 

2.5.2.1 Economic Growth and Tourism 

The relationship between financial development and environmental quality was 

examined by providing factors further than GDP and contamination ranks.Examining 

the Environmental Kuznets Curve (EKC), which prognosticate that natural quality 

disappears with financial expansion, when wages are small, but with monetary 

rotation, events improve however wages are greater. In these special conditions, 

presume that air contamination increments in the beginning phases of development as 

pay increments, in any case, when the per capita GDP arrives at specific edge esteem, 

the association will be switched. This multivariate structure assists in explaining how 

a few components add to the decrease, of the environment. The best conventionally 

used components are energy usage, global trade, and urbanization. The travel industry 

region similarly adds to the arrangement of occupations and GDP. In particular, any 

expansion in the amount of global vacationers produces financial development, as well 
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as prompts, expanded energy utilization (Liu, et al., 2011). As a result, an expansion 

in traveler behaviors can add to an ascent in energy interest inside different capacities, 

for example, transportation, providing food, housing, and the organization of tourist 

destinations. The idea of the travel industry area as a wellspring of contamination was 

affirmed at the World Summit on Sustainable Development in Johannesburg in 2002, 

which distinguished worldwide the travel industry as one of the world's most 

significant energy purchasers. (Nepal, 2008). The acknowledgment of global trades is 

likewise estimated as a factor of financial turn of events and natural quality. In fact, 

several analysts, infer that global business adversely influences environmental quality. 

Scientists dissect the interrelationships between energy use, monetary turnover, and 

CO2 outflows under six potential suppositions, including EKC, the Refuge Pollution 

Theory, and Asylum. (PHH), IPAT, energy creation, creation and appropriation of the 

Human Development Index in low-or even center pay, top level salary and major 

league salary nations the nation over during the years 1975-2015. They contend that 

the approach plan is required for sustainable development as far as key financial and 

environmental issues (Sghaier, et al., 2019). 

2.5.3 Cultural Impacts 

As Linton referenced (Lee, et al., 2007) culture is 'the arrangement of educated 

behavior and consequences of behavior whose segment components are shared and 

communicated by the persons from a specific culture'. Consequently, it is developed 

upon a few rules, for example, language, religion ,or values, which among different 

capacities, apply an impact over person decisions through insights and assessments 

(Foscht, et al., 2008). The concept of national culture or cultural characteristics is 

potentially one of the best investigated territories in the field of tourism research. Be 

that as it may, by far most of these investigations have been led over the previous 
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period and concentrated on a thorough comprehension of the impact of public culture 

on specific issues identified with traveler conduct, for example, data search 

complaining behavior and satisfaction , and perceptions (Correia, et al., 2011). 

Besides, cross-cultural examinations in the tourism field have been acted to research 

the impact of culture over relaxation activities just as the tourists' ways of life. 

Tourism is a momentary transitory development of individuals starting with one spot 

then onto the next spot far away from where they work and living arrangement, for 

relaxation joy, diversion, and business purposes, and so forth as the basic role. The 

vacationer won't include in any well-paid action at the location. It is the normal case 

the host and guest will come to cooperate at the objective, which will impact 

predominantly on host culture. At present tourism has become a territory of sociology 

investigations. Tourism is multidisciplinary and has now become a phenomenon 

marvel, which has been examined from different viewpoints of social science, 

including sociology. The sociological literary texts are predominantly worried about 

the range of various regions which have been drawn closer for the most part from 

applied traditions, customs, confidence, functions, and method of living of culture at 

an objective in the structure sociology. These are likewise worried about the social 

functions of travelers, vacationer impact on society, tourists conduct, and factors that 

influence the accepted practices, social norms, contemplations, and customs, and so 

forth at the location. Tourism advancement might drive the upgrade of public income 

and the requests for international tourism that tourism benefits have become the vital 

wellspring of national income. As indicated by the assessment of the WTO, the tourism 

industry would be the industry generally loaded with imperativeness in the 21st 

century. The expansion of tourism and the appraisal of advantages are the essential 

arrangements on the world for revitalizing economic turn of events . By the way, it is 
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the essential thought to detail a proper cultural strategy for tourism advancement 

without "concentrating on improvement but ignoring protection" to protect the nearby 

cultural legacy and improve the cultural tourism industry just as keep citizens' life from 

deflection brought about by tourism impact (Wang, 2016).  

2.5.4 Social Impacts 

Albeit economic impacts are significant, investigating social impacts might affect the 

community (Gibson, 2007). As indicated by Kim and Petrick (2005), understanding 

the requirement for harmony among social and economic aim is vital for setting up 

fruitful tourism occasion tasks. Although social impacts have been examined in 

different settings, they have been generally surveyed as a one-dimensional idea. This 

is risky since many have contended that psychological impacts should be analyzed 

independently without the thought of social impacts (Burgan & Mules, 1992; 

Crompton, 2004; Gibson, 1998; Ritchie & Aitken, 1985). Notwithstanding, others 

have contended that socio-psychological perspectives and impacts are related and 

difficult to be isolated totally (Delamere, 2001; Delamere, Wankel, & Hinch, 2001; 

Fredline, Jago, & Deery, 2003; Kim & Petrick, 2005; Kim, et al., 2006) (Kim, et al., 

2015). The tourism industry influences the local socio-social qualities and influences 

the customs, habits, social activites, convictions and appraisals of the occupants of the 

traveler objective. On the socio-cultural strategy, connections happen among tourists 

and citizens which might bring about new social and cultural changes or produce 

sensations of distress, pressure, crowding, and so forth, at different seconds in the life 

of occupants, compromising their cultural personality and social existence (García, 

Vázquez  & Macías, 2015). A few investigations have featured that residents have 

esteemed emphatically the way that tourism positively affects the services offered by 

the community It makes chances for vacation exercises, it invigorates cultural 
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exercises,it brings an interest in keeping up and protecting ancient structures and 

archeological sites ,and builds pride and cultural character, that jam cultural qualities. 

Generally, it improves the personal satisfaction of the inhabitants.The creators likewise 

perceive that tourism advances trade among tourists and local people Different 

examinations report that residents understand some negative angles in this impact, the 

most significant are: traffic crowding ,and parking problems. Since a social 

perspective, citizens might perceive that tourism builds wrongdoing and defacing 

important criminality and robbery (Belisle & Hoy, 1980). It also reasons increase 

addiction’s staff use does the use of alcohol . Different studies, notwithstanding, 

recommend that tourism improvement most likely carries advantages to the host 

community yet besides social expenses (Gursoy, et al., 2002; Teye, Sönmez, & 

Sirakaya, 2002; Tosun, 2002). Hence, there is no agreement on this impact and studies 

recommend that relying upon the unique situation and conditions wherein tourism 

progresses, so it will, to a lesser or greater degree, impact on the socio-cultural angle 

(King, et al., 1993) and, finally, prostitution can be raised by tourism (Liu,  1986; 

Sheldon, 2001). Peoples’ perspectives on the socio-cultural effects of tourism have 

broadly examined. In any case, this examination has delivered opposing outcomes. A 

few studies report that residents likewise will, in general, see some sociocultural 

perspectives adversely (Andereck et al., 2005), however others keep up that citizens 

consider tourism to be contribution their locale assorted advantages (Sirakaya, et al., 

2002). A potential straight association has seen concerning the positive evaluation of 

socio-cultural effects and sponsorship for the tourism industry.  
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Chapter 3 

SUSTAINABLE TOURISM 

3.1 Issues and Concerns 

Fundamental work on the conspicuous impacts of the travel industry, going back to 

the 1960s, for the most part invalidates the monetary and positive outcomes of the 

travel industry (Pizam, 1978). Nonetheless, during the 1970s, the travel industry results 

were to a great extent looked into by anthropologists and sociologists who featured 

negative socio-social effects (De Cadet, 1979). The 1980s and 1990s have been 

portrayed with a more adjusted viewpoint, since the finish of supportable the travel 

industry, where the positive and negative impacts are analyzed together (Ap & 

Crompton, 1998; Inskeep, 1991). The monetary effect of the travel industry is regularly 

seen by residents. More than everything else, the travel industry is finished by 

producing new incomes from unfamiliar sources as a fare industry. A host country 

begins an unfamiliar exchange, which will build the nation’s equilibrium of 

installments. It lessens joblessness by making new position openings (Sheldon & Var, 

1984). Growing revenue in the travel industry invigorates new foundation venture 

(Inskeep, 1991), and correspondence and transportation possibilities (Milman & 

Pizam, 1988). The proportion of charges accumulated by the public authority will 

similarly augment with a more critical degree of financial action. Occupants of a hotel 

may have a prevalent lifestyle and a more significant pay by the travel industry works 

out. Regardless, if not all around masterminded and coordinated, the travel industry 

may incite negative effects or abatement the adequacy of positive ones. The expenses 
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of product and ventures may go up with the extended interest from unfamiliar 

customers (Liu & Var, 1986; Husbands, 1989). Extending interest for convenience, 

especially in the travel industry seasons, may increscent the rents similarly as the land 

costs for building new 27ccommodation and lodgings (Pizam, 1978; Var et al., 1985). 

New livelihoods from the travel industry by and large stream to the landowners and 

business visionaries while the residents enduring experience the evil impacts of 

extending normal expense for essential things. This may cause the ill-advised 

dispersion of pay (Dogan, 1987). New business chances draw in individuals to relocate 

to the retreat territory, making new social and cultural issues. Tourism may reason a 

slow change in the beliefs, society’s values, and cultural practices. Society’s local 

inhabitants feel this impact all the more vigorously. By noticing the tourists, local 

individuals may change their way of life (eating, dressing, recreational exercises , and 

diversion, etc.). While this impact might be deciphered emphatically as an expansion 

in the way of life, it might likewise be considered contrarily as a sign of acceptance of 

culture (Brunt & Courtney, 1999, Dogan 1987). Tourism can add to the rejuvenation 

of crafts, arts, and local culture and the acknowledgment of cultural personality and 

legacy. To pull in more sightseers, historical and architectural sites are reestablished 

and ensured (Inskeep, 1991; Liu & Var, 1986). In addition, numerous individuals of 

various cultures meet up by methods for tourism, encouraging the trading of societies 

(Brayley, et al., 1990). Despite its social effects, the travel industry supposedly adds to 

changes in worth frameworks, solitary lead, family relations, total lifestyle, moral 

direct, and local area associations (Ap & Crompton, 1998). Such a social effect may 

be positive or negative. With the improvement of the travel industry in a locale, there 

might be changes in the social design of the organization. Basically, two unmistakable 

classes; a rich class which includes landowners and financial specialists, and a lower 
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class which contains by and large transients may emerge locally (de Kadt, 1979; 

Dogan, 1987). It moreover changes within arrangement of the local area by 

apportioning it into the people who have a great deal not a relationship with sightseers 

or the travel industry (Brunt & Courtney, 1999).  

Extraordinary immigration from various cultures of individuals achieves social 

contrast in the zone. For the most part, impacts of tourism on ladies are seen decidedly, 

for example, more opportunities, more occasions to work, increment personal-worked 

and regard, well training, better expectations of living with greater family salary.  

Notwithstanding, some contend that tourism distracts family structure and values, and 

prompts an expansion in separation rates and harlotry (Gee, et al., 1997). Tourism may 

prompt a decrease in ethical values; conjures the utilization of liquor and medications; 

builds crime percentages and strain in the community (Liu & Var, 1986; Milman & 

Pizam, 1988). Also, with the advancement of tourism, human relations are 

commercialized while the non-economic relations start to lose their significance in the 

community (Dogan, 1989). In moderately little tourism resort cities, expanded 

populace and group particularly in summertime reason commotion, contamination, and 

blockage. This restricts the utilization of public areas, for example, stops, gardens, and 

seashores just as of local services by the inhabitants, which here and there brings about 

negative mentalities towards vacationers (Ross, 1992). Urbanization achieved by the 

quick progression of the travel industry may improve administrative and nearby 

administrations, for instance, police, fire statsion, and security (Milman & Pizam, 

1988). Moreover, the arrangement of social fun and amusement may augment in such 

metropolitan networks. The negative effects of the travel industry on the climate 

discussed in continuous works inside the construction of reasonable improvement of 
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the travel industry. Improvised and not controlled turns of events, demolished 

urbanization, and lacking establishment hurt the native environment and untamed life 

and cause air and water tainting. Misuse or overuse of environmentally delicate 

archeological and historic locales can prompt the harm of their highlights (Inskeep, 

1991; Gee, et al., 1997). Expenses of the deficiency of wildlife zones and regular 

scenes and undertaking historic and cultural conservation are extremely high. In any 

case, whenever arranged well, endeavors and attempts to reestablish noteworthy 

destinations and structures to assemble recreational territories and parks to improve 

infrastructure systems to forestall water and air contamination and garbage removals 

are on the whole certain commitments to the area. Realizing that guests lean toward a 

perfect and natural ecosystem, the local people should be perceptive of ecological and 

environmental subjects (Liu & Var, 1986; Inskeep, 1991). By and large, the degree 

and the level of these effects on the inhabitants undulate with the quantity of guests, 

their financial and ethnic properties, their span of stay, and exercises. Social, social, 

and monetary design and conditions of the host country are additionally critical 

components in the perspective on the effects of the travel industry. One ought to 

similarly observe that some negative effects of the travel industry may resemble occur 

in comparing to the monetary improvement of the country. Such subjects in this cycle 

can't be credited to the travel industry ( Tatoğlu, et al., 2016). 

3.2 Mass Tourism 

Mass tourism is a new occurrence, stemming principally from the presentation of 

private transport and mechanized mass moving from the mid-nineteenth Century 

onwards, speed up especially after 1945 with the progress of passenger airlines. 

riparian resorts turned out to be progressively famous as vacationer locations; the 
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advantages of the ocean air, sun, water, fish, seashores, grand perspectives were the 

underlying fascination. 

 
Figure 6:Over View of Mass Tourism. Source: www.earthpark.org 

The approach of the accessibility of fresh destinations, more adventurous exercises, 

and a craving to liking wildlife (fowls, corals, whales, and so forth). imply that coastal 

resorts pull in the best level of tourists consistently; 63% of European travelers incline 

toward the coast (EC, 1998). At first, mass tourism was a short-range occurrence to a 

great extent inside country states and, al-however numerous traveler zones get a large 

portion of their guests from inside the state, mass tourism is currently worldwide with 

vacationers from created nations visiting practically all pieces of the globe. 

Global the amount of international comings (for example arrivals from unfamiliar the 

state) has demonstrated aa consistent increment from 25 million out of 1950 to more 

than 700 million out of 2002, comparing to a normal yearly development pace of 6.6% 

and it is assessed that by 2020 there will be 350 million vacationers visiting the 

Mediterranean beachfront area alone (WTO, 2004). This substantially disparages 
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short-distance tourism as it does exclude short long and long distance tourism inside 

countries (Burger, 2002), which is as yet predominant in many created countries (for 

example USA). 

The best ecological dangers that mass tourism presents without a hesitation lie in the 

foundation and transportation preparations plans needed to help it, especially in 

circumstances where the quantities of tourists are liable to low control. Actual 

improvement of resorts, utilization of the fuel by buildings, airplanes, trains, transports, 

taxicabs, and vehicles, abuse of water resources, contamination by automobile 

discharges, sullage, and litter all contribute generous, frequently irreversible, natural 

corruption, just as too dramatic social results. 

Be that as it may, expanding thriving in created nations has likewise spurred an overall 

interest for specific holiday transport, from straightforward strolling and swimming to 

current phenomena, for example, privet watercraft (SCUBA), off-road vehicles 

(ORVs), individual watercraft (PWCs) and kite buggies. A significant number of these 

specific activities have extensive ecological impacts in beachfront territories however 

have would in general be considered autonomously despite sharing highlights 

practically speaking. Travel and tourism together are value around US$ 3.5 trillion for 

every annual and utilized 200 million individuals toward the finish of the twentieth 

century. Many non-industrial nations pick up a huge (now and again prevailing) salary 

from the business. This is especially valid for islands or nations with considerable 

coastal tourism: in these cases, tourism is frequently a significant extent of the 

domestic plan Caribbean nations are four-time more reliant on tourism than some other 

zone in the world (Gormsen, 1997). Tourism carries economic advantages to countries, 

yet there are normally considerable environmental and socio-economic expenses 
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related to it. Such expenses can influence bigger zones that show up stronger (e.g., 

Algarve, Portugal) and can be enormous for little island resorts. Holder (1988) 

proposed the ‘self-ruin hypotheses of tourism industry’'. This hypothesis expresses that 

an appealing environmental common spot may get produced for an upscale select 

market needing low-compression payment and ready to address top costs. Before long 

different developers move in and rivalry creates. To occupy rooms, rates are brought 

down, ideals are symmetric brought down, and the spot turns into a destination for 

mass tourism. The elite proceeds onward to untainted territories. A convincing and 

precautionary record (Wiese, 1996) of irreversible socio-economic and environmental 

corruption on the island of Cancun ́n (Mexico) (see figure 7) is a decent representation 

of this wonder. Cancun ́n Island is 17 km protracted and100-400 m wide-running with 

an encased shallow mangrove-lined la-crook that, before headway, held an 

arrangement of ocean life and was a critical settling site for seabirds and sea turtles.  

There were a couple of openings to the tidal pond. A colossal number of uncouth 

workers moved into the domain. Quarries were made and avenues created associating 

the island to the territory and limiting the movement of freshwater into the tidal pond. 

Sections of the tidal pond were involved in for fairways and marinas and occasion 

assemblies were made. 

 
 Figure7: Island of Cancun (Mexico). Source:www.google.com 
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Sullage dealing and the disposal of different wastes became serious issues; in the end, 

the depleted quarries were utilized as trash dumps, dirtying the groundwater 

provisions.  

After Hurricane Gilbert hit Cancu, 1988, travelers were hesitant to return. Hotels 

scaled down their costs and tourists expanded; however, these were more budget 

cognizant and reluctant to go through spend further. The earning for the state and the 

local individuals has been impressively decreased. Fairly amusingly, the lodging 

edifices of that island were picked as of late (2004) as an appropriate spot for a World 

Trade Organization culmination for activity versus poverty and hunger (Davenport, 

2006). 

3.3 Sustanablity Tourism 

On an overall scale, sustainable tourism improvement has gotten an inflexibly huge 

arranged focus on a-list goals (Ingram & Durst, 1989; Moore & Carter, 1993). 

Fundamental objections are searching for insurance for individuals later on and 

researching sustainable improvement methodologies and strategies. Worldwide 

tourism pioneers are understanding that sustainable tourism improvement is basic to 

the security of nature and the protecting of homegrown culture. Tourism objections 

consistently are dependent on normal and legacy/social resources for outline their 

interest based, which are associated with the monetary criticalness of nearby society.  

Sustainable tourism, when suitably administered, will give the financial propelling 

power to protect ecological zones for little-sway use. To remain serious, huge elite 

objectives are variegated to pull in earth halfway vacationer segments. The biologically 

arranged segments are creating at a high rate. For example, mindfulness in ecotourism 
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experiences is creating by 25% to 30% consistently and social tourism at 10% to 15% 

consistently, diverged from a general run of 4% to 5% for tourism overall (World 

Tourism Organization [WTO] 1996). Sustained development in this industry should 

be guided by a worldwide viewpoint to keep up competitiveness in an excessively 

portioned market. A global point of view to comprehend the vital causes of 

marketplace intensity is basic for the tourism business to support its development and 

essentialness (Hassan, 2000). 

Sustainability can be viewed as a major necessity for nations endeavoring to build up 

their tourism industry. During the time spent building up a tourism product, organizers 

should guarantee congruity with the district environment. Sustainability needs to 

develop through efficient arranging away from the expansiveness and profundity of 

the turn of events. 

This aim can be accomplished by teaching and preparing individuals associated by 

tourism industry and with governments activities and community in supporting 

activities that report the connection among the environment and tourism. Because of 

the different negative significance of mass tourism workout, the phrase of sustainable 

tourism is progressively existence utilized now a days. In any case, many researchers 

have argued that there is not an exact meaning to tourism sustainablity, and see tourism 

sustainablity as an intellectual ideology, rather than a real operation of tourism that has 

a distinct and strong character (Saarinen, 2006). 

As far as it is an ideology, it can be said that the possibility of tourism sustainablity is 

resulting from the idea of development sustainable, that is also a combined idea of 

progress, including three interconnected relationships  measurements: social equity, 
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economic progression, and conservation of the environment. Thusly, every one of the 

three measurements should be tended to accomplish sustainability. As per the World 

Commission on Environment and Development (Ottawa, 1989) sustainable 

improvements are characterized like a growth that addresses the issues of the current 

exclusive of cooperating the capacity of people in the opportunity to address their 

issues. The phrase of  sustainable tourism arose in a topographical discussion during 

the 90s near depict tourism improvement exclusive of undesirable social or 

environmental effects. In a perfect structure, it tends to each types of tourism industry, 

together niche and mass marketplaces, and intends to give interests sustainablity to the 

business. 

Tourism sustainability improvement the board and rules practices are material to each 

part sorts of tourism in a wide scope of destinations, with mass tourism and the diverse 

specialty tourism partitions. Supportability guidelines imply the monetary, natural, and 

sociocultural pieces of tourism improvement, and a proper balance ought to be set up 

among these 3 measurations to warrant its drawn out reasonability. In this way, 

sustainable tourism should : 

1.Utilize environmental resources that comprise a vital component in tourism 

development, keeping up basic biological cycles, and assisting with conserve 

regular biodiversity and bequest. 

2.Regard the socio-cultural validity of the hostess society, Modify cultural heritage 

and modify their traditional characteristics and use intercultural concept and 

suffering. 

3.Guarantee reasonable, long-standing financial tasks, giving socio-economic 

advantages to each investors who are genuinely dispersed, containing steady 
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utilization, and money-earning acquiring openings and social administrations to 

have networks, and help reduce poverty. 

Examining these meanings, it is obvious that the idea of tourism sustainable is a 

general idea that tends to all sectors of tourism. 

3.4 Alternative Tourism: Moving Towards Sustainability 

To explain the idea of green the travel industry, we first need to take a gander at 

elective the travel industry, a scope of designs wherein green the travel industry 

without a doubt has a spot. The possibility of elective kinds of the movement business 

to mass the tourism appears to have discovered signs of an essential piece of the 

voyager market.  

Other than the development in ecological awareness from the time when the last part 

of the 80s, the advancement of alternative types of tourism can likewise be related to 

the buyer is too familiar with mass tourism, and an ensuing craving for different sorts 

of occasions. This last point demonstrates that the possibility of elective the travel 

industry in every occasion can be deciphered in two unique manners: Alternative 

tourism as a type of tourism that is more harmless to the ecosystem. Additionaly , 

alternative tourism as an unquestionable form of standard tourism without damaging 

the environment at a very fundamental level. The distinctions between alternative 

tourism and mass tourism are outlined by Cutter (Cutter, 1993). Activities are probably 

going to be done locally on a limited scale, with next to no effect, spillage, and a high 

extent of local advantages.These differences are compounded by large-scale global 

concerns, with large leaks that characterize mass tourism. Using this definition, the 
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features of alternative tourism that separate it from the main tourism are conceivable 

(Holden, 2007): 

1) The small size of growth with great paces of local proprietorship. 

2) Minimized negative social and environmental effects.  

3) Maximized relations to different segments of the local economy, for example, 

farming, decreasing dependence upon imports. 

4) Retention of most of the economic use from tourism by local individuals.  

5) Localized force distributing and connection of individuals in the conclusion 

dynamic cycle. 

6) The speed of recovery is coordinated and controlled by local people and is not 

contrary to outdoor effects. 

Using these measures, alternative tourism to attract economic, social and cultural 

attention is quite a concern of the real environment, which is an example of green 

tourism. On the off chance that the physical cultural and environmental components of 

the environment are thought-out a coordinated style, what's more, the travel industry 

is made with as of late made highlights, and afterward alternative the tourism industry 

can be isolated from improving practical the tourism industry. One sort of the travel 

industry that is consistently connected with the nature of the travel industry programs 

is an option in contrast to ecotourism. As per Krippendorf (Fennell, 1999), the 

perspective about alternative the travel industry - types of the travel industry that help 

an opposite way to deal with enormous normal the tourism industry - was to guarantee 

that travel industry approaches at this stage ought address financial and specialized 

requirements, yet rather show interest in an ideal. Give the environment and thought 

to the requirements of native people. This easier method puts the cultural and natural 

supplies at the front of arranging and improvement, rather than as an idea in retrospect. 
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Likewise, as an innate reason, alternative types of tourism give the way to countries to 

take out external impacts, and to endorse ventures themselves, and to partake in their 

turn of decision-making, to win back the dynamic force in basic issues as opposed to 

yielding to foreign persons and organizations. Alternative tourism is a conventional 

phrase that envelops an entire variety of tourism industry procedures, all of which 

endeavored to render the perception of the alternative improvement of events - an 

endogenous advancement measure dependent on the fulfillment of necessities, self-

dependence, and environmental amicability onto tourism. In this manner, the meaning 

of alternative tourism offer indirect mutuality to mass, creating Fordist tourism, locally 

organized, fitting little scale advancements plus the society like the essential initiator 

and enthusiast of tourism. Here it should be seen that the theories of eco-tourism, 

sensitive the tourism and green tourism industry are utilized to propose ordinarily 

cheerful the tourism business anyway have unmistakable fixations and qualities (see 

figure 8). 

 
Figure 8: Concepts of Eco-tourism, Green Tourism.                                                

Source: www.alternativetourismcatalonia.files.wordpress.com 

Cox suggested that useful aspects of alternative tourism typically contain: (Cox, 1985): 
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1. Improvement in all aspects of a specific wisdom of spot, returned in the architectural 

style of advancement, perceptive to one of a kind legacy and environment. 

2. Maintaining, protecting and improving the value of incomes, which is the premise 

of tourism industry. 

3. Enhance the advancement of added tourist magnetisms established in their location 

and complemented in habits that supplement local characteristics. 

4. Develop guest benefits that improve native legacy and the nature. 

5. Recognizing advancement when and where it improves the condition, not where it 

is ruinous, or past the ability to pass on the standard territory or the objectives of the 

social climate, past which the individual fulfillment of society is oppositely affected 

(Cox, 1985). 

3.5 Type of Tourism 

3.5.1 Green Tourism 

The rise of tourism like a significant industry is a very wonderful deviations that have 

occurred in the worldwide financial movement (Sinclair, 1998). Tourism is the third-

biggest financial activity on the planet (after oil and cars), and it is a  fast developing 

activity (Batta, 2009). Earnings by tourism create a significant commitment to the 

markets of the non-industrial nations regarding pay, business, and equilibrium of 

installments impacts. Along these lines, many non-industrial nations have started to 

effectively seek after tourism as a way to make occupations, enhance their economies, 

and procure currency. Sinclair in 1998 said, Impact  economic, socio-cultural and 

environmental, 3 significant impacts of tourism, which is one of the most important 

forms of policy-making. With the emphasis on the financial advantages that went with 

the advancement of tourism, the unfavorable socio-cultural and natural effects of 

tourism were moderately overlooked. Given the economic advantages, tourism 
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improvement was recommended as a panacea for some social and financial issues. This 

prompted the unpredictable and spontaneous development of tourism foundations in 

numerous nations, and soon the negative impacts as social and environmental 

demotion started to arise. The most recent twenty years have seen a developing 

attention in the connection among tourism improvement and environmental quality 

(Erdogan & Tosun, 2009), with the development of unique concern tourism involving 

green tourism (Furqan, Som & Hussin, 2010). 

3.5.2 The Concept of Green Tourism 

The idea of green item is an idea that is simpler to use than definitions. Green tourism 

industry is used to show ecologically inviting the tourism industry however has diverse 

attentions and implications. Regularly such cases custom terms that need 

acknowledged or usual meanings or use extreme linguistic to clearance the void of the 

purport actuality built (NCC, 1996). These relations are utilized for two purposes: 

First, to advise clients that the ideal spot to go is incredible and perfect. Green tourism 

industry or an elective term related to ecological concerns is normally used to name a 

nature occasion abroad (Wight, 1994). Second, green tourism cases can be used to hail 

that tourism assignments occurring about there don't harm the climate (Font & Tribe, 

2001)(see figure 9).  

 
Figure 9: Peru Green Tourism. Source: www.images.immediate.co.uk 
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In open terms, a production or task can be supposed to be green when it is helpful to 

the creator and customer exclusive of hurting the environment. The trouble begins 

while a partner endeavors to quantify the negative impacts of their activities on the 

environment. Indeed, even in situations where measurement appears to be conceivable, 

the next issue is approval based on proposals and intolerable ranks of intolerable 

results. In general, tourism is considered as a medium green industry, except for its 

transport and land expansion suggestions, and thus it has as of late become a territory 

of matter (Font & Tribe, 2001). In this part, green tourism, which is a huge piece of 

legitimate tourism, is described as "Travel to objections where plants, creatures and 

social legacy are fundamental attractions."This definition is also reached out to 

consolidate earth sensible travel to protests where climate impacts are restricted with 

the objective of regard and protect ecological assets and concentrate intends to right 

the setting of fragile assets (NCC, 1996). Green tourism is fundamental to invigorate 

travel that would help maintain social and regular points of view while motivator 

adoration for and assurance of city resources and social assortment. The idea of green 

tourism according to Dodds and Joppe (2001) can be divided into 4 parts: 

• Ecological duty keeping safe, enhancing, and conserving wildlife and protect 

nature and the real ecosystem to guarantee  drawn-out strength drawn from a 

sustainable ecosystem.  

• Financial support for local economies, communities and local businesses to 

ensure economic necessity and sustainability.  

• Cultural diversity Respect and understanding of cultures and cultural diversity to 

ensure progress with the flourishing of local or host communities. 
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• Fertile and rich experimental encounters through dynamic, private and significant 

collaboration in nature, people, places and cultures (Furqan,Som & Hussin,  

(2010). 

Green tourism or environmental the travel industry, in which individuals are 

approached to seek after rustic sporting practices such that benefit the wide open 

notwithstanding hurt, is accomplished fame. 

What is green in tourism? Individuals are flabbergasted by the air of their standard 

home looking for recreation exercises in suburbia, prohibiting territories, for example, 

the city sea shore and ski resorts. All that is considered is the business and managerial 

area of the public authority, which reacts to the requirements of voyagers in such 

territories. It additionally incorporates the effect that the travel industry and public 

associations have on making a country local area and their social, culture, monetary 

and genuine conditions. 

For what reason do we have tourism? Positive and negative reasons as a component 

of reacting to new rural strategies, reacting to the changing financial necessities of the 

rural local area, advancing better rural safeguarding, communication and guidance of 

metropolitan occupants about the open country and reacting to advertise requests. For 

new tourism encounters and items. 

Who profits by it? On the off chance that nicely actualized, green tourism could show 

to a significant advance forward as far as rational land the ecological and management 

mental stability, just as much as you contribute to a good financial base for rural areas 

(Jones, 1987).  
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Green tourism stocks similar aspects as rural tourism, but it combines various actions 

of tourists when catching into report Jones‘s explanation. whenever green tourism 

grabs a spot in rural regions, the aim of tourists who employ in green tourism go outside 

merely to be pleased by the natural environment. Green tourists have a critical 

viewpoint to environmentally incorrect use operation and hope to include this 

Information within the way they travel.  

However, this green tourism emphasizes environmental protection, which is 

recommended for tourists who feel a great deal of commitment to the environment 

they are visiting. Be that as it may, as referenced now, the term green tourism isn't 

utilized worldwide when alluding to this sort of tourism. 

Green tourism highlights are like ecotourism, considering present realities nature-

based. Nevertheless, ecotourism seems to have been selected by the same group of 

residents who are eager to study the environment through the experience of travel, but 

green tourism shows that by providing a way to spend holidays in the suburbs, 

especially in chosen among city dwellers, draw attention to the recovery from ordinary 

stress by being suspended near nature. It is likewise imperative to take note of the 

distinction amongst green tourism and rural tourism. Lane (Lane, 1994) raises this 

issue despite the way in which peasants are the mainstay of rural tourism.  

Green tourism incorporates marginally adaptable, solely asserted tourism offices and 

communication among guests and the entertainer populace. Such highlights are 

discrete from brandishing tourism, which is moreover a sort of provincial tourism.  
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Nevertheless, recreational tourism includes huge events and current tourism facilities, 

for example, ski slopes and golf courses. The key question is whether the provision of 

green tourism expands the number of travelers enough to ultimately increase the 

salaries of rural family units. One approach to introduce this is to utilize advertising 

strategies. In any case, because potential holidays have different requirements, not all 

of them are met all the time.  

Their appropriation in the objective business sectors and coordinating their 

requirements with the capacities and assets of green tourism chiefs is fundamental the 

last should then give the property level inside the objective that is normally focused by 

these possible business sectors to draw in and improve the probability of returning to 

(Hong, Kim J., Kim, 2003). If the suppliers of green tourism, to be specific, different 

tourism administrators, zonal, urban governments, wanting to be called green tourism, 

need to integrate environmental perspectives. To understand genuine green tourism, 

the idea of sustainable development must be fused in its tourism strategy, and the 

situations in Europe ought to give pragmatic motivations to grow all the more 

environmentally sound tourism practices (Meler & Ham, 2012). 

3.5.3 Adaptive Approaches to Green Tourism 

Green the travel industry in created nations is like the possibility of rural the travel 

industry, where it is guided inside the indigenous habitat and gives freedoms to 

sightseers to encounter neighborhood culture and provincial way of life (Arahi, 1998).  

Residents are horticulturally perplexing, and the ranger service industry assumes a 

significant part in ecological administration (see figure 10). 
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Figure 10: Forestry Industry and Green Tourism in Thailand.                                 
Source: www.i.pinimg.com/originals/da 

Green tourism is more centered around the sustainable climate of the country districts 

and is head up by the residentiary, nonetheless, the capital needed for organizations is 

appointed by the focal and neighborhood governments notwithstanding rustic 

inhabitants. The fundamental for renewing neighborhood economies is the interchange 

with metro residents, wherein purchasing and selling, moreover the immediate offer of 

horticultural items, is significant. While the offer of rustic items is basic, more 

accentuation is set on human intuitiveness.  

In such manner, programs giving urbanites events to taste the host local area's 

unprecedented home-made food and to value the developing experiences of the 

objective are critical attractions and a supportive apparatus to propel exchanges among 

country and metropolitan inhabitants. green tourism is such a rustic tourism that 

utilizes both the provincial culture, which has been created under the long custom of 

horticulture and ranger service, similarly as the possibility of country zones, for 

instance, woods and discretionary nature as farmlands as attractions (Knight, 1996; 

Arahi, 1998). This is the biggest and most financially savvy of its sort on Earth, with 

the essential any expectation of guaranteeing that it will later stay on the bleeding edge 

of the monetary travel industry. Marketable strategy Tourism For this event or 
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overnight stay, visitors or voyagers can guarantee that uncommon natural models are 

picked by their convenience. The home is recognized at regular intervals with exacting 

models, zones covered, for example, energy productivity, squander minimization and 

reusing, utilization of region property and public transportation. Occupations utilize 

Bronze, Silver or Gold as per their norm of progress. Improving Support While high 

quality services are still critical, all accommodation providers must perform a star 

rating before choosing a green classification. 

Resorts participating in Green Tourism qualified and trained their workforce to adapt 

to the environment, although the extent of the training program among the resorts was 

unpredictable (Abdul Khalid, et al., 2010).  

Instructing the nearby local area and individuals to energize green the travel industry 

and the development of earth mindful practices can be upgraded by dynamic interest 

in ecological exercises, for instance, enlistment in nature-related exercises, ecological 

workshops, and missions. And outdoor participation in entertainment and activities. 

To ensure the effective implementation of environmental training to the community 

and to have a younger age, the relevant stakeholders must fully provide themselves 

with satisfactory information and appropriate examples of consumption and lifestyle 

(Aini et al., 2003).  

The green travel industry can help secure and restore a site's social and natural 

tradition, improve traveler training, and recover money. The travel industry is the main 

reason for moving the title from joy and unique completion to the more obvious stages 

of understanding, changing perspectives and methods that depend on the climate, and 

makes the psychological travel industry recognize a wide range of natural travel 
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industry. Preferences (e.g., social, monetary, and social) that can be modified Many 

travel industry developments are likely to reinforce the power to reduce possible 

differences (Hsu & Lin, 2013). Nevertheless, to understand these communications 

endpoints, green indicators in the travel industry must be described (Votsi, et al., 2014).  

Continuation of the fourth section In the travel industry, we will search for different 

types of travel industry. In the following section, ideas known with the green industry 

in the travel industry will be more (ecotourism, tourism routine, candidate orientation). 
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Chapter 4 

GLAMPING AS A FORM OF SUSTANABLE 

ECOTOURISM 

4.1 Ecotourism 

Ecotourism is the balance of mass tourism due to its special highlights. It depends on 

small-sized client gatherings (family, companions) on the demand side just as on little 

estimated and special convenience on the resource margin. Additionally, in its 

capacity, ecotourism needs its clients to likewise have a moral methodology, in light 

of ecological mentalities just as, mindfulness, capable conduct, and correspondence, 

particularly concerning the cultural and natural environment. Ecotourism offers a 

return to of nature and, simultaneously, a reconsidering of nature in the genuine feeling 

of the word. Participating in ecotourism, the goal of Eco-travelers is to get new 

experiences by enough and direct investigating the area's lifestyle, and by ensuring and 

engaging the areas' characteristic backbone and biodiversity. 

Fundamentally, ecotourism addresses a type of tourism industry that is acknowledged 

in collaboration with nature. Consequently, a promoting demeanor accepts the 

satisfaction of three prerequisites: the essentials of a visitor in a slightly altered 

environment, the essential to protect regular habitats, and finally the requirements of 

the tourism industry. All three of the above needs are related, so a travel product that 

is essential to meeting them must be fully relevant, i.e., Incorporated in it. This shows 
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that nature gains, while what has been taken recently must be within the limits of its 

protection. 

The International Ecotourism Association perceives sustainable tourism from 

ecotourism. It portrays sustainable tourism as tourism that keeps an eye on the issues 

of explorers and the host region while guaranteeing and improving future conditions.  

The importance of ecotourism, as demonstrated by a comparable source, is: 

Ecotourism is the cognizant excursion to characteristic regions that improves the 

environment and increases the conditions for the residents . 

This is because of the manner by which ecotourism is regularly depicted as one of the 

different thoughts of "sustainable tourism", for instance "green tourism" and 

"environmental tourism". Thusly, clearly there are no legitimate and solid limitations 

between this sort of tourismIt ought to be noticed that practical tourism and ecotourism 

are not identical words, various kinds of ecotourism may not be maintainable, and if 

ecotourism adds to feasible turn of events, cautious arrangement and the executives is 

required. Although the greatest ecotourism-related players are interested, there is 

generally a dramatic paradox about how attractive the changes are. There are probably 

pressures, and now, over and over again, on the logical discrepancy between the 

desired outcomes of different members in ecotourism precisely between the direct 

outcomes and those indirectly affected by its presentation and activity (Wall, 1997). 

In particular, eco-tourism isn't naturally sustainable. In any case, on the off chance that 

it is to be continued and on the off chance that it is to add to a sustainable turn of events, 

it should be economically practical, ecologically proper, and socio-culturally 
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satisfactory. On the off chance that positive encounters are not accessible, at that 

moment, visitors stop - there will be no travel industry! On the off chance that 

ecotourism isn't monetarily reasonable, by then, the workplaces and organizations 

required by most ecotourists will not be given and the normal financial points of 

interest of ecotourism for both industry providers and occupants will not be refined.  

On the off chance that the climate and its fortunes are not kept up, by then the asset 

base for ecotourism is walloped if the travel industry proceeds, it is apparently not 

going to be ecotourism beside if one can convince travelers to come to reestablish a 

really sabotaged environment. If ecotourism isn't socially palatable, and neighborhood 

inhabitants don't profit by its reality, they will be threatening toward it and may attempt 

to sabotage it. Subsequently, the economy, climate, and culture are totally included. 

It's anything but a higher need than the other, in light of the fact that it is vital in the 

introduction, movement and congruity of ecotourism. Additionally, ecotourism may 

be seen in a more broad or more limited sense. In a more restricted sense, this addresses 

the tourism business of living in nature or in direct closeness to regular exercises. From 

a more extensive perspective, it alludes to the tourism business inside every one of the 

tourism objections, which suspiciously and intellectually ensures the objective climate 

and joins sound and helpful natural items into one traveler item. Rural tourism can be 

the best picture for the activity of the best ecotourism in a more extensive or more 

theoretical sense. The presuppositions of the presence of ecotourism in the littlest sense 

are fantastically identified with the regular habitat and its highlights, which should be 

naturally spotted, quiet, thickly populated, not constructed, and environmentally 

secured and ensured. From a more extensive perspective, ecotourism ought to be the 

aftereffect of ensuring the public biological system, as the traditional tourism industry 
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proceeds. It is fundamental to understand that objective hotels are beginning to 

perceive green action and are rapidly turning into a required business. 

Eco-tourism is the central clarification behind overall diversion travel in the early piece 

of the 21st century. Sun, sand and tourism resorts can be huge for ecotourism practices 

in a target by making undertakings to manage the visitor experience with interpretive 

exercises and assignments to secure the common and social tradition of the goal 

(Ayala, Ithaca, 1996).  

4.2 Environmental Concern 

Matt Said et al., (2003) describe environmental concerns like an idea, situation, and 

level of concern for the environment. Environmental concerns are also added to 

environmental issues as a person's level of emotionality. (Chan & Lau, 2000) Also, 

concerns about environmental problems are also significant in purchasers decisions to 

help try to deal with them, as well as showing a willingness to actually help solve them 

(Dunlap & Jones, 2002). Previous research has identified environmental concerns as 

very important in predicting intimate environmental behavior. Also, as the most 

important point in the decision-making process of environmentalists by consumers. In 

addition, Headlund (2011) study shows that customer environmental worry has a 

positive effect on the willingness to receive economic victims to ensure the 

environment. This relationship is similarly addressed in tourism study, as it poses a 

prominent environmental concern compared to an inspiring tendency towards 

sustainability-focused facilities, which are more important than green methods. 

Moreover, research has shown that environmental concerns affect how customers 

evaluate green observes in the tourism business (Yusof, et al., 2015). Finally, due to 
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the hospitality, regular environmental concerns are considered as a determining factor 

in purchasers satisfaction. Nevertheless, there is not a clear relationship between 

customers' buying behavior and environmental concern (Bohdanowicz, 2006). Some 

examination proposes that environmental concern doesn't generally convert into 

environmentally efficient treatment. An environmental concern is often condemned 

for lack of complete connection to actual conduct (Hedlund, 2011). 

4.3 Nomedic Tourism 

The term nomadic tourism began from a nomadic excursion made by Mongolian 

venturers (Timothy, Routledge, 2016). Nomadic tourism is another style of tourism 

where guests can remain in a vacationer location with a secure and comfortable place 

inside a specific timeframe (Timothy, Routledge, 2016 ). Furthermore, nomadic 

tourism is a tourism movement did by vacationers of a beneficial age somewhere in 

the range of 35 and 55 years of age, who have good income and trust on the most recent 

news (Timothy, Routledge, 2016) (see figure 11). 

 
Figure 11: Nomedic in Mongolia. Source: www.penguintravel.com 

There are three sorts of nomadic tourists, which is depicted as follows (Budiasa,2000): 
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a) Glampacke, or alluded to as a vacationer in the class of' millennial nomad.' These 

tourists are moving around to see the' Instagram able' tourist point around the 

world or tourists who use the benefit of the digitization to report travel minutes 

in the Instagram and Facebook media.  

b) Lux packers or vacationers in the "luxurious nomadic" class; where these tourists 

wander around to forget the surroundings of their town or regions by using media 

facilities.  

c) Flashpacker, or digital nomad tourists, who remain incidentally in a spot while 

working from anywhere. 

Nomadic tourism in extends tourist aim is isolated into 3 sections, which are 

(Tiberghien & Xie, 2018):  

a) Nomadic Tourist Attraction is a type of fascination that gives amusement or 

occasions to nomadic tourists.  

b) Nomadic tourism facilities (facilities required by nomadic tourists) Access to 

accommodation in the form of caravans, hooks, or pods. 1) These caravans were 

rented daily or weekly and transported to beautiful areas according to the 

intended destination. 2) Glamping, which is actually a residence but in a newer 

form in the form of luxury tents with the facilities of a star hotel, A place where 

tourists can stay and experience nature with luxury service facilities. 3) Egg-

shaped houses or home-pod are residential centers and usually, the length of stay 

in them is mentioned more than in other cases due to the more stable structure. 

c) One of the advantages of nomadic tourism is the easy access of nomadic tourists 

to their target areas who go to their destination in a faster time such as using 

planes, ships, or helicopters. Access is now available to them and may even 

increase in the future (Mahadewi, 2019). 
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4.4 Rural Tourism 

Tourism is one of the quickest developing enterprises nowadays. With its snappy turn 

of events, an assortment of items and tourism objectives are in progress, as a result, 

new types of tourism have been replaced, e.g., Tourism that is in accordance with 

natural conditions and with the "experience" of small-scale rural residence (Moutinho,  

2000 ) (see figure 12).  

 
Figure 12: Rural Peolpe. Source: www.travelmonitor.com.au 

Roural tourism is a little piece of the whole worldwide tourism market. Roural tourism 

is of extraordinary significance and that is the reason the primary focal point of this 

piece of tourism is in seaside regions and towns. At the point when governments and 

the tourism business need to extend new territories for tourism, they are continually 

thinking about country regions that are at present immature regarding tourism.  

Different bodies and nearby specialists all through Europe consider provincial tourism 

like section of significant focuses for neighborhood improvement, with an overall 

spotlight on the utilization of neighborhood inheritance (Roberts, Hall, 2001). With 

great administration of rustic tourism, we can make a positive commitment to the 
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economy and country local area and become one of the fundamental persuasive powers 

for the improvement of the district. Conversely, to reach this, their right possible must 

be protected. For example, care must be focused on rural inheritance, biodiversity, 

landscape, and local culture (Lordkipanidze, Brezet & Backman, 2005).  

“Then again, rural tourism can be viewed as a multifaceted action. It is traditionally 

considered in an environment outside the urban area and with small businesses, 

tourism to It has become an integrated industry and is used in rural areas where 

agriculture and forestry are still practiced (Tourism Section, 1994) (Mili, 2012). There 

is little concession to the meaning of rustic tourism. Examination from various 

countries has created definitions that rely upon their extraordinary settings or 

encounters. Hence, when discussing the rustic travel industry, it is imperative to 

characterize the term first. This isn't simple on the grounds that the meaning of the 

travel industry itself is now very risky and various perspectives exist with regards to 

its environment.” (Johnston et al., 1970). It is also difficult to clarify the definition of 

rural tourism because it is similar to different rural areas, rarely inhabited and devoid 

of urban effectiveness (Lane, 1994).  

Accordingly, the idea of the rural tourism industry is in numerous angles not quite the 

same as the travel industry when all is said in done. As potential ranges for 

characterizing provincial tourism, rural tourism is, from one perspective, also touristic 

processes occurring in rural zones, or, then again, confined to quite certain types of 

tourism, as homestead tourism industry (Oppermann, 1996) or Agritourism (Flannigan 

et al., 2014). In any case, equivalent to being provincial (with “country variety” Lukic 

2013), Rural tourism ought to be considered as an assorted sort of tourism identified 

with the zone/site where it is found (Line, 1994). This implies that “country tourism 
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demand is straightforwardly identified with the uncommon detail of the rustic area” 

(Sharpley & Roberts, 2004). In this way, on the report of country zones Lane (1994) 

close to metropolitan zones is possibly to show certain metropolitan patterns, as long 

as provincial rural areas while retaining fewer vacationers can have more possibility 

for plan explicit rural tourism activities (Lane, 1994; Sharpley & Roberts, 2004) (see 

figure 13).  

Therefore, when we talk about rural tourism, we mean exactly tourism, as well as 

recreational and daily tourism, which is formed in rural areas and has a very small 

population, and these activities are outdoor. The residences are generally on a very 

small scale and have a population of less than 10,000 who, as described earlier, engage 

in forestry and agriculture. And in general, the characteristics of this type of tourism 

are based on the specific features of the village.  

 
Figure 13: Conceptual Model Rural Tourism as a Continuum.                                

Source: (Lane, 1994; Sharpley and Roberts, 2004) 
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In short, and in the form of a general summary, rural tourism is part of “rural 

development” and “sustainable development” and has different forms, and tourism is 

based on nature, in which rural life, culture, art, and rural heritage can be described. It 

prefers the clarity of view and the social and economic aspects of local communities.  

This form of tourism at first glance has a wonderful effect on the local economy and 

socio-cultural behaviors of the region and on the other hand, has a surprising effect on 

the villagers. In this type of tourism, people with different cultures, different beliefs, 

languages, and lifestyles see each other closely and get a general and comprehensive 

view of life and their surroundings. Rural tourism has not only created jobs for the 

people but also developed their social, cultural, and educational values. In fact, this 

type of tourism is an opportunity for village development that helps to improve the 

situation and stability of the village. (Mili, 2012). Because such activities have been 

supported by EU political systems with regard to rural improvement since the late 

1980s (Figueiredo & Raschi, 2013), there is a long history of rural tourism as a 

benchmark for the preservation of rural areas. In this manner, particularly little scope 

rural tourism is frequently observed as one assuring answer for help or start local 

improvement is fundamentally weak rural regions particularly concerning government 

officials and organizations liable for the rural turn of events. Thus, the tourism industry 

is likewise a key target area in the OECD's "new rural paradigm", whose main features 

are focused on investment rather than subsidies. In this way, the "new rural model" 

coordinates the country's progress by representing participation in different regions, at 

the government level and between public and private entertainment (OECD, 2006). 

Thus, it is assumed that the tourism industry can, from one perspective, add new 

opportunities outside of the agricultural trade and strengthen small organizations that 



58 

are shrinking. And then it again stimulates positive financial incentives in upstream 

and downstream tourism-related companies. In any case, the fact of the matter is 

regularly not so straightforward. Furthermore, also, it is hard to gauge the zonal effects 

of tourism (Madsen & Zhang, 2010). In any case, albeit once in a while just minor 

monetary impacts can be set off by endeavors to set up rural tourism, different impacts 

like the upgrade of zonal identification or socio-political change can be enlisted all 

things considered (so in ideal cases, tourism by implication assists with enabling 

neighborhood networks and fabricate limit which, thusly, progresses the jobs of the 

influenced networks (Nyaupane & Poudel, 2011), Recommends that there are different 

ways of rural development that rural tourism can find. However, the tourism industry 

doesn't just stimulate constructive outcomes yet may likewise impact affect residential 

improvement compelling its propriety rural advancement size (Wilson, et al., 2001; 

Belletti, 2013). For instance, the tourism exercises can add to an expansion in clashes 

amongst the resident's populace, tourists, and the tourism administrators (Figueiredo 

& Raschi, 2013). An expanding number of rustic networks all through the United 

States are looking to exploit tourism as a method for supportable economic 

development and growth (Koth, Kreag & Sem, 1991, USA). Numerous rural network 

pioneers have effectively recognized the benefits of tourism in improving their 

financial situations. Be that as it may, a framework to give data on the interest in rural 

tourism and to screen vagaries in traveler consumption designs in the rural society is 

at present lacking. The current deficiency of data alarming the interest of disaggregated 

goals ruins the endeavors of the individuals who wish to advance interest in 

foundations related to rural tourism. Improvement of a framework to compute precise 

and opportune appraisals of interest for rural tourism, alongside pertinent business and 

assessments produced in rural society, would give a climate more helpful for the 
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recognizable proof of ideal degrees of public and private part investments. The tourism 

development potential can be bridled as a methodology for country improvement. Any 

type of tourism features the rural life, craftsmanship, culture, and legacy at a rural area, 

consequently, the financial and social benefit of the neighborhood network, as well as 

the strong cooperation between the traveler and the local people to experience more 

tourism development, can be called rural tourism. Shown and may include agricultural 

tourism, cultural tourism and ecotourism (Blaine,  Mohammad,  & Var, 1993). 

4.5 Glamping 

 
Figure 14: Glaming, Type of Tent Accommodation. Source: www.google.com 

4.5.1 Introduction 

Camping is the main type of nature-based tourism industry (O’Neill et al., 2010). 

Camping has different consequences for different people. For the adventurer, it shows 

a wilderness experience. To a parent, outdoors is a getaway, a family holiday, and 

cheap accommodation (Brochado & Pereira, 2017). Its interest is noted in the going 

with comment: Camping is at this point most likely the best motivation fail to 

remember away you can find wherever. It is more reasonable than staying at a lodging 
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and you can bring your own food and cook however much you need. You get outside 

air; you can sit outside and look at the stars and lovely nature. It moreover has an ideal 

situation over a lodging since when you stay there you don't have an association who's 

near you because no one talks with each other. At the point when you crash away into 

a camping area, the people close by walk around or wave and question with respect to 

whether you need uphold. It's more social. Moreover, everyone at a campground has a 

comparative interest as you do: outside (Anonymous, 2009). Camping is a kind of 

outside entertainment that is part movement and part convenience. It has progressed 

from fundamental ascending to now consolidate caravanning, amusement vehicles 

(RV), and extravagance offer. These different levels of solace, style, and uniqueness 

have added to its friendliness in Europe, North America, and Australasia. 

Camping is a special kind of outdoor recreation that lasts all the time of activity and 

stay from basic tents to more luxurious, for example, glamping.  

Glamping (see figure 14) (see table1), a lexical mix of ‘glamorous’ and ‘camping’, 

offers the experience of “outdoor hotel” to outdoor lovers by removing the 

inconveniences associated with outdoor collisions. Glamping is an instantaneous 

transitional structure between outdoor and indoor hospitality, where entrepreneurs are 

created by joining comfortable places and outdoor experiments. Regardless of 

Camping’s fame and an undeniably different contribution (for example glamping), 

outdoors has gotten negligible consideration in the writing. As Brooker and Joop 

(2013) point out, ‘glamping development has created a region that needs academic 

scrutiny’. 
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4.5.2 Nature-based Tourism 

Nature-based tourism is a very surprising and wide-ranging term that includes a variety 

of tourism in which nature or the outdoors is the main invitation or setting (Coghlan & 

Buckley, 2012). The term is used especially in any part of nature in its pristine and 

untouched public. Recommend four ontological points of view on this subset of the 

travel industry: your hunt, your pastime, your conditions, and your social association.  

In like manner, nature-put together the travel industry is exercises based with respect 

to detached pleasure in scenes, geography, plants and creatures. Open air fun and 

experience; Consumables, for example, chasing and fishing, and volunteer 

responsibilities for protection or investigation (Coghlan, 2007). Nature-based the 

travel industry is, thus, a gigantic, a subset of conflicting things that is more separable 

and covers a few related implications and subcategories (Coghlan & Buckley, 2012). 

It includes a couple of social turns of events and settings, provoking arranged business 

the travel industry things and the advancement of the subsector by and large (Buckley, 

2009). A specific proposition inside this subsector, ecotourism, has quite recently 

gotten great thought in the composition. The scientific and governmental meanings of 

ecotourism include nature-based issues, minimum impact management, environmental 

education and conservation commitments (Coghlan & Buckley, 2012). Thus, 

ecotourism can be predicted as a subset of a type of nature-based tourism that is 

predictable with “natural, social and societal” values and allows both hosts and guests 

to enjoy positive and beneficial relationships. Appreciate and share experiences 

(Eadington & Smith, 1992). Motivated by pressure and traction, the tourism that is 

generally discovered, more tourists interact with nature in their recreational exercises 

(O’Neil, et al., 2010).  
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Tourists see a few advantages from nature-based tourism, for example, escape, the 

information picked up about nature, healthiness improvement, and social cohesiveness 

(Palacio & McCool, 1997). Tian-Cole, Crompton, and Wilson's (2002) investigation 

of a wildlife shelter likewise distinguished nature gratefulness as well as instruction, 

accomplishment, thoughtfulness or potentially wistfulness, escape actual wellness, and 

experiences by a new individuals like advantages of nature-based encounters. These 

obvious benefits of nature-based tourism measure the attribute of the nature of the 

experience and serve as strong indicators of public positive holiday reactions, with 

loyalty (Moore, Rodger, & Taplin, 2015). 

4.5.3 Glamping as a Nature-based 

Tourism has gotten progressively well-known and common, and camping, specifically, 

is the outside trip action frequently delighted in by individuals around the globe (O'Neil 

et al., 2010). This outdoor hospitality suite has now evolved from early tent camps to 

parades, caravans, leisure cars and luxury offerings (Brooker & Joppe, 2013). This 

subset, particularly campsites, has kept on improving its suggestion, upgrading guests' 

solace points, recommending a few degrees of leniency, giving overfilled facility that 

makes a resort atmosphere, and incorporating individual wellbeing into outdoor 

accommodation experiement (Brooker & Joppe, 2013). Interest in comfort and 

convenience in this subset leads to the development of attractive items. Glamping, a 

combination of the words "glamorous" and "camping", is a luxurious arrangement that 

helps outdoor tourists as part of the comfort of a good hotel. Glamping removes the 

hassle of camping and replaces similar dwellings accommodation. These are often 

equipped with extravagance beds, quality materials, mats, mats, unfriendly to line 

enhancements, and smooth, current washrooms (Brooker & Joppe, 2013), similarly as 

kitchens, TVs, wi-fi organization, and here and there, housekeeping (Miller & 
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Washington, 2014). Glamping is currently alluded to by certain sources as an outside 

inn experience. Among the different offices, yurts, camps, tree houses and staggered 

transports have been migrated to facilities. Glamping builds occupant rates and zeros 

in additional on expense (White & White, 2004), and new client care. The thought has  

actually progressed into a commendable, standard, and even 'cool' outside convenience 

undertaking (Brochado & Pereira, 2017). 

4.5.4 Definition of Glamping 

Table 1: Definition of Glamping 
Author, year Definition 

Leci Sakačova, 

2013 

Glamping is a luxury camping that is typically done in an awesome indigenous habitat. It 

highlights comfort and excellent assistance, which incorporates the chance to attempt 

numerous gutsy exercises, eat flavorful food and appreciate delectable beverages. It is a ways 

to get out and rest in a harmless to the ecosystem way. 

Guardian,2010 
An uncommon blend of lavishness in a 5 star quality convenience and quietness in the 

encompassing desert. 

Glamping.com, 

2017 

Inseparable from luxury convenience, frequently as tents, yet in addition incorporates an 

assortment of creative convenience, for example, yurts, tree houses and trailers. 

Cvelić Bonifačić 

& Milohnić, 2014 

Glamping, another solace pattern, contends altogether for bringing outdoors once more into 

the spotlight through another and luxurious type of outdoors. On the lookout, it assumes the 

part of another legend and a ground-breaking advertiser of imaginative outdoors tourism. In a 

situation to pull in another camping market among current visitors of inns and occasion 

condos who try to quality and solace, in this manner joining the best outdoors and the best 

hospitality industry. 

Cambridge 

defintion2017 
A kind of outdoors that is more luxurious and comfortable than conventional camping 

Brochado & 

Pereira, 2017 

It offers a one of a kind encounter of (living) in luxury camping, an "glamorous and cozy 

touch" and a special remarkable spot with numerous extraordinary subtleties. " 

Ahn & Lee, 2015 
It is appreciated as an ideal blend of environment and luxury, however is scrutinized for 

reducing the first estimations of conventional camping. 

Source: Vrtodušić Hrgović,Cvelić Bonifačić & Licul (2018).  
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4.5.5 History of Glamping: The Origins of Ancient Luxury Tents, From the 

Ottoman Empire to Aristocracy and Outdoor Living 

 
Figure 15: Ottoman Turkish Tent ,17th Century. Source: www.google.com 

The historical and conceptual beginning stage of glamping can be found in the 

luxurious homes frequently utilized in the tribal or military missions of numerous 

ancient people groups. Luxurious convenient houses have been essential for the way 

of culture life since the Ottoman Empire (see figure 15), over the lifestyle of Mongolian 

clans, to the opulent individuals from English society somebody hundred years back. 

"Despite the fact that they did not use the term 'Glamping', the Ottomans left the 

makeshift tent camps as a versatile royal residence for the sultan. These sumptuous 

tents were done with silk weaves, weaves, costly mats and product (Barebones, 2013).  

“The glamour of the Ottoman tents was the catalyst for the present luxuriously 

brightened tents.” The present yurts are utilized by the individuals who utilized the 
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celebrated Genghis Khan watch as agreeable havens during military missions in Asia 

and Europe. 

"By the 1100s, Mongol clans lived in yurts or covers under Genghis Khan (Cairns, 

2015)." Siberian clans, groups of cows in the frozen tundra, how to make a wool cover, 

new yurts that give warmth and solace even in the most extreme climate conditions."  

These groups extensively made the Yurt stunning quality tent or 'ger,' which was a 

semiportable arrangement that considered pleasing perseverance in unbelievable 

conditions (Igoe, 2016). The possibility of extravagance tent-living can be make all 

through the Middle Ages: "Here, the Duke upraised pamper and generous tents and 

occupied them by every part of the arrangements of his individual homebased castle 

(Lindsey, 2017)" (Vrtodušić Hrgović,Cvelić Bonifačić & Licul, 2018). 

4.5.6 Glamorous Outdoor Leisure 

About 100 years have passed since camping was born as a recreational reality. Thomas 

Hiram Holding "provided a set of equipment for the outdoors and asked fans to 

interaction him (The Camping and Caravanning Club, 2018)." " In the early 20 century, 

a safari in Africa suited an "activity" for some wealthy people, sedentary Britons and 

Americans, but there is still no need to continue the development of extravagant homes 

and wildlife" - White Travelers They experienced domestic extravagance at all costs 

(Bartel, 1992). "The interior must also be glamorous. "These image safari tents 

typically consisted of suitable Persian carpets and rugs, luxury sheets, and a cook 

preparing dinner (Glamping.com, 2013)." Advocacy of outdoor space owes a 

remarkable order to the development of healthful lives during the 1920s and 1930s, 

along with open-air lifestyles. After that, throughout the years of war, peace and 

security in the country were perfect for bombed-out urban communities. Enjoy the 
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beauty of the villages in practical and spacious alarm tents. The camp continued 

outside the home in the 1950s, allowing poorer families to face an unexpected event 

for the original period. With the widespread growth of go camping in the central of the 

previous century, camping as a luxury activity in nature has moved away from camping 

as an outdoor travel industry. Likewise, the mainstream was accessible to all, not just 

the rich. The change in camping began a decade ago in the 20 century. The 

improvement of caravans, cars, and traveling homes revolutionized the creation of 

modest camps by medium capabilities to amusement parks and high-quality 

promenades. (see figure 16) (Vrtodušić Hrgović,CvelićBonifačić & Licul,2018). 

 
Figure 16: Japan, Outdoor Activity ,Daichi Miura in Tokyo, Japan.                      

Source: www. glamping.com 

In the new thousand years, because of changes in the impression of the environment, 

camping has some way or returned to its prime and recovered its previous significance 

by increaseing creative and inventive spots called glamping. From that point forward, 

glamping accommodations have grown up far and wide, giving travelers the occasion 

to live among, without precisely being single by, nature. "A Times article-2008 NY- 

presenting the idea of glamping clarifies that the latest time being utilized for 
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glamorous - or stylish - go camping might be your optimal nature holidays (Colin, 

2008)." As indicated by Google Trends (Google Search, 2018), keyword identification 

with the previous pattern in Google began in mid-2004. The questions were generally 

covered in Ireland and the United Kingdom. For travelers and travelers to convenient 

parks in the 21st century, the glamping experience has become an energetic and 

expansive combination of comfortable, camping life made with outside exercise and a 

"close to nature" understanding. Although vacations increase the cost of foreign travel 

due to the global financial crisis, in fact, travelers still need a luxurious and unique 

vacation (Glamping Association, 2018). The fame of and demand for camping 

entertainment, along by the developing sensibility to the economical turn of events and 

worry for nature, are the purposes worldwide glamping choices have increasing as 

2008. The principal theory following glamping has continued as before: sustainable, 

virtual outdoor accommodation that offers travelers exclusive but cozy skills in 

environment (World Toddler, 2016). The amicability of wildlife discharge like a social 

advantage is getting progressively famous in the U.S, also. The American Camping 

Report expresses that the outdoors keeps on being a simplest and most pleasing types 

of amusement for interfacing with loved ones on a person balanced (American Camper 

Report, 2014). Twenty to thirty year olds (Millennials) have agreed solid help to the 

advancement of glamping vacations. While glamping, individuals from that age are 

eager to distribute their encounters by means of social media. The quick advancement 

of glamping over the most recent twenty years can be understood all around Europe 

yet particularly in Britain (Guardian, 2010). Glamping is for the most part acclaimed 

in France similarly as in greatest other Mediterranean countries. The Controlling 

Camping's, a social event of 39 of the best campgrounds in Europe, progresses 

outdoors, glamping, and extravagance lodging (Leading outdoors Europe, 2018). 
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Large journey operatives follow this pattern via providing more glamping convenience 

(Vacansselect, 2018). Recently, glamorous resorts have become a global attraction, the 

biggest reason being the holiday parks, which have featured brilliant accommodation 

together with typical camping and modern and necessary accommodation in their 

typical campsites. have taken. Glamping is a latest and stimulating method of camping 

that is very new and attractive to guests, exclusive of some  unlikable experiences of 

old-fashioned camping (such as bad climate, icy or wet tents, and uneasy beds) (see 

figure 17). Turn canvas tents into very luxurious rooms, wooden tree houses with the 

addition of very-modern restrooms and kitchenettes, or even RVs with sparkler 

chandeliers and whirlpool tubs. Glamping may be annoying for an eager villager and 

not attract his attention, but for others, it's the only method to understand the attraction 

of nature in all the luxuries of homebased and without some of the 'annoying' segments 

of the camp. The bad experiences of dirty tents that are hard to put together are just 

relaxing environments (Casil, 2016) (Vrtodušić, et al., 2018). 

 
Figure 17: Glamping Tent. Source: www.glamping.com 

Communities have found their habitation in several areas of planned expansion. The 

environmental effect of buildings and uncontrolled construction in the new millennium 
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has become a very fundamental issue and has made large-scale glamping a sustainable 

and necessary housing for various societies. The process of construction of attractive 

residential models of glamping, as well as minimizing the environmental effect with 

new technology and the usage of flexible and mobile structures, guarantees the 

reception of a large number of visitors (Lucivero, 2012). Due to their stability and 

mobility, Glamping is a brilliant place to stay for places that were previously outside 

the city limits. These areas usually include nature conservation parts or jungles. 

The latest growth in the glamping industry has been ecological glamping and digital 

detoxification. A sticky fracture that gives visitors a chance to get away from the latest 

technology and allow them to recombine with wildlife (Glamping Association, 2018).  

For a community with safe natural areas, glamping is a modern opportunity to expand 

tourism. “Glamping has also been considered in numerous methods as segment of rural 

tourism improvement” (Horakova & Boscoboinik, 2012). The popularity of glamping 

has given stockholders the incentive to participate in the glamping business and 

provide the conditions for implementation. The real estate business is booming. 

Because it is the best investment for outdoor fun for travelers and it makes people more 

attractive. This is the best period of  provide in a camp job (Miller, 2017). 

Accepting environment however live serenely and in luxury has gotten the "mantra" 

of broadening social orders. The new worry in an invigorating and all our usual 

schedules have changed due to long life and "… As people welcome camps in nature, 

camping is undoubtedly one of the methods and traditions of the past, which has 

continued to rise since the time of the economic recession in the world  (Pannell, 

2017)." In this case, "glamping" can be seen as a combination product of tourism, 
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which is a combination of camping and luxury and comfort, and it can be considered 

as a developing factor in tourism (Ergüven, Yılmaz & Kutlu, 2015)(see figure 17-18). 

Camping, and continuously glamping, is getting more well known as a choice of 

excursion. Simply in Germany, 3,000,000 Germans will go camping, and an extra 

4,000,000 will go on more restricted camping trips (Lohman, Schmuecker, and 

Sonntag, 2017). When holiday, every fourth visitor from Germany is searching for the 

qualification and security of their own late spring home, and every eighth requirements 

to stay in such an outside accommodation (sporting vehicle, tent, or lodge in a 

campsite) (Zwingenberger, 2017). Remaining outside accommodation instead of using 

one's own camping offices has gotten more unavoidable. A 26% development of pay 

from camping convenience was enrolled in the USA in the prior year (Haak, 2011).  

According to KOA, three people in ten communicated that they have remained outside 

in a full-organization hold up (28%) or in a characteristic cabin (3%). These results 

show that there may be a changeover in how moving toward campers are familiar with 

camping (KOA, 2016). The pattern of glamping facilities likewise impacts the 

production of supposed portable plan, which has the part of ensuring the gathering of 

countless guests, while limiting the natural effect by utilizing adaptable and versatile 

associations (Rucivero, 2012). 

The examination on glamping as a innovative sort of accommodation in camping 

recourses, introduced under, depends on the obligation that the information assembled 

in the investigation will give managers with a vision into, and a chance for, creating 

competitive accommodation ( Cvelić-Bonifačić, Milohnić & Cerović, 2017). 
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Figure 18: Glamping Igloo. Source: www.glamping.com 

4.5.7 Glamping: The Future Prospect 

The significant features of glamping had remained unaltered in the previous 15 years; 

glamping stays a sensible, semi-outside dwelling that suggestions adventurers 

extraordinary, however agreeable, involvements in environment (World Toddler 

2016). Glamping has nowadays developed an overall marvel. The Glamping 

Association of America was established in 2018 (American Glamping Association 

2018) and a International Glamping Meeting is held yearly in the UK and the USA, 

uniting everybody keen on building up the glamping industry. The glamping business 

is additionally empowered by numerous sites and online journals (Inspired outdoors 

2017) and there are likewise online progresses for apprentices. 

Many of them are constantly shouting at their guests what the purpose of this glamping 

is. Practically every day, latest online tourism services that suggestion glamping 

accommodation in addition to other items appear on the bazaar. The biggest tour 

service, www.booking.com, empowers look by kind of convenience and indicates a 
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unique class named "Glamping" that in Numerous Britain only suggestions 527 

lodging office. The biggest entries for the internet reservation of glamping facilities, 

for example, www.glamping.com and www.glumpinghub.com, additionally keep on 

developing. The primary Dutch entrance for glamping convenience in EU clarifies that 

online connected tourism services are introducing glamping like another type of 

traveling that infers organized and standardized lodging that might be traded internet 

(Glamping Europa, 2019). 

Nowadays, glamping is likewise observed like a test for tourism and as an approach to 

find out around the world concluded investigational tour that infers "a valid method to 

understanding the planet". Glamping budget developing further continuously, 

schooling and Consulting frameworks are created (Inspired Camping, 2018) (see 

figure 19). The numeral of dwelling items that might be alluded to as glamping is 

consistently increasing in EU, as shown in the long run by the information in the 

ADAC camp guide (Milohnić, Bonifačić & Licul, 2019). 

 
Figure 19: Camping by Country and Year in EU. Source: ADAC Camping Guide, 

February 2019 
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The nature-based is part of the guest's proposal of a relaxing, calm stay in a valid 

setting. as to meals, guests emphasize the use healthy, fresh and organic ingredients, 

in addition, it has a real and natural taste in preparing food and serving plates. The 

chance to know and understanding several behaviors forms the latest distance 

(Brochado & Pereira, 2017)” In their study Milohnić,  Cerović, and Cvelić Bonifačić 

concentrat on the specification of glamping visitors . The outcome shows that (Cvelić 

Bonifačić, Milohnić & Cerović, 2017):  Glampers are young people and more literate 

visitors, always busy and well paid. Attractive choices are influenced by longevity and 

population. The Dutch and Germans are increasingly deciding where to transportable. 

Family travel is the most repetitive system of trip, irrespective of population, age or 

salary. 

Notwithstanding the reputation and potential market deals of glamping, pertinent 

exploration is in the beginning phases (Brochado & Pereira, 2017; Brooker & Joppe, 

2013). Scarcely any researchers have drawn nearer glamping research from a 

methodical point of view. Specifically, there is an absence of marketing examines, for 

example, research on the particular ascribes of glamping. This investigation analyzes 

the favored ascribes of glampers to contribute hypothetically and basically to the 

relaxation writing. In detail, Brooker and Joppe (2013) not just inspected the 

inspirations (e.g., escape, socialization, opportunity, and disclosure) of camping yet 

additionally guaranteed that glamping disposed of the negative component of camping 

(e.g., cracked tent, grimy dozing climate, and extemporized food). A particularly 

upgraded administration brings about more interest in camping and the benefit of 

service organizations ( Lee & Moon,2019). 
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4.6 Germany 

Germany (German: Deutschland, German pronunciation: [ˈdɔʏtʃlant]), is officially 

recognized as the Federal Republic of Germany (German: Bundesrepublik 

Deutschland, for this list). Germany is a country located in Central and Western 

Europe. The country covers an area of about 357,022 square kilometers (137,847 

square miles), surrounded by the Baltic Sea and the North Sea to the north and the Alps 

in the south. It is bordered by Denmark to the north, Poland and the Czech Republic to 

the east, Austria and Switzerland to the south, and France, Luxembourg, Belgium, and 

the Netherlands to the west (see figure 20). 

Germany is a government parliamentary republic drove by a chancellor. It is the 

second-most crowded nation in Europe after Russia, just as the most crowded part 

condition of the European Union, With more than 83 million occupants of its 16 

constituent states. Its capital and biggest city are Berlin, and its monetary focus in 

Frankfurt; the biggest metropolitan territory is the Ruhr. 

Germany is a big authority with a solid economy; it has the biggest economy in Europe, 

the world’s fourth-biggest economy by ostensible GDP, and the fifth-biggest by PPP.  

As a worldwide innovator in a few modern, technological sectors and scientific, it is 

both the world's third-biggest exporter and shipper of products. As a developed nation, 

which positions exceptionally high on the Human Development Index, it offers federal 

security universal health care system, environmental keep, and an educational cost-

free advanced degree. 
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4.6.1 Germany and Tourism 

Germany is the eighth-most-visited nation on the planet, with an aggregate of 407.26 

million expedites during 2012. This number incorporates 68.83 million evenings by 

outside guests, most of outside vacationers in 2009 coming from the Netherlands, the 

United Kingdom, and Switzerland. Moreover, over 30% of Germans spend their 

vacation in their own nation. As per Travel and Tourism Competitiveness Reports, 

Germany is positioned 3 out of 136 nations in the 2017 report and is evaluated as one 

of the most secure travel destinations around the world. 

In 2012, over 30.4 million global tourists showed up in Germany, bringing over US$38 

billion in worldwide tourism receipts to the nation. Homegrown and global travel and 

tourism joined straightforwardly to offer over EUR43.2 billion to the German GDP.  

Including indirect and induced impacts, the industry contributes 4.5% of German GDP 

and supports 2 million jobs (4.8% of total employment). The ITB Berlin is the world's 

leading tourism trade fair. 
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Figure 20: A Sample of Germany Map and Historical Place.                               

Source: www.google.com 

According to surveys, tourists enter Germany for three main reasons. German culture, 

German cities, and outdoor and suburban activities. 

4.6.2 Glamping Is a New Type of Camping in Germany 

In Germany, an establishment called ECO CAMPING was established. This 

association centers around the execution of sustainable camping. For this reason, it has 

built up a natural and quality administration framework for campgrounds. It likewise 

offers instruction for entrepreneurs and employees on the point at the campgrounds. 

As of now 225 campgrounds in Germany, Austria, Italy, Croatia, and Slovenia are 

individuals from (ECO CAMPING, n.d.). Lübbert (2019) clarifies in her exposition 

"Nachhaltiges Camping: Einfach draußen" (Sustainable Camping: Simply Outdoors) 

that there are various habits by which campsites have the option to made more 

reasonable. As demonstrated by Lübbert these fuse "solar system, energy-saving 

warming frameworks, well protection, garbage removal, and characteristic plan — 

similar sand streets rather than blacktop and wood rather than concrete material" 

(Lübbert, 2019). The financial effect of camping be able to  found in a recent report 
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via the German Caravan Industry Association, which shows that in 2013 the tourism 

camping industry created € 18.3 billion out of 15 European nations (CIVD, 2015). 

 
Figure 21: Scattering of Glamping in the Provinces of Germany.                             

Source: www.glamping.com 

A vital indicator of the growing attention in glamping is the conversation prominence 

as a Google research duration. Germany as a model region is considered more closely. 

The chart below shows how Google has been regularly " glamping " in Germany above 

the previous ten years (see figure 21). 

The graph displays in what way regularly a duration in the chose district was looked 

for on Google in a particular period. The worth 100 represents a mainstream search 

term. An estimation of 0 would imply that the term was looked small to the point that 

there isn't sufficient information. 
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Figure 22: So-called Glamping Interest in Germany July 2019 to July 2020 - 

Standard Amount Each Week (Google, 2020). Source: www.google.com 

Then a highest in late spring a year ago and a critical fall in spring, Which can be 

credited to COVID 19, Since June, interest in the so-called "glamping" research on the 

use of Google has been growing in Germany (see figure 22) (Google 2020). 

An investigation of the travel conduct by the statistical surveying establishment 

Appinio has indicated that the vast majority of those addressed in Germany can't 

envision a short-term holiday — regardless of whether travel is allowed once more. 

Indeed, 20 % can't envision an excursion until after March 2021. 12 % would not 

consider taking some time off again until after December 2021. An enormous extent 

of respondents can envision homegrown tourism specifically. 68% incline toward 

Germany as their most secure travel objective (Appinio, 2020). 

German Caravan Organization, collected by AL-KO Fahrzeugtechnik (Automotive 

Engineering), completed an overview of 500 amusement vehicle and convoy 

proprietors. 69 % of those addressed are arranging at any rate one excursion with their 

amusement, vehicle, or convoy this year. 66% plan to go in the following a half year, 
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yet 63 % are questionable whether they will have the option to go on the following 

outing. 28% concur that this year just Germany is possible for them as a movement 

objective (Deutsches Caravaning Institute and AL-KO Fahrzeugtechnik, 2020). 

These two investigations indicated that homegrown tourism is appealing to some 

German voyagers. This might be a marker for a wide quest for points, for example, 

glamping that is viewed as a homegrown tourism opportunity. 

 

In the UK, a VisitBritain assessment named "Covid Consumer Tracker" shows that 

21% of grown-ups in the UK are adequately sure to take a short or intermittent 

excursion in their nation of origin by July 2020. [44% have just reserved or are 

arranging an excursion or short get-away in the UK until September. A great many 

people who travel among July and September are chiefly from " Camping / Caravan" 

(36%) as convenience just as "Private Apartment" (35%) or "Inn/Motel/hotel" (35%) 

and "Rent" Business "use."] [(35%) (VisitBritain, 2020, pp. 10-20)]]. These outcomes 

are alluring and show that, among the Corona infection, homegrown tourism is the 

favored sort of tourism for travelers and camping is a critical accommodation. Two 

models from European countries have shown that domestic tourism will be popular 

among COVID-19 pandemic. 

4.6.3 Glamping and Accommodation 

As shown by Robinson (2012) and  Vlahov and Petrusa (2019) there are many diverse 

forms of glamping places. The appendix types of accommodation can be identified 

(Petrusa & Vlahov, 2019; Robinson, 2012): 

1. Dome and adhesive tents (stainless tents, yurts, safari tents, tent tips, combination 

tent); 

2. Cottages (wooden cottages, cottages, caravans); 
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3. Caravans (such as air flow caravans); 

4. Other uncommon locations involved (wagons, water or underwater facilities, 

igloo) etc (Petrusa, 2019). 

The traditional house in Mongolia is called Yurt (see figure 23-24). These round tents 

are made of a wooden casing and cotton or felt fabric and are where wanderers live, 

are movable. When they migrate, they move their tents from one place to another.  

Native Americans also made and lived in these types of tents with wooden pillars and 

strong fabrics.  

 
Figure 23: Historical Photo of a Yurt.A Mongol Family.                                       

Source: www.glamping.com 

 
Figure 24: New Yurt. Source: www.glamping.com 
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The equivalent can be said for wooden floors. They owe their name to the utilization 

of starting extravagance safaris (see figure25). 

 
Figure 25: Treehouse. Source: www.glamping.com 

Airborne caravans are open caravans of the United States of America that have a 

characteristic round figure. Exterior walls are created of aluminum (see figure 26).  

 
Figure 26: Caravan Trip. Source: www.glamping.com 

Among the types of luxury accommodation, we can name 1- Treehouses (see figure 

25) 2- Caravans 3- Large caravans and recreational vehicles 4- Yurt. 

There are many more lavish approaches to remain for the time being. There are only 

two models of wooden organizations prepared by Jacuzzi or air bubble tents in which 



82 

Glampers sensations they have spent the night outside the house. Wooden tents or 

cabin tents are different types of comfort. The more convenient types now include 

igloo huts (see figure 27) made of ordinary or Kutas wood, Finnish wooden lodges 

with barbecue in the center (Golebiowski, 2018). 

 
Figure 27: Igloo Huts. Source: www.glamping.com 

Glamping facilities offer a variety of formats since sole units to double-bed 

accommodations (Dongle et al., 2020). There is a wide range of stays in certain places 

and providers  looking for a new and much more interesting selections. 

Where can tourists find glamping places in Europe? The accompanying charts 

separate the information provided by the two most important online collectors of 

glamping suggestions - "Glampinghub.com" and "glamping.com". Data were calm in 

March 2020 (see figure28). 



83 

 
Figure 28: Glamping Suggestions on Glampinghub.com (5 or more) in EU Nations 

(Edited by glampinghub.com (19.03.2020)). Source: www.glampinghub.com 

Examination of the glampinghub.com site indicated that most glamping offers in the 

EU can be found in Spain, Italy, France and Portugal (see figure 29). 

 
Figure 29: Recommendations of Major Online Intermediaries in Comparison (in 
percent). Source: (Edited by glampinghub.com and glamping.com (19.03.2020)) 
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4.6.4 Demand and Motivation 

camper and glampers are essentially the same. Both are explorers who like to remain 

outside. They have a range from straight campers to extravagance glampers. Campers 

and glampers look for authenticity by regarding countryside as a departure. However, 

they do it in a unusual style. Wildlife and escape from life are two basic components 

that deal with originality. Campers like to work with nature and seek experience, while 

glampers should face nature as an observer and consider it a fantasy (Ahn & Lee, 2015 

"Today, a purposeful goal studied in the 30's and 50's offers interesting proposals," 

says scholar Eike Wenzel, director of the Organization for glamping  Future Research 

and Trends. " (Wermelskirchen, 2018). One study confirms that glampers are usually 

younger, more educated, and economically and income-wise very good (Cvelić-

Bonifačić, et al., 2017). Sakáčová (2013) brought to the caravan glamper caravan is 

remarkable. They lean towards the parade since they can finish it as per their taste. 

They feel comfortable and lean toward this hankering to lodgings. They can locate the 

world and by the by they have an ecological space inside the band (Leci Sakáčová, 

2013). There are two elementary aspects involved in determining your travel 

motivation. In the article, one can distinguish between the effect of pressure ("getting 

away from everything") that provokes persons to request vacation and the full force, 

which encourages people to seek out (Page, 2015). The primary pressing factor for 

glampers is burning through effort with family or companions. They like to hang out. 

Another stressor is the requirement for rest, harmony and unwinding (Leci Sakáčová, 

2013). Glampers ought to appreciate and unwind in a peaceful spot. They need to 

escape from regular day to day existence, and what's more, they have a fundamental 

requirement for protection (Petrusa & Vlahov, 2019). The main outcome of traction is 

where the target guiding locations are appropriate. It is the aspiration of the glamper 
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to face countryside and realize the pleasures (Leci Sakáčová, 2013). Sakáčová known 

several power aspects (2013): 

1. Want to be nearby  environment. 

2. Demand for privacy (more space between caravans). 

3. Attentiveness in specific outside activities. 

4. They requirement luxury and great attribute services. Option glampers desire to 

take all they want throughout the vacations.  

In a way, they should be close to nature, but again, they need every conceivable 

tranquility (Leci Sakáčová, 2013). Glampers anticipates great quality and are happy to 

fee more for it. As per Petrusa and Vlahov (2019), the craving of sightseers to see 

excellent spaces and have a life-changing involvement with nature is the principal 

rationale in glamping (Petrusa & Vlahov, 2019). Eco-friendly is additionally 

significant for glampers (Sakáčová, 2013). These are two basic highlights of glamping 

that appear to be hard to accommodate: luxury versus environmental friendliness. 

Most of the glampers are transitory recreation guests, there are likewise glampers who 

need to please, a luxurious, surprising behavior propelled with a specific occasion, for 

example, a wedding, honeymoon, or vacation (Petrusa & Vlahov, 2019). 
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Chapter 5 

METHODOLOGY 

5.1 An Overview 

For the purpose of this study, a qualitative research method is employed which is also 

known as inductive research or inductive reasoning. In this type of approach to 

research, the researcher gathers data, looks for patterns, and finally develops a theory. 

While the research was conducted during the lockdown due to COVID 19 pandemic, 

the topic itself focused on specific niche tourism (i.e., Glamping or glamorous 

camping) that a limited number of interviewees were accessible. Therefore, the 

justification for this method perceived that the best option to answer questions in this 

research settled on the qualitative method. Kitto et al. [2008, p. 243] stated that: 

“Most commonly, qualitative research is concerned with the systematic 
collection, ordering, description, and interpretation of textual data generated 
from a talk, observation, or documentation. Qualitative research methods 
include the techniques of interviewing, observation, and document analysis. Its 
goal is to explore the behavior, processes of interaction, and the meanings, 
values, and experiences of purposefully sampled individuals and groups in their 
natural context”. 

Moreover, it is suggested as an approach to managing the examination of human 

behavior that relies upon the assessment of real-life experiences as data to make a 

comprehension of the necessity of these behaviors is from the viewpoint of the 

individuals themselves, and the respondents have a social status (Cobb & Forbes, 

2002). 
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The qualitative examination approach is normally favored by the researcher as it 

prompts an in-depth investigation of a general population or issues in their settings 

ignoring any standardization (Yilmaz, 2013). In a qualitative investigation, a 

researcher has different decisions to assemble information, including insights, printed 

or visual examination (from books or recordings), and interviews with individuals or 

gatherings. Nevertheless, the most broadly perceived strategies used are interviews 

(Ritchie, 2013). 

 

To achieve the aim of this study, 16 semi-structured open-ended interview questions 

were administered to seven respondents through in-depth interviews. Open-ended 

questions are the types of questions that cannot be answered with a simple ‘yes’ or 

‘no’, and it allows the respondents to feel free to elaborate on their answers without 

any limitation in contrast to closed-ended questions─ ‘yes’ or ‘no’, or a rating scale 

from strongly agree to strongly disagree. In a semi-structured questions interviewer 

sets the structure for the objective of the investigation, and respondents have more 

alternatives to stray when addressing questions. To arrive at the final objective of this 

examination, semi-structured interviews were used. Semi-structured interviews are 

useful when the respondent is interviewed in some detail to investigate the issue from 

the point of perspective on the respondents (Neuman, 2016). Concerning the 

possibility of this theory, it was picked to use semi-structured interviews as the kind 

of data collection. 

 

Because of clearness, the assembled information is not just dependable yet 

additionally, the researcher is moreover prepared to think about the outcomes totally 

(Beverly, 2000). To make the respondents less tense, the examiner grasps an 



88 

information technique, which prompts better meaningful and more related inquiries 

(Cohen & Crabtree, 2016). For the summary of the responder, (see table 2). 

Table 2: The Profile of the Participants 
DATE Respondent  Occupation  Age/ 

Gender  

 

Marital 

Status  

Nationality  

 

23/11/2020 R1 OWNER 55/M Married  GERMANY 

30/11/2020 R2 OWNER 50/F Married  GERMANY 

15/12/2020 R3 OWNER 47/M Married GERMANY 

30/11/2020 R4 OWNER 57/M Married GERMANY 

03/12/2020 R5 OWNER 49/F Married GERMANY 

03/12/2020 R6 OWNER 56/M Married GERMANY 

22/12/2020 R7 OWNER 52/M Married GERMANY 

5.2 Sampling 

The sampling method for this study is purposive sampling, which is also called 

judgment sampling within the non-probability domain. This is the deliberate choice by 

the researcher not randomly to select respondents. The respondents who are targeted 

for the interview possess the qualities/ knowledge of the topic. There is no need for a 

set number of participants in this type of sampling (Etikan, et al., 2016). As Bhat (2019) 

noted, this strategy could be the best in circumstances whereby there is a limited 

number of individuals in the population who have characteristics that the researcher 

anticipates. ‘Qualitative researchers generally study many fewer people, but delve 

more deeply into those individuals, settings, subcultures, and scenes, hoping to 
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generate a subjective understanding of how and why people perceive, reflect, role-take, 

interpret, and interact’ (Baker & Edwards,2012).  

5.3 Data Collection 

Because Germany is made up of different provinces, and Covid-19 pandemic was 

limiting the movement of people, I tried to find the best and most famous glamping 

sites and an appropriate contact person who could be knowledgeable about this topic. 

After contacting the potential respondent, an interview time was set up. To make sure 

the right respondent is contacted, the purpose of the study was explained and then the 

invitation for an interview was granted. The meeting venue for the interview was the 

respondents’ offices with the adhering to the percussions regarding Covid-19 

pandemic. The meetings started with an introduction as well as assuring the 

respondents about the confidentiality of the interview and avoidance of revealing the 

identity of the respondents. I asked each question separately from the interviewees and 

recorded the full answers. In the meantime, note-taking was also taking place. The 

interviews allowed for recording the conversations and answers. The interviews were 

conducted in English because the responders were smooth in English. However, one 

of the interviewees preferred to speak in German, which later the text of the interview 

back-translated to English. Following the investigation, unfortunately, the number of 

coronas in Germany suddenly increased and the government ordered the closure of all 

centers. Because of this, I was able to find and interview a number of others through 

online interviews. In total, I was able to find and interview seven people. The two 

people I interviewed before the national holiday and the rest of the people were 

interviewed online. I had to email the questionnaire to only one person who was not 

fluent in English, and he answered me and sent it to me via email. The answers are 

exactly the opinions of the respondents and no interference has been made in it. Corona 
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restriction can be one of the factors that in the future can be more focused on this type 

of tourism in Germany. 

Most of them have chosen this job in recent years and do not have a very long past; 

Because glamping itself is a new activity and in recent times people pay more attention 

to it. The sites I was in contact with receiving almost 20 to 30 guests a night and have 

the capacity to serve this number of guests. The sites I was interested in were mostly 

luxurious tents and treehouses that people in Germany were very interested in. 

In qualitative research, there are many types of interviews, including unstructured, 

semi-structured, and structured. Unstructured interviews are like a conversation in 

which the researcher and the participant have a topic but there is still no definite 

question or answer. In this research, I focus on semi-organized interviews. Interviews 

are a significant way to collect data because they can provide rich illustrations and 

point-by-point records of the encounters and perspectives of members of a 

phenomenon (DiCicco-Bloom & Crabtree, 2006; Lambert & Loiselle, 2008). 

5.4 Data Analaysis 

Every single interview that was recorded was listened to several times. When the 

clarity reached a satisfactory level, all the recorded materials were transcribed 

verbatim. After sexualizing the data and reading several times, notes were taken to 

inform the direction and streamlining the analysis (Morrison, 2014). 

Qualitative Data Analysis (QDA) is the extent of systems and methodologies by which 

we move from the qualitative data that has been accumulated, into some sort of 

explanation, appreciation, or cognizance of the people and conditions we are 

investigating. QDA is ordinarily established from an interpretative perspective.  
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To break down information a wide scope of rules given by different researchers were 

followed (Harding, Janes & Johnson, 1998; Hardin & Whitehead 2013); The table 

under gives data about the specific standards respected by the researcher. 

Focusing on data is another important initial step in QDA. Especially when the focus 

is on a specific issue rather than general issues. The other important step is the 

categorization of the data or coding. This is the most important section of this process.  

This process will provide a path for identifying the themes and subthemes. In fact, the 

themes are recurring in the data, which is categorized ( see table 3). 

Table 3: Categories 
question  
 

 Categories 

Responses to the question and possible code.    
 

What makes people keen 
on Glamping (Glamorous 
camping)? 
 

Being in nature (BIN), adventure (ADV), unique 
experience (YEP). 

Who are the main 
customers/tourists for this 
type of tourism? 
 

Up-market tourists (UMT), Luxury seekers (LS), 
who want luxury accommodation, but 
unconventional (LAU). 

  What are the advantages 
of Glamping? 
 

Unique accommodation (UA), comfort in the 
middle of the natural environment (CNE). 

Why are the reasons that 
this form of tourism is not 
very popular? 
 

It is an expensive package (EP). 

5.5 Extracting Qualitative Evidence-data Extraction 

The transcribed interviews were subjected to data extraction practice that is a 

significant approach to achieve findings and eventually the synthesis as well as 
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interpretation. Noyes and Lewin (2011) stated that data extraction is rather an iterative 

process, in which the researcher tries to achieve synthesizing and interpretation of data 

toward revealing the themes that emerge from the synthesis. Review authors may move 

in several periods by reading the initial articles, data mining, and synthesis / 

interpretation, as the main themes and questions emerge from this synthesis. This is 

how the researcher immerses himself in the data. 

Nevertheless, qualitative evidence for the purposes of data extraction is accomplished 

through a primary study of the themes that is illustrated by a direct quotation from the 

respondents. In the principal approach, information (or subjects) are removed from an 

essential report just in the event that they are outlined by an immediate citation from a 

respondent (Briggs & Flemming 2007). The immediate citation expands the face 

legitimacy of the information extraction measure. 

5.6 Data Extraction Process 

This process involved identifying all the interview text that eventually will result in 

the main conclusion and findings. Then the abstracted text that was produced from the 

transcribed interview was coded and then subjected to thematic analysis and synthesis. 

Finally, descriptive and ding analytical themes were identified that reflected the 

perceptions of respondents regarding glamping.  

Extract 1.  

What makes people keen on glamping (Glamorous camping)? 

At first glance, advertising may play a major role in this regard. In fact, 
advertising can be the basis for recognizing an activity and eager to see or feel 
it. On the other hand, being close to nature and tranquility motivates many 
people to stay in nature. They like to relax in a quiet place away from cities, 
but with a comfortable place to stay. A quiet place in the midst of pure nature 
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can satisfy them. Experience sleeping in a unique place and living in a new 
space, especially if it is in nature. Glamping is a different way to enjoy 
traveling, I think sometimes we are tired of the hotel and such services, 
sometimes we have to be in nature but be comfortable as a hotel, in these 
circumstances tickling is a good choice. For me, this kind of grace is very cozy, 
and I feel you can live in peace and quiet for a while and stay away from a 
hectic life. Have a comfortable stay. Hot shower, bath, and toilet. And healthy 
food and drink. In fact, it is kind of providing appropriate services based on the 
target group without changing the environment. The interest in comfort and 
luxury in this section has led to the development of glamping items. Glamping, 
a combination of the words “glamorous” and “camping”, is a luxurious 
arrangement that helps outdoor tourists as part of the comfort of a good hotel. 
Glamping alleviates the inconveniences and inconveniences of a tent camp and 
replaces similar residential areas. (Boscoboinik and Bourquard, 2011). 

Extract 2.  

Who are the main customers/tourists for this type of tourism? 

Glamping is chosen by those who are very interested in nature and staying in 
nature, in addition to when they want to relax in a quiet place, it is the best 
option for travelers. This measurement depends on the season. In summer, most 
customers are families looking for an adventurous place for their children. In 
fact, young people are more interested in glamping, and there are certain types 
of tourists who are more adventurous and spend more than others. These types 
of people take risks and seek new experiences. They often look for quiet and 
pristine places and enjoy them. Glampers are young and more literate guests, 
constantly busy and well paid. Attractive decisions are influenced by longevity 
and nationality. The Germans and Dutch are progressively choosing where to 
travel. Going with one’s family, paying little mind to identity, age and pay, is 
the most monotonous type of movement. In a meeting with the German article 
Handelsblatt, says analyst Eike Wenzel, head of the Institute for Future Trends 
and Research “today, the knowledgeable target assembling some place in the 
scope of 30 and 50 solicitations glamping offers.” (Wermelskirchen, 2018) 

Extract 3. 

What are the advantages of Glamping? 

The advantages of glamping include pristine places and comfortable 
accommodation. Friendship with nature and respect for it. A different 
experience with a hotel stay. Find common interests among travelers. The 
natural structure of the dwelling often does less damage to the environment. 
Affordable. Glamping facilities are also private because there is no sharing. 
Glamping also ensures safety because there is little human activity in the 
camping area. Most interviewees believe that you can be just a few miles away 
from home and experience a good vacation in a unique location Save time and 
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money. This is one of the benefits of glamor. Use fresh air and relax. Tourists 
see a few advantages from nature-based tourism, for example, escape, the 
information Has chosen material on nature, improving health, and social 
cohesion (Palacio and McCool, 1997). Tian Cole, Crompton and Wilson 
(2002). Investigation of a wildlife shelter likewise distinguished nature 
gratefulness as well as instruction, accomplishment, thoughtfulness or 
potentially wistfulness, escape actual wellness, and experiences with new 
people as the benefits of nature-oriented encounters. These obvious benefits of 
nature-based tourism quantity the quality of the nature of the experience, 
working as solid indicators of vacationers’ general positive reactions, with 
loyalty (Moore, Rodger, and Taplin, 2015). 

Extract 4.  

What are the disadvantages of Glamping in your opinion? 

 Perhaps most of the disadvantages of glamping can be considered for 
investment because they are the ones who have to find and invest in these 
pristine places, which is a very high risk. But naturally, the destruction of this 
type of tourism is much less than that. The rest stay. Sometimes it can be said 
that lack of access to unpredictable facilities and events such as medical 
facilities or services and perhaps the proximity of wildlife to the campsite is 
very rare. Certainly, there are some disadvantages such as bugs, lack of fast 
internet connection, or food restriction. 

Extract 5.  

What can be done to promote this form of tourism? 

Gives guests the opportunity to stay and experience small farms, work, and 
farms. Passengers can choose between harvesting, milking cows, attending 
classes, collecting eggs, and so on. Advertising as well as virtual networks help 
a lot. With the help of quality advertisements and photos, as well as very 
impressive offers to experience Oulu or create a unique experience for the 
traveler. 
On the other hand, social media can be effective. These days, young people are 
spending more time surfing the internet and searching for new places to visit. 
Social media such as Facebook and Instagram are new ways of advertising. 
Today, glamping is similarly understood as an analysis in the travel industry 
and as an approach to get mindful of the world on trial visits, presuming that it 
is a “protected approach to encounter the world” (Glamping.com 2017). As has 
for some time been appeared by the ADAC camp guide data, there is a 
consistent expansion in convenience things in Europe that can be depicted as 
appealing. (Milohnić, I., Bonifačić, J. C., and Licul, I. 2019). 
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Extract 6.  

Why are the reasons that this form of tourism is not very popular? 

In Germany and most European countries, this type of tourism is very popular, 
but in other countries, it depends on the type of climate and climate that 
governments can invest more in this type of tourism. This type of tourism is 
almost a new issue in the industry and governments and investors have not yet 
taken it seriously. Indeed, there ought to be greater exposure for this kind of 
the travel industry. Furthermore, governments ought to think about more 
offices for this sort of the travel industry. From one viewpoint, this kind of the 
travel industry has been generally welcomed lately. In detail, Brooker and 
Joppe (2013) not just inspected the inspirations (e.g., escape, socialization, 
opportunity, and revelation) of camping yet in addition guaranteed that 
glamping killed the negative component of camping (e.g., flawed tent, filthy 
dozing air, and ad libbed food). Such improved help brings about more interest 
for camping and benefit of specialist co-ops. 

Extract 7. 

Do tourists, who are catering to this form of tourism, have the experience and 

knowledge about this form of tourism?  

Most 95 rare95 have enough experience and good information about 
accommodation and the type of services. These days, everyone gets useful 
information with a simple search. They usually have enough information 95 
rare eager to stay in these places on the advice of others. The largest content 
for online booking attractive features, for example, www.glamping.com and 
www.glumpinghub.com, are also being developed. Germany‘s main entrance 
to Europe shines brightly, introducing glamping online travel services as 
another form of travel that derives from regular, standard accommodation 
available online. (Glamping Europa 2019). 

Extract 8. 

Do tourists, who involve in this type of tourism, willing to repeat the 

experience?  

R1) Certainly someone very interested in nature would like to experience it 
again and this is related to the taste of the people who choose the place. 
Treehouses or tents. Those who try this style of travel usually like to experience 
new things and get excited. As soon as they get away from the hustle and bustle 
of the city and take refuge in a safe and comfortable place, it shows their 
pristine and fresh feeling Glamping has been the focal point of serious 
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exploration as of late. Examination of the current writing shows that glamping 
with terms, for example, extravagance, comfort, excellent assistance, 
audacious exercises, escape, rest, eco-accommodating, desert, lavishness, 
harmony, neo-comfort measure, imaginative sort of convenience, Unique 
experience and closeness. 

Extract 9. 

Why do the tourist’s interest in this form of tourism? What is their 

motivation? 

Experience a comfortable and calm atmosphere in the heart of nature, where 
they chose to spend their vacation. For example, the sea or the mountains or in 
the middle of the forest. It is comfortable, it is open, it is close, it is unique, it 
is affordable. For people who are natural and live-in nature, as well as those 
who pay attention to the environment and seeing pristine areas, this type of 
accommodation is always pleasant for them due to the difficulties that seem at 
first glance. 
This is the most ideal approach to see the greatness of nature in all the comforts 
of home with no of the “irritating” segments of the camp. The awful encounters 
of filthy tents that are difficult to assemble are simply loosening up conditions 
(Casil, 2016) (Vrtodušić et al., 2018). 

Extract 10. 

How do glampers choose the destination?  

People have different interests. The tricksters enjoy the mountains, and some 
prefer to stay in the forest or on the beach. It depends on which area the traveler 
is interested in; he chooses that area according to his personal interest. briefly, 
Environment and type of place and experience. 

Extract 11. 

What is the average length of stay in a glamping facility? 

 3-7, In the start of Spring or autumn 3days, End of Spring and summer 3 till 
7 days. 

Extract 12. 

Is the cost of Glamping too high compared to other type of tourism? 
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This type of tourism does not seem to be expensive, but since it has all the 
facilities of comfort and luxury, it can be compared to expensive hotels. But it 
is not so expensive that it seems unreal. These accommodations pay according 
to the facilities available to them, and on the other hand, perhaps due to the 
remoteness of some places, the price of that accommodation is a little more 
than hotels. But this can not be taken seriously. 

Extract 13. 

Overall, what kind of challenges the organizers are facing in this form of 

tourism? 

 The first step in attracting a customer is to maintain peace of mind and 
unexpected events.Various challenges such as seasonality, access, and zoning. 
And the most important thing is to make sure you have a potential market, and 
you can profit from that market. Glamping is growing and so it seems to be a 
good opportunity to invest. This type of tourism offers several options: for 
example, tents, yurts, cottages. Your next challenge is in what unique location 
do you want to offer it and what form of accommodation and how do you want 
to attract people? 

Extract 14. 

Has the Covid-19 affected this form of tourism? 

 In the early days of the epidemic, many people were skeptical, even 
glamorous, but as people learned about the virus, things gradually got better 
and people realized that life outside the city could be a big help. Their 
healthiness in the lengthy term and on the other hand, with people staying at 
home, their interest in camps and campers have increased. Glamping is an ideal 
type of situation, because the traveler is both in nature and uses fresh air, and 
the social distance in glamping is visible. From that point a top in the past 
spring of a year back and an essential reduction in the spring, which could be 
credited to the COVID 19, since June the interest in the assessment term 
"glamping" is developing as for the use of Google in Germany. (Google, 2020) 
.Sakáčová characterized a measure of pull reasons: 1. Should be close to 
climate 2. Need for security (more space between trains) 3. Mindfulness in one 
of a kind open air occasions 4. Need for extravagance and extraordinary quality 
administrations Resort witches wish every what they need during their 
excursion. 

Extract 15. 

Is this form of tourism environmentally sustainable? 
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It can definitely be a sustainable type of tourism because this type of tourist 
tries to do the least damage to the environment and is also very sensitive about 
waste recycling. 
Glamping is environmentally friendly because it is made of natural materials 
and in accordance with natural standards, and also tries to prevent plastic 
pollution and greenhouse gases. And I think in the near future more people will 
pay attention to this type of tourism. The further we go, the more important the 
environment is for men and the world. By fixing some bugs, it will definitely 
be fixed in the near future. It is still developing rapidly. On the other hand, 
because it tries to consider the environment, first of all, it can be a sustainable 
type of tourism development. Maintainability norms insinuate the monetary, 
natural, and socio-social pieces of the travel industry improvement, and a 
proper harmony ought to be set up between these three estimations to guarantee 
its drawn-out sensibility. 

Extract 16. 

Does glamping contribute to the local economy? 

In a country like Germany, glamping has certainly been able to create economic 
prosperity in many areas close to cities with this type of accommodation, both 
financially and in terms of tourist attractions. Of course, Because this type of 
tourism is always far from the urban space and usually the closest facilities can 
be found in the villages around Glamping, so many tourists go to the 
surrounding villages to shop and get the personal materials they need from 
around. It can also help these markets grow and expand in areas that are 
historically old and have a local market. It has contributed a lot to this event, 
and on the other hand, it has helped to identify the area and its visual effects. 
For example, people may never normally experience a pleasant stay in an area 
that did not have modern sanitation and sleeping facilities. The financial effect 
of Camping can be found in another report by the German Caravan Industry 
Association, which demonstrated that in 2013 the travel industry outside 
industry delivered € 18.3 billion of each 15 European countries (CIVD, 2015). 
As the economy propels reliably, a construction for guidance and exhorting is 
made (Inspired Camping, 2018). 

5.7 Data Analysis Matrix 

A structured framework is a method for summing up and taking a gander at theoretical 

information in a table of lines and regions. It considers both cross-case comparably as 

planning information by subject. Generally, lone cases are organized by line, while 

subjects to which the information has been coded incorporate the zones of the 

framework. In each consolidating cell, the source data is summed up that identifies 
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with the convergence case and theme. As showed by Hardin and Whitehead (2013), 

there are two likely decisions of (1) pivotal coding and (2) specific coding. To show 

up at a goal, to request and assembling thoughts specific coding is grasped. In the 

accompaniment part, the adjustment is scoured (see table 4). 

Table 4: Data Analysis Matrix 
Item 

 

Themes Sub-themes Freq 

 

Narratives and literature 

 

 

 

1 

 
 
 
 
Nature/tranquili
ty 

 
 
 
Adventure, 
organic, mixture 
of luxury, and 
ecology. 

 

 

7 

The creating interest for solace and 
extravagance in this subsector has provoked 
the advancement of glamping things. 
Glamping, a lexical blend of 'marvelous' and 
'outdoors', is an upscale game plan that gives 
vacationers an open air inclusion in a part of 
the solace of a fine lodging. Glamping takes 
out the upsets and troubles of tent outdoors and 
supplanted them with, homelike facilities 
(Boscoboinik and Bourquard, 2011). 

 

2 

A new 
experience in a 
luxury context 

 
A unique 
adventure 

 

5 

(Cvelić Bonifačić,et.al 2017) Glampers are 
young and educated guests, constantly busy 
and well paid.Glamping decisions are affected 
by lifetime and nationality. The Germans and 
the Dutch mostly determine where to travel in 
progress. 

 

3 

nature-based 
activity in 
modern 
accommodation 

Comfortable/envir
onmentally 
friendly and low 
impact 

 

7 

Tourists see a few advantages from nature-
based tourism, for example, escape, 
Information on nature, health improvement 
and social cohesion is collected (Palacio and 
McCool, 1997). 

 

4 

a unique 
experience in 
ecotourism 

Escape from 
familiarity with a 
modern touch 

 

6 

Today, glamping is likewise observed as a test 
for tourism and as an approach to study round 
the earth over empirical travel that "suggests a 
genuine way to experience the world."  
(Glamping.com 2017). 

 

5 

 
Alternative to 
conventional 
accommodation 

 
A limited market, 
but highly 
profitable.  

 

7 

In detail, Brooker and Joppe (2013) not just 
analyzed the inspirations (e.g., escape, 
socialization, opportunity, and disclosure) of 
camping yet additionally asserted that 
glamping wiped out the negative component of 
camping (e.g., cracked tent, grimy resting air, 
and ad libbed food). Such upgraded 
administration brings about more interest for 
camping and benefit of specialist 
organizations.  

 

6 

 
 
A niche market 
in nature-based 
tourism 

 
 
A mixture of 
luxury and nature  

 

6 

The biggest substance for internet booking 
appealing highlights, for instance, 
www.glamping.com and 
www.glumpinghub.com, are additionally 
being created. Germany's primary access to 
Europe sparkles brilliantly, presenting 
glamping on the web travel administrations as 
another type of movement that gets from 
ordinary, standard convenience accessible on 
the web. (Glamping Europa 2019). 
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7 

 
 
high-quality 
service 
 
 

 
 
Luxurious/comfort
/adventurous 
activities 
 

 

7 

Examination of the current writing shows that 
glamping with terms, for example, 
extravagance, comfort, top notch 
administration, brave exercises, escape, rest, 
eco-accommodating, desert, luxury, harmony, 
neo solace measure, inventive kind of 
convenience, Unique experience and closeness 

 

8 

 
 
 
calm 
atmosphere 
 

 
Live in 
nature/without any 
annoying part of 
camping 

 

6 

For people who are natural and live in nature, 
as well as those who pay attention to the 
environment and seeing pristine areas, this 
type of accommodation is always pleasant for 
them due to the difficulties that seem at first 
glance. 
This is the best way to see the glory of nature 
in all the halls of the house without any 
"annoying" part of the camp. The bad 
experiences of dirty tents that are hard to put 
together are just relaxing environments (Casil, 
2016) (Vrtodušić et al. 2018). 
 

 

9 

 
Alternative 
form of tourism 
suitable during 
the pandemic 

 
the ideal type of 
situation 

 

7 

Glamping is an ideal type of situation, because 
the traveler is both in nature and uses fresh air, 
and the social distance in glamping is clearly 
visible. After a top in the late spring of a year 
ago and a critical decline in the spring, which 
could be credited to the COVID 19, Since June, 
interest in the so-called "glamping" research on 
the use of Google has been growing in 
Germany. (Google2020) 

 

10 

 
 

Sustainability 

 
Environmental 
protection /based 
on nature/eco 
friendly 

 

7 

Sustainability standards allude to the 
economic, environmental, and socio-cultural 
parts of tourism improvement, and an 
appropriate equilibrium should be set up 
between these three measurements to ensure its 
drawn-out manageability.  

 

11 

 
 

Impact on the 
local economy 

 
Local economic/ 

villages and 
historical place 

 

7 

The financial effect of outdoors can be found 
in a new report by the German Caravan 
Industry Association in 2013, the tourism 
outdoor industry produced 18.3 billion euros 
in fifteen European countries1 (CIVD, 2015). 
With the glamping economy developing 
further continuously, schooling and 
counseling frameworks are being created 
(Inspired Camping, 2018). 
 

5.8 Findings and Interpretations 

It is clear to us that the meaning of glamping is now tied to “comfort” and “luxury”. 

For the problems of urban traffic, people prefer places that, in addition to being pristine 

and out of reach, also provide them with comfort and convenience. Respondents placed 

a lot of emphasis on the benefits of glamping, especially at a time when we are all 

dealing with a new virus (COVID19) pandemic. Given the conditions and type of 

glamping, as well as the claims of the owners of glamping sites, it fully confirms that 

glamping in these special circumstances can do a lot to help the tourism industry in 
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this critical situation. According to the text, you have found that staying outdoors and 

at reasonable distances from other accommodations can be the best option when 

passing through Corona virus pandemic(COVID19). On the other hand, the towns and 

villages around the glamping sites have been able to flourish more than in the past due 

to the influx of tourists. The local economy in many parts of the country is affected by 

glamping. The study found that glamping sites have increased local incomes, and 

indeed the local economy, especially in African countries, which are predominantly 

poor. On the other hand, the respondents also emphasized that in Germany, the local 

economy of the cities around the glamping sites has been influential in its own way. In 

addition to economic growth, this type of tourism has been able to be much more 

sustainable than other types of tourism. Attention to the environment and 

environmental protection is one of the important and well-known indicators in this type 

of tourism. Due to its compatibility with the environment and preservation of 

environmental elements in the construction of glamping sites, this complex can say 

with certainty that tourism is less degraded in the environment; For example, tree 

houses or tents are such.  

 



102 

Chapter 6 

DISCUSSION AND CONCLUSION 

Glamping resort the executives have the managing of overseeing changes to the 

camping item, which includes staying informed concerning patterns and actualizing 

imaginative answers to make an inventive camping item. Glamping as another and 

inventive kind of accommodation is in this way straightforwardly associated with 

making a creative help that adds change of camps to camping resorts and talks about 

beneficial hotel-camping interaction. 

This reality shows that, by introducing inventive convenience in a camping resort, 

there is a chance and open entryway for delivering new glamping solicitation and 

pulling in visitors that are not at first camping visitors yet had as of late stayed in 

various types of convenience. The path that there is a conveyed need for a future 

glamping journey tells the campsite the board that the improvement of glamping 

convenience has a promising point of view.  

It will in general be assumed that the update of glamping things is shaped by the 

example of attempting to pull in young visitors to glamping resorts and this makes new 

administrative job difficulties. Required are novel procedures, acclimated to these 

changes in the new glamping market and zeroed in on more energetic visitors with 

spending power. The repercussions of this examination for glamping resort the heads 

revolve around improving the reality of glamping resorts and ensuring the more 
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grounded use of convenience quality guidelines. Different ramifications of the 

exploration are relevant to the fundamental administration of glamping resorts in 

within choice of the fundamental improvement of the glamping organization, future 

intensity, and feasible progression in the huge scope climate.  

As competition increases, the nature of the share of accommodation types improves, 

and the camps are restrained. Developments that are being made point to new 

developments and improvements in the nature of the current contribution, by glamping 

opening up opportunities to achieve key strategic goals. Glamping, another type of 

lodging and fantasy, is subsequently associated with the creation of an innovative 

service that transforms campgrounds into glamping and recreational places, reflecting 

the beneficial interaction of the camping and hotels industry.  

In this study, we saw that glamping has a positive effect on the local economy as well 

as the environment. In addition, people who enter these sites as tourists usually have 

enough information about glamping and have a good income. Almost all of its guests 

A type of tourism is young people with good income who spend money for their 

comfort and luxuries. 

The examination has given key bits of knowledge into the understanding of glamping 

and its primary highlights, as indicated by the assessment of camping specialists 

(glamping site managers and owners) (Vrtodušić, et al., 2018). 

Glamping has received a lot of attentiveness of recent years. With care and precision 

in this research, you will find that the definition of glamping with relations like luxury, 

eco-friendly, first-class services, escape, adventurous activities,  comfort, relaxation, 
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luxury, new neo-tendency, desert, peace, advanced form of accommodation is an 

intimacy and unique experience. What is basic to all meanings of glamping are the 

words "comfort" and "luxury". Despite the fact that glamping speaks to imaginative 

outside accommodation, its roots can be discovered in history. Camping began as an 

extravagant vacation in wildlife and nowadays glamping is getting back to its 

foundations. 

In my opinion, this type of tourism will become very widespread shortly, especially 

despite the experience of the new Coronavirus, which caused us all to find new events 

and experiences. I hope that other countries, which have not had a relatively good 

approach to this tourism, will show a positive view of glamping with the help of 

investors, and thus give a new perspective to the tourism industry. Especially countries 

that have a good climate and can use new methods to attract tourists. 

6.1 Limitations and Recommendation for Future Research  

A significant constraint for future examination is the meaning of glamping, since a 

consistently expanding number of top notch facilities, for the most part mobile homes, 

are considered as being glamping convenience. Since there is no power definition or 

characterization of glamping convenience, more camping areas will all in all call 

glamping all different kinds of convenience, even lofts, lodges, and so forth tragically, 

visit chairmen from time to time advance glamping convenience in customary tents 

and parades, which are not for the most part apparent as glamping convenience. 

Trailers furthermore will all in all be more broad and extravagant anyway there is no 

fixed qualification between those that can be considered glamping and those that can 

not.  
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Future exploration could zero in on just one characterized kind of glamping 

convenience, for example, tents or a particular sort of manufactured house. 

Additionally, further exploration could be led to recognize the monetary effects of 

glamping convenience on the general intensity of camping (Cvelić-Bonifačić, et al., 

2017). 

6.2 Contribution to Theory and Practice 

According to the study, suggestions can be made to help future professionals. Given 

that the respondents are managers and owners of German glamping, in the future we 

can check on the guests of this type of tourism with different ethnicities and the 

opinions of guests on these sites, as well as evaluating old and new glamping guests in 

the future can be useful information give us. Besides, after passing through the COVID 

19 pandemic, people's attention and tastes will be much different than before, and the 

guests' approach to glamping will likely be much more than before. Post- COVID 19 

pandemic studies will provide researchers with newer and more useful information. 
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