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ABSTRACT

Due to the Covid-19 pandemic, the 2020 presidential election in the Turkish Republic
of North Cyprus (TRNC) was postponed from 26 April 2020 to 11 October 2020. In
this study, both the traditional media and new media messages are taken into
consideration in order to explore political communication process during the 2020
presidential election in the TRNC. From the traditional media, two newspapers with
different political views- Kibris and Yenidiizen newspapers are explored. From the
new media: Twitter posts which mention the 6 chosen candidates’ names (Ersin Tatar,
Mustafa Akinci, Tufan Erhiirman, Kudret Ozersay, Erhan Arikli, and Serdar Denktas)
and these 6 candidates’ Facebook posts are explored. ‘Public Sphere’ by Jiirgen
Habermas and ‘Social Capital’ theory by Robert Putnam constitute the theoretical
framework of the study. The main problem of this study is how political
communication will be in the TRNC, 2020, presidential election under the effect of

the Covid-19 pandemic.

The themes of Varosha, intervention, the Covid-19 pandemic, election and Cyprus
issue are investigated from 7 March 2020 to 31 October 2020 — both in traditional
media and new media. Teun Van Dijk’s Critical Discourse Analysis is used in

analysing the messages.

The findings of the study indicate that newspapers present the news in line with their
political views; Twitter analysis points out that Ersin Tatar is the most mentioned
name. In the results of Facebook analysis, points out that Erhan Arikli stands out as

the person who used Facebook most in his election campaigns.



In conclusion, due to the Covid-19 pandemic, in North Cyprus, public sphere moved
from face-to-face communication to social media and this indicates that the formation
of public sphere in the 2020 presidential election altered. In the 2020 presidential
election, social capital underwent erosion. The most important indicator of this is the
58.22% participation in the first round of the presidential election which is the lowest
participation in the history of TRNC. The findings of the study also indicate that
among the 5 themes arose in the study, (Varosha, intervention, Covid-19 pandemic,
election, and Cyprus issue), Varosha and intervention stand out as the most frequent

criticisms in public tweets.

Keywords: political communication process during 2020, presidential election in
North Cyprus, Covid-19 pandemic, Varosha and intervention claims in the election,

social capital, public sphere.
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Covid-19 pandemisi’nden dolayi, Kuzey Kibris Tirk Cumhuriyeti (KKTC)
Cumhurbagkanligi se¢imi, 26 Nisan 2020°den, 11 Ekim 2020’e ertelendi. Bu ¢aligsma,
KKTC’deki, 2020 Cumhurbaskanligi segimindeki siyasal iletisim siirecini arastirmak
icin hem geleneksel medyay1, hemde yeni medya mesajlarini incelenmistir. Geleneksel
medya’dan iki farkli siyasi goriise sahip olan Kibris ve Yenidiizen gazeteleri
aragtirtlirmigtir.  Yeni medyadan da segilen 6 adayin adinin gectigi (Ersin Tatar,
Mustafa Akinci, Tufan Erhiirman, Kudret Ozersay, Erhan Arikli ve Serdar Denktas)
Twitter mesajlar1 ve 6 adayin (Ersin Tatar, Mustafa Akinci, Tufan Erhiirman, Kudret
Ozersay, Erhan Arikli ve Serdar Denktas) Facebook mesajlar1 arastirildi. Jiirgen
Habermas’in ‘Kamusal Alan’ ve Robert Putnam’in ‘Sosyal Sermaye’ teorileri bu
¢alismanin igerigini olusturmaktadir. Covid-19 pandemisi etkisi altinda, KKTC, 2020
Cumhurbagkanligi se¢im siirecinde, siyasal iletisimin nasil olacagi, bu calismanin

temel problemini olusturur.

Maras, miidahele, Covid-19, se¢im ve Kibris meselesi temalari, 7 Mart 2020°den 31
Ekim 2020’ye kadar hem geleneksel medyada hemde yeni medyada arastirilmistir.

Teun Van Dijk’in Elestirel SOylem Analizi, verileri ¢oziimlemede kullanilmistir.

Calismanin bulgular1 gosterdi ki: gazetelerin kendi siyasal goriisiinii destekler nitelikte
haber yaptigini, Twitter analizleri de, Ersin Tatar’in en ¢ok konusulan kisi olduguna
isaret etmektedir. Facebook analizinin sonucglarinda da, Erhan Arikli, Facebook’u

kendi secim kampanyasinda en ¢ok kullanan kisi oldu.



Sonug olarak, Covid-19 salgininin etkisiyle, Kuzey Kibris’ta Kamusal Alan olusumu
yiiz ylize iletisimden, sosyal medyaya kaydi, bu da kamusal alan olusumun 2020

Cumhurbaskanlig1 se¢imlerinde degisiklige ugradigini gosterdi.

2020 Cumhurbaskanligi segiminde, sosyal sermaye erozyonu belirgin bir sekilde
ortaya ¢ikti. Bunun en 6nemli gostergesi, ilk turda 58.22% katilim orani ile Kuzey
Kibris Tiirk Cumbhuriyeti tarihinin en diisiik katilimli cumhurbagkanligi se¢imi oldu.
Calismanin bulgular1 ayrica gosterdiki secilen 5 tema arasindan (Maras, miidahele,
Covid-19, se¢im ve Kibris meselesi) ortaya ¢ikan Maras ve miidahale temalar1 en ¢ok

elestiri alan kamu tweetleri olarak ortaya ¢ikti.

Anahtar Kelimeler: 2020 Kuzey Kibris Tiirk Cumhuriyeti Cumhurbaskanligi se¢im
stirecinde siyasal iletisim, Covid-19 pandemisi, Maras ve miidahale iddialar1, sosyal

sermaye, kamusal alan.
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Chapter 1

INTRODUCTION

Turkish Cypriots have always shown sincere interest in politics and hence,
participation in elections till 2020 was high. In 2020, the election of the new president
led to a change in the election process due to the emergence of the Covid-19 pandemic,
particularly, in terms of political communication. Based on this, it is the first time a
presidential election has been postponed in North Cyprus. In North Cyprus, the 8™
presidential election was going to be on 26 April 2020 but the Parliament made the
decision to postpone it to 11 October 2020, due to the Covid-19 pandemic on the 10th
of March 2020. Similar to the other countries, the Covid-19 pandemic affected the
election dates/periods, political campaigns, propaganda, participation, and politics in

general in North Cyprus.

Presidential elections are held in every 5 years in the Turkish Republic of Northern
Cyprus since 1985 (1985, 1990, 1995, 2000, 2005, 2010, 2015). The 8™ presidential
election, which is the topic of the present study, was planned to be held on 26 April
2020. In this presidential election, eleven candidates ran in the first round. The
candidates were Mustafa Akinci, Ersin Tatar, Tufan Erhiirman, Kudret Ozersay,
Serdar Denktag, Erhan Arikli, Arif Salih Kirdag, Alpan Uz, Ahmet Boran, Mustafa
Ulas, Fuat Tiirkoz Ciner. However, among these, six candidates stand out as more
popular than others; the President of the time, Mustafa Akinci; the Prime Minister of

the time, Ersin Tatar (the leader of National Unity Party - Ulusal Birlik Partisi - UBP);



the vice-Prime Minister of the time, Kudret Ozersay (the leader of the People’s Party-
Halkin Partisi - HP); Erhan Arikli (the leader of Rebirth Party - Yeniden Dogus Partisi
- YDP); Tufan Erhiirman (the leader of the Republican Turkish Party - Cumhuriyetci
Tiirk Partisi - CTP); and Serdar Denktas (the former leader of the Democratic Party -
Demokrat Parti- DP). In other words, this election can be considered as the “political
party leaders’ competition’. This is because Mustafa Akinci had been the party leader
of the Communal Liberation Party between 1987 and 2001 and he was the president
during the 2020 presidential election. Ersin Tatar has been the party leader of the
National Unity Party from 2018 until the 2020 election. Kudret Ozersay was the party
leader of the People’s Party and still continues his duty. Erhan Arikli has been the
Rebirth Party’s leader since the establishment of the party in 2016 and still, he is in the
same position. Tufan Erhiirman has been the leader of the Republican Turkish Party
since 2016 and still, he is the leader of the party. Serdar Denktas was the party leader
of the Democratic Party between 1996 and 2019. This election is also significant in
this sense because all political party leaders competed for the highest position which

is the presidency of North Cyprus.

In the first round, which was held on 11 October 2020, no candidate obtained the
majority of the votes to be elected as the president. The final result was: Mustafa
Akinci 29.84%; Ersin Tatar 32.35%; Tufan Erhiirman 21.68%; Kudret Ozersay 5.74%;
Serdar Denktas 4.20%; Erhan Arikli 5.36%; Arif Salih Kirdag 0.25%; Alpan Uz
0.14%; Ahmet Boran 0.07%; Mustafa Ulas 0.06% and Fuat Tiirkéz Ciner 0.30%.
Therefore, the presidential election went for the second round among the top two

candidates who are Mustafa Akinci and Ersin Tatar.



The second round took place between Mustafa Akinci and Ersin Tatar on 18 October
2020. The result was: Mustafa Akinct 48.31% and Ersin Tatar 51.69%. This election
led to numerous debates in Cyprus politics on media such as the declaration of
candidates about intervention claims in the elections, partially opening the city of
Varosha for daily visits, the attitudes of candidates towards the Covid-19 pandemic,
and political communication styles which have never been more interesting before in

North Cyprus.

The present study initially aimed at investigating the presidential election during
Covid-19. After the initial data collection, the study is reshaped in order to explore six
experienced politicians/candidates’ attitudes towards the presidential election under
five categories which are Varosha (Maras), intervention (miidahale), Covid-19
(pandemic), election (se¢im), and Cyprus issue (Kibris meselesi). These topics are
analyzed with respect to traditional media (the two print newspapers: Yenidiizen and
Kibris) and social media with respect to the six experienced candidates’ names
(Mustafa Akinci, Ersin Tatar, Tufan Erhiirman, Kudret Ozersay, Serdar Denktas, and
Erhan Arikli) on Twitter and these candidates’ Facebook posts directly derived from

their individual accounts.
1.1 Background of the Study

There is not a very long history in the sense of presidential elections in North Cyprus.
This is because the Turkish Republic of Northern Cyprus (TRNC) was established on
15 November 1983 and only four people became the president of TRNC since then.
The first president was Rauf Raif Denktas (1983-2005), the second was Mehmet Ali
Talat (2005-2010), the third was Dervis Eroglu (2010-2015) and fourth was Mustafa

Akinci (2015-2020). In the TRNC, the period for the position of the President is for 5



years and the candidates have to be citizens of North Cyprus and should be university
graduates according to the Constitution of TRNC (TRNC Constitution, Article 99: 1,
1b, 1c, 1d). Additionally, Article 99:2 states that ‘‘The President of the Republic
cannot do any work other than his official duties. He cannot, directly or indirectly,

undertake any business engagements of the State or of public bodies’’.

The first president Rauf Raif Denktas had the longest period as the president of Turkish
Republic of Northern Cyprus (elected four times in the years: 1985, 1990, 1995, and
2000). He competed with various candidates but he won the elections until 2005. He
decided not to attend election in 2005. In 2005 election, Mehmet Ali Talat (the leader
of the Republican Turkish Party - Cumhuriyetgi Tiirk Partisi - CTP) and Dervis Eroglu
(the leader of National Unity Party - Ulusal Birlik Partisi - UBP) competed. The result
was the success of Mehmet Ali Talat with the %55.60, on the other hand, Dervis
Eroglu obtained %?22.73 of the votes. In the 2010 elections, the same candidates
competed (Mehmet Ali Talat and Dervis Eroglu) but the result changed reversely.
Dervis Eroglu won with the 50.38% and Mehmet Ali Talat lost with 42.85%. In 2015
elections, the first round was among Mustafa Akinci, Dervis Eroglu, Sibel Siber and
Kudret Ozersay. However, none of the candidates took enough votes and the second
round was held between Mustafa Akinci and Dervis Eroglu. Finally, Mustafa Akinci

won in the second round with %60.50 and Dervis Eroglu lost with 39.50%.

The previous presidential elections’ propaganda mostly had been done through
traditional media instruments such as newspapers, television, and face-to-face
meetings with citizens in the coffee shops (kahvehane), village meetings, and meetings
in the public whereas for the 2020 election, new media; particularly Twitter and

Facebook have become more visible during the political campaign process due to
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Covid-19 limitations in the country. Indeed, Twitter and Facebook as social media
have become a significant arena in political communication in the world (Jungherr;
2015, Castells; 2004). This is also valid for the elections in North Cyprus. More
significantly, the Covid-19 lockdown changed normal life and this led to a change
public sphere during the political campaigns in the 2020 presidential elections in North

Cyprus.

Presidential elections were going to be held on 26 April 2020; however, due to the
Covid-19 pandemic, the election was postponed to 11 October 2020. What is more,
due to the pandemic lockdown, neither candidates nor voters were able to socialize
face to face when compared to previous elections. Hence, propaganda through media
and particularly social media gained ground. From this perspective, this election
provides the ground to investigate the role of social media in political communication

in North Cyprus and compare it with traditional media tools’ propaganda.

The present study seeks to explore how public sphere and social capital have been
altered during the 2020 presidential election due to the partially opening of Varosha
for visiting, intervention claims in the elections, the Covid-19 pandemic, election, and
Cyprus issue through the discourse of the six most popular candidates.

1.2 Motivation for the Study

The motivation for choosing to study this subject is my background in Political Science
and Public Administration. Thus, it has been preferred to focus on the combination of
my background education with political communication. Moreover, the political
communication of the presidential election in North Cyprus, 2020 took place under the

shadow of Covid-19 and particularly lockdown which led to a slightly different



political communication. This reason basically relies on the limitations and
precautions of Covid-19 such as keeping the physical distance of at least 1metre from
others, wearing a mask, having no public meetings, and avoiding physical contact with
people. The form of political communication between politicians and voters led to the
use of mass media tools rather than face-to-face communication. This led to a change
in the public sphere (Habermas, 1991). This is my first motivation to focus on this
election. The second motivation relies on the Social Capital Theory by Robert Putnam
(1993). Social networks suffered among people during this election because of the
decreasing face-to-face communication/contact. Turkish Cypriots are very much used
to be in face-to-face communication; so, the Covid-19 pandemic led to damage to the
socialization process among people. Moreover, the partially opening of Varosha for

daily visits and intervention claims in the elections appeared as the main topics.

Additionally, there appears to be a lack of research on the Turkish Cypriot’s political
communication dynamics in the sense of social capital (Putnam, 1993) and public
sphere (Habermas, 1991). This issue is important because it can be useful for policy
makers to understand, on the basis of academic research, the importance of the
traditional and new media combination in the elections and its contributions to the
development of democracy. In relation to this, the Covid-19 pandemic had an impact
on the politics of North Cyprus, especially in the sense of political campaigns and
political communication. During this time, political communication shifted from the
streets and face-to-face communication to social media. This issue led to alterations in
the public sphere in North Cyprus’ political communication and social media’s use

increased among politicians and voters.



The present study is based on Robert Putnam’s (1993) social capital and Jirgen
Habermas’s public sphere (1991). Putnam’s (1993, p.167) concept of social capital
contains three components; moral obligations and norms, social networks, and social
values (trust). The present study has taken into consideration mainly two components:
the social values (trust) and social networks for investigating the presidential election

in North Cyprus in 2020.

Due to the negative effect of Covid-19, social interaction, especially, face-to-face
interaction between politicians and the voters in North Cyprus in 2020 diminished. On
the other hand, the partially opening of VVarosha and intervention claims in the election
also had a negative influence on the voters. This is because the partially opening a part
of Varosha emerged suddenly just only 5 days prior to the presidential elections. In
this context, the coalition partner of the government, especially, Kudret Ozersay (the
leader of the People’s Party) and opposition parties leaders, Tufan Erhiirman (the
leader of the Republican Turkish Party), Serdar Denktas (the former leader of the
Democratic Party) and Cemal Ozyigit (the leader of the Communal Democracy Party),
Mustafa Akinci, the President of the time, declared that the government have not stated
anything about the process of the partially opening of Varosha and criticized the
government’s decision. In other words, these actions led to a reaction from left wing
in North Cyprus. In this regard, Mustafa Akinci (the President of the time) made claims
about Turkey’s intervention in the elections for not electing him. He also stated that
Turkey supported Ersin Tatar (the Prime Minister of the time) and this led to a

discussion in the society.

The turnout ratio of the presidential elections in 2020 was 58.22% in the first round

whereas in the second round; it was 67.29%. This is the lowest ratio for the presidential
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election participation of all the times in North Cyprus. The social values (trust)
between the politicians and voters also are affected in a negative way, particularly, on
the left-wing in the society. From this perspective, it may be seen as the social capital’s
erosion in North Cyprus. This had an influence on how domestic political dynamics
are shaped. During this election, Covid-19, Varosha, and intervention claims in the

election constitute the major themes of the study.

In sum, the Covid-19 pandemic led to a lockdown in North Cyprus. Lockdown led to
a drastic change in the social lives of citizens. This new condition brought together
new dynamics in the politics of North Cyprus. This is the driving force for this

research.

Habermas (1991) put forth his idea of public sphere. The public sphere in Habermas’s
sense is an area for social life and people to come together for discussing the problems
in the society, especially, in the coffee shops. The present study also searched
alterations of the public sphere from public discussions to digital discussions due to

the Covid-19 pandemic during the presidential election in 2020.

The motivation for choosing these media tools is based on my interest in the
newspapers. Newspapers still are read by local people as hard copy; at the same time,
it is read through newspapers’ websites. Additionally, social media is getting more
influential in the political communication’ process, more importantly, the spreading of
the Covid-19 pandemic speed this up more and more. Because of all these reasons,
these media platforms stand as a good source for analysing political communication in

North Cyprus’ presidential election in 2020.



1.3 Problem Statement of the Study

This study focuses on how the presidential elections have been affected by the Covid-
19 pandemic in terms of political communication practices in North Cyprus, 2020.
This is because, the Covid-19 pandemic’s limitations and precautions (keeping social
distance, no meeting with a huge number of people, etc.) led to the formation of
different election campaigns such as altering from traditional (public meetings/face-
to-face contact) to digitalized propaganda through social media in North Cyprus. The
Covid-19 pandemic led to the shift of the so-called public sphere, where political,
economic, and other issues are discussed, from face-to-face communication to social
media platforms. The new formation of the public sphere is a crucial issue in this
election. This research has been carried out in order to explore the new public sphere

that is formed in the shadow of Covid-19.

In a nutshell, lockdown due to the Covid-19 pandemic led to a change in the public
sphere in North Cyprus in the sense of the political propaganda process. Public sphere
formation shifted from face-to-face communication to social media and people
discussed presidential elections and contact with politicians with the help of social
media, especially, Twitter and Facebook. This research also concentrates on the
concept of the ‘public sphere’ by Jiirgen Habermas for the purpose of understanding
the changes in the public sphere in North Cyprus from traditional media to new (social)

media.

In the present study, the two most popular social media; Twitter and Facebook are
taken into consideration in order to find out about the discourse of the candidates on

the formation of public opinion. This would provide a basis for laying down the



difference between the traditional and new media social media’s role in the formation

of public opinion.

The low turnout rate that emerged after the election was an important issue to be
investigated. The turnout ratio in this election was much lower than in previous years.
In the first round, the participation ratio was 58.22% whereas, in the second round, the
participation ratio was 67.22% (see details in Chapters 3, 5 and 6). Therefore, Robert
Putnam’s concept of social capital gained importance in this study. Additionally, it is
useful to explain social capital. This research has focused on evaluating Robert
Putnam’s (2000) ‘social capital’ concept in relation to the presidential election in North
Cyprus in 2020. The ‘social capital’ by Putnam; as the associational life of a society
that creates bonds of solidarity and a sense of responsibility for the common good and
the functioning of democracy. The Theory of Social Capital (Putnam, 1993, p.167) is
defined as ‘‘features of social organization, such as trust, norms, and networks that can
improve the efficiency of society by facilitating coordinated actions’’. Trust and social
networks are significant components of Social Capital Theory and need to be
investigated in relation to this election. In particular, the trust in politics and politicians
and how social networks are important factors that need to be considered. During this
election, unpredictable events occurred such as the partially opening of Varosha,
intervention claims in the election that became a discussion topic in the society.
Therefore, the ratio of participation in the elections is associated with the formation of

social capital in this election.

Social capital refers to connections among individuals, social networks, and the norms
of reciprocity and trustworthiness that arise from them (Putnam, 2000, p. 19). It is a

collective action and is seen as essential for participatory democracy and an improved
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economy (Deth, 1999; Hooghe and Stolle, 2003; Putnam 1993 & 2000). According to
Putnam (1993), trust is essential for people to work together and participate in civil
society. Social capital analyses are based on the claim that a pattern of formal and
informal sociability develop relations of trust and reciprocity which then increase
individuals’ capacity to work together in collective action to resolve common
problems (Putnam, 1993). The social capital concept is crucial in small nations because
the feelings of solidarity and trust are significant. During this election, the candidates
tried to show this more and more due to the Covid-19 pandemic. This issue will be

analysed through their speeches, posts, and acts.

In summary, Putnam’s Social Capital Theory and Habermas’ Public Sphere are useful
to grasp the alterations of the political culture during the Covid-19 pandemic in North
Cyprus. This is because, in a small island, social capital is high and the spreading of
the Covid-19 pandemic also increased the need to use the social media in this election
more than before. Moreover, the public sphere of politics shifted from traditional to
new media whereas meetings with people still were performed by some candidates in
a limited manner. In a nutshell, this election process is investigated based on two
theories; social capital by (Putnam) and public sphere by (Habermas). The study seeks
to explore how these factors affect the form and practice of political communication

in North Cyprus.

In a nutshell, the present study seeks to explore how the political communication
conducted through traditional (newspaper) and new media (Twitter and Facebook) for
2020 presidential election altered due to Covid-19 pandemic with respect to alterations

in public sphere and social capital.
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1.4 Aims and Objectives of the Study

The aim of this study is based on the understanding of the political communication
process in North Cyprus during the 2020 presidential election under the effects of
Covid-19. Presidential elections are important because they are conducted for the
highest administrative position in the governance of the country. The present study
ultimately has three aims: the first aim is to explore how public sphere (Habermas,
1991) altered in North Cyprus due to the Covid-19 lockdown during the 2020
presidential election. The second aim of the study focuses on social capital (Putnam,
1995) alterations during the 2020 presidential election of North Cyprus. The third aim
of the study focuses on exploring which topics became more apparent during the 2020
presidential election of North Cyprus, especially, the discourse on the sensitive issues
such as Varosha, intervention claims in the elections, Covid-19 pandemic, presidential

election, and the Cyprus issue.

Hence, the present study focuses on the 2020 presidential election in North Cyprus and
is only related to six candidates who obtained most of the votes. These candidates are
Mustafa Akinci, Ersin Tatar, Tufan Erhiirman, Kudret Ozersay, Serdar Denktas, and
Erhan Arikli with respect to the political propaganda campaigns of the five political
leaders/candidates in the presidential election, 2020. In summary, the present study
seeks to broadly explore political communication during the Covid-19 pandemic. The

aims of the study seek to:
1. Find out how the public sphere (Jiirgen Habermas, 1991) has been altered in
North Cyprus due to the Covid-19 pandemic during the 2020 presidential

election;
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Investigate the extent to which the concept of social capital put forth by Robert
Putnam (1993) has been altered during the presidential election period,;
Explore which topics emerged during the 2020 presidential elections under the

shadow of the Covid-19 pandemic.

In relation to aim 1, the following objective has been set:

a.

To find out how the Covid-19 pandemic has influenced the public sphere
formation for political communication in regard to the presidential election,

2020 in North Cyprus.

In relation to aim 2, the following objective has been set:

a.

To find out how social capital was formed during the presidential election,

2020.

In relation to aim 3, the following objectives have been set:

a.

e.

To investigate which issues became more apparent in the candidates’ political
campaigns;

To find out the discourse of the candidate in relation to the Cyprus issue;

To explore which topics have emerged in traditional media, particularly Kibris
and Yenidiizen newspapers in relation to the Covid-19 pandemic.

To explore which topics emerged in new (social) media, particularly Facebook
and Twitter during the Covid-19 pandemic.

To explore candidates’ views in relation to the partially opening of Varosha.

1.5 Research Questions

This study is conducted to answer the below questions in relation to the presidential

election, in North Cyprus, 2020:
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RQ1: How did the Covid-19 pandemic alter public sphere during the presidential
election in North Cyprus, 2020?

RQ2: How was social capital formed during the presidential election in North Cyprus,
20207

RQ:3 Which topics are mostly used by the candidates in their political campaigns
during the Covid-19 pandemic?

RQ4: What are the candidates’ points of view towards the Cyprus issue?

RQ5: Which discourse topics became more apparent in traditional media (Kibris and
Yenidiizen)?

RQ6: Which discourse topics became more apparent in new (social) media (Twitter
and Facebook)?

RQ7: What topics were put forth by the candidates about the partially opening of the
Varosha?

1.6 Significance of the Study

Undoubtedly, the Covid-19 pandemic and the lockdown, had a significant impact on
the society in North Cyprus as much as other societies in the world. This study is
original because there has been dearth of research looking at both traditional and new
media tools used in political communication process during the Covid-19 pandemic in
North Cyprus, particularly, in relation to the social capital and public sphere. It is
important to explore leaders/candidates’ attitudes towards the election in the case of
integration of the society under the umbrella of solidarity, trust, and the functioning of

democracy.

As it has been mentioned earlier, this study aims to explore candidates’ political

communication features about ‘social capital’ by Putnam (1993). This is essential
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because social capital contributes to participatory democracy and public participation
and candidates make contributions to the feeling of solidarity, trust, norms, and
networks with citizens. In this parallel, this study shows how the public sphere
(Habermas, 1961) works in North Cyprus, especially, which elements have become
more visible within the society during the Covid-19 pandemic during the process of
presidential election. In a nutshell, this study is important because Putnam’s (1993)
social capital erosion, and how the public sphere (Habermas, 1991) altered in this

presidential election due to the Covid-19 pandemic have not been studied.

The present study offers data triangulation because the data for the study have been
collected through multiple data sources: traditional media in the forms of print
newspapers; and social media platforms; Twitter and Facebook. This is because data
was collected for six months period from 7 March to 31 October 2020. Each newspaper
(Kibris and Yenidiizen) has been collected for 6 months (180 days) and the total
number of these two newspapers has been 360 front pages. These front pages have
been analysed for the presidential election. Also, the six candidates’ Facebook
accounts have been followed for six months (7 March to 31 October 2020) and the
same is done for Twitter accounts of the candidates; tweets, and retweets. This study
relies on massive data collected for the study in order to analyse the political

communication process and find out cornerstones in this election.

There is research conducted at the Faculty of Communication and Media Studies in
the EMU with respect to Covid-19 at the MA level. One of these is an MA thesis by
Erem Kiziltan (2020). The study only used Facebook posts and covered the period of
56 days from March to May 2020 under the title of ‘Izolasyon Siirecinde Kuzey Kibris

Tiirk Cumhuriyeti Cumhurbaskan1 Aday Adaylarinin Yeni Tip Koronaviriis19 (Covid-
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19) Kriz Yonetimi Soylemleri). However, Serdar Denktas had not yet declared his
candidacy, so he is not included in that thesis. This study’s data collection also covered
the period after May, 2020 and issues that arose after May (the partially opening of the
Varosha, declaration of intervention by candidates) are significant in the present study.
In addition, in the same context, Raif Usal (2021) looked at the influence of Covid-19
and the changes in media practices in North Cyprus under the title of ‘Covid-19 Etkisi
ve Kibris’in Kuzeyindeki Medya Pratiklerinin Doniisiimii: Kuzey Kibris Ornegi’.
However, there has been a dearth of research on the presidential election, in 2020 from
the perspective of social capital and public sphere under the effect of Covid-19. This
study is significant because it is the first study to focus on the presidential election
during Covid-19 concerning the changes in social capital and public sphere in North
Cyprus. In addition, there is research about general elections in 2018 in terms of
political party leaders’ use of social media in North Cyprus by Feza Kilgin. The thesis
title is ‘Political Party Leaders’ Use of Social Media in North Cyprus During
Parliamentary Elections-2018’.

1.7 Limitations of the Study

This study is limited to the presidential election in North Cyprus in 2020 and it covered
traditional media through two national newspapers: Yenidiizen and Kibris and social
media platforms through Twitter and Facebook pages of the six candidates. The study
merely focuses on the issues related to election campaigns, the partially opening of
Varosha, intervention claims in the election, the Covid-19 pandemic, election, and
Cyprus issue. Additionally, the terms/words had been only searched in Turkish

language on Twitter and Facebook.
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This study has taken into consideration only six candidates, because, they are regarded
as experienced politicians and political leaders. Mustafa Akinci attended this election
as an independent candidate; however, in the past he was the Communal Liberation
Party’s leader. Ersin Tatar was the candidate of the leader of the National Unity Party,
Kudret Ozersay attended as the leader of the People’s Party; Erhan Arikli was the
candidate of the Rebirth Party; Tufan Erhiirman was the candidate of the Republican
Turkish Party and Serdar Denktas was an independent candidate but in the past, he
was the former leader of the Democratic Party. The main reason for choosing them is
based on their political power as party leaders and experienced politicians.

1.8 Definition of Terms

In this section, significant terminology is covered.

Facebook: is one of the most popular social networking sites establishes interpersonal
ties worldwide scale. It covers a set of technologies like social groups interaction,
personal pages, instant messaging services, socialization of multimedia files, and video
calls (Vintimilia-Tapia, Bravo-Torres, Gallegos-Segovia, Ordonez-Morales, Lopez-

Nores and Blanco-Fernandez as cited in Kaya and Alhajj, 2019, p.3).

Twitter: is a microblogging social networking service that allows its users to send
short text messages up to 140 characters within their personalized profiles since 2004.
These messages are called tweets. Also, it allows its users to follow other twitterers on
the platform. If you follow someone you can see their tweets on your Twitter timeline

(Jungherr, 2015, p.12).

Kibris newspaper: is a national and daily newspaper published in North Cyprus since

1989. It is mainly the supporter of mainstream, right political parties in North Cyprus
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since its establishment. It is privately owned by Asil Nadir (Kibris Tiirk Gazeteciler

Birligi, 2012).

Presidential elections: is a type of election in which the head of the state is chosen in
both the Parliament and Presidency system. The President has the top position in the
state. The period of the time can change from country to country but is generally
between 5 years to 7 years (Hague and Harrop, 2007 and Gallagher, Laver and Mair,

2001). However, in North Cyprus, it is for five years (TRNC Constitution, Article 99).

Political communication: is an interactive process that focuses on the transmission of
information among politicians, the news media, and the public. This process goes from
governing institutions to the citizens and goes horizontally among political actors.
Later, it continues upward from public opinion toward authorities (Norris, 2015,

p.342).

Propaganda: is a communication process by an organization that tries to promote
support for its cause by influencing the attitudes and particularly, the behaviour of
large people. It is the dissemination of information such as facts, arguments, rumours,
half-truths, or lies to influence public opinion. Propagandists have a specified goal or
set of goals. To achieve these, they deliberately select facts, arguments, and displays
of symbols and present them in ways they think will have the most effect (Hague and

Harrop, 2007, p.138).

Public Sphere: Public sphere is the sphere of private people who come together to

discuss freely and determine societal problems. Later on, the public can make an
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impact on political authorities. Therefore, democracy can be performed with more

effective public participation (Habermas, 1964).

Social Capital: Social capital is based on the ‘features of social organizations, such as
trust, norms, and networks, that can improve the efficacy of society by facilitating

coordinated actions’ (Putnam, 1993).

Yenidiizen newspaper: is a national and daily published newspaper in North Cyprus
since 1975. It is based on left ideological arguments and supporters of left political

parties in North Cyprus from the establishment (Kibris Tiirk Gazeteciler Birligi, 2012).
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Chapter 2

LITERATURE REVIEW

The information included in this chapter comprises politics, communication, political
communication, political communication and mass media, research in political
communication, agenda-setting theory, ‘social capital’ by Robert Putnam, ‘public
sphere’ by Jiirgen Habermas, political communication in old (traditional media) and
political communication in new media (social media), Facebook’s usage in political

communication, Twitter’s usage in political communication.

At the outset of the 20" century, as the world countries in general transformed from
empires to nation-states, democracy and democratic election of the rulers have become
a common practice throughout the world. In line with this, political communication
has become very significant in this century, especially, the development in
technologies and the rising concerns for affecting the voters have become an ultimately
significant topic for politicians and political parties. Through the developments in mass
media, political communication in the political arena has become very significant. In
other words, the use of political communication has become very effective in this era
together with the improved mass media. Therefore, mass media and social media’s
effectiveness is crucial in today’s politics. This is because mass media reach people
quickly through audio-visual and written media and give people a chance to

communicate their ideas.
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2.1 Politics as a Discipline

Politics has always been very significant for human beings ever since they started to
live together. Politics is related to the governance of a country from the local to the
national level in political science. In the study of politics, human relationships are
crucial and human beings do not live in isolation from society. People have
communication because they live in communities that may be in small groups such as
family or large groups such as country. From this perspective, the study of politics
includes inter-group relationships, the management of groups, the operations of their
collective decision-making processes, particularly, the activities and operations of the
state, also the implementation and enforcement of decisions (Joyce, 2003). In addition,
politics is a collective activity, and people who are involved accept a common
partnership. Moreover, politics tries to resolve the differences of views and interests
through discussion and communication is fundamental to politics. In this regard,
political decisions are also binding on society (Hague and Harrop, 2007).
Furthermore, politics is related to the exercise of power in society and influence in
society during the processes of policy-making within government (Kraft and Furlong,

2007).

The word ‘politics’ comes from the Greek word ‘polis’ and means ‘city-state’
(Heywood, 2011). In Ancient Greek, political ideas emerged within the ‘polis’
environment. The ‘polis’ is a city-state. In the literature, active political life has started
historically there (Goze, 2007). In Ancient Greek society, there were independent city-
states and each of them had its authority. The biggest and the most effective one was
Athens and historically it is believed that political life started in Ancient Greece as the

democracy cornerstone historically (Heywood, 2011). Political philosophy is related
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to the ideas which provide a basis for politics. From this view, the ideas of the ancient
Greek philosophers, primarily Plato (428-347 BC) and Aristotle (384-322 BC) had

substantial effects on the process of modern politics (Girdner, 1996).

Politics is inherent in society and is a public activity (Hoffman, 2007). It involves
conflict resolution (Hoffman, 2007). Political theory can be defined as the discipline
which aims to explain, justify or criticize the disposition of power in society. It portrays

the balance of power between states, groups, and individuals (Goodwin, 2007).

The discipline of political science embraces several subfields such as comparative
politics, political philosophy, public administration, religion and politics, political
theory, elections, public opinion, political communication, and so on (Girdner, 1996).
This study has taken into consideration elections, public opinion, and political
communication subjects intensely. In this regard, political scientists concentrate on the

questions about making decisions and using power in society (Girdner, 1996).

Politics are associated with “how the governance of the state is exercised’” and how
its branches work. In this context, the state is the main subject of politics. According
to Heywood, (2007), the definition of a state is, ‘‘an association that establishes
sovereign power within a defined territorial area, usually possessing a monopoly of
coercive power’’. In politics, the president is the head of the state whereas the Prime
Minister is the head of the government in modern democracies. However, this study
has taken into consideration of presidential elections; hence, the state and theories
about the state should be taken into consideration. Important philosophers and thinkers
have commented on the definition and nature of the state. There are fundamentally
four views about the state. The first view is ‘the contractual view’. From this view, the
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state derives from the voluntary agreement of men through the ‘social contract’. Also,
there are tasks of the state. According to John Locke who is an English philosopher
(Heywood, 2007); the task of the state is to protect the interests of the people
(Goodwin, 2007). Locke also focuses on the nature of humans and says humans are

free and equal (Heywood, 2007).

Jean Jacque Rousseau, a French philosopher, adds collectivity to the state’s tasks.
Moreover, Thomas Hobbes argues that the state’s power is unlimited (Goodwin,
2007). He also lays down his ideas about the state in his book ‘Leviathan or the Matter,
Forme and Power of a Commonwealth Ecclesiasticall and Civil’ (1651). Thomas
Hobbes supports in his book ‘Leviathan’ that absolutist government is important for
eliminating anarchy and disorder. Moreover, Hobbes also advocates that citizens have

also obligations toward their state (Heywood, 2007).

Furthermore, John Locke claims that the state’s power is limited by men’s natural
rights whereas J.J. Rousseau focuses on the General Will (Goodwin, 2007). His book
‘Social Contract’ (1762) is also significant in terms of the relationship between the
state and society. J.J. Rousseau’s idea of ‘general will’ focuses on democracy and its

necessity (Heywood, 2007, p.153).

The second view considers ‘the State as arbitrer and nightwatchmen’. It is focused on
the minimal role of the state from the view of economics, liberals, and libertarians.
According to them, the state is minimal because state intervention prevents

individuals’ interests and continuation of it (Goodwin, 2007).
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The third view is ‘the state as organism’. This view comes from the ideas of Samuel
Taylor Coleridge and Friedrich Hegel. They see the state as an integrated organism

and set above. Hegel identifies the state as an ‘abstract mind’ (Goodwin, 2007).

The fourth view considers ‘the state as oppressor’ and this view is related to the ideas
of Karl Marx and Marxist analysis is important. From this view, the state is the vehicle
of the ruling class and claims that the ‘’modern state is a committee for managing the
common affairs of the bourgeoise’’. Therefore, it is not an organic unity. Moreover,
Marx advocates that ‘‘the state is the product and manifestation of the irreconcilability
of class antagonisms’’ (Goodwin, 2007, p.335). This view criticizes the state and its
activities highly, particularly, the state focuses on the interests of the individual, not

the whole community (Goodwin, 2007).

In regards to the state’s governance is directly related to the democratic elections in
modern democracies (Dahl & Tufte, 1974; Shamir, Shamir and Sheafer, 2008).
Elections are the actions used to seize a position of power. In other words, elections
are the process of voting to elect someone to be the political leader of a party, the
Member of Parliament (MP), the Prime Minister, the President, or the mayor in local
elections. In other words, elections play a broad role to determine who will be part of
the political elite (Gallagher, Laver, and Mair, 2001). The elections are accepted as a
vital part of democracy, and it is essential for the continuity of democracy. Elections
also give chance for a competition among political parties and candidates that
facilitates the legitimizing of a country’s political system from the perspectives of
citizens (Gallagher, Laver & Mair, 2001; Hague & Harrop, 2007). Furthermore,
competitive, free and fair elections are the principal factor for voters to declare their

political preferences and delegate their rights to the elected politicians for making
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public policy for a specific period (Sakwa and Stevens, 2006). The basic components
of the democratic electoral process rely on that the elections should be competitive,
and citizens should have a choice between many political parties or candidates. There
are essential factors to ensure free elections which are civil liberties that must be
secured. The civil liberties cover freedom of speech, freedom of association, freedom
to register as a voter, party or candidate, freedom from coercion, freedom of access to
the polls, the confidentiality of the vote, and the freedom to the complaint. Fair
elections are ensured without partisanship and universal suffrage (Sakwa and Stevens,

2006).

In relation to politics, ‘ideology’ is a significant concept in political theory. Ideology
is a term that refers ‘the science of ideas’’ (Goodwin, 2007). In other words, ideology
is the belief system (Hoffman, 2007). Additionally, ideology offers ideas and
knowledge that facilitate beliefs and actions. Moreover, ideology includes persuasive
forces and emerges as moral imperatives (Goodwin, 2007). When focusing on the
significance of ideology, it is the determining force for the belief of people. Ideological
approach is important in relation to Cyprus issue. Until today, there are two opposite
ideological stances in relation to the Cyprus issue which are mainly left-wing and
right-wing. The left-wing supports the federal solution under the umbrella of the UN

parameters whereas right-wing supports the two-state solution on the island.

Moreover, Robert Dahl (1974) clarifies that democracy equates with the institutions
and processes of representative government. Therefore, if citizens can participate
equally in free and fair elections and elections direct the actions of government, the
standards of democracy can be accomplished (Dahl and Tufte, 1974). In other words,

Dahl asserts that citizens’ active participation in the political process maximizes the
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democratic notions in society. Robert Dahl (1974) focuses on the perspective of a
pluralist approach to political government and concentrates on the nature and future of

democratic government (Cole, Figgis, and Laski, in Hirst, 1989).

Political participation is also an important factor in determining democracy. To ensure
the democracy of a country, political participation should be secured by the political
authorities. The definition of political participation ‘‘is the activity by individuals
formally intended to influence who governs or the decisions taken by those who do.
Citizens can be classified by both the extent and the forms of their involvement’’
(Hague & Harrop, 2007, p.165). From this view, the existence of democratic regimes
is associated with the high percentage of political participation by the individual in
society. Political participation is vital because every person may have a chance to be
involved in the decision-making process by influencing the people in power. Political
participation can be performed through the attending to elections in both general, local
and presidential or the ratio of turnout, referendum (is a kind of direct democracy to
the decision-making process), social movements, demonstrations, or non-
governmental organizations activities for affecting the policy-making of the

governments (Sakwa & Steven, 2006 and Hague & Harrop, 2007).

Political participation is also useful in forming public opinion. The general definition
of public opinion is the public’s idea about a specific topic or issue (O’Connor and
Sabato, 2006). In this context, public opinion is generally the total of the individual
attitudes and opinions of the mostly adult population in the society. More importantly,
the common public opinion has the capability to form the policy-making by

influencing the government (Kraft and Furlong, 2007).
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Public opinion can also be explained as; ‘‘the range of views on some controversial
issue held by some significant portion of the population or ‘the informed judgment of
a community on an issue of common concern, where that judgment is formed in the
context of shared political goals’’ (Qualter, 1991, p.511). This theoretical explanation
helps to understand the effects of public opinion on the getting power in politics. This
is because political actors try to shape a positive public opinion about themselves that
acquires support and votes from their citizens. In other words, political actors try
various ways to influence the individuals in the society for their own interests and
benefit, and while doing so they use the power of the media. In today’s world, doing
this has become easier with developing communication networks, mostly through

social media platforms.

The formation of public opinion is also another crucial element in politics for both
getting support from the voters and continuity of his/her powerful position. The
formation of public opinion has a great effect on the benefit of political actors. The
composition of public opinion depends on effective communication skills, electoral
campaigns, speeches, and powerful media propaganda. The media’s effect on the
formation of public opinion cannot be denied. Media reporting of an event or topic is
vital in the sense of the structural context of public opinion (Copeland & Copsey, 2017,
Baum & Potter, 2019). Historically, the relationship between media and public opinion
has been examined by various scholars. Among these scholars, Walter Lippmann,
Harold Lasswell, and Paul F. Lazarsfeld stand as the pioneers of political
communication (Kaid, 2004). Walter Lippman’s book Public Opinion (1921) focused
on the formation of public opinion through media, especially, newspapers at that time
(Part VII). Harold Lasswell (1927) is a political scientist who investigated propaganda

and propaganda tools in politics. Harold Lasswell wrote his book ‘Propaganda
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Techniques in the World War’ (1927). He concentrated on the propaganda analysis for

manipulating and activating people during the elections.

Parallel to this, Paul Lazarsfeld (1940) believed in the tradition of empirical data and
surveys. For that reason, he made substantial research on public opinion (Lazarsfeld,
1957). He had made research in Erie County in Ohio (1940) during the presidential
election, in 1940 for testing the media power or media effect on voting behaviour. In
order to do this, he interviewed 600 voters for a long time. The study offered three
types of information; the first one ‘the kind of material which comes from a regular
public opinion poll, with the distinction that more detailed questions than usual were
asked’’, and the second one ‘‘information on the same respondents obtained at
different time periods’’, the third one ‘‘the detailed reasons of those people who
changed their vote intention’’ (Lazarsfeld, 1944, p.317-318). At the end of the research
in Erie County, propaganda reinforces the vote intentions of decided voters
approximately 50% of the voters. However, the campaign is crucial in the sense of

activating the people who are undecided or have tendencies (Lazarsfeld, 1944).

Later on, Paul F. Lazarsfeld, Bernard Berelson, and Hazel Gaudet’s book ‘The
People’s Choice’ (1944) focused on Erie County research again and claimed that
media is important but there is another factor for determining the voting behaviour that
is ‘personal influence’. Moreover, the ‘Personal Influence’ (1955) book was written
by Paul. F. Lazarsfeld and Elihu Katz. They developed a ‘two-step flow of theory’
from the data in Decatur. According to the Two-Step Flow Theory, opinion leaders
have existed in society and their information flow is crucial in influencing individuals.

In other words, opinion leaders have the capacity to influence society in forming
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views. The messages pass from the media via the opinion leaders to their followers

(Baran and Davis, 2012).

Furthermore, John Zaller (1992) has substantial research on the mass media’s
influence on the formation of public opinion. He is best known for his book ‘The
Nature and Origins of Mass Opinion’ (1992) and he focuses on the formation of public
opinion is highly related to the political elites’ influence. In other words, changes in
public opinion were because of the influence of political elites. In his book, he tries to
explain the dynamics of public opinion, basically, how it occurs in society and how
public opinion changes over time. Additionally, he concentrates on what forces drive
public opinion. From this point, political actors’ speeches and discourse have a great
impact on the formation of public opinion about an event or an issue. In relation to this
study, the discourse of politicians is accepted as political elites” messages. The
candidates’ messages and discourse have been significant during the election period
in the presidential election of North Cyprus in 2020, principally, on the formation of
specific themes such as Covid-19, Varosha, and intervention claims. The candidates’
discourse has been placed on their individual social media accounts and also reflected
on print media. This issue is elaborated on in Chapter 5 and Chapter 6 in detail.
Moreover, the role of public opinion in the formation of policy-making is vital. The

power of media in forming public opinion is undeniable (Lazarsfeld, 1957).

The power of public opinion was also strengthened by the Scottish philosopher David
Hume who stated that ‘“all governments rest public opinion’” (in Irvan, 2004, p.274).
In this context, John Locke emphasized the power of public opinion and advocated
that there is no person who can continue his/her existence when public opinion turns

against them (Irvan, 2004).
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2.2 Communication as a Discipline

The communication word comes from the Latin word ‘communicare’ and its meaning
of sharing or imparting (Peters, 1999). According to Martin Andersen (1959),
communication ‘‘is the process by which we understand others and in turn, endeavour
to be understood by them. It is dynamic, constantly changing and shifting in response

to the total situation’’ (Andersen, 1959, p.183).

A variety of meanings are attached to the word, communication, and thus it is a term
that is difficult to explain with one sentence or one meaning. The history of
communication is as old as the history of humanity. Communication is a need for
human beings in order to continue their existence in society. There are about 200
definitions of communication (Aziz, 2021). In this regard, Dance and Larson studied
all definitions of communication during the 1970s. After their search, they found 126
different definitions from different scholars. These are mainly composed by Bernard
Berelson and Gary A. Steiner, (1964) “Communication: the transmission of
information, ideas, emotions, skills, etc., by the use of symbols—words, pictures,
figures, graphs, etc. It is the act or process of transmission that is usually called
communication” (Berelson and Steiner, 1964, p.254). Additionally, George Gerbner
(1970) defines communication as ‘social interaction through messages’ (Aziz, 2021,

p.28).

According to Fiske (1990), communication is a human activity and communication
can be done by talking to another, through the TV for spreading information, and even
can be done through hairstyles. Communication is central to our culture and the study

of communication embraces the study of culture and how it is integrated into our lives.
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Basically, communication is the social interaction through messages (Fiske, 1990, p.1-

2).

According to Williams, (2003) John Dewey states that communication is fundamental
for human behaviour (Williams, 2003, p.31). John Dewey’s definition of
‘‘communication is a process and within this process, individuals and groups of people
understand each other, so, they accept others’’ ideas although differences each other
(Williams, 2007, p.32). However, the general definition of communication is a human

activity that includes sharing and exchanging information, ideas, thoughts, and news.

The media theorist James Carey (1992) defines communication in his book
‘Communication as Culture’ as ‘‘a symbolic process whereby reality is produced,

maintained, repaired and transformed’” (Carey, 1992, p.23).

Furthermore, there are various major elements in the communication process. These
are sender, message, channel, receiver, feedback, and context (Aziz, 2021).
Additionally, there are many types of communication. These are fundamentally
composed of verbal communication, non-verbal communication, and written
communication. Verbal communication involves that messages are transmitted
verbally. On the contrary, non-verbal communication includes messages or
information transfer done through body language such as facial expressions, eye
contact or posture, etc. Written communication is more formal rather than the other
two types. It comprises writing through letters, reports, posters, and so on (Aziz, 2021

and Giingor, 2013).
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According to the context of communication, the types of communication can be
classified as; intrapersonal communication, interpersonal communication, group
communication, public communication, mass communication, organizational
communication, intercultural communication, and international communication (Aziz,

2021).

Historically, the communication models have been explained by many scholars;
Harold Lasswell (1948) tried to explain media messages by asking this question:
““Who says what in which channel with what effect?’’. Harold Lasswell’s work had
been found useful in the field of political propaganda and its effects (Tekinalp & Uzun,
2013 and Giingor, 2013). Additionally, Claude Shannon and Warren Weaver’s (1949)
model focused on how eliminating the noise during telephone waves. Their model is
mostly based on technical problems during the communication process (Tekinalp and

Uzun, 2013).

George Gerbner (1956) concentrated on his model mostly asking about how the
messages are formed and controlled. His model asks the question ‘‘what the message
is about?’’. In this line, he also examines the messages sent by who? and what is their
perspectives? (Glingor, 2013, p.68). Additionally, Theodore Newcomb’s (1953) model
is known as ABX Model. His model highlighted the role of communication in society
and social relations. Moreover, this model suggests social equilibrium in social

relations (Tekinalp and Uzun, 2013).

Communication has a significant place in every level of our lives; therefore, interaction

with politics emerged as a new field of study; political communication. In other words,
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the interaction between politics and communication has developed throughout history
as a field of study.

2.2.1 Political Communication as a Discipline

Political communication has been attractive in the academic field. This is because
politics is related to communication for gaining citizens’ vote in elections both local
and national. Political communication is the role of communication in the political
process. In this sense, Kinder (1994) argues that political communication’ policies
target voters’ minds and hearts (Schemer, 2012). Furthermore, the relationship
between media and democracy become more interesting in the field of political science

and media studies.

Historically, Ancient Greek philosophers, particularly, Plato and Aristoteles
elaborated on democracy in Ancient Greece. Later, mostly monarchy system ruled
over in Europe. Following the Renaissance and reforms particularly, the French
Revolution in 1789, the feudal system gradually is replaced by republican
governments. On the other hand, this brought democratic origins to Europe and
candidates started to struggle for more votes. All these efforts, at the first quarter of
the 20th century, parallel to developments in media formed a new field called political
communication. Moreover, the elections became the most important thing for
democracy. Political leaders/politicians should have implemented a good political

communication strategy to be successful in the elections.

Pippa Norris (2015) defines political communication as an ‘‘interactive process
considering the transmission of information among politicians, the news media, and
the public. This process goes from governing institutions to the citizens and goes

horizontally among political actors. Later, it continues upward from public opinion
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toward authorities’” (Norris, 2015, p.342). Moreover, Pippa Norris is regarded as one
of the most successful academicians in the field of political communication. She was
awarded the Doris Graber book award for ‘A Virtuous Circle: Political
Communications in Post-industrial Studies’ (2000) and was honoured as the best book
in political communication in 2006 (see librarything.com). Additionally, Pippa
Norris’s book (1999) ‘On Message: Communicating the Campaign’ is significant in
terms of election campaigns by focusing on the impact of television and print media

during the British General Election in 1997.

Political communication takes upon various meanings. Political communication is an
interdisciplinary field of study and includes scholars from a diversity of backgrounds,
especially, political science, mass communication, sociology, journalism, and social
psychology (Matthes, 2012). Furthermore, political communication advances its
activities in the public sphere and its message’s aim is to make an impact on public
opinion (Lopez-Garcia and Pavia, 2019). Additionally, Brian McNair (1999, p.3-4)
explains political communication as ‘‘purposeful communication about politics’’.
According to Steven H. Chaffee (1975), political communication is the ‘‘role of
communication in the political process’” (Kaid, 2004, p.xiii). In addition, political
communication is a type of communication that aims to strengthen specific ideological
aspects in the society purposely put by political actors for their political interests (Aziz,

2003).

Political communication has a long history. It dates back to ancient Greece where a
‘democratic’ state was claimed, and citizens had the right to participate in the
governance of the country. In line with the ‘speeches’ delivered in the Senate,

Aristoteles drew attention to the ‘rhetoric’- the art of influencing and convincing
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others.  When concentrating on the earlier times, Ancient Greek philosopher
Aristoteles (1962 edn), offered systematic viewpoints and analysed rhetorical
techniques that were used by orators in speeches and tried to affect their audience in
the assembly in the ancient Athens (Hague and Harrop, 2007). According to
Aristoteles, politics is a social activity, always a dialogue not a monologue (Heywood,

2011).

The main contribution of Aristoteles to the field is rhetoric (Hague and Harrop, 2007).
Rhetoric includes the concepts of ethos, logos, and pathos for persuasion. His ideas
called as ‘Aristo model’. Ethos comes from the word ethics and is related to character.
It is based on who the message comes from? Is s/he reliable or not? The ethos includes
a message-driven by a reliable person that many people may believe. Additionally,
logos’ aim is to affect people’s logic by offering realistic explanations or reality for
convincing people. Pathos focuses on emotions and the aim is to influence targeted
people and trigger their fear, love, and trust feelings for convincing them. These three
concepts are used by politicians during political communications, especially, rhetoric

and public speech to take support from the people (Aziz, 2021).

Both politics and communication have the tendency to expand their existence in social
spaces. Politics performs through its organizing and the regulatory principle of society
such as legal regulation, the administration, structuring of the public sphere, and using
the coercive power of the state. On the other hand, communication performs through
the multiplication of media and devices designed to transfer messages (Lopez-Garcia
& Pavia, 2019). Moreover, Scheufele (2014) claims that political communication is

regarded as science communication.
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The relationship between media and politics has always been an important research
area (Norris, 2014; Castells 2009, Habermas, 1962). The relationship between mass
media relations and politics is one of the main features of modern media systems
(Ciaglia, 2013). To understand what is political communication, firstly, politics and

communication are elaborated on separately.

Political communication always has been the main concern of the political actors,
political parties, governments, and actors in political issues. When looking at the stages
of it, the earliest times of campaigning were face-to-face communication among party
members and people. On the other hand, at the outset of the 21% century campaigns

changed. The communication turned to the mass media.

Political communication patterns are highly affected by technology. Mass media
developed over time and political communication formed on the ground of
technological advancements. Throughout the development of technology in the 20th
century, the use of mass media improved and spread throughout the world. Traditional
mass media includes newspapers, radio, TV, etc. At the end of the 20th century,
through the development of Internet technology, digital media developed and provided

means for not only personal communication but also groups and mass communication.

Mass media is associated with the production of standardized information and
entertainment products and the distribution of them to large audiences (Wilson, 1994).
In this sense, the media surround us in our everyday lives with radio, television,
newspapers, the Internet, magazines, and so on (Croteau, Hoynes, Milan, 2012). From
this perspective, mass media has an impact on individuals per se and society at large.
In line with this, mass media has a direct impact on interest areas for politicians and
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politics. Thus, political communication has become more visible in this century with
the help of technological developments and became a significant tool for politicians,

political parties, and their election campaigns (Anduiza, Cantijoch, & Gallego, 2009).

Communication through mass media has improved fast with the developing
technologies. The mass media includes newspapers, radio, TV, film, and digital media
in today’s media. According to Gurevitch, Coleman, and Blumler (2009), the
technological developments caused a division of media into old and new media). The
scholars divided mass media into two, old media (traditional) and new media (digital

media) (Wilson, 1994).

Moreover, the mass media are also affected by the restrictions of legal and informal
political pressures, and economic forces that form the media industry. Additionally,
the media’s influence is real and irrefutable in the political world and the media are an
important actor in politics (Croteau, Hoynes, & Milan, 2012). Hence, political
communication cannot be performed without media in this era, especially, with the

digitalization of media in today’s world.

The power of media has always been discussed in social science, particularly, in
politics and public administration. Generally, it is accepted that the media is the fourth
power in the government after the legislative, executive, and judiciary in democratic
countries. This idea was firstly used by Lord Thomas Babington Macaulay for
newspapers/press in the late 18th century in his book ‘Hallam: Constitutional History’
(1828) according to Robert Park, 1960. This idea still conserves the importance of

social sciences. Social media’s instruments seem to be a public sphere and it can be
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accepted as democratic because each people may demonstrate their ideas and concerns

on their social media account.

Manuel Castells (2000) argues that the media have become the place for politics.
People receive their information, based on which they form their political opinion and
structure their behaviour, through the media and particularly television and radio. The
‘fourth estate’ or 'the guardians of the public sphere' have over time become
increasingly converted into industries, wholly oriented towards the profit motive, just
another business held by some conglomerate, bringing about the commercialization
versus social responsibility debate. His view of the situation of media needs to discuss
in the sense of democracy. In this regard, Castells (2007) claims that politics is
primarily media politics and the political communication done by the media for

gaining the support and people may consumers in the political market.

However, political communication helps improve democratic origins. When
concentrating on the meaning of democracy can be defined as ‘government by the
people’ or ‘majority rule’ (McLean and McMillan, 2003, p. 139). Democracy involves
constitutional government, the rule of law, political freedoms, civil rights and liberties,
fair and competitive elections, and an independent legislature and judiciary (Srebrink,
2004, p.330). More public participation indicates democratic values’ existence in the
current system. Additionally, political participation publications increased in the sense
of technology, specifically, the Internet, based on the political activity of the general
public according to scholars such as Bimber (2001); Castells (1997); Davis (1999);
van de Donk (2004); Norris (2001); Sunstein (2003), Anduiza, Cantijoch & Gallego,
(2009). This is an imperative reason for studying in this field. New technology

revealed the effects of the Internet on the based-on-call activity in developed countries
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and industrial societies. From this viewpoint, the Internet changed political campaigns
and changed the cost structure of participation; moreover, it also led to raise in the
spectrum of possible political activities (Anduiza, Cantijoch, & Gallego, 2009).

2.3. Political Communication and Mass Media

Political communication can be explained as the process building resulting from the
interaction between political actors, media, and citizens (Lopez-Garcia and Pavia,
2019). Political communication researchers investigate the relationship between
political actors, media, and citizens. When concentrating as a tool of political
communication, it always has been the main concern of the political actors, political
parties, government, and actors in political issues. In other words, political parties’
history is also the history of political communication. As it is known, communication
is a fundamental political activity that provides chances to educate, inform, manipulate
and persuade. Kinder (1994) asserts that political communication policies targeted
voters’ minds and also their hearts and research indicated that political advertisements
are the reaction of voters in the sense of emotional way according to many scholars
(Brader, (2005); Chang, (2001); Lang, (1991); Thorson, Christ, and Caywood (1991);
Schemer, (2012), p.415). Political communication includes both verbal and non-verbal
means of signification (Savigny, 2002). In this respect, the relationship between
politics and communication formed a new area: political communication. Political
communication is directly related to politics and communication interaction. Political
communication is an interactive process regarding the dissemination of information
among politicians, media, and society. Political communication is an inevitable part of
political elections campaigns, political atmosphere, and democracy. Political
communication has become a universal reply of political parties in our decade

(Negrine and Lilleker, 2002).
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Political communication is specifically used as a tool by political parties, politicians,
and political actors. They effectively use the language of convincing the voters and
mass media tools in today’s world. When looking at the periods of it, the earliest times
political campaigning was performed through face-to-face communication between
political actors and the voters or radio speech. However, in the modern era when 20"-
century campaigns changed drastically. Political communication shifted from face to
face with the mass media, especially, television (Rommele, 2003, p.8). Television
brought politics into the home and contributed to the growth of the awareness of

audiences to the public (Gurevitch, Coleman, and Blumler, 2009).

Political parties concentrate on communication techniques and their members had
become more professionalized (Negrine and Lilleker, 2002). Politics relies on
socialized communication for influencing people’s minds. The main channel of
communication between the political system and people is the mass media and
particularly, TV. More importantly, the media forms an articulated system in which
the print press produces original information, TV diffuses to a mass audience and radio

customizes the interaction (Bennett, 1990).

Therefore, political communication improved very systematically to affect people’s
awareness and attention in modern democracies. More importantly, Kinder (1994)
argues that other previous research showed that the political campaign in the
communication process aimed to affect the voters’ emotions (Schemer, 2012). In fact,
it is a very clear issue that political parties make effective campaigns for attracting
voters and getting support from them, however, the main issue is how political
communication evolved and produces in various ways, and language effectiveness and

reach process are developed rapidly. When concentrating on the new technologies,
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newspapers are losing their readers, and audiences for TV are decreasing because of

the rapid growth of the Internet (Gurevitch, Coleman, & Blumler, 2009).

According to Farrell (2001), there are mainly three ages in political communication
which are ‘the Newspaper age’, ‘the Television age’, and ‘the Digital age’ (Negrine

and Lilleker, 2002, p.306).

Jay Blumler and Dennis Kavanagh (1999) assert that political communication has
three phases in the post war period in modern democracies after Second World War.
The first phase was accepted as the political parties’ communication according to
Janda & Colman (1998). In this period, the political systems of the countries are the
most important source of debate and activities for social reform. There were three main
characteristics of this period. The first one is that most political messages were direct.
The politicians/political leaders have the tendency to talk about the topics that are
associated with them such as the topics they wanted to change in government and
change opposite sides. The second one is that messages are seen on the mass media
clearly. The third one is that most of the voters reply accordingly via selectivity and

reinforcement (Blumler and Kavanagh, 1999).

The second phase started in the 1960s with the television and there were limited-
channel nationwide. It can be said that television had become the main medium of
political communication. However, there are some criticisms such as party loyalty
decreased. There was a reduction in the frequency of selective patterns of exposure to
party propaganda because a medium of even-handed news and financial power
affected political communication. TV enlarged its effect on the audience and message
flows (Blumler and Kavanagh, 1999).
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In the third phase, when happening any important issues, they are expected politicians
to tell the media what is happening and inform society. In the case of journalists, the
news circulation has sped up and it is occurred a competition among journalists who

will take the story first within their media mediums (Blumler and Kavanagh, 1999).

According to Pippa Norris (2000), mass media help political knowledge in a positive
way that she expresses the ‘practical knowledge’ that facilitates people easily connect
their political and social preferences to the obtainable options (Norris, 2000, p.12). In
this respect, Pippa Norris (2000) divided political communication into the eras in the
sense of the changes in the structure and organization of party campaigns. Era before
modernity, which is called the ‘pre-modern’ era, campaign organizations rely on the
direct form of interpersonal communication between candidates and voters at the
constituency level (Norris, 2000, p.3). In this era’s campaigns, local party volunteers
chose the candidates, rang the doorbells, posted the pamphlets, targeted the wards, and
planned the resources. After the radio usage, these patterns started to change in the
early 1920s. The partisan-leaning press acted as the main intermediary between
politicians and the public in the news media. It started to be strong loyalties (Norris,

2000).

The second era, in the period from the late 1950s to the late 1980s, was named as ‘‘the
era of domination of modern campaigns’’. These are defined as party organizations
coordinated closer relation at the national level by politicians and press officers at the
central office, advising from external professional media consultants, opinion
pollsters, and advertising masters. It also includes active planning and policy
presentations within their official campaigning. During this period, campaigns

performed news agenda on news and the press such as press conferences, policy
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launches, leadership tours, party election broadcasts, and key leadership speeches to
make an effect on a relatively small group of editors, producers, and journalists who
were the key gatekeepers in a limited range of national newspapers and TV studios

(Norris, 2000).

In the third era, in the mid-1990s, political communication evolved as post-modern
campaigns, and political parties became pro-active, coordinated, and systematic in
news management and targets in the elections. New information technologies,
particularly, the use of the Internet, as well as the use of techniques like ‘town-hall
meetings’, daily tracking polls, and focus groups, are gradually facilitating more
interactive formats between the news media, parties, and the public. Hence, it caused
newspaper-party linkages are weakening, as the press responds to a more autonomous
‘media logic’ of sales, rather than traditional political loyalties (Norris, 2000, p.4).
2.3.1 Research into Political Communication

The research in the field of political communication embraces political actors
(politicians, parties), intermediary actors (PR agencies, media strategists, spin-
doctors), media actors (news organizations, journalists), and the public/electorate

(Semetko, De Vreeese, & Peter, 2001).

The relationship between politics and communication, there are main theories in the
field of Communication and Media Studies that are associated directly with political
communication. The present study has taken into consideration explaining research on
political communication starting with the following names. In this regard, the
Propaganda Technique in the World War by Harold Lasswell (1927), Walter
Lippman’s (1921) views on public opinion, People’s Choice (1944) by Paul F.
Lazarsfeld, Agenda-Setting Theory by Maxwell McCombs and Donald L. Shaw
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(1972), and Public Sphere by Jiirgen Habermas (1962 & 1991), Social Capital by
Robert Putnam (1993) and Manuel Castells’s Network Society: A Cross-Cultural
Perspective (2004) and Networks of Outrage and Hope: Social Movements in the

Internet Age ( 2015) are valuable research in both Politics and Communication.

The political communication process relies on strong propaganda aiming at affecting
the voters and getting votes from the people. When focusing on propaganda, political
communication involves propaganda for attracting people’s votes. In other words,
““‘Propaganda is communication by an organization which seeks to promote support
for its cause by influencing the attitudes and especially the behaviour of a large number
of people”” (Hague and Harrop, 2007, p.138). In this regard, communication is a
political activity and provides opportunities to educate, inform, manipulate and
persuade (Hague and Harrop, 2007). Joseph Schumpeter (1943) claims that the matter
of mass media’s relationship with politics is framed with the idea of ‘propaganda’ and
fear of its effect on mass society in his Capitalism, Socialism, Democracy’s study

(Street, 2005, p.19).

In Communication and Media Studies, the study of propaganda started firstly with
Harold Laswell, (1927). According to him, propaganda is the management of
collective attitudes by the manipulation of significant symbols and includes an attitude
to act according to certain patterns of valuation (Lasswell, 1927). Lasswell claims that
politics is the study of influence and argues that political propaganda is used for
supporting political objectives (Lasswell, 1936). Furthermore, the usage of media for
propaganda has been a popular research topic ever since Lazarsfeld used it in the USA
in the first half of the 20th century until today in the field of Communication and Media

Studies (Ates, 2000).
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Paul F. Lazarsfeld and his colleagues at the Bureau of Applied Social Research made
a study (1940-1960) about the role of mass communications in the decision-making in
the ‘The People’s Choice to Personal Influence’ (1944), especially, focused on the
sense of the changes in public opinion (Katz, 1987). In this context, Paul Lazarsfeld
searched and scientifically examined the mass media tools on the effects of voters
during the 1940 and 1944 American Presidential elections in his book People’s Choice
to Personal Influence together with Bernard Berelson and Hazel Gaudet and published

in 1948.

Moreover, Paul F. Lazarsfeld and Robert K. Merton (1948) claim that the media has
narcotizing functions and impacts on the practice of democracy: ‘‘modern media may
encourage citizens to know more, even to be more opinionated, but to do less about
public affairs’’ (Tuchman, 1988, p.604). From that perspective, media is not only
criticized in the sense of harming the democracy but also suggested people are
narcotized (being without reaction) by the media, prevented from realizing and
thinking about public affairs. It may be argued that media may cause to be people

apolitical towards public issues.

One of the important criticisms about media comes from Noam Chomsky and Edward
Herman (1988). They developed a theory called the ‘Propaganda Model’ and
explained their ideas in the book ‘Manufacturing Consent: The Political Economy of
the Mass Media’. However, this theory is different from others; this is because, it
consists of highly media criticism in the USA. Particularly, this criticism concentrates
on media ownership, the flow of the news media, and elite domination of the media.
Their book highlighted media coverage of the Vietnam War in the USA. The media

coverage of the USA press is ultimately criticized in this book, particularly, the support
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of media in the USA towards the Vietnam War (Williams, 2003). From this view, the
Propaganda Model by Chomsky and Herman is based on the origin of the Critical

perspective towards mainstream media in the USA.

It cannot be denied that the media is always influential in the process of the elections
in the light of the propaganda. In addition to this, democracy and media have a close
relationship because if is this possible media is free from all pressure groups, so, there
is a democratic regime in that country. For that reason, it is imperative to search how

media and social media work with the election process.

Political propaganda started to be important after emerging democratic states during
the 20th century. These started with face-to-face communication and continued with
media including radio, TV, and social media platforms such as Twitter, Facebook, and

Instagram.

Historically, the first use of mass media tool for propaganda radio was used by Adolf
Hitler and Joseph Goebbels in Germany during the Second World War (1939-1945)
for convincing and believing that war is necessary and beneficial for the German
people. Apparently, the newspapers are also used as political propaganda tools in
politics but the first electronic mass media tool was the radio effectively used in WW?2

(Oskamp, 1991).

Later, TV became an important tool for political propaganda, especially, the speeches
and discussions by political actors in the 1960s. TV gave politicians the opportunity to
make their own propaganda and increase their popularity. There are significant studies

on the use of TV for political propaganda. According to Blumler and Kavanagh (1999),
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TV became the dominant tool for political communication, especially in the USA and
Europe. This is because the TV offers speeches by politicians, interviews, and
broadcast discussions (Blumler and Kavanagh, 1999). For instance, John F. Kennedy
makes his first live TV presidential press conference on 1961 (Baran and Davis, 2010).
Furthermore, Gene Wyckoff’s book (1968) ‘The Image Candidates: American Politics
in the Age of Television’ is crucial in terms of TV and its usage by politicians for

political aims.

There are influential studies about social media and political campaigns. Andrew
Chadwick and Phillip N. Howard’s (2009) book ‘Handbook of Internet Politics’
provides detailed information about the Internet and its effects on politics by offering
comparative studies such as between the USA and Europe. In chapter 5 of this book,
Andrew Chadwick and Nick Anstead focused on parties, election campaigning, and
the internet by giving examples from the United States of America and the United
Kingdom. Particularly, they pointed out the development of the Internet in election
campaigns (Chadwick and Howard, 2009). Additionally, the studies on the formation
of political participation on the Internet have increased in recent years. According to
Anduiza, Cantijoch, and Gallego, (2009) the Internet allows establishing an
atmosphere to form political mobilization. This mobilization can be explained as low-
cost compared to other methods, for example, face-to-face communication or
telephone contact. Moreover, the Internet offers to send mail or write comments on
online platforms and websites. The Internet allows to form of online mobilization and
enables a positive effect on mobilization (Anduiza, Cantijoch, & Gallego, 2009). From
this perspective, the usage of the Internet, especially, social media platforms enable
advantages both for politicians and voters. This is because, politicians may have more

chances to talk about their plans, projects, or promises and may get more direct
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reactions or answers from their potential voters. On the contrary, the voters or citizens
have a more flexible environment on social media in terms of declaring their concerns

about social, political, or economical situations.

According to Stieglitz and Xuan (2013), social media have an important impact on
public discourse and communication in society. Their attention concentrates on mostly
microblogging services; Twitter and the social network site; Facebook. More clearly,
these platforms offer advantages for political actors. Twitter enables its users to spread
information and declare their political opinions through their networks publicly.
Moreover, Facebook started to use pages or groups for providing direct dialogs with
citizens and to form a more political discussions environment (Stieglitz and Xuan,

2013).

2.4 Agenda-Setting Theory

Plato’s observation says that ‘‘those who tell the stories also rule society’” (Hague and
Harrop, 2007, p.130). This idea evolved and was used by media organs to focus on
specific issues and Agenda-Setting Theory was developed (McCombs and Shaw,
1972). Agenda-Setting Theory is another theory related to media and politics. The
Agenda-Setting theory is important for analysing the role of the media in politics. The
Agenda-Setting theory is based on that the media do not tell people what to think,
however, media tell what to think about to people (McCombs and Shaw, 1972). Max
McCombs and Donald Shaw (1972) conducted their first study with Walter
Lippmann’s idea that the information that came from the news media, plays an
important role in the construction of our pictures’ reality (McCombs and Raynolds,
2008). Hence, it could be said that McCombs and Shaw (1972) make a significant

study by considering Walter Lippmann’s idea that asserts that media have great effects
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on building the realities in people’s minds. Additionally, McCombs and Shaw’s
research embraces the testing of whether media offers an agenda as showing the
important issues for making a political effect on the undecided people during the 1968
presidential campaign in the USA. Therefore, some issues are shown in the news as
more important and people observe that these issues need to think more about and they
are more important issues. McCombs and Shaw called this effect Agenda-Setting
(McCombs and Shaw, 1972). They conducted their research among a sample of
randomly selected undecided voters and asked what they thought were the key issues
of the day, without looking at what candidates said in Chapel Hill, North Carolina

(1968). They cited as the explanation for minimal effects (McCombs and Shaw, 1972).

According to Agenda-Setting Theory, media focuses on specific news and gives them
a more significant position to the public. In this context, the Theory claims that the
media does not say what to think but it gives the public what they will think about. It
can be argued that media forms the public debate. According to their Chapel Hill
research, undecided voters are affected form the media or press and they thought some
issues are important given by the media as important issue (McCombs and Shaw,

1972).

The Agenda-Setting process first starts with the formation of the media agenda, this
affects the public, and thus the public agenda is formed (Kaid, 2004). Agenda-Setting
Theory found a place outside the USA as well. In Spain, in the city of Pamplona during
the spring of 1995, they searched for six major concerns about the public agenda with
local news coverage showing a high degree of correspondence (Canell Llamas and
Rey, 1996). In addition, in Germany, Brosius and Keplinger (1990) researched

national public opinion patterns during 1986, they did weekly comparisons of the
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public and media agendas showing that TV news coverage had an important effect on
public concerns such as the country’s energy supply. Agenda-Setting Theory is still
influential in forming discussions and topics during the elections in providing benefits
for political parties, politicians, and media owners.

2.5 Social Capital by Robert Putnam

Studies on the concept of social capital have increased rapidly in recent years. These
studies consisted of different disciplines such as economics (Antoci, Sabatini, and
Sodini, 2013), education (Fearon, Nachmias, McLaughlin and Jackson, 2018),
political science (Putnam, 1993 & 2000 and Norris, 2001), sociology (Bourdieu,

1986), and Internet (Neves, 2013).

The origins of the social capital concept go back to James Coleman’s (1988) and Pierre
Bourdieu’s (1986) ideas. Moreover, the term social capital is firstly used by Ivan Light.
His work ‘Ethnic Enterprise in America’ (1972) focused on the term social capital for
analysing the problems of the economic development of the suburbs in the 1970s.
Additionally, Glenn Loury is an important figure in terms of the social capital term.
Her work ‘A Dynamic Theory of Racial Income Differences’ searched the
determinants of different ethnic minorities’ incomes and pointed out that social capital

is vital to these differences (Harriss and De Renzio, 1997).

Pierre Bourdieu’s definition of social capital is highly related to class struggles. His
concept of social capital concentrates on conflicts, class struggles, and power. P.
Bourdieu (1986) claims that social capital is the total of existing or potential resources
related to existing, permanent networks on institutionalized relationships of

interpersonal respect and acceptance. Bourdieu’s (1980) original definition for social
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capital is ‘‘the aggregate of the actual or potential resources which are linked to
possession of a durable network of more or less institutionalized relationships of
mutual acquaintance and recognition’’ (Bourdieu, 1980, p.2 and Coradini, 2010,

p.566).

James Coleman (1988) defined his concept of social capital in his book ‘Social Capital
in the Creation of Human Capital’ (Coleman, 1988). James Coleman’s concept of
social capital relies on sociological aspects and his concept is very popular in
sociological studies. His definition of social capital is "it is not a single entity but a
variety of different entities, with two elements in common: they all consist of some
aspect of social structures, and they facilitate certain actions of actors-whether persons
or corporate actors- within the structure " (Coleman, 1988, p.98). Furthermore,
Coleman focuses on social capital “‘as the public good and its benefits that are related
to all people involved in a social structure’” (Torche and Valenzuela, 2011, p.183).
James Coleman (1988) believes that social capital can increase the role of the

community by strengthening social bonds and norms of behaviour.

However, since this study is about political communication, Robert Putnam’s concept
of social capital studies was taken into consideration. Firstly, it is useful to explain
Robert Putnam’s views about media and politics. Robert Putnam is the main scholar
that concentrates on the relationship between the media and political science from a
pluralist perspective in his own book Bowling Alone (2000). The main idea of this
ideology relies on the erosion of social capital and the destruction of civic engagement.
According to Putnam, mass media is responsible for this crime in society. In Bowling
Alone, Putnam (2000) states that political participation and the forms of civic

engagement decreased in the USA with the support of data and the main suspect for
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this situation is mass media. He makes a real criticism of media and its effects on the

social capital in the community.

Robert Putnam’s work, ‘Social Capital’ (1993) points out that trust, norms, and
networks facilitate social co-ordination and co-operation for mutual benefits. In this
regard, Putnam concentrates on ‘‘forms of trust and ‘‘informal institutions’” (norms,
conventions, unwritten codes of behaviour) assisting through recent scholarships that
search to look beyond formal institutions (constitutions, legal codes) and
organisational forms (parliaments, political parties) to clarify the probability of
establishing or consolidating democracy in the developing world’” (Putnam, 1993, p.
163; Putzel, 1997, pp.939-940). More importantly, R. Putnam highlights that "informal
norms and culture change more slowly than formal rules and tends to remold those

formal rules " (Putnam, 1993, p.163).

According to Putnam (1993), social capital is referred to as ‘features of social life
networks, norms, and trust- that enable participants to act altogether more effectively
to pursue shared objectives (Putnam, 1993, p.167). Putnam’s concept of social capital
has three constituents which are moral obligations and norms, social values (trust), and
social networks (voluntary associations) (Putnam,1993, p.167). He contends that if a
region has developed an economic system and has a high percentage of political
integration, this is based on the result of that region’s successful aggregation of ‘social

capital’ (Putnam, 1993, p.183).

Robert Putnam (2000) advocates that citizen participation in social networks and
voluntary organizations is important for life satisfaction, especially for democracy.
Furthermore, citizen engagement causes individuals to raise their voices in the sense
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of declaring their interests and demands to the government through the use of social
networks. Therefore, this gives an opportunity for people to have their voices heard

and acquire more inclusion.

Putnam’s study ‘Making Democracy Work’ (1993) with Robert Leonardi and
Raffaella Y. Nanetti, is based on the empirical study of civic traditions in the different
regions in Italy for approximately 20 years. From a wider perspective, according to
Putnam’s ‘Making Democracy Work’ (1993), social networks of civic engagement
produce a capacity of trust, reciprocity, and co-operation (social capital) that facilitate
a healthy democracy. In this regard, the meaning of social capital means the features
of social organizations such as networks, norms, and social trust that help to provide

co-ordination and co-operation for mutual benefit.

According to Putnam (1993), trust is essential for people to work together and
participate in civil society. When considering the relationship between participation
and democracy, social capital has identified the significance of relationships for
explaining participation. The social capital analysis is based on the claim that a pattern
of formal and informal sociability develops relations of trust and reciprocity which
then increase individuals’ capacity to work together in collective action to resolve
common problems. According to Putnam (1993), social capital is the networks of
norms and social trust which allow people to cooperate of common shared objectives.
According to Fukuyama and Putnam (1995), a higher level of trust would enhance the
probability of working together. In a nutshell, this theory means that there should be
trust among political leaders and citizens which develops the logic of political

participation and the public sphere. Trust in society helps to improve political progress
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and economic development (Putnam 2000). In complex modern societies, social trust

can arise from norms of reciprocity and networks of civic engagement (Putnam, 1993).

Trust is crucial in determining to take place in civic engagement. Civic engagement is
an indicator of democracy. Additionally, civic engagement (participation) is a vital
part of social capital (Putnam, 1993). Civic engagement can take a variety of forms
such as voter turnout, attending voluntary organizations, political participation, and
social movements (popular movements). The voter turnout is an indicator of high
democratic values that each people have an equal right to attend to the public policy.
Political participation or citizen participation is regarded as a necessary condition for
a cohesive society and helps to diminish social exclusion (Barnes, 1999). Social
movements can be defined as people from outside the mainstream form social
movements to achieve a common goal by posing an unorthodox challenge to the

prevailing political order (Hague and Harrop, 2007).

Trust in societies is a vital driving force to raise political participation. Particularly,
the loss of trust in politicians and politics is a threat to democracy. According to
Christian Bjornskov (2021), civic honesty and social trust are significant concepts in
politics. He defines the term ‘civic honesty’ as the degree to which most people adhere
to widely accepted social norms such as honesty. Moreover, he explains social trust as
the belief that the majority of other individuals will act in accordance with such norms

(Bjornskov, 2021).

Putnam (1993) states that social capital may be regarded as more important rather than
physical or human capital for sustaining political stability, government effectiveness,
and economic progress. (Putnam, 1993). Accordingly, social capital can help to form
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formal and informal sociability and develops relations of trust and reciprocity which
then increase individuals’ capacity to work together in collective action to resolve
common problems (Putnam, 1993). In addition, the main feature of social capital is

that it usually serves public goods and it usually serves private goods (Putnam, 1993).

Robert Putnam (2000) advocates that social capital is similar to civic virtue (Putnam,
2000) and is closely related to political participation. In his study, he clearly pointed
out the importance of political participation for increasing democracy. Putnam (1993)

stressed on the concept of civic culture and tried to explain its placement in democracy.

Robert Putnam (2000) also focuses on the types of social capital. He uses the term
‘Bonding social capital’ and ‘Bridging social capital’. The bonding social capital refers
to the relationship between family members and friends and these relations include
strong social networks. The term "bonding social capital” refers to resources that can
be expressed, such as social and emotional support (Lin, 2001 and 2005). On the one
hand, ‘bridging social capital’ occurs in society and refers to a bridge between
communities, groups, and organizations (Putnam, 2000). The ‘bridging social capital’
is related to less ties and is seen as important for economic development (Putnam,

2000).

Francis Fukuyama (2000) defines social capital as norms that strengthen cooperation
among people. These norms seen in human relationships and trust, networks, and civil
society are related to social capital (2000). Fukuyama highlights the issue of trust in
communities, and he gives trust as the main part of social capital (Fukuyama, 2000).
Moreover, he focuses on traditional culture and its components such as social groups
for example tribes, clans, villages, associations, and religious sects. All of these are
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based on norms that are useful for achieving cooperative acts. He advocates that social

capital can be regarded as an asset and considered a liability (Fukuyama, 2000).

Accordingly, Ostrom (1997) states that social capital forms deal with ‘‘patterns of
relationships, whether these patterns are constructed consciously or unconsciously’’.
According to Robert Putnam’s study (1993) about Italy, he states that the
comparatively higher performance and capacity for engagement of local and regional
government in Northern Italy can be directly correlated to the nature, vitality, and
density of life in localities. The main significant point is the virtuous circle around
social capital: ““Stocks of social capital, such as trust, norms, and networks tend to be

self-reinforcing and cumulative’’ (Putnam, 1993).

John Field’s works also hold an important place in relation to social capital theory.
John Field’s book, ‘Social Capital’ (2008), examined definitions of Robert Putnam,

Francis Fukuyama, James Coleman, Pierre Bourdieu, and Michael Woolcock.

Moreover, Nan Lin (2001) explains the social capital theory in his book ‘Social
Capital’. A Theory of Social Structure and Action’ (2001). According to him, social
capital is defined ‘‘as resources embedded in people’s social network, a resource that
may be accessed or mobilized through connections within the network’” (Lin, 2005,
p.4). Add to this, Eric M. Uslaner focused on the relationship between social capital
and television viewing in his article ‘Social Capital, Television, and the ‘Mean World’:
Trust, Optimism and Civic Participation’ (1998). In his article, he clarified the
importance of trust among people, and the trust ratio to other people decreased from

58% in 1960 to 35% in the mid-1990s in the USA. Uslaner (1998) pointed out that

56



people who trust others are more likely to get involved in voluntary organizations, so

the loss of trust is strongly related to the decline in civic engagement (Uslaner, 1998).

Alejandro Portes (1998 and 2020) has also an important contribution to the literature
on social capital theory. According to Portes, social capital can be defined as ‘a source
of social control’, ‘a source of family support’, and ‘a source of benefits through

extrafamilial (nonfamily) networks’ (1998, p.9 and 2020, p.2).

When concentrating on the definition from different scholars about social capital, it is
seen as the importance of trust, networks with family and non-family members, public
participation, and norms. In relation to this study, the concept of trust in
politics/politicians, social networks, and public participation had been harmed by both
Covid-19 and unexpected events (such as the partially opening of the Varosha) that
occurred during the political communication process of the presidential election in

North Cyprus, 2020. These are explicitly examined in Chapter 5 and Chapter 6.

The significance of social capital is increased in social sciences research in the last 30
years. Social capital research increased in the early 1990s and scholars’ interests
increased for social capital (Rothstein and Stolle, 2003). This research diversity
changes from politics to economics, sociology, health, and communication. There is a
considerable body of research about Putnam’s social capital searched. Adalbert Evers
(20003) focuses on the understanding of social capital and civic commitment from the
perspective of Putnam’s idea. Bob Edwards and Michael W. Foley (1998) search the
relationship between civil society and social capital with Putnam’s idea. In this respect,
Lindy M. Edwards (2009) investigates social capital and civic culture. Melissa D.
Dodd, John Brummette, and Vincent Hazleton (2015) search the social capital’s
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relation to civic engagement and public relations roles. Social capital is also studied in
Italy by various scholars on different topics. For example, Roberto Cartocci (2007)
focuses on the relation of social capital to politics; Marco Carradore (2009) is
interested in sociological aspects. In this line, Fabio Sabatini (2007) looks at social

capital as social networks and economics.

In relation to the measurement of social capital, Putnam’s ‘Social Capital Index’ is
crucial. According to Putnam’s ‘Social Capital Index’, there are five components for
measurement which are Measures of Community Organizational Life, Measures of
Engagement in Public Affairs, Measures of Community Volunteerism, Measures of
Informal Sociability, and Measures of Social Trust (see Table 1). In relation to this
study, it has been taken into consideration the second measure; ‘Measures of
Engagement in Public Affairs’ composed of Turnout in the presidential election and

attended the public meeting on town or school affairs in last year.

Table 1: Components of the Bowling Alone Social Capital Index (Putnam, 2000, p.40)

Measures of Community Organizational Life

Served on committee of local organization in last year (percent)
Served as officer of some club or organization in last year (percent)
Civic and social organizations per 1,000 population

Mean number of club meetings attended in last year

Mean number of group memberships

Measures of Engagement in Public Affairs
Turnout in presidential elections, 1988 and 1992
Attended public meeting on town or school affairs in last year (percent)

Measures of Community Volunteerism

Number of nonprofit (501[c]3) organizations per 1,000 population
Mean number of times worked on community project in last year
Mean number of times did volunteer work in last year

Measures of Informal Sociability
Agree that "I spend a lot of time visiting friends"
Mean number of times entertained at home in last year

Measures of Social Trust
Agree that "Most people can be trusted"
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Agree that "Most people are honest™

2.6 The Presidential Elections in North Cyprus and Turnout Ratio

The presidential election in North Cyprus, 2020 is an issue that needs to be examined
since it is the election with the lowest ratio of participation in history. This is because
the turnout ratio decreased drastically during the presidential election in North Cyprus,
2020 compared to past elections, and attending meetings or face-to-face interaction

diminished because of the appearance of Covid-19 on 10 March 2020.

In relation to this study, social capital is vital in terms of understanding the formation
of social capital in this election. This is because the presidential election turnout ratio
is the lowest ratio for all the times in North Cyprus. According to Putnam’s (1993)
theory for civic society (which can be said to control social capital to a large extent)
may be characterized as civic employment, whereby citizens participate actively in the
public field, following their interests in the wider framework of society by working
together and recognizing the interests of others. Political equality means that the
community is united through the relationships of cooperation and reciprocity, rather
than the relationship of authority and reliance. People are engaged in the process of
self-governing, pursuing norms of reciprocity, in the preparation of citizens having the
ability to find increasing satisfaction in the operation of governance. Solidarity, trust,
and tolerance: the citizens are dynamic and equal and they assist, respect, trust each
other, and even though they hold different opinions, they can be tolerant of their
opponents. Associations are ‘social structures of cooperation’: the norms and values
of the civic community are integrated into distinct social structures and practices.

These norms are important and need to be considered by politicians in North Cyprus
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and should be preserved in all politicians’ acts, behaviours, and discourse. The
discourse of the politicians and political communication’ language should be
supportive of the social capital in North Cyprus. The presidential election’ process
(2020) is crucial for grasping the social capital erosion among Turkish Cypriots and
the basic indicator of this, is the low participation in the polls as 58.22% in the first
round whereas the second round was 67.29%. This ratio is the lowest participation in
the presidential elections in North Cyprus’ political life all over the time (Yenidiizen,
13.11.2020). When comparing the other elections, the participation was 62.34% in
2015 and that election accepted the lowest participation until that day. However,
presidential elections in 2020 became the lowest turnout in North Cyprus. In this
respect, the public participation in the presidential election was 76.37% in 2010

whereas, in the 2005 election, it was 69.58%.

In 2000, the public participation in the presidential election was 81.2%, this ratio was
85.13% in the presidential election in 1995. Most importantly, the highest participation
in the election of all time was 93.48% in 1990 in North Cyprus. The ratio of

participation in the 1985 election was 85.7% (Yenidiizen, 13.11.2020).

It can be argued that by looking at these percentages of participation, when passing the
times showed a tendency to low participation in the polls. This reason may be regarded
as the decreasing trust in the politicians, social capital erosion, and the preservation of
the status quo which is not solving Cyprus issue and economic problems.

2.7 Jiirgen Habermas and Public Sphere

Historically, there was a public sphere in classical Greece, but it was not until the 17"

and 18" centuries in Europe with the development of capitalism, that it assumed a
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more distinctive form. In that period, the state became the sphere of public authority
that had a legitimate claim to the use of violence indeed. The modern state could be
obviously separated from civil society both in a judicial and institutional way. Civil
society, as different from the state, comprised the domain of commodity production
and exchange, as well as the ‘private’ family. Between the realm of public authority
and civil society there emerged the critical domain of the public sphere. The purpose
of the public sphere is to enable people to reflect critically upon themselves and on the
practices of the state. The public sphere developed initially out of coffee houses and
salons where male members of the bourgeoisie, nobles, and intellectuals met to discuss

works of literature (Stevenson, 2002).

The relationship between media, democracy, and the public sphere has been the subject
of intensive and increasing academic research. The most influential thinking on the
concept of what the public sphere is and why it is important has been made by the
German philosopher Jirgen Habermas. Jirgen Habermas was a member of the
Frankfurt School and the school comes from the legacy of critical thinking of the mass
media (Benson, 2009). His idea was firstly defined and outlined in his Structural
Transformation of the Public Sphere (1962). Jirgen Habermas (1962) is a German
sociologist and philosopher who said that the emergence of public sphere like coffee
houses would enhance critical discussions of societal issues. The public sphere is an
area in a society where individuals can come together to discuss societal issues, or the
issues happening in the society. Therefore, these discussions have an impact on
political actions. The public sphere can be described as a network of communicating
information and points of view which is “reproduced through communicative action”,
argued by Habermas (1991). The principles of the public sphere, which evolved in the

17th and 18th centuries according to him, involved an open discussion of all issues of
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general concern, where issues relevant to the public good could be subject to informed
debate and examination. The public sphere, thus, presupposed freedom of speech and
assembly, a free press, and the right to freely participate in political debate and
decision-making (Habermas, 1991). The descriptive analysis gave a special space for
the bourgeoisie class. This is because the bourgeoisie class opened the way for the
formation of the public sphere and specifically focused on the 18th century in the sense
of the sphere, the Enlightenment period of Europe, and features of media (Habermas,
1991). He asserts that the ‘public sphere’ was not directly related to the bourgeoisie
class. According to Habermas, the public sphere is accepted as a domain of social life

where public opinion can be formed (Habermas, 1991).

Habermas’s public sphere includes private people come together as a public
(Habermas, 1989). He described how was the public sphere was in Germany, Great
Britain, and France during the 17th and 18th century and transformation from being a
sphere where the rulers were showing their power (a representative public sphere), to
becoming a bourgeois public sphere inhabited by the owner of the property and literate
man discussing central social and cultural issues (Larsen, 2020).In this context,
Habermas’s ideas were also influenced by Karl Marx’s criticism, especially, in the
sense of the bourgeoise class and the political public sphere. Habermas (1989) argued
that Marx conceptualized the political public sphere sarcastic, and Marx criticized the
bourgeoisie class/society in the sense of ownership and their public sphere’s formation
(Habermas, 1989). Habermas (1996) focuses on the relationship between the state and
society in the sense of the public sphere and clarifies public sphere is a network for
communicating information and points of view. Therefore, the public sphere is the
main component of socio-political organization because it is the space where people

come together as citizens and compose their independent views to make an impact on
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the political institutions of society (Castells, 2008, p.78). Habermas’s definition of
‘public sphere’ as the ‘‘domain of our social life in which such a thing as public
opinion can be formed’’ (Habermas, 1991, p.398). Additionally, Habermas (1962)
focused on the importance of the public in the functioning of democracy. The public
sphere is vital to the progress of democracy in societies.

2.8 Political Communication in Old (Traditional) Media

In recent years, technological innovations have altered the media landscape such as
cable television, satellites, fiber-optic technologies, computers, and mobile devices.
These all formed significant changes in media products and formats. However,
traditional media forms were altered into a digital format causes once-separate media
to merge. For instance, books, newspapers, over-the-air radio, films, cable, and
satellite television still continue their existence. Moreover, these once-separate media
converged and is available in digital form over the Internet. The digital revolution also
caused to transformation in the delivery of media content such as newspaper stories
and television programs that may be delivered via the Internet to computers laptops,
smartphones, and other devices (Croteau, Hoynes, & Milan, 2012). Therefore, political
communication cannot be considered separate from these technological changes in the

sense of content production and delivery by political actors and political parties.

When looking at the stages of it, the earliest times of campaigning were face-to-face
communication among party members and people. On the other hand, at the outset of
the 21%-century, campaigns changed. The mass communication started to be conducted
through not only traditional media but also new media. When focusing on the new
technological improvements, newspapers are losing their readers, and audiences for

TV are decreasing due to the rapid growth of the Internet (Gurevitch, Coleman, &
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Blumler, 2009). However, the placement of newspapers still preserves its position in

politics, propaganda, and dissemination of the news in the communities.

Politicians were aware of the power of media for a long time. The print media is helpful
for politicians and political parties’ electoral campaign, but with the emergence of the
broadcast media, politicians focused on to use it and saw the opportunities in the sense
of influencing society. For instance, Herbert Hoover made a political campaign over
the radio; Franklin Roosevelt preferred to use the radio to communicate with the public
during the Depression times. Furthermore, Dwight Eisenhower used television for
campaigns in 1952 and John Kennedy also made effective campaigns over television
to make an effective influence on the voters. However, the Internet has started to use
broadly in electoral campaigns ever since the 1996 election (Bimber 1998, Croteau,
Hoynes, and Milan, 2012, p.221).

2.9 Political Communication in New (Social) Media

Social media influences what we think, experience, and practices ‘online media’
(Hinton and Hjorth, 2013, p.2). When concentrating on the relationship between social
media and political parties or political actors, the usage of social media by political
parties for electoral campaigning has become a subject of political communication
research in the last years (Baxter and Marcella, (2012); Enli and Skogerbg, (2013);
Groshek and Koc-Michalska, (2017); Jungherr (2016), Klinger (2013), Nielsen and
Vaccari, (2013); Williams and Girish (2013). In this sense, communicating political
issues has a significant role in political mobilization in the issue of building trust both
in political actors and the government. Political actors build their messages by using
cultural symbols and signs transmitted through devices (Susila, Dean, Yusof, and

Wajdi, 2020). In relation to this, digitalization, computers, and the Internet facilitated
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broad interactivity between media users and media content. Particularly, it permits
users to reply to the question, customize media products and produce and share their
own media content (Croteau, Hoynes and Milan, 2021). From this perspective, it offers
the politicians means to spread their ideas and maintain interactivity at the same time
with their potential voters and supporters. In this era, social media became the
cornerstone for politicians to connect with the voters in a direct way (Grant, Moon &
Grant, 2010). Moreover, social media platforms became the place of political
discussions between politicians/political parties and voters (Hibbing, Ritchie, and

Anderson, 2011).

Social media has become a place of interaction and contestation. According to
Boulianne (2015), the ability to reach the public through Web 2.0 communication
technologies for political parties and candidates in election campaigns is successful
(Stetka, Surowic, and Mazak, 2019). Additionally, social media gained an increasing
placement as a communication tool by both political parties and political actors for
making connections with citizens and mobilizing voters in election campaigns (Stetka,
Surowic, and Mazak, 2019). Furthermore, Chadwick (2013) states that with the rising

of social media, a hybrid media system emerged.

The main motivation factor for using social media in election campaigns relies on
some basic reasons (Enli and Skogerbg, 2013). The first reason is based on marketing
and it enables the users to increase their visibility in the public. Moreover, social media
marketing is more personal than traditional media. The second reason is mobilization.
Social media helps to increase mobilization among people, especially, on Facebook
and Twitter (Enli and Skogerbg, 2013). The third reason is that social media enable

more dialogue between politicians and voters. These dialogues can take place to
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engage with voters, get feedback on political issues, discuss politics on a more
continuous basis and engage more voters than previous media outlets (Enli and

Skogerbg, 2013).

In today’s political communication, together with the technological improvements, the
notion of propaganda and political communications has shifted into the new media
instruments; social media usage effectively (Castells, 2000). The network society is
accepted as a global society because there were not any boundaries (Castells, 2010).
Social media presents an alternative public sphere, and it can be accepted as a
democratic because each people may demonstrate their ideas and concerns on their
social media account. It can be argued that social media played an open and discussion
environment to discuss political affairs, political propaganda, and political

communication.

Enli and Skogerbg (2013) point out that social media platforms, especially, Twitter
and Facebook are the leading platforms for political campaigns and political
communication tools for candidates (Enli and Skogerbg, 2013). Furthermore, some
scholars claim that the Internet, social media, and Twitter have a great contribution to
the continuity of democracy. These instruments have also been praised by democracy
advocates for its ability to interact with average citizens (Carpenter, 2010). From a
wider perspective, the influence of social media on the direct reflection of the public’s
views is crucial. The fact that each citizen expresses his or her opinion on political
issues also contributes to the freedom of expression, which is a requirement for

democracy.
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Social media enable political actors to add their personal comments on news stories
and the agendas of traditional media. Social media usage offered to add interpretation,
correction, and make comments contesting the mass media versions of their public

images (Enli and Skogerbg, 2013).

Particularly, Twitter and Facebook have a significant placement in the role of effective
political communication and they are important instruments for political
communication and are used by politicians and political parties. What is more,
numerous studies have been conducted on social media and its political usage, for
instance, Larsson and Moe’s (2011) study ‘Twitter in Politics and Elections in
Scandinavia’; Lassen and Brown’s (2011) study ‘Twitter: The Electoral Connection?’;
Hong and Nadler’s (2011) study ‘Social Media and Political Voices of Organized
Interest Groups: A Descriptive Analysis’;  Hinton and Hjorth’s (2013) book
‘Understanding Social Media; and Kaya and Alhajj’s (2019) book ‘Influence and

Behavior Analysis in Social Networks and Social Media.

Facebook and Twitter enable candidates to reach citizens directly, mobilize supporters
and influence the public agenda. These basic changes in political communication
occurred with current election candidates with a broad range of strategic choices (Stier,
Bleier, Lietz, and Strohmaier, 2018). Moreover, political actors such as including all
levels from presidents to neighbourhood campaigners use social media platforms,
especially, Facebook and Twitter as their primary means of communication. They are
offering multimodal, cross-referencing, and interactive styles to the political
communication genre. More importantly, they offer a variety of new ways for citizens

to connect with politicians such as likes, shares, retweets, and follows, and they are all
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became standard terms in the campaign lexicon (Lilleker, Koc-Michalska, Negrine,
Gibson, Vedel, and Strudel, 2017).

2.9.1 Facebook’s Usage in Political Communication

Facebook is an important instrument used in political communication by politicians
and political parties. Facebook accounts are private and rely on one-way or reciprocal
friendship contact (Stier, Bleier, Lietz, and Strohmaier, 2018). Facebook is a platform
that is used for political discussions by both politicians and the public (Miller,
Bobkowski, Maliniak, and Rapoport, 2015). Petty, Brinol, and Priester (2009) argue
that Facebook presents credibility to politicians by offering a free political discussion
atmosphere. From this perspective, this also provides a democratic environment while
giving politicians the chance to express themselves directly to their voters.
Additionally, the use of Facebook may give chance to politicians more interact with
people and rise political engagement (Householder and LaMarre, 2014). Facebook
posts are important for politicians in terms of sharing and disseminating their views
with their potential voters (Serensen, 2016). Another significant aspect of Facebook is
based on the impact of political participation. There are numerous studies to indicate
Facebook’s significance on it. According to Kim and Chen (2016), there is a positive
relationship between social media use and political participation. Moreover, Facebook
has a vital role in increasing political consciousness (Vitak, Zube, Smock, Carr,
Ellison, and Lampe, 2011). Moreover, Kushin & Yamamoto (2010) claim that

Facebook has an impact on shaping political decision-making process.

Facebook is the most popular platform in terms of following the news in the USA
(Matsa and Shearer, 2018). The effective usage of Facebook in politics started in the
USA'’s presidential elections. Facebook usage for political purposes became more

visible during the 2000 U.S.A presidential election (Bentivegna, 2002). Facebook was
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actively used by Barack Obama in the 2012’ political campaign as a tool for political
communication (Gerodimos and Justinessen, 2015). Particularly, Barack Obama’s
campaign for the presidential election in 2012 on Facebook, it is used mostly rhetorical
strategy and post content. Kienpointer (2013) argues that Barack Obama managed very
successfully to incorporate logical argumentation into his political rhetoric and
‘manoeuvring’ to overcome the polarization of partisan discourse, therefore, it
combined the normative ideal of logical deliberation with efficient persuasion
(Gerodimos and Justinessen, 2015, p.114-116). This strategy is also explained with the
Avristotelian model of rhetorical strategy (logos, ethos, pathos) and still is an acceptable
tool for grasping political action in modern settings (Martin, 2013, Gerodimos &
Justinessen, 2015).

2.9.2 Twitter’s Usage in Political Communication

Twitter provides a significant platform for effective political communication all
around the world. The posts, tweets, and retweets provide means for interaction among
the political elites, journalists, and the public. The main significance of Twitter is that
it is deeply interconnected with other spaces constructed by media coverage and
campaign communication (Jungherr, 2015). Twitter is a microblogging service that
permits its users to share post text messages with maximum of 140 characters, and
these messages are called tweets (Jungherr, 2015). Twitter’s flow of information and
networking function facilitates political (self-) marketing opportunity and is accepted
as the main factor for politicians when interacting with other people, particularly, at
the institutional level (Frame, Mercier, Brachotte and Thimm, 2016). Moreover,
Twitter is regarded as a more direct platform and provides direct communication
between politicians and their voters. This maintains Twitter a potential of digital

democracy atmosphere (Frame, Mercier, Brachotte, and Thimm, 2016).
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On Twitter, most accounts are visible publicly and accessible even to non-registered
audiences. Twitter usage is centred around topics and the retweet feature facilitates the
diffusion of political information beyond the direct follower network via two-step flow

processes (Wu, Hofman, Mason & Watts, 2011).

On the other hand, most accounts on Facebook are private accounts and its usage
concentrates on one-way or reciprocal friendship ties. The diffusion of information
goes less fluent through this medium because of the broad algorithmic filtering of
contents. For this reason, the audience of Facebook posts includes people ‘liking’ a

candidate’s page (Stier, Bleier, Lietz, & Strohmaier, 2018).

The United States of America (USA) can be shown as the leading country in the active
use of Twitter in elections for political propaganda. Even government agencies use
Twitter heavily to disseminate information (Bekafigo and McBride, 2013 and
Schroeder, 2018). In this regard, the influence of social media in the 2016, USA
presidential election was stronger than ever, leading to a loss of traditional media
dominance on public opinion. In 2016, presidential election in the USA, Twitter
became the most prominent tool for the election campaigns. Twitter was used
effectively by candidates to state their ideas, attack each other, retweet endorsements,
and persuade people to vote for themselves (Buccolerio, Bellio, Crestini, and
Arkoudas, 2020). According to McCabe (2015), social media platforms, especially,
Twitter and Facebook became the main platforms for political campaigns in the 2016
presidential election in the USA. Add to this, Kreiss and McGregor (2018) indicate
that technology has become the tool in determining political communication in the
USA. These technological instruments can be classified under the name Facebook,

Twitter, Google, and Microsoft (Kreiss and McGregor, 2015). Moreover, Kreiss
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(2016) identified the 2016 presidential election campaigning as technology-intensive

campaigning.

In a nutshell, at the outset of the 21% millennium, among all social media, Twitter
stands as the one that provides means for political discussion and participation. In other
words, in line with Habermas’ concept of public sphere (1991); some scholars (Enli
and Skogerbg, 2013 and Larsson and Moe, 2012) mention Twittersphere; meaning
Twitter is providing means for public participation. On the one hand, Twittersphere
refers to all users of Twitter and their messages, (Bruns and Enli, 2018) on the other
hand, it particularly becomes popular during election periods when the public

participation is high.

As the use of the Internet technology increased, the significance of Twittersphere in
the electoral campaigns increased in the last years, 2015 and 2016 Spanish General
elections (Baviera, 2018), the Malaysian General Election in 2013 (Sun, Ch’ng and
See, 2018), Swedish Election (Larsson and Moe, 2018) and Norwegian elections’
electoral campaigns (Bruns and Enli, 2018) constitute examples of research in the
field. In other words, nowadays, Twitter constitutes the public discussion platform for
the elections. The use of Twitter for the aim of electoral campaigns helps to increase

interactions between politicians and the voters (Auwal, Ersoy, and Dambo, 2022).

In sum, social media’s instruments seem to provide a public sphere and it can be
accepted as democratic because each person may raise his/her ideas and concerns on
their social media accounts. Specifically, social media’s instruments (Facebook, and

Twitter) enable both voters and candidates to meet directly through social media
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without any other parties. In the present study both traditional and social media

platforms will be taken into consideration.
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Chapter 3

TURKISH CYPRIOT MEDIA AND ELECTIONS

This chapter includes the history of North Cyprus, Turkish Cypriot Press, historical
background of political communication for presidential election in North Cyprus, the
political background of the candidates in presidential election in 2020, the Covid-19

pandemic and North Cyprus, and Varosha: the city with special status.
3.1 History of North Cyprus

Cyprus is the third biggest island of the Mediterranean Sea, is administered by various
authorities throughout its history. These administrations can be classified Richard |
who is the King of the United Kingdom (1191), Templar Knights (1192), Lusignans
(1192), Memliikliiler (1426), Venetians (1489) and Ottoman Empire (1571). During
the 1870s, the Ottoman Empire was weakened in geography. In 1878, the Ottoman
Empire rented the island to the United Kingdom on 4 June 1878 with Berlin Treaty.
According to this treaty, the Ottoman Empire’s ownership was protected but the
administration passed to the control of the UK (Beratli, 2020). In addition, World War
| started in 1914 and the Ottoman Empire attended to the war, on the side of the Central
Powers; Germany and Austria-Hungary. After these issues, the UK annexed the island
on 5 November 1914 and appointed a governor for Cyprus. In 1923, the Ottoman
Empire through the Treaty of Lausanne approved the island passed to the UK’s
autonomy. It arose problems between local people and the UK’s authority. Therefore,
for solving these disputes, on 16 August 1960, the Republic of Cyprus (RoC) was

established with the Zurich and London Agreement (19 February 1959) between
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Turkey, Greece, and the United Kingdom (Beratli, 2020). The Republic of Cyprus
consisted of two ethnic communities in the island that are Turkish Cypriot and Greek
Cypriot communities (Carkoglu and Soézen, 2004). The RoC’s political system
depends on the ‘power-sharing mechanism’ (Carkoglu and S6zen, 2004, p.123). This
mechanism meant that the President of the RoC would be from Greek Cypriots and
the Vice-President would be from Turkish Cypriots What is more, each community

would be elect their administrator (Carkoglu and S6zen, 2004).

After 3 years, in 1963, disputes started between Turkish Cypriots and Greek Cypriots
both in administration and people. The Turkish side was forced to leave the authority
of the Republic of Cyprus (Beratli, 2020). The Republic of Cyprus collapsed due to
the conflicts between the Turkish Cypriots and Greek Cypriots at the end of 1963
(Sozen, 2004). In this period, the Turkish Cypriot political leadership became more
visible with Dr. Fazil Kiigiik. In 1974, Turkey used the right of intervention to the
island as a guarantor country, derived from the Treaty of Zurich and London (Article
4, 1959). After Turkey’s intervention on the island, the Turkish Federated State of
North Cyprus was established on 13 February 1975 as a separate and autonomous state
by the Chairman of the Administration, Rauf Raif Denktas. On 15 November 1983,
the Turkish Republic of Northern Cyprus was established under the Presidency of Rauf
Raif Denktas (Beratli, 2020). Afterwards, Rauf Raif Denktas had been regarded as the

Turkish Cypriot political leader in the international arena.

The Turkish Republic of Northern Cyprus (TRNC) is an unrecognized ‘de facto’ state
in the international arena (Carkoglu and S6zen, 2004). De facto states are mainly
regarded as political authorities and their functions perform in a certain territory but

without any legal recognition in the international arena (Florea, 2014, p.790 & Ozpek,
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2014, p. 585). In this case, TRNC was only accepted as a de jure country by the

Republic of Turkey.

In this regard, it is useful to mention about Turkish Cypriot political parties. The
Republican Turkish Party (Cumhuriyet¢i Tiirk Partisi, CTP) was established on 27
December, 1970 by the initiatives by Ahmet Midhat Berberoglu. Later on, the party
started to be mass party and Naci Talat who came to the general secretary of the party,
had an impact on the development of the party in 1973. The Republican Turkish Party
seen as the left-wing ideology. In addition, the party supports the federal solution on
the island (Beratli, 2020). The other significant political party for Turkish Cypriot
political life, it is the National Unity Party (Ulusal Birlik Partisi, UBP). The party was
established on 11 October, 1975 by the initiatives with Rauf Raif Denktas. The
National Unity Party regarded as the right-wing ideology and it is considered as the
party that holds onto power the longest (Beratli,2020). In other words, these two
political parties are considered the most important political parties in the Turkish
Cypriot political life. Moreover, the Turkish Cypriot political parties include many
other parties such as Communal Liberation Party (Toplumcu Kurtulus Partisi-TKP),
Democratic Party (Demokrat Parti-DP), the People’s Party (Halkin Partisi-HP),

Communal Democracy Party (Toplumcu Demokrasi Partisi, TDP) currently.

On the other hand, the negotiations between two communities on the island in terms
of re-unifying the island is an always ongoing process. The United Nations (UN) is the
leading actor in this case. In this context, the UN parameters offer a federal solution as
bi-zonal and bi-communal solution and political equality for the two communities
(Sézen and Ozersay, 2007). Until now, many plans have been presented for the re-

unification of both sides with the UN initiatives such as Gali Plan (1992), Annan Plan
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(2001,2002,2003) (Faustmann, 2008). Moreover, Annan Plan (2004) was the
cornerstone to re-unify the island. In other words, the closest plan to the re-unification
of both communities is the Annan Plan (2004) and a referendum was held in both
communities (Turkish Cypriots and Greek Cypriots) to pass the Annan Plan on 24
April, 2004, before the RoC’s accession of the entering as the full membership of the
European Union. The RoC accepted to become the full member of the EU in the fifth
enlargement process of the EU together with Malta, Poland, Estonia, Latvia, Lithuania,
Czech Republic, Slovakia, Slovenia and Hungary. This enlargement is considered as
the largest enlargement process in terms of the number of accepted members (Cini,
2003). The Annan Plan was also important in that it was the attempt for both
communities to enter the EU as a united Republic of Cyprus. However, the Annan Plan
had not been accepted because of the high disagreement of the Greek side (75%) and

despite the agreement of the Turkish Cypriots (65%) (Vural and Peristianis, 2008).

After that, the negotiations for re-unifying Cyprus are still continuing by the efforts of
the UN, but there is nothing to conclude until now.

3.2 Turkish Cypriot Press

The first printing office was established in Larnaka in 1878. The name of the printing
office was Henry King and Co. This printing office published the first newspaper
‘Kipros/Cyprus’ on 29 August 1878. However, the first page of the newspaper was
English, and the other pages were written in the Greek language (Kibris Tiirk

Gazeteciler Birligi, 2012).

The first newspaper published in Cyprus by the Turks was written in Ottoman Turkish

by Aleksan Sarrafyan, namely ‘‘Umid’’ newspaper. Umid newspaper is the first
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Turkish newspaper by an Armenian. However, the first newspaper published in
Ottoman Turkish by a Turk is the ‘Saded’ newspaper. This newspaper was published

by Ahmet Emin Efendi in 1889 (Kibris Tiirk Gazeteciler Birligi, 2012).

It is generally regarded for the Cyprus Turkish press has four eras (Kibris Tiirk
Gazeteciler Birligi, 2012, p.19). The first era is called ‘The First Period of Cyprus
Turkish Press History’ (1878-1931). In this period, the language of newspapers was
Ottoman Turkish language. During this period, the newspapers mainly listed as:
Kokonoz, Akbaba, Feryad, Vatan, Saded and so on. The second era is called ‘The
Second Period of Cyprus Turkish Press History’ (1931-1958). This period is also
regarded as an era when the newspapers published in new Turkish letters in the British
rule period. The newspapers in era include were Haber, Vakit, Hiirs6z, Kurun, Kibris,

Memleket (Kibris Tiirk Gazeteciler Birligi,2012).

The third era is called ‘The Third Period of Cyprus Turkish Press History’ (1958-1975)
and is seen as ‘National Struggle Press’. Some of the newspapers that are published in
Cyprus are as Nacak, Cumhuriyet, Akin, Miicahit, Limasol’un Sesi, Nizam etc. The
fourth era is called ‘The Fourth Period of Cyprus Turkish Press History’ (1975-2012).
This era is regarded as ‘The Modernization of the Turkish Cypriot Press’. The
newspapers of this period can be listed as: Baris, Ulus, Yeni Devir, Isci Postast,

Dembkorasi, Atilim, Emek, Safak, Bozkurt etc. (Kibris Tiirk Gazeteciler Birligi, 2012).

When considering the print media, currently, there are 20 printed newspapers: Afrika,
Detay, Diyalog, Giines, Haberal Kibrisli, Haberator, Hakikat, Halkin Sesi, Havadis,

Kibris, Kibris Manset, Kibris Postasi, Nacak, Radikal, Star Kibris, Vatan, Volkan,
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Yeni Bakis and Yenidiizen.! However, during the Covid-19 pandemic, this number
started to decrease. In addition to the print media, there are also online newspapers

such as GiindemKi1bris, HaberKibris and so on.

When considering the newspaper circulation of North Cyprus; Kibris newspaper and
Yenidiizen are among the newspapers with the highest circulation in North Cyprus

(Polat, 2011, p. 91, Hanger, 2006, p.6 and Karahasan in ed. by Ercan, 2021).

When looking at the ownership issue, Kibris newspaper is a privately owned
newspaper which was established in 1989 and owned by Asil Nadir. Kibris newspaper
is a daily newspaper and it is one of the mainstream newspapers in North Cyprus press.

Throughout its press life, it supported right-wing parties.

Yenidiizen newspaper started its publication life as the political party’ newspaper,
namely, Republican Turkish Party (Cumhuriyet¢i Tiirk Partisi-CTP) in 1975. Later on,
its existence continued under the Yenidiizen Ltd with the autonomy of independent
journalists and under the frame of United Media Group. Currently, it is a daily
newspaper. Yenidiizen has a strong left-wing orientation and reflects its ideology to
the content of the news. Yenidiizen newspaper defines its mission as peace journalism.

The newspaper slogan called as ‘Emek En Yiice Degerdir’ (Labor is the highest value).

3. 3 Historical Background of Political Communication for
Presidential Elections in North Cyprus

Historically, the election campaigns in North Cyprus were predominantly based on

radio speeches, attending TV programs, meeting with local people, and street convoys

Uhttps://pio.mfa.gov.ct.tr/medya-rehberi/kibris-turk-basin-tarihi/
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in North Cyprus (Hasgiiler, 2008). In other words, the political campaigns have been
performed through the traditional propaganda methods such as contacting with public
through TV programme debates, TV advertisements, posters and public meetings that
is seen as the most effective method for political campaigns (S6zen, 2009). In this
context, elections campaigns are generally performed via contacting voters through
personal relations, giving booklets or brochures, attending meetings, publicizing via
media advertisements and advertisements on billboards, attending TV programs, and

organizing rallies in the main cities in North Cyprus (Isiksal, 2015).

Later on, the social media platforms also started to be used for political aims by
political parties and politicians in North Cyprus’ political communication process
(S6zen & Sonan, 2019). It can be argued that traditional campaigns continued its
prevalence but social media platforms have also been used for election campaigns

recently.

However, after the first arising of Covid-19 on 10th March, 2020 in North Cyprus had
great impact on the electoral campaigns. As it has been known, limitations and
precautions limited face to face interaction among people, so, social media platforms’
visibility increased rapidly in the presidential election of 2020 in North Cyprus
compared to other elections. More importantly, the presidential election of North
Cyprus in 2020 is the first election after the Covid-19 pandemic’s arising in North
Cyprus. As such, it has a special place in the history of North Cyprus. In other words,
the present study seeks to explore how a health crisis (the Covid-19 pandemic) affected

the political campaigns or political communication patterns in North Cyprus.
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In sum, election campaigns are mostly conducted through traditional media such as
giving public speeches, meeting people face to face and advertisements. However,
when social media usage increased in the last years, North Cyprus’ politicians, political

actors, and political parties started to use it for election campaigns.

Another significant issue that has always been discussed in North Cyprus elections is
the claims that Turkey interferes in the elections. Similar to previous elections, these
claims were also prominent in this election. There have been claims of intervention by
Turkey, especially by the left-wing parties in the previous elections (1990 general
election in TRNC). However, these intervention claims by Turkey have never been
pronounced this loud and by the various parts of the society. The data from Twitter,
in particular, shows that public view on this matter is not formed after Ersin Tatar is

elected as the new President that Turkey has actually intervened the election.

Looking at the previous claims regarding Turkey’s intervention to the elections, the
general elections of 1990 are of great importance. After the general election held on 6
May 1990, the boycott of the Assembly by Demokratik Miicadele Partisi (DMP-
Democratic Struggle Party) with left-wing view is one the most discussed events of
the time. One of the most important reasons of the boycott is the votes that are found
in the trash and the claims that Turkey has intervened with the elections. Except for
the three candidates from Yeni Kibris Partisi (YKP-New Cyprus Party) and one
candidate from Cumhuriyet¢i Tiirk Partisi (CTP-Republican Turkish Party), all DMP
representatives claimed that Turkey supported UBP, and hence UBP won the election.
Upon this, a by-election took place in 1991. CTP and TKP (Toplumcu Kurtulus Partisi
- Communal Liberation Party) boycotted the by-election and UBP won 11 of the 12

chairs as a result of the election, increasing its representative number to 45 (Kuzey
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Supreme Election Council, 2017 cited in Kaya, 2021).

There are also similar intervention claims during the times of the UBP-TKP coalition
in 1999. After the elections, UBP and TKP formed a coalition government and it
continued until 2001. The financial difficulties and bankruptcy of some banks in 1999,
caused TKP to associate this economic backdrop with Turkey’s intervention to TRNC
politics. Due to TKP’s such statements, they started to experience problems with UBP
who was in close ties with Turkey (Dodd, 2017). Another source of problem is the
declarations of Mustafa Akinci, the Vice-Prime Minister of the time, regarding the
removal of Police and Security forces from the body of TRNC Security Forces
Command (SFC) and linking them to the body of TRNC Ministry of Internal Affairs.
The commander of the time labelled this declaration as treason and Mustafa Akinci
saw this as an intervention to the internal affairs and democracy of TRNC. During this
process, the right-wing parties supported SFC. This is among the major reasons for the

fall of the coalition government in 2001 (BBC, 2017 cited in Kaya, 2021).

In 2020, presidential election, in contrast to Ersin Tatar’s and Erhan Arikli’s claims
that there is no intervention in this election (see Facebook posts in Chapter 5), Mustafa
Akinci, Tufan Erhiirman and Serdar Denktas argued that there is intervention by the
current administration of Turkey in favour of Ersin Tatar. More importantly, the
construction of reality is shaped by intervention claims and caused discomfort among

Turkish Cypriots (see Twitter Analysis in Chapter 5).

Additionally, the intervention claims in the 2020 presidential election, are memorable
within public cognition as Mustafa Akinci, as the President of the time, claimed that
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Turkey intervened with the election so that he would not be elected. Besides, being
more acknowledged by the society and still discussed by certain segments is another
important fact of this election, particularly, CTP’s declarations and Yenidiizen’s news
content. In other words, the intervention claims were soaked in by the public and this

created cognition in the society (see Chapter 5 and Chapter 6).

The intervention claims to the election were one of the most important issues of this
election. According to the claims, the intervention had been done by the current
government in Turkey through the meetings/discussions conducted with the Turkish
Cypriot society to elect Ersin Tatar, rather than Mustafa Akinci (Yenidiizen, October,
2020). The existence of these claims and the issue that they were voiced by people at

the top level of the state emerged as an example of consciousness in the society.

Even though it has been a long time since the elections; this issue is still being
discussed by the politicians/political actors. This fact indicates that this issue will
continue to be talked about for a long time. In other words, this election might always
be recalled with the intervention claims and the opening of Varosha in the minds of
the public. While these claims cause the formation of a certain public opinion on this
issue, the main point here is the effectiveness of the role of politicians’ discourse in
forming public opinion. It may be argued that public opinion formation occurred

through the discourse of politicians as well as their actions during this election period.

While the intervention claims particularly publicized in Yenidiizen newspaper, Kibris
newspaper did not draw the attention of its readers to this topic. The intervention
claims are made openly by the President of the time, Mustafa Akinci, both through
newspaper statements and on his personal social media accounts. While these claims
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were supported by Tufan Erhiirman who is the leader of CTP, Serdar Denktas also

offered his support for the claims.

Even after these claims, a discourse was formed, especially by the left-wing, popularly
known as ‘Biat Degil Ozgiirliik’ (not obedience, freedom). In this context, this turned
into a slogan and used in the street demonstrations by the left-wing parties,
specifically, CTP and TDP. It may be argued that this slogan caused a social movement

(Castells, 2000) in the society.

3.4 The Political Background of Candidates in Presidential Election,

2020

This election is very interesting because almost all political party leaders and important
political actors were candidates: Mustafa Akinci (the President of the time); Ersin
Tatar (the Prime Minister of the time and also the party leader of UBP); Kudret
Ozersay (vice-Prime Minister of the time and also the party leader of HP).
Additionally, Tufan Erhiirman (the party leader of CTP); Erhan Arikli (the party leader
of YDP); and Serdar Denktas (the old DP party leader). This aspect contributes to this
election as a special case that may be called a political party leader or former political

leaders’ competition.

Mustafa Akinci, the President of the time, has a left-wing ideology and he acted as one
of the former leaders of a political party called the Communal Liberation Party
(Toplumcu Kurtulus Partisi- TKP) between 1987-2001. Communal Liberation Party
was founded in 1976 and he was one of the founding members of TKP. He was elected
as the Mayor of the Nicosia Turkish Municipality from 1976 to 1990. His political

career followed as a Member of Parliament (MP) between 1993- 2009. He also served
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as the Minister of State and Deputy Prime Minister in 1998. Additionally, he became
the fourth President of TRNC in the 2015 elections. His view about the Cyprus issue
relies on finding a solution as an unified Cyprus, namely federation and suitable with

UN parameters such as bi-zonal and bi-communal solutions.

On the contrary, Ersin Tatar, the Prime Minister of the time, (also the leader of the
National Unity Party of the time) belongs to the right-wing ideology. He was elected
as an MP for the first time in 2009. He served as the Minister of Finance between
2009-2013 in Parliament. His political career continued as the party leader of UBP and
as the Prime Minister from 2018 to 2020. He was elected as a new President in the
2020 elections. His view about the Cyprus issue is based on the two-state solution and

he advocates the Turkish Republic of Northern Cyprus.

The Vice-Prime Minister Kudret Ozersay of the time, (the leader of the People’s Party)
has a commonly right-wing ideology. He is an academician in politics and he attended
negotiations for the Cyprus issue as an advisor to Rauf Denktas’s team in 2002. He
continued with Mehmet Ali Talat for Cyprus issue negotiations. Later, he become the
Special Representative of Dervis Eroglu in 2010. Moreover, he was appointed as the
Chief Negotiator in 2014. However, he attended as a candidate for the presidential
election in 2015. Later, he founded the People’s Party in 2016 and become the party
leader, and was elected as an MP (Member of Parliament) in the 2018 general
elections. His view about the Cyprus issue relies on two separate states and the
existence of TRNC. However, he also supports the negotiations regarding the Cyprus

issue in the international arena.
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Another candidate is Tufan Erhiirman. He is the leader of the Republican Turkish Party
(CTP) and an academician in law. He acted as a MP from 2013 to now in the
Parliament. He was elected as the party leader of CTP in 2016. He served as the Prime
Minister between February 2018 to May 2019. He is regarded as the main opposition
party on the left-wing ideology. He advocates left-wing ideology both in Cyprus issue
solution and also political spectrum. He always supports bi-communal solution for

Cyprus issue under the UN parameters and unified Cyprus.

Another candidate is Erhan Arikli. He is the party leader of the New Birth Party. New
Birth Party was founded in 2016 and he is the party leader since 2016. He is also an
academician. He has served in a number of Ministerial positions such as the Ministry
of Economy and Energy. He has got a strong nationalistic view and his view is based
on the right-wing ideological stance. He also opposes to Cyprus solution as bi-

communal and bi-zonal solution and supports two-state solution.

Additionally, Serdar Denktag was another important candidate in the elections. He was
the party leader of the Democratic Party (DP) between 1996 to 2019. He was elected
an MP for first time in 1990 elections from UBP. He acted in a various administrative
position during the years such as the Minister of Interior, the Minister of Youth and
Sports, Rural Affairs and Environment, the Minister of Finance, and also as the Deputy
Prime Minister. He left the party leader position of DP in May 2019. His political

stance is close to the right-wing ideology and supports two-state solution.
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3.5 The Covid-19 Pandemic and North Cyprus

Covid-19 pandemic emerged first in Wuhan City, Hubei Province of China on 31
December, 2019.2 After the exponential increase of cases all over the world, World
Health Organization (WHO) declared Covid-19 outbreak as a pandemic on 11 March
2020.% According to explanation of World Health Organization (WHO), Covid-19
(Coronavirus disease) is an infectious disease caused by the SARS-CoV-2 virus. 4 In
this regard, most people are infected from the virus and important precautions such as
preservation of social isolation, using mask and hygienic conditions and get
vaccination were needed. According to WHO, the virus can spread from a person who
had Covid-19, especially, from mouth or nose in small liquid particle when they cough,
sneeze, speak, sing or breathe. To eliminate this, WHO advised to stay at home and

self-isolation. °

According to the results, derived from WHO’s official website on 17.09.2020, there
have been 226,844,344 Covid-19 cases and 4,666,334 deaths around the world.
However, vaccination ratio was 5,634,553,040.% In essence, Covid-19 has affected
people’s lives negatively in the sense of the causing death, limitations and precautions
such as transportation limitations, going out limitations and PCR test necessity so on.

According to Prof. Dr. Ugur Sahin and Dr. Ozlem Tiireci (who are found

2 https://www.who.int/emergencies/diseases/novel-coronavirus-2019 - 83

3 https://www.who.int/emergencies/diseases/novel-coronavirus-2019/events-as-they-
happen

4 https://www.who.int/health-topics/coronavirus#tab=tab_1

% https://www.who.int/health-topics/coronavirus#tab=tab_2

® https://covid19.who.int/
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Pfizer/Biontech vaccination) the effect of pandemic still continues and its impact will

continue until the end of 2022.7

The first appearance of Covid-19 on 10 March 2020, caused fear in North Cyprus and
restrictions applied quickly by the government, such as closing/limiting the flights,
curfew, closing the shops except bakeries, markets and pharmacies. Additionally,
Turkey sent medical equipment and helped to North Cyprus. Later, vaccination
process started in the world and a substantial amount of vaccination aid was
maintained by Turkey. On the other hand, the European Union also sent medical aid
to South Cyprus (Republic of Cyprus, RoC) meant for sending some to the North
Cyprus. However, a crisis took place between the President of the time, Mustafa
Akinci, and the Prime Minister of the time, Ersin Tatar for taking medical aid from the
South Cyprus on 17 April 2020. This aid was provided through the initiatives of the
President of the time, Mustafa Akinci. The medical aid was composed of 2000
Klorokin from South Cyprus and this aid was maintained from the European Union to
South Cyprus (Téliik and Ozad, 2021). This medical aid has been provided via the Bi-
Communal Health Committee. Transfer took place through the Bi-Communal
Technical Health Committee which made a declaration stating that humanitarian

collaboration should not be used for political purposes.

In sum, the Covid-19 pandemic had drastically affected the daily lives in both social,
economical and political aspects. Additionally, the struggle with Covid-19 pandemic

is still continue globally and in North Cyprus.

7 https://www.haberturk.com/koronavirus-ne-zaman-bitecek-covid-19-salgini-ne-
zaman-biter-ugur-sahin-tarih-verdi-3062574
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3.6 Varosha: The City with Special Status

The case of Varosha has a crucial position in Cyprus’ history. The city of Varosha is
at the suburb of Famagusta city and it was the trade center and tourist center before
1974. After 1974, the city of Varosha stayed under the control of North Cyprus and
the city of Varsoha has not been open for settlement after 1974. However, on 08
October 2020, Varosha was opened for the daily visit of the public with the declaration
of the Prime Minister of the time, Ersin Tatar after getting full support from the current
administration in Turkey (Yenidiizen and Kibris newspapers on 08/09 October 2020).
Throughout history, Varosha’s status has been discussed between the South and North
side of Cyprus, the case has never reached any solution and remained as a negotiation
issue. In relation to Varosha’s position in the international arena, United Nations is in
the leading position. There are two prominent resolutions taken by the UN about
Varosha which are resolution 550 (1984) and resolution 789 (1992). Later, others such
as resolution 365 (1974), resolution 367 (1975), resolution 541 (1983), and resolution

544 (1983) are added.

In other words, the United Nations’ decisions support not opening Varsoha for
settlement prior to solution between the two sides. In other words, the UN reserves the

status of Varosha according to resolution 550 (1984) and resolution 789 (1992). 8

The United Nations Security Council resolution 550, came into force on 11 May 1984.
It confirms resolutions 365 (1974), 367 (1975), 541 (1983) and 544 (1983). It reaffirms

that there should not be any illegal activities in relation to VVarosha. UN resolution 550

shttps://www.securitycouncilreport.org/atf/cf/%7B65BFCFIB-6D27-4E9C-8CD3-
CF6E4FF96FF9%7D/s_prst_2020_9.pdf) and
https://digitallibrary.un.org/record/154294?In=en.
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(1984) states that ‘Considers attempts to settle any part of Varosha by people other
than its inhabitants as inadmissible and calls for the transfer of this are to the

administration of the UN”.

In this regard, resolution 789 (1992) (c) points out ‘that with a view to the
implementation of resolution 550 (1984), the area at present under the control of
UNFICYP be extended to include Varosha’. According to this, Varosha should not be
opened for residence/ living until a solution to the Cyprus issue is found with suitable

UN parameters.

After the opening of Varosha on 8 October 2020, three days before the presidential
election, it caused a debate in the world, especially, in South Cyprus, Greece and the
UN. The UN made a speech about Varosha such as “The Security Council reaffirms
the status of Varosha as set out in previous United Nations Security Council
resolutions, including resolution 550 (1984) and resolution 789 (1992). Additionally,
the Security Council ‘reiterates that no actions should be carried out in relation to
Varosha that are not in accordance with those resolutions.” Despite the fact that the
Cyprus issue has been one of the long-lasting problems, the presidential election in
North Cyprus during the Covid-19 pandemic in 2020 was the starting point of the
present study. Data collected in the study, as it is laid down in Chapter 5 and 6, VVarosha

emerged as one of the significant themes of the study.
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Chapter 4

METHODOLOGY

The information included in this chapter seeks to lay down the details of the research
conducted. As it has been mentioned in Chapter 1, the study itself started as research
focused on the Presidential election in North Cyprus, 2020 that was going to be held
on 24th April 2020. However, the spread of the Covid-19 pandemic led to postpone
the presidential election to 11th October 2020. Based on this fact, the data for the study

has been collected from 7 March 2020 to 31 October 2020.

This chapter offers information about the research paradigm, qualitative research
methodology, research approach, population and sampling, data collection, research
process, data analysis, and fitness criteria. This study is based on Critical Discourse
Analysis (Van Dijk, 1988) for analyzing the data derived from both traditional and
new media: print newspapers; Kibris and Yenidiizen, and social media from Twitter,
and Facebook.

4.1 Research Paradigm

The present study has been based on the constructivist paradigm. Guba & Lincoln
(1994) suggest that paradigms have ontologies, epistemologies, and methodologies. In
line with this, they point out that the constructivist paradigm’s ontology is relativism
which is based on local and specific constructed realities (Guba and Lincoln 1994).

The constructivist paradigm’s epistemology is transactional, subjectivist and forms
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created findings (Guba and Lincoln 1994). The methodology is a qualitative

methodology based on analysis including hermeneutics (Guba and Lincoln 1994).
4.2 Qualitative Research Methodology

The present study is based on the qualitative research methodology. The qualitative
research methodology includes ‘‘multiple sources of data, inductive data analysis,

interpretive and holistic account’” (Cresswell, 2009, p.175-176).

The qualitative research methodology concentrates on words rather than quantification
as in quantitative research. Qualitative research results are not obtained from statistical
procedures or other quantification methods (Bouma and Atkinson, 1987, p.206).
Qualitative data are related to meanings and meanings are mediated through language

and action (Yates, 2004).

Qualitative research includes inductivist, constructionist, and interpretivist research
strategies (Bryman, 2008). Qualitative research includes words, points of view of
participants (what they see as important), researcher close (close involvement with the
people investigated), theory emergent (concepts and theoretical elaboration emerge
out of data collection), process, contextual understanding, and meaning (meaning of

action) (Bryman, 2008, pp.393-394).

The qualitative research methodology includes ‘the interpretive study of a specified

issue or problem in which the researcher is central to the sense that is made’ (McQueen

and Knussen, 2002, p.199).

Qualitative research includes collecting data by examining documents. The researcher
is the person who gathers information. In this context, it includes multiple sources of
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data rather than relying on a single data source. Later, the researchers review all of the
data and make sense of it, and then organize it into categories or themes. Qualitative
researchers construct their patterns, categories, and themes from the bottom up, and
organize the data. More importantly, the qualitative research process offers
participants’ meanings. More importantly, qualitative research is a form of interpretive
inquiry that allows making interpretations of what they see, hear and understand
(Creswell, 2009). Qualitative data presents the researcher’s informed understanding of
those same objects or cases. (Manheim and Rich, 1995). Additionally, qualitative data
offers the evidence presented in words, pictures, or other narrative forms that best

captures the research subject’s genuine experiences and understanding (Ruane, 2005).

The interpretive inquiry, which is the distinctive feature of the qualitative
methodology, has been undertaken in this study. The basic characteristics of
interpretive inquiry help the researcher make comments on data. This study offered an
interpretive inquiry by the researcher for finding the answers to research questions by
using the data collected that have been derived from different sources; Kibris

newspaper, Yenidiizen newspaper, Twitter and Facebook.

Qualitative research plays a significant role in political research (Silbergh, 2001). The
researcher may focus on their chosen political problem through personal academic
interpretation (Silbergh, 2001). Therefore, it is useful to use qualitative research for
analyzing the political discourse in this study, particularly in the presidential election

of North Cyprus in 2020.

In this study, all data are interpreted hermeneutically. A hermeneutic analysis of

qualitative research concentrates on the meanings of the objects and actions of the
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participants. Hermeneutics is used to describe a philosophical position that emphasizes
the need for a focus on meaning and human beings as meaning-making and meaning-
using creatures (Yates, 2004, p.137). The qualitative research is helpful to explore the
newspapers’ discourse and social media posts during the election and candidates’
political propaganda and their communication with the society. In this regard, the main
research population targeted is the tweets of Twitter users and candidates’ individual
Facebook pages. Furthermore, the study is based on an inductive approach. The
inductive approach is mostly related to qualitative research. An inductive approach is
associated with the generation of new theory arising from the data. In this context, the
inductive approach concentrates on exploring new phenomena or considering the
previous research phenomena from different viewpoints (Creswell, 2009). Inductive
data analysis is directly related to qualitative research. Qualitative researchers
construct their patterns, categories, and themes from the bottom up, by organizing the
data into increasingly more abstract units of information (Creswell, 2009). In this
regard, another characteristic of qualitative research is ‘holistic’. It includes reporting
multiple perspectives, identifying the various factors entailed in a situation, also
sketching the larger pictures that occur (Creswell, 2009, p.176). This study offers
multiple perspectives. Data have been collected for six months (7 March to 31 October,
2020) through newspapers and social media platforms. All these provide a holistic

approach to the study.

4.3 The Research Design

This study is a case study, which means it focuses on the case of presidential election
in North Cyprus, in 2020. In this context, the case study facilitates answering questions
and a single case is studied for a term and the results are recorded. The case study is

widely used by researchers who are interested in qualitative research (Baskarada,

93



2014). A case study can be a person, one group, one family, one classroom, one town,
or one nation (Bouma and Atkinson, 1995). The case study involves a detailed and
intensive analysis of a single case (Creswell, 2009). The case study aims to generate
an intensive examination of a single case, about which a theoretical analysis will be
engaged in (Bryman, 2008). Williams (2000) claims that case study researchers are
often seen in a position to generalize by drawing on findings from comparable cases

investigated by others (Bryman, 2008).

The case study is one of the most widely used designs in academic research by
researchers who are interested in qualitative research (Baskarada, 2014). A qualitative
case study is a research approach that assists in the exploration of a phenomenon within
some specific context through various data sources, and it undertakes the exploration
through a variety of lenses to reveal multiple facets of the phenomenon (Baxter & Jack,

2008).

A case study of the 2020 TRNC presidential election period is taken as the case. From
this perspective, it is concentrated on political communication patterns’ changes
during the presidential election in North Cyprus, specifically, how social capital

changed and how public sphere formed during the Covid-19 pandemic.

When evaluating the case study, it is wider in its relevance and functions to investigate
social events (individual, group, institution, profession) in its modern context
(Gillham, 2005). In this study, the formation of the public sphere and social capital’s

erosion has been taken into consideration in North Cyprus as the case study.
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4.4 Population and Sampling

The present study comprises both traditional and new/social media. As far as the
traditional media is concerned, at the time of the presidential election, there were 20
daily print newspapers in North Cyprus. The population for the newspapers composed
of 20 newspapers published in North Cyprus from April to October 2020. These
newspapers are listed as: Afrika, Detay, Diyalog, Giines, Haberal Kibrisli, Haberator,
Haberci, Hakikat, Halkin Sesi, Havadis, Kibris, Kibris Manset, Kibris Postasi, Nacak,
Radikal, Star Kibris, Vatan, Volkan, Yeni Bakis, and Yenidiizen. (the period between
March to October 2020). Additionally, the two different ideological stances’
newspapers are chosen as a result of purposive sampling. These are Kibris and

Yenidiizen.

Purposive sampling is a form of non-probability sampling and is also known as
judgmental, selective, or subjective sampling. Additionally, ‘the goal of purposive
sampling is to sample cases/participants in a strategic way so that those sampled are
relevant to the research questions that are being posed’ (Bryman, 2008, p.415). The
purposive sampling is fundamentally based on the selection of units (maybe people,
organizations, documents, departments, etc) with direct reference to the research
questions being asked (Bryman, 2008, p. 375). The use of purposive sampling helped

to find the answers to the objectives and aims of the study.

Only the front page of each newspaper is examined for the period of 7 March to 31
October 2020 as a hard copy. The reason for concentrating only on front pages of
newspapers is that whole newspapers offer massive data; however, this study has taken

specific themes into consideration. What is more, only the headlines of the news that
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appear on the first pages of the newspapers are taken into consideration. This is based
on the reason that, the important political issues are generally seen on the front pages

and political news are more prominent in North Cyprus’ press.

During the process of deciding the themes, firstly, this study aimed at studying the
presidential election; therefore, the first theme become ‘election’. After that, it has
concentrated on the news content in newspapers and the selection of themes shaped by
newspapers’ content. The other significant issue was the Covid-19 pandemic during
the election period. Because of that, the second theme becomes ‘Covid-19’. The third
theme becomes Cyprus-issue. This is because the Cyprus issue is always a popular and
discussion topic in North Cyprus’ inner politics. The fourth theme was determined
after the political developments during the process of the election. Intervention claims
in the elections emerged especially, by the left-wing candidates and occurred reactions
by the public, so, it has been determined to select it as a theme. The fifth theme
becomes Varosha. The partially opening of Varosha is also an unexpected issue and
after the opening of it, it led to the discussions between both candidates and the voters.
The analysis was first done on paper. Later, data was entered into the SPSS program
under the five themes which are Varosha (Maras), Intervention (miidahale), Covid-19,
Election (se¢im) and Cyprus-issue (Kibris meselesi). Themes search have been only
done in Turkish language because of the users’ original language is Turkish and all the
news are written in Turkish. The news are then translated into English by back to back

translation by two different translators.

For the traditional media, which is newspapers, the sample has been chosen through
purposive sampling. Purposive sampling is basically strategic and necessitates an

attempt to set a good correspondence between research questions and sampling
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(Bryman, 2008). Due to this, the two different ideological stances’ print newspapers
Kibris and Yenidiizen are chosen. It should be noted that the number of print
newspapers decreased to 10 newspapers due to the Covid-19 pandemic in July 2021.
The print newspapers of the time are composed of Afrika, Detay, Diyalog, Giines,

Halkin Sesi, Haberator, Kibris, Vatan, Yeni Bakis, and Yenidiizen.®

There are numerous social media platforms such as Facebook, Instagram, Twitter,
Whatsapp, Youtube, Tiktok, Snapchat, LinkedIn, FourSquare, Pinterest, and Google
Plus in North Cyprus during the presidential election. *°However, the present study
has taken into consideration the two most popular platforms in relation to politics.
These are Twitter and Facebook chosen as a result of purposive sampling. Twitter is
the most popular platform for political discussions by the public whereas Facebook is
the most popular platform among social media in the sense of candidates’ sharing new
information, speeches, and giving answers. Due to these reasons, these two platforms

are helpful for understanding both public and candidates’ views.

In relation to Twitter, some names are chosen as a result of purposive sampling. This
is because, it is only searched for specific candidates’ names. These are Mustafa
Akinci, Ersin Tatar, Tufan Erhiirman, Kudret Ozersay, Serdar Denktas and Erhan
Arikli and a term ‘KKTC Cumhurbaskanligi secimi’ (TRNC Presidential Election).
Additionally, themes search have been only done in the Turkish language because

Turkish is the users’ original language. The tweets are then translated into English by

%http://www.detaykibris.com/pandemi-kibris-turk-geleneksel-medyasini-da-vurdu-
10-gazete-vazgecti-262816h.htm
10 https://kibrisdijital.com/en/kuzey-kibrista-sosyal-medya/
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back-to-back translation by two different translators. In sum, Twitter data is derived

from population.

The sample for Facebook is derived from six most popular candidates’ posts through
purposive sampling. There are 2404 Facebook posts in total that are analyzed under
the five themes. These themes are searched in the Turkish language because the users’
mother tongue is Turkish. These are Varosha (Maras), Intervention (Miidahale),
Covid-19, Election (se¢im), and Cyprus issue (Kibris meselesi). In summary,

Facebook data is derived from six candidates’ posts.

The reason for the selection process of prominent candidates depends on the
consideration of powerful and effective political actors/politicians. In other words,
these six candidates are regarded as the most popular candidates because of their long
and experienced political background. In this context, Mustafa Akinci was the
President during the election and also he was the former party leader of the Communal
Liberation Party (Toplumcu Kurtulus Partisi-TKP) and was seen as one of the most
powerful candidates. Another candidate, Ersin Tatar, was the Prime Minister and the
party leader of the National Unity Party (Ulusal Birlik Partisi-UBP) during the
election. Additionally, Kudret Ozersay was the party leader of the People’s Party
(Halkin Partisi-HP) and was the Deputy Prime Minister and Minister of Foreign
Affairs at that time. Tufan Erhlirman was the leader of the Republican Turkish Party
(Cumbhuriyetgi Tiirk Partisi-CTP) and he was the leader of the largest opposition party
at the same time. Also, Erhan Arikli was the Rebirth Party’s leader (Yeniden Dogus
Partisi- YDP). Serdar Denktas was the party leader of the Democratic Party between
1996 and 2019 years and an influential politician in North Cyprus’ politics. In other

words, this election may be seen as the political leaders’ competition. These candidates
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were regarded as the most influential and important political actors in this election,

and because of these reasons, the six candidates were selected for consideration.
4.5 Data Collection

The present study offers two types of media: traditional and new/social media. The
study is composed of three parts; the first one is composed of two newspapers which
are Yenidiizen and Kibris newspapers during the election period; from 7 March to 31
October 2020. Data from the two print national newspapers’ contents’ is analyzed in
relation to six popular candidates and their views on five themes: Varosha (Maras),
Intervention (Midahale), Covid-19, Election (se¢im), and Cyprus issue (Kibris
meselesi). Themes search have been done in the Turkish language in newspapers. This

is because newspapers language is Turkish and later translated into English.

In this study, two national print newspapers with different ideological background
have been examined. The reason for choosing two newspapers is based on their
ideological differences in domestic politics. Yenidiizen supports federal solution to the
Cyprus issue. On the contrary, Kibris newspaper mostly supports the two-state solution
to the Cyprus issue. However, during the Annan Plan (2004) period, Kibris newspaper
followed a different stance and news content was composed in order to support the
Annan Plan. These two different ideological newspapers’ selection offer a comparison

of opposite political stances’ perspective to the study.

In this context, Yenidiizen newspaper represents the left-wing ideological stance
whereas Kibris newspaper represents the right-wing ideology in general. These

newspapers were reviewed from 7 March to 31 October 2020 as hard copies. For

99



traditional media, the study’s data are obtained from the newspapers; 180 days issues

are collected, and 360 newspapers’ issues are reviewed in total.

The second part is composed of Tweets from Twitter and retweets. The third part of
the study includes six candidates’ general posts on Facebook Totally, 2404 Facebook
posts by six candidates who are Mustafa Akinci, Ersin Tatar, Tufan Erhiirman, Erhan
Arikli, Kudret Ozersay and Serdar Denktas and all Facebook posts covered from 7
March to 31 October, 2020 are taken into consideration. However, only the posts of
the candidates related to five themes were examined which are Varosha (Maras),
Intervention (Midahale), Covid-19, Election (se¢im), and Cyprus issue (Kibris

meselesi).

During the process of collecting data, tweets from my Twitter account are followed
and Tweets are derived using Google NCapture for Nvivo, searching specifically for
the names: Mustafa Akinci, Ersin Tatar, Tufan Erhiirman, Erhan Arikli, Kudret
Ozersay and Serdar Denktas, and ‘KKTC Cumhurbaskanligi Se¢imi’ (TRNC
Presidency election); therefore, all Tweets considered are taken from people who make
comments about these names. Then, the data was transferred to the Nvivo program for
analyzing the findings. Twitter results showed which candidates and which topics were
talked about more and found by using Nvivo in word cloud version. In this regard, data
was obtained from Facebook posts by six candidates’ individual accounts, Tweets,

retweets, and newspapers.
4.6 Research Process of the Study

This study followed the main steps of qualitative research. The outline of the main

steps of qualitative research are followed below (Bryman, 2008, p.370):

100



1. General research questions

2. Selection of relevant site(s) and subjects

3. Collection of relevant data

4. Interpretation of data <« 5b. Collection of further data

5. Conceptual and theoretical work \\

6. Writing up findings/conclusions 5a. Tighter specification of the research

questions

The present study followed the above-mentioned steps. In step 1, the research
questions are composed of as:

RQ1: How did the Covid-19 pandemic alter public sphere during the presidential
election in North Cyprus, 2020?

RQ2: How was social capital formed during the presidential election in North Cyprus,
20207

RQ:3 Which topics are mostly used by the candidates in their political campaigns
during the Covid-19 pandemic?

RQ4: What are the candidates’ points of view towards the Cyprus issue?

RQ5: Which discourse topics became more apparent in traditional media (Kibris and
Yenidiizen?

RQ6: Which discourse topics became more apparent in new (social) media (Twitter
and Facebook)?

RQ7: What topics were put forth by the candidates about the partially opening of the

Varosha?

In step 2, the selection of relevant sites and subjects; traditional and new media were

selected as the relevant sites. The sample for traditional media is composed of the two
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print newspapers (Kibris and Yenidiizen) and were selected among 20 print
newspapers (7 march to 31 October, 2020) in North Cyprus. In relation to the new
media, Twitter and Facebook are selected for these two are the most popular social

media platforms in North Cyprus as far as political communication is considered.

In step 3, collection of relevant data covered the period six months (7 March 2020 to

31 October 2020) before the presidential election 2020.

In step 4, interpretation of data was conducted using Critical Discourse Analysis by

Teun Van Dijk (1985).

In step 5, conceptual and theoretical work chosen for the present study are social

capital by Putnam (1993) and the public sphere by Habermas (1991).

In step 6, Critical Discourse Analysis was used when analysing the findings and
answering the research questions. In the light of the research questions considered in
this study including the alterations of the public sphere in North Cyprus during the
presidential election and the processes of social capital erosion, particularly, trust and
social networks features during the election.

4.7 Data Analysis

Data analysis is done through Critical Discourse Analysis (Van Dijk, 1985, 1993 and
1995). Critical Discourse Analysis (CDA) gained importance in the study of text and
talk and emerged from critical linguistics, critical semiotics, socio-political conscious
and oppositional way of investigating language, discourse, and communication (Van
Dijk, 1995, p.17). CDA mainly concentrates on the ‘‘common interest in de-
mystifying ideologies and power through the systematic and retroductable
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investigation of semiotic data such as written, spoken, or visual’” (Wodak and Meyer,
2009, p.3). In this regard, the researchers of CDA try ‘‘to make their own positions
and interests explicit while retaining their perspective scientific methodologies and
while remaining self-reflective of their own research process’’ (Wodak and Meyer,

2009, p.3).

CDA considers “‘language as social practice’” (Fairclough and Wodak, 1997, p.258).
Furthermore, CDA’s attention focuses on the relation between language and power,
especially, on the institutional, political, gender, and media discourse (Wodak, 2001,
p-2). The origin of CDA relies on Michel Foucault’s theories and approaches (Wodak
& Meyer, 2008 and Bryman, 2008). In addition to these, Jiirgen Habermas, Chantal
Mouffe and Ernesto Laclau are also important names in the literature of CDA (Wodak,
2009). In the late 1980s, Norman Fairclough, Ruth Wodak, and Teun Van Dijk
contributed to the development of CDA in European Discourse Studies (Blommaert

and Bulcaen, 2000).

In the early 1990s, Teun van Dijk, Norman Fairclough, Gunther Kress, Theo van
Leeuwen, and Ruth Wodak came together in Amsterdam in January 1991 and
discussed their ideas and methods of Discourse Analysis, particularly Critical
Discourse Analysis. Van Dijk’s journal ‘Discourse and Society’ (1990) contributed to

CDA’s network development (Wodak and Meyer, 2009).

Despite there being various definitions and conceptualizations of what CDA is,
Fairclough and Wodak (1997) state that CDA is ‘language as social practice’ and
accept the ‘context of language use’ to be crucial (Wodak and Meyer, 2009. p.5).
According to Fairclough (2001), CDA basically focuses on the discourse forming and
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being formed by social and political practices. From this perspective, social and
political practices are real issues that are done by people and it is crucial for

understanding society.

CDA'’s researchers have the tendency to work on specific topics, (Blommaert and

Bulcaen (2000), p. 450-451) list these as the following:

1. “‘Political discourse (Wodak, (1989), Chilton (1998), Fairclough (1989), and
Fairclough & Mauranean’’ (1997);

2. ‘“‘Ideology (Hodge & Kress (1979) and Van Dijk and his theory sociocognitive
theory’’ of ideology);

3. “‘Racism (Van Dijk, 1987, 1991,1993, Wodak & Reisigl, 1999)’’;

4. “‘Economic discourse (Fairclough, 1995)’;

5. ‘‘Advertisement and promotional culture (Fairclough, 1989, 1995, Slembrouck
1993 and Thornborrow, 1998)’;

6. ‘“Media Language (Fairclough, 1995, Van Dijk, 1991, Kress, 1994, Martin-
Rojo, 1995)”’;

7. “‘Gender (Talbot, 1992, Caldas-Coulthard 1993, 1996, Clark and Zyngier,
1998, Walsh 1998, Thornborrow, 1998)’’;

8. “‘Institutional discourse (Wodak, 1997)’’;

9. ““Education (Kress, 1997, Chouliaraki, 1998)’’;

10. ‘Literacy’ (Heath, 1983 and Street, 1995)’’;

The study is based on Teun Van Dijk’s ‘Sociocognitive Approach’. The
Sociocognitive Approach is characterized by discourse, cognition, and society. These

three components form the Sociocognitive Approach’s triangle. The Sociocognitive
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Approach argues that some relations are cognitively mediated. In fact, discourse
structures and social structures’ nature are different in nature; however, they can only
be related through the mental representations of language users who are individuals

and social members (Van Dijk, 2015, p.64).

Table 2: The organization of the sociocognitive Approach to discourse.

Level of structure Cognition Society
Macro Socially shared | Communities,groups,
knowledge organizations

Attitudes, ideologies,

norms, values

Micro Personal mental models | Interaction/discourse of
of (experiences of) social | social members

models

Van Dijk, 2015, p.71

According to Van Dijk’s definition of CDA, ‘‘Critical discourse analysis is a type of
discourse analytical research that mainly covers the way social power abuse,
dominance, and, inequality are enacted, reproduced and resisted by text and talk in the

social and political context” (Van Dijk, 2001, p.353).

Van Dijk (1995) puts forth that micro analysis covers language features whereas macro
analysis concentrates more on the power relations in terms of politics. The micro
analysis covers the lexical, syntactic, and rhetorical interrelations holding within any
type of a text. The micro characteristics of a text are related to the linguistic

components of a text (the local level) to its overall logical form of it (the global level).

105



The macro level is the higher level representing the topic, theme, or gist of a text (Van
Dijk, 1985). Van Dijk (1985) asserts that macro analysis involves basically three
factors: thematic structure, positive self-presentation, and negative other presentation

strategies and micro analysis covers words, sentences, and sentence construction (Van

Dijk, 1985).

Table 3: Van Dijk’s micro and macro analysis

Micro

Macro

Setting:
interaction time

location

Macro setting
period (days, months, years)

space (city, country)

Participants: persons
Identities: professor
Roles: teach

Relations: personal power
Aims

Personal knowledge

Participants: groups, institutions,
organizations

Identities, e.g. ethnic group, school
Roles, e.g., education

Group goals

Group- social knowledge

Action, eg.explain

Macro act of group, institution: educate,

etc.

Van Dijk, 2021, p.10

CDA is not only associated with subjective meanings or experiences of people’s
language. It is also related to power, power abuse, and dominance and their
reproduction involves collectivities which are groups, social movements,
organizations, and institutions (Van Dijk, 2008). CDA includes the relationship

between discourse and social power, more importantly, explains how power abuse is
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enacted, reproduced, or legitimized by the text and talk of dominant groups or

institutions (Van Dijk, 2003, p.84).

Since CDA is a suitable tool to reveal the roots of presumptions that are hidden in
news, text, sentences, and speeches in the sense of the political communication process
by the candidates during the Covid-19 pandemic, it is considered to be the suitable
research approach to the present study. CDA also gives an opportunity to find out the
understanding of the conceptual framework for investigating discourse and discussions
that arose during the presidential election, 2020. These discussions are mainly VVarosha
(Maras), Intervention (Miidahale), Covid-19, Election (se¢im), and Cyprus issue

(Kibris meselesi).

CDA helps to explore the micro and macro structure of specific issues such as the
partially opening of Varosha, intervention, Covid-19 pandemic, election, and Cyprus
issue. Furthermore, each candidate’s election propaganda is analyzed according to
Critical Discourse Analysis put forth by Van Dijk (1985). Additionally, when
combined multiple data sources are more expressive to illustrate the political
communication attitudes of each candidate and investigated the discourse of the
candidates about each theme during the process of the Covid-19 pandemic. More
importantly, CDA helps to look at the micro and macro structures of discourse that is
used in newspapers, Facebook posts by candidates, and Twitter: Tweets and retweets.

CDA allows the researcher to interpret the collected data.

In this study, the CDA helped to understand the politicians’ role in the election in the
sense of the formation of ideology, agenda-setting, and public opinion by the discourse
of candidates and to see if there is an abuse of power within their discourses. From this
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perspective, Critical Discourse Analysis is found helpful to comprehend power, social

actors, dominance, and abuse of power.

The research is divided into two main parts. The first part is composed of the traditional
media which is newspaper analysis done through Critical Discourse Analysis (Van
Dijk, 1988). CDA is firstly used in the analysis of two newspapers: Kibris and
Yenidiizen. Another beneficial contribution of choosing these two newspapers is based
on the understanding of discourse towards the Cyprus issue: either as the supporter of
the federation and the supporter of status quo newspapers’ discourse during the
presidential election in 2020. The CDA helps to grasp micro and macro structures of
newspapers’ discourse during the presidential election in 2020. Van Dijk puts forth
that micro analysis covers language features whereas macro analysis concentrates

more on the power relations in terms of politics (Van Dijk, 1995).

The second part is new media platforms: Twitter and Facebook posts by six popular
presidency candidates; Mustafa Akinci, Ersin Tatar, Tufan Erhiirman, Kudret Ozersay,
Erhan Arikli and Serdar Denktas are taken into consideration. Additionally, CDA is

again used for analyzing social media messages.

The analysis is made via the Nvivo program after categorizing the data under five main
categories as opening of Varosha, intervention, Covid-19, election and the Cyprus
issue for Twitter. The names of these specific words were added in the Turkish
language when searching because most users in social media were Turkish Cypriots
and used Turkish terms/words within their posts, comments, etc. Especially, Facebook
posts and Tweets are analysed in which issues, messages, and slogans are seen
foremost by candidates and users. Additionally, Tweets are searched again six
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candidates and the term ‘KKTC Cumhurbaskanligi Se¢imi’ (TRNC Presidency
Election). Hence, it may give chance to explore people’s attitudes toward these issues
and candidates’ standpoints towards these issues. Themes search have been only done
in Turkish language because of the users’ original language is Turkish are written in
Turkish. The news, tweets and Facebook posts are then translated into English by

back-to-back translation by two different translators.

More significantly, this data collection also helps to understand the new public
sphere’s formation on social media and social capital erosion during the presidential

election in North Cyprus, 2020.

For the newspapers in order to see the picture of the whole, all data is put in the SPSS
programme and unit of measures is used to present the data is percentages. For Twitter,
all data is put in Nvivo programme and unit of measures is used to present the data is
frequency. For Facebook, the unit of measures is used to present the data is frequency.

4.8 Fitness Criteria

In qualitative research, validity and reliability show differentiation from quantitative
research. The reliability and validity were obtained from numerical indicators in
quantitative research. However, qualitative research does not offer numerical results,
therefore, the reliability and validity check is not valid for qualitative research

(Creswell, 2009).

This study is based on a qualitative research methodology. In relation qualitative
research, Lincoln and Guba (1985) and Guba and Lincoln (1994) suggest two main

criteria for assessing qualitative research which are trustworthiness and authenticity.
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In other words, Guba and Lincoln (1982, 1985, and 1994) suggest that trustworthiness

should take place in qualitative research rather than validity and reliability.

These two main criteria are important to increase the credibility of the qualitative
study. In other words, in qualitative research, fitness criteria are established through
trustworthiness including four main criteria which are credibility, transferability,
dependability, confirmability, and authenticity (Bryman, 2008, p.377). However, this
study included trustworthiness, credibility, and data triangulation for increasing the
credibility of the findings. Trustworthiness includes four criteria: credibility (parallels
internal validity), transferability (parallels external validity), dependability (parallels

reliability), and confirmability (parallels objectivity) (Bryman, 2008, p.377).

Triangulation is an important concept for credibility in qualitative research.
““Triangulation entails using more than one method or source of data in the study of
social phenomena’’ (Bryman, 2008, p.379, Fusch and Ness, 2015, p. 1410). This term
has been used by Denzin (1970, p.310) as an approach that uses ‘‘multiple observers,
theoretical perspectives, sources of data, and methodologies’’, however, mostly
concentrates on methods of investigation and sources of data (Bryman, 2008, p.379).
Patton’s (1999, p.1193) explanation of “‘triangulation is the use of multiple methods
or data sources to develop a comprehensive understanding of the phenomena in

qualitative research.”’

Bulmer (1983:32) described triangulation as;

“Triangulating..... refers to the attempt to strengthen the validity of empirical
evidence in social  science by reliance on more than one approach. When a
hypothesis can survive the confrontation of a series of complementary methods
of testing, it contains a degree of validity unattainable by a hypothesis tested
with the more constricted framework of a single method”’.
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In a similar vein, Cresswell (2009:191) described triangulation as;
“Triangulate different data sources of information by investigating evidence
from the different sources and to use those entails build a coherent justification
for themes. If themes are established based on converging several sources of

data or perspectives from participants, then this process can be claimed as
adding to the validity of the study’’.

In other words, triangulation is an important criteria for enhancing the credibility of
the qualitative research to check and establish validity the study. This study has been
accomplished by collecting data from three different sources; newspapers, Twitter, and
Facebook for six months (7 March to 31 October 2020). This long time and multiple
sources of data helps to increase the credibility of the study and enabled data
triangulation in this study. The three types of data collection are newspapers, Twitter,
and Facebook helped to make triangulation. This is because three types of data
strengthen the study’s findings. These three data sources also included all pictures on
Facebook and words, speeches, and explanations are analysed. The reason for
choosing this is based on those analysing words which are loaded with representation
and interpretation more than others. For the validity of qualitative research,
triangulation is significant (Creswell, 2009, and Patton, 1999). From this view, if
converging several sources of data or perspectives from participants are gathered, this

multiplicity can enhance the validity of the study (Creswell, 2009).

The cross cross-check is significant for inter-rater reliability (Creswell, 2009, 190).
For this study, the cross-check has been performed by both researcher and supervisor
by comparing the results that are independently derived. The results showed high

similarities between the researcher and the supervisor.

111



Credibility focuses on the importance of multiple accounts of social reality and is
evident in the trustworthiness criterion of credibility. In this context, ‘‘if there can be
several possible accounts of an aspect of social reality, it is the feasibility or credibility
of the account that a researcher arrives at that is going to determine its acceptability to
others’’ (Bryman, 2008, p.377). To achieve this, triangulation is essential (Bryman,

2008).

Credibility means the confidence of the data in qualitative research. In this study,
credibility is established through collecting massive data from different sources. To
achieve credibility, the data has been collected from 7 March to 31 October 2020
including both traditional media (Kibris and Yenidiizen newspapers) and new media
(Twitter and Facebook) sources. The study is based on a long time collecting massive

data that entails triangulation of sources.
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Chapter 5

ANALYSIS AND FINDINGS

This chapter includes the analysis of the data derived from the two national
newspapers: Kibris and Yenidiizen; along with the data retrieved from the new media:
Twitter and Facebook. This chapter presents the analysis of the news from Kibris and
Yenidiizen newspapers, the analysis of tweets from Twitter (public tweets), and
candidates’ personal Facebook accounts which were actively used during the

presidential election campaign of North Cyprus in 2020.

Critical Discourse Analysis, as suggested by Van Dijk (1988), comprises the analysis
of language as micro and macro analysis. Micro structure analysis, as part of Critical
Discourse Analysis, concentrates on sentence structure, words, sentences and overall
language use in the news (Van Dijk, 1988). Macro analysis is conducted in two ways:
thematic or schematic. Headlines, introductions of the news and photographs form the
thematic analysis while schematic analysis highlights the introduction of the event, its
results, news sources and comments of the parties involved (Van Dijk, 1988). Thus,
generalizations are made so that the news content follows an ideologically consistent
pathway (Van Dijk, 1988). In this regard, the ideological discourse offered to the
readers by the two newspapers was analysed via five themes (Varosha, Intervention,

Covid-19, Election and Cyprus issue).
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Also, data collected from Twitter directly from the public are analysed regarding the
five themes. A certain number of tweets are selected for critical discourse analysis
through purposive sampling as the data from Twitter was abundant and it was not
possible to analyse them one by one, and most posts were retweets. As for Facebook
data, the data collected directly from six candidates’ accounts regarding their self-

representation of the five themes were analysed through critical discourse analysis.

Van Dijk’s sociocognitive approach (SCA) is a triangulation of discourse — cognition
— society and focuses on how discourse structures and social structures can influence
each other via a cognitive interface (Van Dijk, 2015 and 2016). Van Dijk concentrates
on the cognitive aspects of discourse production and understanding (Van Dijk, 2015).
This study puts the relationship between cognition, ideology, society and discourse in
the foreground. To achieve this aim, it is beneficial to define each term. Cognition can
be defined “‘as the set of functions of the mind, such as thought, perception and
representation”’ (Van Dijk, 2009, p.64). Another concept is ideology which can be
described as ‘‘the shared, fundamental and axiomatic beliefs of specific social groups
such as socialism, neoliberalism, and feminism’’ (Van Dijk, 2009, p.65). Yet, another
significant concept is ‘cognitive processes’. The cognitive process includes the
production and comprehension of discourse/interaction based on specific mental
models, controlled by context models, and based on knowledge and ideologies (Van
Dijk, 2009, p.65). Additionally, semantic mental models are important in the
sociocognitive approach. Semantic mental models’ function ‘‘as the subjective
representations of the events and situations observed, participated in or referred to by

discourse’’ (Van Dijk, 2009, p.65).
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However, Van Dijk does not offer a step — by - step procedure for discourse analysis
(Van Dijk, 2014). Hence, this study explores sentence structures and language use for
micro analysis. The macro analysis concentrates on the social structures and
ideological stances behind discourses. In other words, the current study specifically
focused on concepts of cognition, discourse, society and ideology and analysed
newspapers, Twitter and Facebook.

5.1 Traditional Media

The present study seeks to make an analysis of traditional and new media concerning
the five topics mentioned in Chapter 1. First, Kibris newspaper, and then, Yenidiizen
newspaper’s analysis will be presented. For the analysis, the first pages of each
newspaper as hard copy are taken into consideration for the period from 7 March to 31
October 2020 as hard copy and the data was entered into the SPSS program under five
themes: Varosha (Maras), Intervention (Miidahale), Covid-19, Election (se¢im) and
Cyprus issue (Kibris meselesi). As it has been mentioned in chapter 3, first, a checklist
was prepared for each theme’s news, photo, area of the photo, upper head, and
subhead, for the five candidates: Ersin Tatar, Mustafa Akinci, Kudret Ozersay, Erhan
Arikli, Tufan Erhiirman, Serdar Denktas; then, micro and macro analysis were
conducted. The goal of these analyses is to address the trend topics in newspapers’

headlines for analysing the newspapers’ discourse about five themes.

The coding of the months included in the study duration was as follows: March 2020
as 1, April 2020 as 2, May 2020 as 3, June 2020 as 4, July 2020 as 5, August 2020 as
6, September 2020 as 7, and October 2020 as 8 in the SPSS program (see Appendix

A). For each month, the count of each of the five theme’s occurrence on each
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newspaper’s first page was taken into account and analysed through micro and macro

analysis methods of CDA in the manner suggested by Teun Van Dijk (2015).

The analysis of the newspapers was performed by looking at the first pages focusing
mostly on headlines, language usage, photo area, and words in the news that were
repeated in both newspapers. This preference is justified as the first pages are always
more attractive for the readers and they include summarizing headlines of the
newspapers. A summary of the headlines offers ‘a topical evaluation of the whole
content of the body text by picturing the national or ideological context of the news
report’ (Seo, 2013, p.778). In this context, it is preferred to focus on the first pages of

the two newspapers about each theme of the study.

To sum up, the study is based on Critical Discourse Analysis and it seeks to analyse
the traditional and new media under five themes: Varosha (Maras), Intervention
(miidahale), Covid-19 (pandemic), election (se¢im), Cyprus issue (Kibris meselesi).
5.1.1 Analysis of Kibris and Yenidiizen Newspaper for Varosha (Maras)

This section covers the analysis of the news about Varosha in Kibris newspaper and
Yenidiizen newspaper. The numerical analysis is done through cross-tabulation in
SPSS (see Appendix). In this regard, the headline of each news is entered to SPSS and
is separated according to months and themes to create a cross-tabulation. However,
this section presents the results from the critical discourse analysis of newspapers’
headlines in terms of micro and macro analysis. To sum up, the newspapers were
analysed by taking the front pages of both newspapers into account for 180 days. The

analyses were conducted by focusing on the headlines through CDA.
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5.1.1.1 First Theme: Varosha in Kibris Newspaper
In March, April, May, June, and July 2020, there was no news related to Varosha in

Kibris newspaper.

In August 2020, there were only two pieces of news about Varosha in the same
newspaper:

News 1: ““Tatar: Varosha is the land of the TRNC’ and will open completely. There
are 300 applications for it.”’ (22.08.20). (Tatar: KKTC topragi, Kapali Maras mutlaka

acilacak).

Micro Analysis for August: The language is explicit and explanatory about the
partially-opening process of Varosha. The coverage of the partially opening of
Varosha is presented as a piece of ordinary news; in other words, it aims to give
information through the speech of the Prime Minister at the time, Ersin Tatar. More
importantly, this two news are associated with Ersin Tatar and highlighted that
Varosha is part of Turkish Republic of Northern Cyprus and will open and that any
other side/ state has no right to say anything. More importantly, it is reminded that
Varosha city is under the control of North Cyprus. From this context, the language is
direct and power relations communicated via Tatar’s speech assert his idea as

acceptable and supportive of the partial opening of Varosha.

Macro Analysis for August: The opening of Varosha’s representation is seen as an
exciting moment and it is beneficial for people in North Cyprus in the discourse of
Kibris newspaper in the news. It is reminded that VVarosha is the land of TRNC and
stressed that there are 300 applications from Greek Cypriots for re-claiming their land.
This infers that Varosha belongs to TRNC and Greek Cypriots who own land in
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Varosha, and are in contact with TRNC to claim their property. Kibris newspaper’s
discourse has been shaped for supporting the opening of Varosha with an ideological
discourse shaped in the light of nationalistic view and right-wing approach. In other
words, the main actor, Ersin Tatar, about the opening of Varosha is represented as a
positive figure. This depiction is also assisted to form a cognition that can be seen as
a useful activity for the future of TRNC and may be welcome by the right-wing. In
sum, Kibris newspaper’s discourse helped to increase the awareness of the opening of

Varosha for the benefit of Turkish Cypriots and TRNC.

The news here was presented as the main headline (25x25) dimension to highlight the
significance given to the news. Thus, the newspaper openly stated its proximity and

support to the government at the time through its discourse.

In September 2020, there was no news regarding Varosha in Kibris newspaper. There
were 7 pieces of news about Varosha in October, 2020:

News 1: ¢“Tatar declared after meeting with Erdogan, the coast of Varosha will be
opened.”” (07.10.20). (Tatar, Erdogan’la goriismesi sonrasi agikladi, Kapali Maras
sahili aciliyor).

News 2: ¢‘The exciting day in Varosha: TRNC’s land Varosha opened after 46 years.”’
(08.10.20). (Maras’ta heyecanli giin: KKTC topragi Maras 46 y1l sonra agiliyor).
News 3: ““Historical Step: after 46 years, the specific part of Varosha is being opened
for visiting yesterday’’ and ‘“Within 5 hours, 2332 people visited the important
touristic city, Varosha, on foot.”’ (09.10.20). (Tarihi adim: Kapali Maras’in bir bolimii
46 y1l sonra diin halkin ziyaretine agildi. Diinyanin en 6nemli turizm bdlgesini, 5 saatte

toplam 2332 kisi gezdi).
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News 4: ¢‘Lordos’ son, who has a considerable piece of land in Varosha, declared that
if VVarosha opens, | will return.”” (14.10.20). (Kapali Maras’ta en ¢ok miilke sahip
Lordos’un oglu: Maras agilirsa evime donerim).

News 5: ““Turkey’s President Erdogan: conserve Varosha.’’(15.10.20). (Tirkiye
Cumbhurbagkani Erdogan: Kapali Marag’a sahip ¢ikin).

News 6: ¢‘Fuat Oktay: Varosha has become the future of Cyprus and guarantee for
peace.”’ (25.10.20). (Fuat Oktay: Maras, Kibris’in gelecegi barigin teminati olsun).
News 7: ““Arriving in the TRNC, the Minister of Environment and Urbanisation of
Turkey, Kurum examined Varosha and later he met with Ersin Tatar.”” (29.10.20).
(KKTC’ye gelen Tiirkiye Sehircilik Bakan1 Kurum, Marag’ta incelemelerde bulundu
ardindan Cumhurbaskani Tatar tarafindan kabul edildi).

The subheading of News 7: ““Varosha’s infrastructure is recovering and

environmental planning.’” (Maras’a ¢evre ve altyap1 diizenlemesi yapiliyor).

Micro Analysis for October: The news titles have been used in bold capitals for
attracting attention. Opening of VVarosha is mentioned as ‘A Historical Step’ and the
opening of VVarosha is explained in detail in the news 3. It offers informative language.
Also, it uses affirmative language for the opening of Varosha. The topic related to
Varosha is given as a headline and subhead, and it is aimed to attract readers’ attention.
The selection of words is suitable for the headlines. Also, newspaper uses colon in
headlines that are direct statements by politicians to emphasize that the information

comes directly from them.

Macro Analysis for October: The opening of Varosha is reflected in a celebration
atmosphere by Kibris newspaper and this idea is supported with convincing sentences

like the ones seen in the news 1, news 2 and news 3. The representation of Varosha’s
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opening under the control of TRNC has been depicted as rational, acceptable and
necessary for the current situation. According to the ideological discourse of the
newspaper, the opening of Varosha is an event that should be appreciated. Because
Varosha was opened against all the opposition of South Cyprus, it was emphasized
that our attitude, not yours, is important in the Cyprus negotiations. Moreover, Kibris
newspaper draws attention to the support of Turkey, within this act by adding Recep

Tayyip Erdogan’s speech who is the President of Turkey in the news 5.

It can be argued that the partial opening of Varosha is an important, necessary and
normal action during the political campaigns and people who are placed in the opening

of Varosha are depicted as a historical act by the important political figures.

The news discourse here establishes consistency with the ideological discourse of
Kibris newspaper because the discourse includes efforts of prevalence and it is
emphasized that it will continue with Turkey and TRNC authorities have the power
over Varosha. Kibris newspaper implements the main headline (25x25) once again
and presented the opening of Varosha as an exciting process. The coast of Varosha is
opened; however, the newspaper states ‘The Opening of Varosha’ and creates a
perception that the whole Varosha region is opened. In terms of macro analysis, the
newspaper attempts to offer a piece of memorable information for its readers. This
could be interpreted as Kibris newspaper is trying to create such a perception in the
public. In other words, Van Dijk (1988) suggests that establishing cognition of the
newspapers is significant for guiding its readers. The discourse of Kibris newspaper

can be seen an as example in terms of VVarosha.
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Additonally, in the news 6, the Vice President of the Republic of Turkey, Fuat Oktay
argues that Varosha is important for the future of Cyprus and the establishment of
peace, emphasizing that the opening of Varosha is beneficial for Turkish Cypriots, and

the future of Cyprus. He tries to give positive messages for the opening of VVarosha.

Moreover, in the news 4, Kibris newspaper also wants to emphasize that the son of
Lordos who is one of the richest people in South Cyprus and has a lot of land in North
Cyprus, is on the headline, and that even he will come if VVarosha is opened and that

he has a positive perspective on the opening of VVarosha from the South.
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5.1.1.2 First Theme: Varosha in Yenidiizen newspaper

In March, April, May, June, July and August, there is no news related to Varosha in
Yenidiizen newspaper. In August 2020, there is solely one news about Varosha in
Yenidiizen newspaper:

News 1: ““Upon his return from Ankara, Tatar made an official declaration: VVarosha
will be opened.”” (05.08.20). (Ankara ziyaretinden resmi agiklama: Tatar: Maras

acilacak).

Micro Analysis for August: The headline uses explicit and factual information
derived from the Prime Minister of the time, Ersin Tatar. Also, the newspaper stresses
the specific words such as Ankara, Tatar and Varosha in same sentences for more

attention.

Macro Analysis for August: Yenidiizen newspaper stresses the visit of Ersin Tatar to

Turkey and declares the opening of Varosha after that. It depicts that this decision is
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taken together with the Turkish authorities during the visit paid to Turkey. From this
perspective, the discourse of the newspaper is related to performing Turkey’s wishes
without any objection by Ersin Tatar. The most interesting thing is that unlike Kibris
newspaper, Yenidiizen newspaper does not refer to VVarosha as the land of TRNC. The
Prime Minister of TRNC, Ersin Tatar obtains the approval of the Turkish government

which is one of the guarantors of Cyprus, for partial opening of VVarosha for daily visit.

Yenidiizen newspaper deliberately uses the words Ankara, Tatar and Varosha in the
same sentence to emphasize the power balance among them and criticizes this by
indirectly referring that Ersin Tatar makes his decisions regarding the ruling of the

country together with Turkey.

There is only one piece of news about Varosha in September, 2020:

News 1: ““The former representative of Turkey in the European Council and
Ambassador Daryal Batibay: It is not opening of Varosha, it is providing compensation
for unjust treatment.’” (06.09.20). (Tiirkiye’nin Avrupa Konseyi eski Daimi Temsilcisi

Biiylikelgi Daryal Batibay: Maras’1 agmak yok, magduriyeti gidermek var).

Micro Analysis for September: The language is composed of direct quotations from
an old bureaucrat/deputy of Turkey in the European Council, Daryal Batibay and the
headlines points out: ‘It is not opening of Varosha, it is providing compensation for

unjust treatment’’. The language is composed of complex sentence.

Macro Analysis for September: The discourse of Yenidiizen is composed of
criticisms of the opening of Varosha and tries to support their view in relation to

opening of Varosha with people who have political background. To put it differently,
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it exhibited the public’s opinions from an opposing standpoint and stated that the
public is against this in consistency with its ideological discourse. Daryal Batibay’s
argument is based on the idea that a solution for peace should be maintained without
any act disturbing the sensitive issues by the both sides. As it is known, Varosha city
has been in a critical position for South Cyprus and opposed to the opening of VVarosha
historically. Before the election, it would be understood as a negative attitude toward
finding a solution Cyprus problem and the main priority should be to remove the unjust

treatment of the people of the two sides.

In October, 2020, there are eight pieces of news about Varosha city in October:

News 1: ““The will is in crush: the opening of closed Varosha is declared in Ankara.”’
(07.10.20). (Irade ezim ezim: Ankara’da Kapali Maras’n acilacag1 agiklandh).

News 2: ‘“Varosha is in the ballot box.”’ (08.10.20). (Maras, se¢im sandiginda).
News 3: ¢“Two streets of Varosha are opened under the control of soldiers for the
controlled visit in limited time.”” (09.10.20). (Kapali Maras’in iki caddesi asker
gozetiminde kontrolli gecisle, sinirli zamanda ziyarete agild1).

News 4: ““After 46 years, he came to his own house. The opening enables me to enter
to my house freely.”” (16.10.20). (46 yil sonra, Maras’taki evine geldi. A¢ilis kendi
evime Ozglirce girebilmemdir).

News 5: ¢“Let’s go to picnic in Varosha: Erdogan made the suggestion to go to picnic
in Varosha on during his visit on 15 November.”” (27.10.20). (Marag’ta piknik
yapalim: Erdogan, 15 Kasim’da yapacagimiz ziyarette Maras’ta piknik yapalim
Onerisinde bulundu).

News 6: ““The first employments in Varosha: Hiring guards for the coastal line.”

(28.10.20). (Maras’a ilk istihdamlar! Sahil yoluna gece bekgisi alinacak).
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News 7: ‘‘Konya municipality and TOKI state that we will restore and refurbish
Varosha.”’ (29.10.20). (Konya Belediyesi ve TOKI, Maras (Varosha)’da! Thya ve insa
edecegiz).

News 8: “‘Cypriot Turkish Building Contractor Association’ rebel about Varosha: We
have no respect for ourselves.”” (31.10.20). (Insaat Miihendileri’nden Maras isyant:

Kendimize saygimiz yok).

Micro Analysis for October: The sentence structure is composed mostly of simple
and some complex sentences and repetition of negative claims by various sectors

regarding the opening of Varosha.

Macro Analysis for October: Varosha city’s opening process is criticized by the
discourse of Yenidiizen. Additionally, the opening of Varosha’s declaration is made
in Ankara and is highly criticized in its discourse. This is another unacceptable issue,
because, this act is done beyond the will of Turkish Cypriots. Moreover, their discourse
is composed of election and Varosha’s relationship that Varosha is used for elections
targeted by Ersin Tatar and Turkey. Yenidiizen newspaper argues that the opening of
Varosha is used for the benefit of the supporters of the status quo, not for the supporters
of the federal solution. In other words, the ideological discourse is composed of
supporting the left-wing ideology about Cyprus solution. Yenidiizen newspaper,
reflected its ideology in the news discourse via this headline and its content; actually,
highlighting the opening of Varosha is not beneficial for the Turkish Cypriot

community and it is considered merely as a move made for the upcoming election.

After finishing the elections, Yenidiizen also continues its criticism about the partially
of opening of Varosha. Their discourse is strengthened by other civil unions’ speech,
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citizens’ interpretations and politicians. Yenidiizen uses Cypriot Turkish Civil
Engineers Union’s speech, in news 7 and news 8, especially, the criticism of the
reconstruction of Varosha by TOKI (Toplu Konut Idaresi Baskanligi- Housing
Development Administration of the Republic of Turkey) and Konya municipality. The
Cypriot Turkish Civil Engineers Union criticized the fact that the infrastructure and
construction of Varosha is not given to the local people or Cypriot Turkish Building
Contractor Association, but to TOKi and Konya municipality. Using this title,
Yenidiizen newspaper emphasizes the mistake made here through the Cypriot Turkish

Civil Engineers Union, which is the authorized body.
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Figure 3: Yenidﬁzenrhﬂerwspaper, 08 October,2020

5.1.1.3 Comparison of the Two Newspapers’ Discourse regarding Varosha
During March, April, May and June 2020, there is no any news concerning Varosha
in Kibris newspaper; however, in July, there is merely one news which is directly

related to the declaration of Ersin Tatar for the land of the Turkish Republic of
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Northern Cyprus that is Varosha and the statement that it will certainly be opened. In
August 2020, only one news appears on the first page regarding Varosha city, again
this is associated with the opening of Varosha’s preparation would end up and stressed

300 applications by Greek Cypriots for returning to their residents.

In October, there are 8 pieces of news about VVarosha and at the same time of the month
of the opening, it increases the placement of the first pages in Kibris newspaper as
offering normal act, appropriate for North Cyprus and as reminding the land of TRNC
with Ersin Tatar’s declaration is highlighted. Kibris newspaper illustrates the opening
of Varosha in an exciting manner and Ersin Tatar’s declaration is given as a victory.
When considering the macro analysis of Kibris newspaper about Varosha, its discourse
is settled for the benefit of the right-wing ideological stance. These people seek to
preserve the status quo on the island. In other words, they support Ersin Tatar who is
the leading political actor in the opening of Varosha. In other words, Kibris newspaper
uses the relationship of ideological discourse and power for the advantage of Ersin
Tatar and tries to create a perception in this regard in the minds of its readers.
Considering that the public view creation process launches after the cognition process,
the newspaper’s efforts in forming a public view in favour of Ersin Tatar are clearly

noted.

On the contrary, in March 2020, there is only one piece of news on the first page of
Yenidiizen. Yenidiizen criticizes the news suggesting that if Turkish Cypriot
politicians confirm the opening of Varosha, Greek Cypriots would close the borders
as citizens’ comment about the closing of borders by the Greek side. Indeed, the
closing of the borders due to Covid-19. More interestingly, Yenidiizen makes a

connection between the closing of borders by the Greek side with Varosha’s opening
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and it is presented as the fault of the current cabinet’s declarations about Varosha.
Yenidiizen newspaper, before VVarosha was opened, sent a message to its readers in
line with its ideological discourse; emphasizing that politicians taking part in the
opening of Varosha would harm the peace foundation in Cyprus and attempting to
create a public view in this regard. In this case, discourse plays a pivotal role in the
exercise of power (Van Dijk, 2015). Yenidiizen newspaper presents a critical stance,
through its discourse about the opening of Varosha. It is obvious that this is done to
establish cognition in the society that the government at the time practices power abuse

to win the upcoming election.

In the macro analysis of Yenidiizen newspaper’s news about the partially opening of
the Varosha, Yenidiizen exhibits a critical stance for the opening of VVarosha from the
beginning in its discourse. It tries to show the opening of VVarosha is not helpful for the
solution of Cyprus problem and strengthens these arguments by putting citizens’
statements on the first page, such as criticizing discourse of the government in North
Cyprus. Even before Covid-19 cases in North Cyprus, the borders were closed firstly
by South Cyprus for taking precautions against Covid-19 in the first days of March
and Yenidiizen connected this closing with Varosha’s discourse of Ersin Tatar, putting
statements “if you say open Varosha, then, they close the borders’’. It can be said that
in this case Varosha is connected with Covid-19 and North Cyprus government’s

discourse is highly criticized in Yenidiizen newspaper.

The cognition that Yenidiizen newspaper attempts to establish is that the opening of
Varosha is an issue to be criticized in the international arena and is against the United
Nations parameters. From this pivotal point, the discourse claims that the opening of

Varosha will intervene in the Cyprus negotiations and harm the Cyprus issue. The
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newspaper associates its ideological discourse of the Cyprus issue with VVarosha and
Cyprus issue and highlights that the case is not an issue of internal politics but it is a
disadvantage with an international dimension. It also emphasizes that the upcoming
election was important for the Turkish Cypriot community in some way.

5.1.2 Analysis of Kibris and Yenidiizen Newspaper for Intervention

This section presents the analysis of the news about intervention in Kibris and
Yenidiizen newspapers.

5.1.2.1 Second Theme: Intervention in Kibris Newspaper

Concerning the news about intervention in March, April, May, June, July, August and

September 2020, there is no news in Kibris newspaper.

In October 2020, in Kibris newspaper, there is only one piece of news about
intervention:
News 1: ““Tatar: | am upset due to the claims that | won the election as a result of

intervention.’” (26.10.20). (Miidahaleyle kazandi denmesi beni ¢ok iizdii).

Micro Analysis for October: The sharp sentences are used for the explanation of
Ersin Tatar and his speech is given from the upper head. Also, it is used colon for

showing direct speech from him.

Macro Analysis for October: Ersin Tatar’s sentences were reflected in a positive and
right act in the discourse of Kibris newspaper. Moreover, Ersin Tatar’s reply to the
questions about his winning highlighted. Kibris newspaper pointed out that the claims
about intervention in the elections made him very upset. Kibris newspaper depicted
intervention claims are not visible and his refusal of the claims of intervention offered
acceptably.
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Kibris newspaper introduced the intervention to the election in the news flow in a
manner that is in favour of Ersin Tatar. While Tatar’s chagrin regarding the
intervention in the election news is put in the foreground, it tries to emphasize that
there is no case of Turkey’s intervention in the election in an obvious effort to establish
cognition in the society, especially its readers. The news is, once more, presented in

the upper head in an impressive style.
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5.1.2.2 Second Theme: Intervention in Yenidiizen Newspaper
Considering the news about the intervention in March, April, May, June, July, August

and September 2020, there was no any news in Yenidiizen newspaper.

In October, 2020, there are eight pieces of news in October about intervention:
News 1: ““‘Sample Table: Before the 11 October presidential election, the intervention
towards the willpower of Turkish Cypriots met with a reaction. The candidates who

have not escaped from democracy illustrate a sample.’” (01.10.20). (Ornek Tablo: 11
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Ekim Cumhurbagkanlig1 Se¢imi dncesinde Kibris Tiirk toplumunun iradesine yonelik
miidahaleler biiyiik tepki topladi, demokrasiden kagmayan adaylar 6rnek oldu).

News 2: “‘Turkey’s Nicosia Embassy refused the claims of interventions and
announced that they will pursue legal procedure.”” (02.10.20). (TC Lefkosa
Biiyiikel¢iligi miidahale iddialarini reddetti, hukuki islem yapacagini duyurdu).

News 3: ““All sectors of the society reacted against interventions to the election: it will
Backlash.”” (06.10.20). (Se¢ime yonelik miidahalelere toplumunu tiim kesimleri
tepkili: Ters teper).

News 4: ““The interventions before the elections and financial aid given 24 hours
before the election received a reaction. Our will is not for sale.”” (10.10.20). (Se¢im
oncesi miidahaleler ve se¢ime 24 saat kala yapilan mali yardimlar tepki topladi:
[rademiz satilik degildir).

News 5: “‘AKP worked and Tatar won.”’ (19.10.20). (AKP ¢alist1, Tatar kazand).
News 6: ‘‘Handover ceremony: Fuat Oktay who is remembered for the intervention in
the presidential election attended the oath ceremony in the Parliament but he did not
attend the handover ceremony in the palace, however, the people who come from
Turkey attended the ceremony in the palace.”” (24.10.20). (Devir, teslim:
Cumhurbagkanligi Secimi’ne miidahalesi ile giindemde yer eden ve Meclis Genel
Kurulu’ndaki ant igme torenine katilan Fuat Oktay, Saray’daki devir teslim torenine
ise katlimadi).

News 7: ‘“The meaningful resignation from Supreme Court Board: He resigned from
his duty due to anti-democratic act and pressure put on the interventions for the
election.”” (27.10.20). (Yiiksek Adliye Kurulu’nda Anlaml istifa: Anti-demokratik ve

baskict secim miidahaleleri nedeniyle gorevinden istifa etti).
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Micro Analysis for October: They used big/bold headlines and repeat some words
such as Ankara, AKP, intervention and Turkey in the same sentences. The language is

composed of critical words such as anti-democratic and pressure.

Macro Analysis for October: In the news 1, Yenidiizen gives a photo of Mustafa
Akinci, Tufan Erhiirman and Serdar Denktas on the front page in a friendly manner.
Moreover, it portrays this photo as a collaboration against those who interfered in the

election.

Yenidiizen introduced the intervention in the election news together with Turkey and
openly used sentences emphasizing that Turkey intervened in the elections in the news
3 and the news 4. It was referred that Turkey spent intense efforts for Ersin Tatar to
be elected because the current government in Turkey does not support a federal
solution in Cyprus; instead, it supports the sustainability of an independent TRNC so
they support Ersin Tatar. The newspaper also underlines that Turkey’s intervention in
the election to help Ersin Tatar win and this causes reaction from all segments of the
society. The upper head reports that the money sent from Turkey is a move done to
have the election outcome in favour of Ersin Tatar. While stressing that the willpower
of the Turkish Cypriot society is not for sale, Yenidiizen newspaper tries to create
cognition to show a reaction against the intervention to the public. In other words,
discourse, society and cognition have become the factors that affected each other in

this case.

Explicitly, Yenidiizen establishes its discourse on the intervention and election results
shift from Mustafa Akinci to Ersin Tatar. More significantly, these interventions cause

reactions among Turkish Cypriots, hence, led to the social capital erosion, especially,
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in the trust felt towards to politicians. The discourse is shaped from the perspective of
intervention performed by the current administration in Turkey and seen as the

opposition to the candidates, particularly, Mustafa Akinci, the President of the time.

On the other hand, it gives a place to the Turkish Embassy’s formal declaration about
intervention claims in its headline in the news 2. The Turkish Embassy opposes to the
intervention claims and this issue will go to the court. This news depicts as an

explanation of the Turkish Embassy without any comment.

Moreover, it points out the resignation of the representative of Supreme Court Board
namely, Cetin Veziroglu from his duty in the news 7. His resignation is associated with
presidential election results. Cetin Veziroglu, who openly argues against the
intervention in the elections as the reason for his resignation, and points out that this
was undemocratic and pressure id explicit and evaluates this as disrespecting the

willpower of the society.

After the election, the flow of the news about intervention is used by Turkey and AKP
(Adalet ve Kalkinma Partisi- Justice and Development Party) together. The most
interesting title is that ‘AKP worked and Tatar won’ and continues with the current
administration of Turkey interfered in the election and this will have an impact on

Cyprus in the news 5.
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5.1.2.3 Comparison of Two Newspapers’ Discourse for Intervention

Mustafa Akinct’s claims have not taken place in Kibris newspaper’s news content at

all. On the contrary, Ersin Tatar’s sentence is used in a supportive way. Ersin Tatar is
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upset about the intervention claims made for his winning Presidential election. On the
other hand, Yenidiizen newspaper used as highlighting the claims of intervention by
different political and social actors’ approval for the intervention. Moreover,
Yenidiizen presented Ersin Tatar’s success with AKP (Adalet ve Kalkinma Partisi-
Justice and Development Party), in other words, the current administration in Turkey.
It can be argued that intervention claims are put forth by Yenidiizen whereas Kibris

newspaper never mentioned intervention in their discourse.

The approaches of the two newspapers towards intervention claims reveal their
political attitudes toward the Cyprus issue. While Kibris newspaper underlines that
survival of TRNC is only possible with the right-wing leader; Yenidiizen highlights
the left-wing candidates should be supported. It emphasized the need for a candidate
who supports a federal solution for Cyprus in line with the UN parameters (bi-

communal and bi-zonal).

As a result of the macro analysis, it is observed that Yenidiizen newspaper presents the
news flow in harmony with the view that the candidate who is going to win the 2020
presidential elections is significant for North Cyprus so, a right-wing candidate would
avoid a federal solution and Yenidiizen, mostly publishes the news supporting Tufan
Erhiirman (the leader of the Republican Turkish Party, CTP) and federal solution.
However, following the results of the first round of elections, the newspaper’s support
clearly shifts in favour of Mustafa Akinct when it comes to supporting either of the
two candidates: Mustafa Akinci or Ersin Tatar. It introduces this attitude through a
photo of Tufan Erhiirman and Mustafa Akinci. Yenidiizen, as it has been mentioned
earlier, is the political party newspaper that supports Republic Turkish Party (CTP).

Tufan Erhiirman was their candidate for the first round. By putting the photograph of
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Tufan Erhiirman with Mustafa Akinci, it points out at the collaboration of Republican

Turkish Party with Mustafa Akinci for the second round.

In this regard, Yenidiizen newspaper tries to establish discourse (Van Dijk, 1996) by
highlighting that the winning of Ersin Tatar is possibly by a clear intervention of
Turkey in the elections. The formation of public discourse is seen as the most
important step in creating public opinion, Yenidiizen newspaper draws the attention of
its readers that the effects of the intervention poses a threat to the existence of the
Turkish Cypriot community.

5.1.3 Analysis of Kibris and Yenidiizen Newspaper for Covid-19

This section presents the analysis of data from the two newspapers on Covid-19.

5.13.1 Third Theme: Covid-19 in Kibris Newspaper

Since the first Covid 19 case appeared on 10 March 2020 in North Cyprus, Covid 19
has been placed on the first pages of the two newspapers for almost every day. The
flow of information is intense about Covid 19 during this period. Therefore, it is
preferred to underline the major and interesting headline news about Covid 19 in both
newspapers through purposive sampling. In other words, instead of analysing the news
headline/content about Covid 19 for each day in both newspapers, it was opted to
examine a selection of the news headlines highlighting the Covid 19 pandemic and the

government’s actions in this regard.

In March, 2020, in Kibris newspaper, there are 18 pieces of news in March about
Covid 19. The headlines are selected in a way that would reflect the main ideas of
Kibris newspaper:

News 1: ¢ There is no such precaution.”’ (17.03.20). (Boyle tedbir olmaz).
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News 2: ““The Coronavirus cases in South Cyprus and North Cyprus.”” (22.03.20).
(Giiney Kibris ve Kuzey Kibris Koronavirus vakalart).

News 3: ‘Do not go to out unless it is necessary.’’ (24.03.20). (Gerekmedikge sokaga
¢ikmayin).

News 4: ‘“Coronavirus dates have been extended.”” (30.03.20). (Koronali giinler
uzadi).

News 5: ““There is curfew in Cyprus from 21.00 to 06.00.”” (31.03.20). (Sokaga

¢ikmak yasak: 21.00-06.00).

Micro Analysis for March: The language used about the Covid-19 cases and
measures is informative with simple and imperative sentences. The headlines are
composed of explicit and informative structure and are repetition of the number of
Covid-19 cases in North Cyprus. Also, the news 1 uses a critical comment: “‘there is
no such precaution”’ for the crowd in the port of Kyrenia. This is because people are
trying to leave Cyprus and no strict precautions are in place to protect the public. This
is the only piece of news that expresses criticism toward the government with a large
photo of 19x25.5 cm in size. The comparative ratio of Covid-19 cases in South and
North Cyprus are also presented in a descriptive manner. In the news 3, the headlines

referred to this in imperative using ‘Do not go to out’’.

Macro Analysis for March: The first appearance of Covid-19 has occurred in this
month and the information flow mostly consisted of the number of Covid-19 cases in
North Cyprus in comparison to South Cyprus. The news of the restrictions also became
more prominent during this month. However, Kibris newspaper points out that the
crowd in Kyrenia Port poses a threat for public health. The government has been

criticized for taking insufficient precautions for this problem. In addition, the depiction
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of the comparison between North and South Cyprus has been presented in a descriptive
way, not depicted as South Cyprus’s is being superior to North Cyprus in terms of its
governance of Covid-19. From this perspective, it is noted that Kibris newspaper

avoids publishing heavy criticism of the government.

Lo .

s v
| r@m[@:maj[kz

KKTC lle Giiney Kibris ta,

| Koronaviriis”iin
I lnsanlann ovlarlnd
| nm-k icin
Dl =2, |
3 ™
z

veni kara ]

Figﬁre 7: Kibris newspaper, 31 March, 2020

There are 30 pieces of news during April, 2020 on Covid-19 in Kibris newspaper.
Among these, the most significant ones are:

News 1: ““Coronavirus is spread and accounts are hit.”” (09.04.20). (Koronavirus
yayildi, hesaplar1 vurdu).

News 2: ““Two municipalities in Karpasia reacted.”” (12.04.20). (Karpaz’daki iki
belediye tepkili).

News 3: ““The effect of Coronavirus on the economy will continue for years.”
(16.04.20). (Virusiin etkisi ekonomide yillarca siirecek).

News 4: ‘‘Domestic violence’s dimension can turn into torture.”” ““Medicine and
equipment aid to TRNC from the South.”” (sub-title). (17.04.20). (Ev i¢i siddetin
boyutu iskenceye doniisebilir: Giiney’den KKTC’ye ilag ve malzeme yardimi).

News 5: ‘175 refugees are in riot.”” (23.04.20). (175 gbgmen isyanda).
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Figure 8: Kibris newspaper, 17 April, 2020

Micro Analysis for April: The language is composed of short, simple, and
informative sentences about Covid-19 pandemic’s limitations. Some news reflects
what has happened while others give some insight about the potential consequences of
Coronavirus in the news 1 and the news 3. However, Kibris newspaper reflects the
situation of refugees in a descriptive manner because they stay in North Cyprus due to

the cancellation of all flights in the news 5.

Macro Analysis for April: Kibris newspaper mostly publishes the news about the
economic problems that arise from Covid-19 and information about the case numbers
from other countries. Such news is associated with the negative impact of Covid-19
on education and economy in North Cyprus. However, while doing this, the newspaper
also avoids criticising the government intensely and the news content mostly
concentrate on the negative impact of Covid-19 cases on the world, financial problems

in particular. Kibris newspaper presents the medical aid from South Cyprus as an
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ordinary piece of news to its readers. This is because its discourse is parallel to the
right-wing ideology about Cyprus issue and the visibility of South Cyprus in
cooperation with North is not preferred to put forth. Add to this, in the news 5, Kibris
newspaper points out to the difficult situation of refugees in North Cyprus due to
Covid-19. Generally, Kibris newspaper focuses on the negative effects of Covid-19 on

the society rather than criticizing the government.

There are 31 pieces of news reports in May 2020 concerning Covid-19. However, four
pieces of news have been selected for indicating the general discourse about Covid-
19:

News 1: <“Unemployment is at the door.”” (02.05.20). (Issizlik kapida).

News 2: ““Streets are revived; Old City artisans are waiting.”’ (05.05.20). (Sokaklar
canlandi, esnaf beklemede).

News 3: ‘“‘Confluence at the vehicle registration office.”” (07.05.20). (Arag¢ kayit
izdihami).

News 4: “‘Rental houses are empty.’” (17.05.20). (Kiralik evler bos kaldr).

Micro Analysis for May: Factual information about Covid-19 is offered during this
month. Simple and short sentences are used in the headlines to reflect economic

problems. The reopening of the sectors is depicted in a positive manner.

Macro Analysis for May: The news concentrates on the reopening of some sectors
roughly after two months and offer economic predictions during this process.
Generally, the return of certain sectors is presented as a positive and necessary
development. Kibris newspaper draws attention to the financial problems by giving
the examples of rental houses and unemployment as a real threat for the society.
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However, these negative outcomes resulted from Covid-19 rather than government’s
actions. In sum, Kibris newspaper avoids using negative discourse against the

government’s actions regarding Covid-19.

There are 30 pieces of news in June 2020 about Covid-19 in Kibris newspaper:
News 1: ‘‘Transportation sector is on strike.”” (09.06.20). (Toplum tasima siiresiz
grevde).

News 2: ““Joy for ‘PCR tests’ in Pyla.”” (22.06.20). (Pile’de test sevinci).

Micro Analysis for June: The language during this month made use of explanatory

words, informative style and positive messages on the management of Covid-19.

Macro Analysis for June: In the news 1, the newspaper depicts the concerns of some
sectors’ such as the transportation sector due to the Covid-19 pandemic. In contrast, in
the news 1, they also publish positive news such as buying of estate by foreigners in
North Cyprus. The newspaper mostly criticizes the economic effects of Covid-19 on
Turkish Cypriots rather than the government’s actions during this period. On the other
hand, in the news 2, Plya village is mentioned. The population of the city of Pyla is
composed of Turkish and Greek Cypriots. The medical aid comes from South Cyprus
to the Greek Cypriots and North Cyprus provides medical aid to Turkish Cypriots. In
this piece of news, Kibris newspaper highlighted the joy of Turkish Cypriots for
starting the PCR tests in their town. This aid is provided by North Cyprus and it is

explicitly pointed out in its discourse.
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Figure 9: Kibris newspaper, 22 June, 2020

There are 31 pieces of news in July 2020 regarding Covid-19 in Kibris newspaper:
News 1: <‘Entrance (flights) started without quarantine.”” (01.07.20). (Karantinasiz
girigler basladi).

News 2: ¢‘Heart disease is more fatal than the pandemic.’’ (05.07.20). (Kalp, salgindan
daha oldiirticii).

News 3: ‘“‘New decisions are made by the High Committee for Infectious Diseases.’’
(09.07.20). (Bulasic1 Hastaliklar Ust Kurulu, yeni kurallar belirledi).

News 4: <“700 shops are closed, 30000 people are unemployed.”” (11.07.20). (700
isyeri kapandi, 30 bin kisi issiz kaldr).

News 5: ““Medicine came from Turkey; the pandemic hospital is to be completed
soon.’’ (20.07.20). (Ilaglar geldi, hastane yakinda)

News 6: ““‘Concerns increase (due to the increasing cases).”” (29.07.20). (Endise

biiyliyor).

Micro Analysis for July: The new Covid-19 pandemic measures taken by High
Committee for Infectious Diseases are presented to the public in a descriptive manner.

The reopening of the flights is also introduced in large and bold fonts via the headlines.
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The language is mostly informative about Covid-19. In other words, factual
information is offered and a positive discourse is used regarding the medical aid from

Turkey.

Macro Analysis for July: The news on the economic aspects of Covid-19 on the
society along with the closing of the shops and 30000 people being unemployed are
presented. It depicts the unemployment rate as a result of Covid-19 instead of an
outcome of the government’s management of Covid-19. These economic problems are
reflected as the negative impact of Covid-19 on the economy and information is mostly
given about the aid from Turkey. The newspaper focuses on the increasing number of
cases after the flights are resumed as of July 1 and this is associated with the start of
the local infection. This shows that the medical aid from Turkey is highlighted but the
restarting of flights is seen as a threat for public health in North Cyprus. However,
Kibris newspaper’s discourse generally avoids criticizing TRNC government

regarding their management of public health.

There are 31 pieces of news in August 2020 about Covid-19:

News 1: “*5 positive cases in TRNC.”’ (03.08.20). (KKTC’de 5 pozitif vaka).

News 2: ‘‘State revenue increased by 99% after the normalization processes.”
(19.08.20). (Normallesme devlet gelirlerini 99% artirdr).

News 3: “‘During the lockdown, revenue lost is 82 million dollars.”” (21.08.20).

(Kapanmada gelir kaybimiz 82 milyon dolar).

Micro Analysis for August: The language during this month is composed of simple

and informative sentences.
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Macro Analysis for August: Kibris newspaper stresses the economic deficits and
problems caused by Covid-19. The general discourse on the effects of Covid-19
emphasizes the negative consequences for the economy. Covid-19 and economy of the
country are highly correlated in Kibris newspaper’s depiction. However, in the news,
it draws attention to normalization processes that increase the state revenue by 99%
and improve the economy. The positive impact of the normalization process on the
economy is associated with government’s success, namely, Tatar’s government. Kibris
newspaper tries to form a positive cognition on the management of Covid-19 as

achieved by Ersin Tatar.

There are 30 pieces of news in September 2020 regarding Covid-19 in Kibris
newspaper:

News 1: ““‘School expenditure burn pockets and the pandemic scares.”” (01.09.20).
(Okul masraflar1 cep yakiyor, salgin korkutuyor).

News 2: “‘Quarantine is required from passengers from B-group countries.”’
(06.09.20). (B grubuna karantina).

News 3: ‘“‘Additional precautions are put into practice.”” (09.09.20). (Ek tedbirler
yiriirlikte).

News 4: ““117 million TL aid from Turkey to TRNC.”” (30 .09.20). (Tiirkiye’den

KKTC’ye 117 milyon TL).

Micro Analysis for September: Factual information about Covid-19 is presented

especially regarding quarantine regulations and medical aid from Turkey.

Macro Analysis for September: Kibris newspaper uses school fees and expenses
under the effect of Covid-19 in the news headlines and highlights Turkey’s aid with
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bold and big fonts. In other words, it aims to attract readers’ attention to Turkey’s help
during the pandemic. Also, it draws attention to their readers for economic problems

as giving information the high school fees.

There are 31 pieces of news in October 2020 about Covid-19 in Kibris newspaper:
News 1: ““We have to be more careful.”” (02.10.20). (Daha dikkatli olmaliy1z).

News 2: ““Inner equipment for the rooms has arrived for the pandemic hospital.”
(08.10.20). (Pandemi hastanesi’nin i¢ donanim malzemeleri geldi).

News 3: ‘‘Fuat Oktay: We are with TRNC during pandemic.’’ (22.10.20). (Fuat Oktay:

Salginla miicadelede KKTC nin yaninda olduk).

Micro Analysis for October: The factual information about the aid for Covid-19 from
Turkey is used also highlighting the cooperation with Turkey during the pandemic in
a positive manner by using a quote from Fuat Oktay’s speech in the headline. Fuat
Oktay’s words are given after a colon as an explanation. Furthermore, it is indicated

that Covid-19 still has effects on the society and strict measures are needed.

Macro Analysis for October: Fuat Oktay’s speech becomes prominent for reflecting
the collaboration between North Cyprus and Turkey stressing the medical aid from
Turkey during the pandemic. The newspaper uses the topics of TRNC, Turkey and aid
together in its discourse to remark that Turkey supports the Turkish Cypriot
community during this period. From this view, in the news 2, Kibris newspaper put
forward the importance of Turkey for Turkish Cypriots by highlighting the

construction of the pandemic hospital.
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5.1.3.2 The Third Theme: Covid-19 in Yenidiizen Newspaper

There are 25 pieces of news in March 2020 about Covid-19 in Yenidiizen newspaper:
News 1: ““Negligence is noted.”’ (21.03.20). (Tedbirsizlik dikkat ¢ekti).

News 2: “‘First death (from Covid-19) took place in North Cyprus.”” (29.03.20).
(Kibris’in Kuzeyinde ilk 6liim gerceklesti).

News 3: ““No high cost of living raise for healthcare professionals.”” (30.03.20).

(Saglik ¢alisanlarinada hayat pahalilig1 yok).

Micro Analysis for March: Factual information on Covid-19 in North Cyprus and a
selection of critical words is evident in the discourse of Yenidiizen in terms of
government’s management of Covid-19. The newspaper is critical on how the

government manages Covid-19 crisis in North Cyprus.

Macro Analysis for March: The criticism of government’s actions during the
management of Covid-19 is presented in a negative manner and the cuts from the
salaries of healthcare professionals are highlighted. This piece of news is significant
as healthcare professionals play a crucial role in managing the pandemic and having
cuts from their salaries is an unacceptable action. In other words, Yenidiizen focuses
on the inappropriate and insufficient actions of the government by giving healthcare
professionals as an example. It also depicts the inadequate management of Covid-19
by the government and suggests that the government is following a wrong healthcare
management policy. This justification is in parallel with the ideological stance of
Yenidiizen, as the supporter of the left-wing while the coalition government of the time
is composed of right-wing parties. In effect, Yenidiizen mostly highlights the negative

aspects of the government regarding its management of Covid-19.
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There are 30 pieces of news about Covid-19 in April 2020:

News 1: ““Covid-19 test numbers: South Cyprus has 20000 tests; North Cyprus has
4393 tests.”” (14.04.20). (Kovid-19 test sayilari: Giiney Kibris 20000 test, Kuzey
Kibris 4393 test).

News 2: ““Frivolity: Prime Ministry blamed Presidency of importing illegal medicine
into the country.”” (17.04.20). (Ciddiyetsizlik: Basgbakanlik, Cumhurbaskanligini
“llkeye yasa dis1 ilag sokmakla’ sugladi).

News 3: “‘From 2674 to 1500: unjust and illegal.”” (24.04.20). (2674’den 1500’e:
Adaletsiz ve yasadisi).

News 4: ‘<1525 letters from Turkish Cypriots to Anastasiadis.”” (28.04.20). (1525

Kibrish Tiirk’den Anastasiadis’e mektup).
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Figure 10: Yenidiizen newspaper, 17 April, 2020

Micro Analysis for April: The explicit information on Covid-19 and comparison with
South Cyprus is presented. It draws attention to the numbers for both test numbers and

Covid-19 cases through sentences with numerical data. The selection of words also
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consists of highly negative and critical words while explaining of the situation of North

Cyprus during Covid-19.

Macro Analysis for April: The government is criticized mostly for being incautious
and judged by being compared to the actions of South Cyprus. They depict the
governments’ actions as deemed insufficient. Yenidiizen newspaper compares the
Covid-19 pandemic management of South and North Cyprus and presents impressive
news that South Cyprus is more successful. The discourse here infers that the right-
wing government of the time is inadequate in terms of managing the Covid-19
pandemic aiming to create a public discourse by using Covid-19 suggesting that Ersin
Tatar, the Prime Minister and presidential candidate of the upcoming elections of the

time, is not successful.

In the news 2, Yenidiizen newspaper also introduces the news on the medical aid from
South Cyprus in April 2020 received by the initiatives of Mustafa Akinci, the president
of the time. In contrast to Ersin Tatar’s, the Prime Minister of the time, claims that the
aid taken by Mustafa Akinci was illegal; the news discourse is presented highlighting
that Mustafa Akinci’s action is right. This is done through a news feed that was parallel
to the ideological stance of Yenidiizen newspaper regarding the Cyprus issue. Through
its news discourse, the newspaper desires to emphasize that the aid provided by both
sides regarding healthcare issues is important and necessary (For further analysis,

Téliik and Ozad, 2022).

In the news 3, ‘From 2674 to 1500: unjust and illegal’ it is meant that Tatar’s
government is not successful in managing the economy as they make cuts from
unemployment wages and is reduced from 2674 to 1500. This action is considered as
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unacceptable in the challenging living conditions of the time. In other words,
Yenidiizen newspaper draws attention to the inadequate governance of the economy

in North Cyprus.

In the news 4, ‘1525 letters from Turkish Cypriots to Anastasiadis’ is a significant
effort to understand the criticism of the unsuccessful economic governance in North
Cyprus. This is because Turkish Cypriots who work in South Cyprus are in bad
situation as they could not cross the borders to go to their workplaces in South Cyprus
during the Covid-19 pandemic. In order to solve this issue, the people who work in the
South present a letter to the Greek Cypriot leader Nikos Anastasiadis requesting help.
This letter is offered as a positive step for cooperation with South Cyprus. This piece
of news is presented as 26.5x25 in size to attract more attention and the photo area

which is used to reflect workers’ situation is 16.5x20 in size.

As for the discourse, this particular news is loaded with ideology. The Prime Minister,
namely, Ersin Tatar’s reaction is deemed as frivolous. Yenidiizen newspaper supports
a solution to the Cyprus issue on the basis of a federal government. In line with this
stance, losing the opportunity for cooperation shapes cognition in the way that the

society needs such cooperation for the solution of Cyprus issue.

There are 31 pieces of news about Covid-19 in May 2020:

News 1: ““What does it mean? 30 soldiers and 53 people arrive. Ministry of Health:
no given information.”” (07.05.20). (O Ne Demek? 30 asker, 53 kisi geldi, Saglik
Bakanligi: Bize bilgi verilmedi).

News 2: ““Not the king, but his people are naked.”” (22.05.20). (Kral degil, halk
ciplak).
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Micro Analysis for May: In regard to presenting news on government’s actions, a
critical and negative language is used against Tatar’s government. In the news 2, the
metaphor, refers to a traditional old story in which people could not tell their king he
is naked. In this case, the newspaper twists people with the King and suggests people

not the King is naked and hence refers to the ignorance of people.

Macro Analysis for May: It depicts economic problems as the outcome of
government’s actions and decisions stressing that people are getting poorer by day
through the headline: ‘Not the king, but his people are naked’. Moreover, in the news
1, the newspaper criticizes the arrival of soldiers coming from Turkey because the
flights are cancelled and this action infers privileged practices for the military
personnel and their families. Yet, it blames the Ministry of Health for not providing
any information. The headline depicts this as a privilege and the newspaper tries to
raise public awareness on this matter. Furthermore, Yenidiizen stresses the abuse of
power by the government when they offer privileged access to soldiers and their

families.

There are 27 pieces of news in June 2020 about Covid-19 in Yenidiizen newspaper:
News 1: <*50% of the shops are closed after pandemic.’’ (04.06.20). (50% kay1p, salgin
sonrast igletmeler kapandi).

News 2: ““Privileged passengers arrive without quarantine in Ercan.”” (14.06.20).
(Ercan’a karantinasiz 6zel yolcu).

News 3: ““This news (on arrivals without quarantine) smells fishy.”” (15.06.20). (Bu

is cok pis kokuyor).
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Micro Analysis for June: A criticising language is used against the government of

the time in North Cyprus.

Macro Analysis for June: Financial problems are stressed in the first news as it is
announced that 50% of people lost their shops due to Covid-19 and this is the fault of
the government of the time. While discussing the effects of the pandemic on the
economy of the country, the news discourse underlines this as the failure of the right-

wing government of the time.

Moreover, News 2 and News 3 criticize the government for the arrivals from Turkey
without quarantine practices inferring that visitors from Turkey have privileges by the
government of North Cyprus so they are not subjected to quarantine procedure. Unal
Ustel, the Minister for Transportation is the leading figure in this issue and Yenidiizen
highlights his name in the news. These two pieces of news reflects that the government

exercises its power for the benefit of certain people.

There are 31 pieces of news in July 2020 in regards to Covid-19 in Yenidiizen
newspaper:

News 1: <“3 cases in 2 days.”” (03.07.20). (2 giinde 3 vaka).

News 2: ‘5 cases in 5 days.”’ (05.07.20). (5 giinde 5 vaka).

News 3: ““4408 people are unemployed or have changed their sector.”” (17.07.20).

(4408 kisi ya isten durdu ya sektor degisti).

Micro Analysis for July: The critical information is presented by offering the case

numbers and includes comparison with South Cyprus.
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Macro Analysis for July: The number of Covid-19 cases is presented in the headlines
to catch the society’s attention. The effects of Covid-19 on social and economic life as
well as people losing their jobs are presented and the government is accused for such
negative outcomes. Moreover, Yenidiizen expresses that unemployment rate is

increasing and government’s financial precautions are not sufficient.

There are 31 pieces of news in August 2020 regarding Covid-19 in Yenidiizen
newspaper:

News 1: “‘Doctors: there is no infrastructure, strict precautions are needed.”’
(23.08.20). (Hekimler: Altyap1 yok, siki tedbir sart).

News 2: “‘Debts are increasing for people.”’ (24.08.20). (Borg yiikii artiyor).

News 3: “‘It needs to take the South as an example of benefitting from tourism.”’

(26.08.20). (Giiney’den turizm konusunda 6rnek almak gerek).

Micro Analysis for August: The critical language is used mostly for the management

of government on Covid-19.

Macro Analysis for August: The actions of South Cyprus and encouragement of
South Cyprus in a positive manner is considered as model actions and such actions
need to be performed in North Cyprus. The newspaper, once again, underlines the
significance of the united federal structure for its readers by putting the issue in the
foreground over economics and tourism. On the other hand, Yenidiizen concentrates
on the economic problems of people arising from unsuccessful governance of Covid-

19 by Tatar’s government.
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There are 30 pieces of news in September 2020 about Covid-19 in Yenidiizen
newspaper:

News 1: ““Scary chart, after opening the flights on July 1, the number of cases is
increasing.”’ (05.09.20). (Urkiiten tablo: 1 Temmuz da agi1ldik, vakalar tirmandr).
News 2: ““Fear, panic and worry; local infection.”’ (08.09.20). (Korku, panik, endise,
yerel bulas).

News 3: “‘Schools are closed; government’s decisions keep changing overnight.”’
(10.09.20). (Geceden sabaha degisiklik, okullar kapandi).

News 4: ““Locations for free PCR tests are crowded, local infection is spread thanks

to the government.”’ (12.09.20). (PCR test kalabalig1, Devlet eliyle yalas-bulas).

Micro Analysis for September: Informative and critical language is used to present
the number of Covid-19 cases in North Cyprus as well as its comparison with South
Cyprus. The newspaper uses negative words such as fear, panic, worry and scary. The
newspaper is ironical about the government’s actions through which PCR test location
get crowded and more and more people get infected. In other words, government

provides basis for increasing Covid-19 positive cases.

Macro Analysis for September: In this context, the newspaper makes a critical
interpretation of the management of Covid-19 by the government stressing the words
such as increase in case numbers, fear, panic and associating them with the resumed
flight on July 1. The PCR tests provided free of charge are even criticised claiming
that close contact is forced in the queues and the crowd posing a threat for public
health. Yenidiizen newspaper points out that this inadequate management is the

responsibility of the government. Moreover, it highlights the words education and
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Covid-19 pandemic in bold fonts to emphasize that the actions of the government are

not efficient enough in managing the process.

There are 31 pieces of news in October 2020 on Covid-19 in Yenidiizen newspaper:
News 1: <“133 days passed, there is no report.”” (25.10.20). (133 gegti, Rapor yok).

News 2: ““Caution in the schools: 3 students and 1 teacher tested positive in schools.”’

(26.10.20). (Okullara dikkat: 3 6grenci ve 1 6gretmen pozitif).

Micro Analysis for October: The sentences used for Covid-19 and pandemic

management of the government are in a criticising manner.

Macro Analysis for October: The criticism of government’s actions and poor
management of the Covid-19 process is presented through the use of specific examples
such as visitors entering the island without quarantine in May 2020. Yenidiizen, also,
reminds to its readers that the government promised to deliver a report but no such
report has been prepared about jet flights crisis in June, 2020 in the news 1. Also, the
newspaper warns the public that in schools Covid-19 positive cases are observed as
three students and one teacher. This is noted in order to notify the public that the
government has not managed to take necessary precaution in schools and number of
cases started to be observed. These issues are used as examples of how the government
abuses its power in a time of crisis. In a criticising manner, the newspaper draws
attention to the schools in relation to the increasing number of cases and how the

educational process is pursued.
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Figure 11: Yenidiizen newspaper, 25 October, 2020

5.1.3.3 Comparison of Discourse used in the Two Newspapers about Covid-19

The coverage of the news about Covid-19 in Kibris newspaper is mostly on the number
of cases, new precautions are taken by the government, reminding the public to use
masks and the economic impact of the pandemic on the economy of North Cyprus. On
the other hand, Yenidiizen newspaper’s flow of information concentrates on the
ineffective management of Covid-19 process by the government, the number of
positive Covid-19 cases in the North with comparison to the South, doctors’ warnings
about Covid-19 and their directions to the government. These news are presented in
way that is critical and stresses that the government is inadequate. In its news
discourse, Kibris newspaper, instead of criticising Tatar’s government for their
management of Covid-19, focuses on daily tables of Covid-19 cases, comparing them
to South Cyprus and underlining that North Cyprus is in a better condition. It also
features Turkey’s medical aid and presents the news through an ideological discourse
parallel to its ideological stance. In regard to the macro meaning, it emphasizes that
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the effects of Covid-19 are felt in the economy but this effect is at similar rates in the
world so, it is a natural outcome for TRNC to face similar challenges as the rest of the

world.

It can easily be noted that Kibris newspaper supports the government of the time
whereas Yenidiizen’s stance is completely different from that of Kibris newspaper. In
this regard, the news of Yenidiizen highlight mostly poor management of Covid-19 by
the government and the effects felt on economy, social life and psychology of the

population.

On the other hand, the news discourse of Yenidiizen newspaper stresses the negligence
of the government and ineffective practices of TRNC authorities in managing Covid-
19 through the upper head news by supporting its view with doctors’ statements and
public interviews. The newspaper also underlines that North Cyprus is behind South
Cyprus in terms of the number of tests done. Yenidiizen newspaper especially
introduces catchy and negative news flow with its criticisms and highlights that the
right-wing government of the time was not capable of effectively managing Covid-19
and their abuse of power, particularly about the issue with the jet flight that remained
on the agenda for a while.

5.1.4 Analysis of Kibris and Yenidiizen Newspaper for Election

This section presents the analysis of data collected from the two newspapers on the
upcoming presidential elections in North Cyprus.

5.1.4.1 The Fourth Theme: Election in Kibris Newspaper

There is only one piece of news in March 2020 on election in Kibris newspaper:
News 1: ““The presidential election is postponed for 6 months.”” (18.03.20).

(Cumhurbagkanligi se¢imi 6 ay ertelendi).
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Micro Analysis for March: The language structure used in the news is informative,

direct and formal.

Macro Analysis for March: The news informs that the election date is delayed due
to Covid-19 and focuses on the pandemic conditions as a justification for the delay in
the elections. The newspaper, rather than stating a political opinion, reports that the
2020 presidential election is postponed for 6 months, from April 2020 to October 2020
due to the pandemic. The delay in the elections is presented in an ordinary informative

style aiming to inform the public without adding any political message.

In April 2020, there is no news about the election:

In May 2020, there is no news about the election on Kibris newspaper’s front page.

In June 2020, there are two pieces of news about the election in Kibris newspaper.
News 1: ““The changing of Cabinet will be finalized today.”’ (19.06.20). (Kabine de
degisim bugiin netlesiyor).

News 2: ““Caluda is vetoed to replace Ustel, Evren is approved.” (20.06.20).

(Caluda’ya veto; Ustel yerine Evren).

Micro Analysis for June: The language structure used in the news 1 is informative
and formal. However, the language was critical for the actions of government in the

news 2.

Macro Analysis for June: The news 2 is related to the changing of a minister within
the government. When Ersin Tatar presented his request for a change in the Cabinet to
President Mustafa Akinci, the name suggested by Ersin Tatar, Ayta¢ Caluda, is vetoed

due to the corruption claims in the previous years. In its headline, the newspaper uses

157



the news that instead of Ayta¢ Caluda, Mustafa Akinci opted to approve Kutlu Evren
as the name to replace the former minister. Kibris newspaper prefers not to put the
corruption claims as the reason for vetoing Aytag Caluda by Mustafa Akinci to the
forefront. It decides to, rather, put the approved and vetoed names to the foreground
but not criticising the necessity of a change in the Cabinet during the pandemic. Here,
instead of questioning the actions of the government, the newspaper presents Mustafa

Akinct’s veto in a critical manner.

In the news 1, the change in the cabinet will be finalized today is referred to as ordinary
information and presented in a neutral manner. The newspaper opts not to reveal the
reason for the cabinet change, and informs the readers that the cabinet will be finalized
that day as an ordinary piece of news. Kibris newspaper, rather than questioning the
current right-wing on whether a cabinet change during a challenging period such as
the pandemic is actually necessary, it only informs the readers that the change will be
finalized. Thus, the newspaper deliberately avoids criticizing the government of the

time during the presidential elections.

In July 2020, there is no news about the election in Kibris newspaper. In August 2020,
in relation to the election, there is only one piece of news:
News 1: ““The election period has officially started.’” (12.08.20). (Segim siireci resmen

basladi).

Micro Analysis for August: The language structure used in the news 1 as informative.
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Macro Analysis for August: The launch of the election period is depicted in an
ordinary manner solely aiming to give information about the election period. It also

gives information about the number of candidates competing in the election.

In September 2020, there are six pieces of news about the election in September:
News 1: ‘“The deadline of application for the presidential candidates is September 4.’
(01.09.20). (Cumhurbagkanligina adaylik bagvurulari 4 Eyliil’de yapilacak).

News 2: ‘A great support to Turkey, as the guarantor of Cyprus; according to
COMAR’s survey.”” (04.09.20). Tirkiye’nin garantorliigiine biiylik destek,
COMAR’1n aragtirmasina gore).

News 3: <“11 candidates will run for the presidency.’’ (05.09.20). (11 adayli se¢im).
News 4: ““Tatar: It is time to stand up and move forward for a new future.’” (16.09.20).
(Tatar: Artik ayaga kalkma ve yeni gelecege yiirime zamanidir).

News 5: <“Will the pandemic affect the participation in the elections? The participation
rate was 62% in 2015.”” (17.09.20). (Salgin, se¢ime katilimi etkiler mi? 2015’teki
se¢ime katilim orani yiizde 62...).

News 6: ‘“We will go for Referendum for the fifth time to increase the number of

judges.”’ (28.09.20). (5. kez halk oylamasina gidecegiz).

Micro Analysis for September: The use of language in a formal style is prominent in

presenting the news flow through the news headlines.

Macro Analysis for September: The analysis of the 6-news headline reveals that the
words of Tatar, Turkey and election are used together in an effort to create a public
cognition in favour of Ersin Tatar. The news’ headlines show that Turkey offers full
support for Ersin Tatar in the elections. Ersin Tatar’s speech is used and his words are
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stressed such as ‘‘move forward for a new future’’ in a positive manner. Additionally,
Turkey’s guarantor position on the island is supported according to the survey results
of a private company. Essentially, Turkey’s position regarding North Cyprus is
underlined and reminded. The newspaper clearly shows its support for Ersin Tatar by
intentionally putting Ersin Tatar’s election slogans to the foreground underlining Ersin
Tatar’s ‘‘a new beginning and future’’ discourse. What is inferred by the ‘‘new
beginning and future’’ discourse is bringing a new perspective to the Cyprus issue and
that this new perspective is a solution with two states rather than the bi-zonal and bi-
communal federal solution that is in accordance with the UN parameters. Kibris
newspaper also reports on the survey results of private companies and expresses its
own stance by publishing the survey results that highlight Ersin Tatar and Turkey’s
support. The newspaper also suggests whether the pandemic would affect the rate of
participation in the elections in its headlines highlighting the relation between Covid
and election rate. This infers that Covid measures are sufficient and that people should

go voting.

In October, 2020, there are 15 pieces of news about election in October:

News 1: ‘“The Turkish Embassy: It is not acceptable to use Turkey as a tool for the
elections.”” (02.10.20). (TC Lefkosa Biiyiikelgiligi: Tiirkiye’nin se¢im malzemesi
yapilmasi kabul edilemez).

News 2: ““The Foreign Secret Intelligence organizations manipulate the technical
works of Turkey.”” (06.10.20). (Yabanci istihbarat orgiitleri, Tiirkiye’yle yapilan
teknik ¢aligmalar1 manipiile ediyor).

News 3: ““The voters will have their say tomorrow.’’ (10.10.20). (Yarin soz

se¢cmende).
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News 4: “‘Let’s go to the ballot box to elect the President.”” (11.10.20). (Haydi
sandiga).

News 5: ““The Second Round: No candidate has earned more than 50% of the votes,
Ersin Tatar and Mustafa Akinci will compete for the second round of elections on
October 18.” (12.10.20). (ikinci tur: Hicbir aday gegerli oylarm 50%’sinden bir
fazlasini alamadi, 18 Ekim Pazar giinii yenilenecek se¢imde en ¢ok oy alan Ersin Tatar
ve Mustafa Akinci yarisacak).

News 6: ‘“The highest rate of participation is in Lefke. We have seen the lowest
participation in presidential election TRNC history with 58.29%.” (13.10.20). (En
fazla katilim Lefke’de. Yiizde 58.29’la tarihin en diisiik katlilimli Cumhurbagkanligi
secimini yasadik).

News 7: ““The preparation for the second round, Tatar: for a safer future..., Akinct:
We are tolerant people.’” (14.10.20). (2. tura hazirlik, Tatar: Daha giivenli bir gelecek
i¢in...Akinct: Bizler hosgoriilii insanlariz...).

News 8: ‘‘Parties are determined; CTP, TDP and YDP, DP and HP decided which
candidate to support on Sunday.”’ (15.10.20). (Saflar belirlendi; CTP, TDP, DP ve HP
Pazar giinkii secimde kimi destekleyeceklerine karar verdi).

News 9: “‘One stamp should be used for a valid vote.”” (16.10.20). (Gegerli oy igin
miihiir bir kez vurulmali).

News 10: ““Tatar: choose bravery not captivity.”” (17.10.20). (Tatar: Esareti degil
cesareti secin).

News 11: ““Today, we go to ballot box to elect the President.”” (18.10.20).
(Cumhurbagkanini se¢mek i¢in bugiin sandik basindayiz).

News 12: “‘President is Ersin Tatar: 51.69% Tatar, 48.31% Akinci.”” (19.10.20).

(Cumhurbaskani Ersin Tatar, Tatar: %51.69 Tatar, %48.31 Akinci).
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News 13: ““Tatar: 1 will rise our homeland to better standards.’’ (20.10.20). (Ulkemizi
daha iyi noktalara tasiyacagim).

News 14: ““Tatar is to take over presidency today and Fuat Oktay is coming to the
ceremony.”” (23.10.20). (Tatar, bugiin gorevi devraliyor; torene Fuat Oktay da
geliyor).

News 15: ““The news period starts in Presidency.’’ (24.10.20). (Cumhurbaskanligi’nda

yeni donem bagladi).

Micro Analysis for October: An explicit and informative language is used to report

the election results.

Macro Analysis for October: The newspaper mostly presents Ersin Tatar’s
propaganda and his slogans in a very striking and supportive manner in the news 7 and
the news 10. In the news about the election, Kibris newspaper, firstly uses headlines
that are descriptive and put Ersin Tatar in the foreground; then, after the results of the
first round, it starts to use news headlines and news feed that put Ersin Tatar to the
foreground even more. Later on, the names of Ersin Tatar and Fuat Oktay are used
together to underline that Turkey’s support is to Ersin Tatar. It also presents news
supporting the view that the claims regarding Turkish Embassy’s intervention to the
election process is not realistic and such claims are unacceptable in the news 1. Kibris
newspaper presents the power relation between Ersin Tatar, Turkey and solution with
two states. Additionally, in the news 2, Kibris newspaper pointed out that the other
countries’ authorities interfere to the Turkey’s technical infrastructure. Kibris
newspaper also tried to draw attention to other countries’ attempt to interfere in the

election and Turkey with this headline.

162



5.1.4.2 The Fourth Theme: Election in Yenidiizen Newspaper

In March, April, May, June 2020, there is no news about election in Yenidiizen
newspaper.

There is only one piece of news about the election in July 2020 in Yenidiizen
newspaper:

News 1: ‘“Early election signals: Real or bluff ?.>’ (22.07.20). (Erken se¢im sinyali,

rest mi blof mii?).

Micro Analysis for July: The news offers critical comments regarding the early

election signals.

Macro Analysis for July: The criticism stressed for the government suggestions about
election time such as real or bluff? It has focused on critical view about current
government’ speeches for taking earlier the date of general election. Yenidiizen
newspaper emphasised its mistrust regarding whether the government’s words
reflected the truth or not, and wanted to help its readers question if the actions of the

right-wing government of the time were authentic or manipulative.

There are 9 pieces of news about election in Yenidiizen newspaper in August 2020:
News 1: ““Tatar — Ataoglu - Arikli are called to Ankara - DayDayDay.’’ (05.08.20).
(Tatar - Ataoglu - Arikli Ankara’ya ¢agirildi- DayDayDay).

News 2: ““No consensus in Ankara. YDP party leader Arikli’s declarations decoded
negotiations about government formation with the authorities in Turkey.”’ (06.08.20).
(Ankara’dan uzlasi ¢ikmadi. YDP Genel Baskani Arikli’nin agiklamalari, TC

yetkilileri huxurunda hiikiimet pazarliklarini desifre etti).
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News 3: ‘‘Erhiirman: The subject is here; the centre is Nicosia.”” (07.08.20).
(Erhiirman: Ozne burasidir, merkez Lefkosa’dir).

News 4: ““It hurts the community conscience — (Public employment).”” (11.08.20).
(Kamu vicdanini yaraliyor).

News 5: ““Reactions grow.”” (12.08.20). (Tepki biiytidii).

News 6: ‘“The invitation from the ambassador to the resentful members of (the
Parliament from) UBP.’’ (15.08.20). (Elgi’den, UBP’nin kiislerine yemek).

News 7: “‘Erhiirman: Leadership, not leader.”” (30.08.20). (Lider degil, Liderlik).
News 8: ‘‘Prime Minister Tatar’s photos commented as in the prayer are in the
spotlight - Going to Dervish convent for election received reaction.”” (31.08.20).
(Basbakan Ersin Tatar’1n zikir olarak yorumlanan bir toplantidaki goriintiileri glindem

oldu- Se¢im i¢in Dergaha).

Micro Analysis for August: Yenidiizen newspaper uses a clearly critical and mocking

language for the government of the time and its actions.

Macro Analysis for August: The newspaper mostly gives publicity to Tufan
Erhiirman’s propaganda and his words such as willpower, leadership and Cyprus issue
being stressed as the election message to their followers (news 3 and news 7).
Yenidiizen newspaper presents the visit to Ankara by people from the right-wing
(Tatar-Ataoglu-Arikl) in a criticising manner and underlines that this visit before the
elections would benefit Ersin Tatar with the clear support of Turkey in the news 1.
Additionally, it associates Ersin Tatar’s photos from a religious session to the elections
and presents its obvious criticism of Ersin Tatar to its readers. Also, in another news
headline; the news 8, the dinner between the Turkish Embassy and the resentful

representatives of UBP is emphasized as a step-in favour of Ersin Tatar in the
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presidential elections so that the other representatives offended by Ersin Tatar would
offer their support to Ersin Tatar during the elections. Here, Yenidiizen newspape,
effectively presented to its readers that Turkey intervened with the election process in

a way that would benefit Ersin Tatar.

Moreover, the government of the time is emphasized to have followed a poor economic
policy and the newspaper tried to establish cognition in the minds of its readers on this

basis by criticizing the actions of the current government, rather than the pandemic.
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Figure 12: Yenidiizen newspéper, 05 August, 2020

There are 4 pieces of news appeared about the election in Yenidiizen newspaper in
September 2020:
News 1: ““The election competition has been launched officially.... 11 candidates

applied.’” (05.09.20). (Se¢im yarisi resmen...11 aday bagvurdu).
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News 2: ““UN General Secretary Guterres: the efforts for Cyprus will start after the
election.”” (17.09.20). (BM Genel Sekreteri Guterrres, Kibris’taki ¢abalar se¢imler
sonrast baslayacak).

News 3: ““The agenda of Tribal Sheikhs (Tatar’s photos in Nicosia Old City).”
(20.09.20). (Seyhler giindemi).

News 4: ‘“Akinci: Turkey intervenes to prevent me from being elected.”’ (30.09.20).
(Akincr: Tiirkiye, secimi kazanmamam i¢in aleni miidahale ediyor).

News 5: “‘Prime Minister, Democracy and Willpower FLEW AWAY, RUN AWAY.
117 million TL has been given by Fuat Oktay to be used in the election.’’ (30.09.20).
(Bagbakan, demokrasi, irade, UCTU, KACTI. Oktay’dan se¢ime 6zel 117 milyom

TL).

Micro Analysis for September: The language used comprises of critical sentences

towards to the current government in both North Cyprus and Turkey.

Macro Analysis for September: Ersin Tatar and Fuat Oktay’s meetings are seen as
an intervention before the election and criticizes due to the loss of democracy and
willpower in TRNC. Moreover, Ersin Tatar’s photos are prominent for criticism and
are used in a negative manner. Yenidiizen newspaper stresses that the aid from Turkey
is in fact for Ersin Tatar to win the election and this needs to be perceived as an
intervention to the elections. It clearly presents to its readers that the intervention is
pursued by Turkey to help Ersin Tatar win and this damages the Turkish Cypriot
democracy (news 5). The newspaper also presents UN General Secretary Antonio
Guterres’ speech in line with its stance on Cyprus issue and a solution in Cyprus must

be a federal one within the framework of the UN parameters in the news 2. Moreover,
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in the news 4, Mustafa Akinci1’s declaration offered in a convincing style that Turkey

intervenes to the election for not to elect him.

There are 10 pieces of news about election in October 2020 in Yenidiizen newspaper:
News 1: ‘““‘Akinci: I am actively in politics for around 45 years, but, there has never
been such an intervention in the election.’” (05.10.20). (Akinci: 45 yildir aktif siyasetin
icindeyim, bu kadar miidahaleli bir se¢cim yasanmadh).

News 2: ““Today is the day for ballot boxes.’” (11.10.20). (Bugiin sandik basinday1z).
News 3: ‘‘Again, it is the second round; the participation in the ballot box is 58.21%
and it is the rate.”” (12.10.20). (Yine ikinci tur. Sandiga katilim %58.21 ile en diisiik
oranda oldu).

News 4: ““The lowest participation: from 93% to 58%. Evaluation of the historical
decrease in participation to the election by Narin Sefik, the President for the Supreme
Election Council: Pandemic is used as the cover for the resentment toward politics.”’
(13.10.20). (%93’den %58’lere... En diisiik katilim. Yiiksek Mahkeme Baskani1 Narin
Sefik: Pandemi siyasete kiiskiinliigii kapatmak i¢in kilif olarak kullanild1).

News 5: ““The support for federal solution: CTP Party Council decided to support
Mustafa Akinci with unanimity in the second round of the elections.’” (14.10.20).
(Federal ¢6ziim destegi. CTP Parti Meclisi’nden ikinci tur i¢in Mustafa Akinci’ya oy
birligi ile destek karar1 ¢ikti).

News 6: No sentence has been used on the front but published solely a photo of people
doing victory sign. (18.10.20). (Herhangi bir ciimle kullanilmadi, sadece baris isareti
yapan kisileri gdsteren bir fotograk kullanildi).

News 7: ““AKP did all the work and Tatar won. Akinci: 48.31% (62910 votes), Tatar:
51.69% (67322 votes).”” (19.10.20). (AKP calisti, Tatar kazandi. Akinct: %48.31

(62910 oy), Tatar: %51.69 (67322 oy).
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News 8: ““The results of the second round.”’ (20.10.20). (Se¢im, II. Tur sonuglari).
News 9: ““Take over: Fuat Oktay who is recalled with interventions to the election and
has been in the spotlight, attended to the handover ceremony at the Parliament
ceremony but did not attend to the handover ceremony in the palace.”” (24.10.20).
(Devir, teslim. Cumhurbagkanligi segimine miidahalesi ile giindemde yer alan Meclis
Genel Kurulu’ndaki devir-teslim torenine katilan Fuat Oktay, Saray’daki devir-teslim
torenine katilmadi).

News 10: “‘Political Scientist Hakan Giindiiz: Domestic peace is wounded seriously.”

(26.10.20). (Siyaset Bilimci Hakan Giindiiz: I¢ baris biiyiik yara ald1).

Micro Analysis for October: A critical language is used by repeating specific words

such as Turkey, AKP and Ersin Tatar in the sentences.

Macro Analysis for October: It presents the winning of Ersin Tatar with Turkey’s
intervention and depicts this victory as the result of the current administration in
Turkey through headlines such as ‘“AKP did all the work and Tatar won’’. The
newspaper saliently reports that Ersin Tatar’s success is in fact the achievement of
Turkey and AKP (Adalet ve Kalkinma Partisi-Justice and Development Party) and
expresses the belief on intervention to the election for its readers. More importantly,
in the upper head, it uses Narin Sefik’s, the President for the Supreme Election
Council, announcement that the low participation to the election is not due to the
pandemic but because of the wrong politics in an effort to highlight that Turkish
Cypriot community’s confidence in politicians and politics is shaken. Yenidiizen
newspaper underlines that the low participation in the elections is to be questioned and
infers that this needs to be assessed in relation to the effectiveness of democracy. The

newspaper, through Narin Sefik, the President for the Supreme Election Council, as a
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reliable authority for source of information, presents that the low participation in the
elections is not, in fact, the result of the pandemic but fault of the politicians’ mistakes
and establishes a public opinion in this regard. Trust is a crucial factor in social
relationships due to its significance in establishing social capital. The social capital
erosion formed in the society, especially against politicians is a clear example of the

low participation rate in the elections (news 4).

The news 6 is also important. The front page of 18.10.20 newspaper, the day of the
election, is very significant in terms of understanding the discourse of Yenidiizen
newspaper. The newspaper referred to the Cyprus issue by putting a photo showing
the crowd people with the victory sign. In other words, Yenidiizen stressed the

message that their candidate supports federal solution or left-wing candidate.
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5.1.4.3 Comparison of the Two Newspapers’ Discourse on Election

The presidential election news is published with a picture in favour of Ersin Tatar in
Kibris newspaper and his usage of the TRNC (Turkish Republic of Northern Cyprus)
in his discourse is stressed as a hidden message to draw the attention of cognition
toward a two-state solution. Kibris newspaper offers a news feed that puts Ersin Tatar’s
speeches positively to the foreground through the main headlines. It is obvious that
this is done in order to create a positive representation of Ersin Tatar for the public.
On the other hand, Yenidiizen newspaper discourse in regards to the election results is
associated with Turkey and its intervention such as AKP helping Ersin Tatar to win
the election. In plain language, Yenidiizen newspaper reports via its headlines that
Turkey, with its support and intervention, interfered with the election process.

Yenidiizen newspaper publishes also follows a news feed that put Tufan Erhiirman’s
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speeches to the centre throughout the election process; and this is to be expected as the
newspaper belongs to the CTP political party. However, after the results of the first
round of elections and that it becomes certain that Mustafa Akinci and Ersin Tatar
would compete in the second round, the newspaper uses a photo of Tufan Erhiirman
and Mustafa Akinci from a meeting of theirs as its upper head. The newspaper infers
to its readers, especially the left-wing, that Mustafa Akinci will also be supported by
CTP in the second round of elections.

5.1.5 Analysis of Kibris and Yenidiizen Newspapers for Cyprus Issue

This section presents the analysis of the data collected from the two newspapers on
Cyprus in relation to a solution for the Cyprus issue.

5.1.5.1 Fifth theme: Cyprus Issue on Kibris Newspaper

There is no news about Cyprus issue in March, April, May, June and July 2020 in
Kibris newspaper. There is only one piece of news in August 2020 in Kibris
newspaper:

News 1: ““The reopening of the borders is a milestone (according to Nicosia

shopkeepers).”’ (02.08.20). (Simir kapilarinin agilmast déniim noktasi oldu).

Micro Analysis for August: The language is used in a descriptive manner giving

positive messages to the public.

Macro Analysis for August: The news is about the reopening of the borders between
the two sides and how this is positive step in terms of cooperation between the two
communities. From this perspective, Cyprus issue is on the agenda of both sides so the
reopening of borders had a positive impact on the economy according to the

shopkeepers of the Old City. The newspaper presents the reopening of the borders after
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the pandemic as a positive step for the economy of both communities through the

comments of the shopkeepers.

There are 3 pieces of news related on the Cyprus issue in September 2020 in Kibris
newspaper:

News 1: ““UN General Secretary Guterres: | will re-start the political procedures after
the election in TRNC.”” (17.09.20). (BM Genel Sekreteri Guterres: KKTC’deki
secimlerin ardindan siyasi siireci tekrar baglatacagim).

News 2: ““Turkey’s Foreign Minister Cavusoglu: Let’s decide what to negotiate.”’
(18.09.20). (Tiurkiye Disisleri Bakani: Cavusoglu: Neyi miizakare edecegimizi
belirlemeliyiz).

News 3: ‘A regional conference suggestion by Erdogan.”” (23.09.20). (Erdogan’dan

bolgesel konferans onerisi).

Micro Analysis for September: The language is descriptive and informative on

Cyprus issue.

Macro Analysis for September: The news focus on UN General Secretary Guterres’
speech in the context of re-unification negotiations resuming after the presidential
election in North Cyprus in the news 1. In this regard, the news 3 is included about
Recep Tayyip Erdogan’s suggestion for the Cyprus solution by meeting through a
regional conference together with the guarantor countries. The other news is about
Turkey’s Foreign Minister Mevliit Cavusoglu and his declaration. He stressed that it
would be good to learn what we will discuss with the UN. Kibris newspaper

specifically uses the terms Turkey, UN and negotiation process in the same sentences
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to highlight the significance and role of Turkey during the process of Cyprus

negotiations.

There are 6 pieces of news about Cyprus issue in Kibris newspaper in October 2020:
News 1: “‘Erdogan: We are ready for dialogue with Greece without any precondition.’’
(01.10.20). (Erdogan: Yunanistan’la 6n kosulsuz olarak diyaloga haziriz).

News 2: ““Tatar: Federation thesis is collapsed despite extreme compromise. There
has been 46 years of negotiations with the UN’s parameters without any successes.”’
(05.10.20). (Tatar: Federasyon tezi asir1 tavizlere ragmen ¢oktii. Kibris’ta 46 yildir BM
parametrelerine bagli olarak federasyon goriisiildii, hi¢birsey basarilamadi).

News 3: ““TRNC President Tatar: We will stand as steep and not be meek at the table.””’
(19.10.20). (KKTC Cumhurbagkani Tatar: Masada ezik degil, dik duracagiz).

News 4: ‘“‘Erdogan: the two-state solution should come to the table.”” (27.10.20).
(Erdogan: Masaya iki devletli ¢oziim gelmeli).

News 5: ““Tatar and Anastasiadis will meet on November 3.”” (28.10.20). (Tatar ile
Anastasiadis 3 Kasim’da goriisiiyor).

News 6: ‘“Tatar: no matter they would recognize or not, TRNC is a distinct state.”’

(30.10.20). (Tatar: Ister tanisinlar, ister tanimasinlar KKTC ayr1 bir devlettir).

Micro Analysis for October: The language is in a descriptive manner with positive
messages about Cyprus issue using the speeches of Ersin Tatar and Recep Tayyip

Erdogan.

Macro Analysis for October: Ersin Tatar’s claim is that federation for Cyprus is
destroyed and 46 years with the UN on a federal solution accomplished nothing (news
2). This news is portrayed as true speech and federal solution is not applicable solution
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for Cyprus issue. In the news 4, Recep Tayyip Erdogan’s suggestion the two-state
solution is prominent and presented in a positive and acceptable manner. In this
context, Ersin Tatar’s sentence highlights that the Turkish side will sit in trust and with
self-confidence to the table with the UN for Cyprus negotiations. Kibris newspaper
broadcasted its news regarding the Cyprus issue through the terms Turkey, Recep
Tayyip Erdogan and Ersin Tatar in a style that attempts to highlight a solution
alternative for Cyprus issue would be accepting the existence of TRNC in a two-state
solution. Ersin Tatar also argues that Turkish Republic of Northern Cyprus will
continue to exist even if it is without other countries’ recognition (news 6). This news
is presented as important and rightful in Kibris newspaper.

5.1.5.2 Fifth Theme: Cyprus issue in Yenidiizen Newspaper

There is no news in March, April, May, June, July, August and September 2020 in
Yenidiizen newspaper about Cyprus issue. There are 3 pieces of news regarding
Cyprus issue in October 2020 on Yenidiizen newspaper:

News 1: ““The support for federal solution.”’ (14.10.20). (Federal ¢6ziim destegi).
News 2: ““The first meeting will be on November 3 (Tatar and Anastasiadis will meet
unofficially).”” (28.10.20). (ilk goriisme 3 Kasim’da).

News 3: ““Thank you from UN General Secretary Guterres to Akinci.”” (30.10.20).
(Guterres’ten Akinci’ya tesekkiir).

News 4: ““The eyes are on the negotiation table, UN General Secretary Guterres
replied Greek Cypriot Leader Nikos Anastasiadis’ letter: The negotiations will resume
within the frame of the UN.”” (31.10.20). (Gozler miizakare masasinda. BM Genel
Sekreteri Guterres, Kibrisli Rum lider Nikos Anastasiadis’in mektubuna yanit verdi:

Miizakareler yeniden BM g¢ergevesinde baslaycak).

Micro Analysis for October: The language used in the news is informative.
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Macro Analysis for October: In the news 1, Yenidiizen used a photo that shows
Mustafa Akinct and Tufan Erhiirman in a friendly manner after the first round of
election, and written as headline; ‘“The support for federal solution’’. This headline
referred to the ideological stance of Yenidiizen about Cyprus issue is federation and

stressed Tufan Erhiirman and his party supports Mustafa Akinci in the second round.

In the news 3, the UN General Secretary Guterres’ speech expresses his thanks to
Mustafa Akinci for the initiatives of Cyprus solution. This discourse is depicted as
Mustafa Akinct’s efforts are the right steps to take and are considered as the suitable
act for Cyprus. The newspaper, here, aims to underline that the meetings Mustafa
Akinci conducts in the presence of the UN for the Turkish Cypriot community are
crucial and this is also acknowledged by the UN General Secretary. In the news 4, the
answer from Antonio Guterres to the letter of Nikos Anastasiadis is to restart the UN
negotiations. While attempting to emphasize the significant role of UN in Cyprus
issue, the newspaper, in fact, offers its support for a federal solution regarding Cyprus
issue. From this perspective, the discourse on Cyprus solution suggests that the talks

need to continue with the UN in international arena and this act should to be supported.
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Figure 15: Yenidiizen newspaper, 14 October, 2020

5.1.5.3 Comparison of Two Newspapers’ Discourse for Cyprus Issue

Kibris newspaper uses very supportive language for Ersin Tatar and his speeches by
publicising his repetitive and crucial words such as TRNC, two-state solution and
Turkey. It can easily be argued that Kibris newspaper draws attention to Tatar and his
actions such as reopening of the Varosha and declaration in Ankara. On the other hand,
Yenidiizen’s depiction is more supporting of the federal solution and continuation of
the negotiations under this scheme with the initiatives of the UN. As it is clearly seen
from the depiction of Kibris newspaper, it supports separate states referred to as the
two-state solution according to its ideological stance which emerges from a
nationalistic origin. Yenidiizen newspaper emphasizes the UN, South Cyprus and
Mustafa Akinci to draw attention to a federal solution and supporters of this solution.

Regarding the Cyprus issue, both newspapers present a discourse in line with their
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ideological stance and use the news headlines to strengthen the existing views of their
readers or to influence the readers with the opposing views. In terms of news density,
Cyprus issue is discussed at relatively lower rates in both newspapers, compared to
other topics, during the election period.

5.2 New (Social) Media

This section presents the analysis of the date gathered from Twitter and Facebook as
the new media platforms.

5.2.1 Analysis of Data from Twitter

During the period of data collection, I entered into my Twitter accounts regularly and
tweets are derived through using Google NCapture for Nvivo, searching specifically
for the names of the candidates: Ersin Tatar, Mustafa Akinci, Kudret Ozersay, Erhan
Arikli, Tufan Erhiirman and Serdar Denktas, along with ‘KKTC Cumhurbagkanligi
Se¢imi’ (TRNC Presidential election); therefore, all tweets are from people who
commented on these names. Later on, the sentences containing the names of 6
candidates and the 5 themes (VVarosha, Intervention, Covid, Election and Cyprus issue)
are matched through Nvivo software and found on Twitter to be further analysed via

CDA.

As the number of tweets transferred to Nvivo is close to 2500 pages on paper, it was
not possible to analyse them one by one. Thus, the sentences on all pages are read one
by one, in order to select the supporting and opposing sentences for critical discourse

analysis of each theme.

Firstly, the themes used most are identified in the following table on the basis of the
candidates. Critical discourse analysis is also implemented to the Twitter results with

a different approach from that of the newspapers. As it can be seen from the Table
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below, it is not possible to analyse 44702 tweets one by one through critical discourse
analysis, so purposive sampling is conducted to determine and analyse the tweets

containing each theme and names of the candidates.

The most significant contribution of the Twitter results for this study is that it will
identify on which topic and candidates the public discourse is shaped and determine

the cognition regarding these matters.

The five main themes of the study are; Varosha, intervention claims in the election,
Covid-19 (pandemic), election, Cyprus issue are searched on Twitter. In addition to
these, certain names also appear in the table such as motherland (anavatan), and South

Cyprus (Giiney Kibris).

Table 4: Twitter analysis on each theme in relation to the most popular candidates
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2 : ersin tatar - Twitter Search * Twitter 1380 1815 199 1366 7264 4916 12 245 4052 21349
3t kudret ozersay - Twitter Search ~ Twitter 3 32 12 191 260 77 0 4 444 1023
4 mustafa akinci - Twitter Search ~ Twitter 1 47 3923 1773 6909 1007 6 155 4567 19108
S i serdar denktag - Twitter Search ~ Twitter 0 3 10 4 274 31 0 1 450 813
6 : tufan erhiirman - Twitter Search ~ Twitter 0 0 24 2 827 - 0 10 1034 1901
Total 2105 2009 4171 3336 15586 6039 18 432 11006 | 44702

Table 5: Twitter analysis on each theme in relation to the most popular candidates (in
Turkish)
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1: erhan arikli - Twitter Search ~ Twitter 1 12 3 0 52 4 0 17 419 508
2: ersin tatar - Twitter Search ~ Twitter 1380 1915 199 1366 7264 4916 12 245 4052 21349
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5 : serdar denktas - Twitter Search ~ Twitter 0 3 10 4 274 31 0 1 490 813
6 : tufan erhiirman - Twitter Search ~ Twitter 0 0 24 2 827 4 0 10 1034 1901
Total 2105 2009 4171 3336 15586 6039 18 432 11006 44702
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Twitter results that stemmed from Nvivo programme analysis show that the highest
circulation of tweets is about Ersin Tatar with 21349 in total, the second highest are
about Mustafa Akinct with 19108 in total. These names are followed by Tufan
Erhiirman with 1901 tweets, Kudret Ozersay with 1023, Serdar Denktas with 813, and

lastly, Erhan Arikli with 508 tweets on Twitter.

When the five themes Varosha, Intervention, Covid-19, election and Cyprus issue are
taken into consideration with candidates’ names, the most noticeable results are on
Ersin Tatar’s name which is mostly used together with Cyprus for 7264 times, Varosha
for 4916 times and election for 4052 times. It should be noted that Mustafa Akinci and
Ersin Tatar went for the second round in the election which is why they have higher
number of tweets when compared to the other candidates.

5.2.2 Analysis of Tweets about Varosha

In relation to Varosha, a total of 44702 tweets are found and analysed as part of this
study. The breakdown for the number of tweets by each candidate is as follows: Erhan
Arikl1 has 4 tweets, Ersin Tatar has 4916, Kudret Ozersay has 77, Mustafa Akinc1 has

1007, Serdar Denktas has 31, and Tufan Erhiirman has 4 tweets.

In summary, out of the 6039 total tweets, Ersin Tatar has 4916 tweets followed by
Mustafa Akinc1 with 1007 tweets about Varosha. On the other hand, Kudret Ozersay
has 77 tweets and Serdar Denktas has 31 tweets while Erhan Arikli and Tufan
Erhiirman each have 4 tweets about Varosha. The public discussed Ersin Tatar

together with Varosha mostly as he is the leading actor of the process.

Varosha is searched as both ‘Maras’ and ‘Marag’. Tweets are selected according to the

use of the word Varosha and candidates’ names on tweets. Tweets are also translated
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from Turkish into English and the translations are presented in brackets. It can be
argued that the main reason why Varosha is talked about less on Twitter is because it
was announced to be opened 5 days prior to the election, hence, people are less likely
to comment on it. However, Varosha become the most criticized act on the public

tweets.

Examples of Tweets on Varosha on Twitter:
Reference 2 - 0.01% Coverage

““Tatar says the beaches of Maras (Varosha) will be opened to the public.
(Maras sahili agiliyor).”’

Reference 9 - 0.01% Coverage

““Ersin Tatar’s government is down. Probably due to the difference of
opinions regarding the opening of Varosha. (janreno _ Ersin Tatar hiikiimeti
diisti.muhtemelen maras acilmasiyla alakali goriis ayriliklart..).”’

Reference 1 - 0.01% Coverage

“We, as YDP, applaud the practices regarding Varosha”). (Erhan Arikli:
“YDP olarak Maras konusunda yapilan uygulamay1 alkigliyoruz”).

Reference 2 - 0.01% Coverage

“Hopefully, Varosha will stop being a ghost town
(Ersin Tatar: "Insallah Maras bir hayalet kent olmaktan ¢cikacak).”’

Reference 6 - 0.01% Coverage
‘‘President Erdogan’s Varosha statement, what Ersin Tatar says...

(Cumhurbagkant Erdogan’in Maras mesaji, Ersin Tatar’in sdyledikleri ¢ok).”’

Reference 9 - 0.01% Coverage

““Akinci, Ersin Tatar, Annan Plan, Varosha, embargo, etc. (Akinci, Ersin Tatar,
Annan plani, Maras, ambargo vs. vs).
For those who are interested in. (ilgilenenler igin).”’

Reference 18 - 0.01% Coverage

““l guess this is not the opening of Varosha referred to by presidential candidate
Ersin Tatar. (Cumhurbaskani aday1 Ersin Tatar’in kastettigi Maras agilim1 bu
degildir sanirim).”’

Reference 24 0.01% Coverage
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“‘Despite the bribery in favour of Ersin Tatar, the opening of VVarosha and the
threats against Akinci. (Ersin Tatar lehine verdigi riigvetlere, Maras acilimina,
Akincr’ya yonelik tehditlere ragmen).””’

Reference 38 - 0.01% Coverage

““ALL PATHS are tried for Tatar to win. (Tatarin kazanmasi igin HER YOL
deneniyor).

Varosha was opened for show only. (Maras géstermelik agildi).

In case, the elections. (Olur da, segimleri).”’

Reference 42 - 0.01% Coverage

““Tatar broke the hearts of many focal points. Ignored Ozersay on the Varosha
matter, Ariklt’s.... (Tatar ¢ok fazla odagin kalbini kirdi. Maras meselesinde
Ozersay’1 ekarte etti, Arikli’nin).”’

Reference 43 - 0.01% Coverage

‘““Ersin Tatar is not the Prime Minister. His move for Varosha caused the
government to fall.

(unsalunlu Ersin Tatar bagbakan degil. Maras hamlesi hiikiimetin diigmesine
neden oldu).”’

Reference 54 - 0.01% Coverage

““Closed Varosha is being opened after 46 years, in Ankara. (Kapali Maras 46
yil sonra aciliyor Ankara’da).”

Reference 55 - 0.01% Coverage

“‘Tatar trusts Erdogan but that Varosha issue brought his end.
(Tatar Erdogan’a giiveniyor ama o Maras meselesi kendisini bitirdi).”’

Reference 62 - 0.01% Coverage

““Akinci criticizes the reopening of Varosha. (Akinci Maras acilimini elestiriyor).
Anastasiades: Stop Ankara. (Anastasiades Ankara’y1 durdurun).’’

Micro Analysis of Tweets on Varosha on Twitter
The sentences about Varosha are repeated with the names of Ersin Tatar, Mustafa
Akinci, Turkey and Recep Tayyip Erdogan in order to provide a descriptive and critical

analysis of the views of the two people with opposing stance.
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Macro Analysis of Tweets on VVarosha on Twitter

The CDA analysis of the tweets gives more significance to macro analysis because the
discourse in the tweets helps us understand what the opening of VVarosha means for the
public. Discourse represents social cognition and this is important in managing the
minds (Van Dijk, 2015). In the Twitter comments about VVarosha, the use of the words
Tatar, Erdogan and Varosha in the same sentence highlighted the trust of Ersin Tatar
in Turkey and in President Erdogan during the election process and that Turkey’s
support is with Ersin Tatar. Moreover, Tatar’s government was criticized for not
informing Kudret Ozersay, the coalition partner of the time. According to the public’s
discourse led to the falldown of the coalition government due to Ersin Tatar’s act
(Tweet: Ersin Tatar is not the Prime Minister His move for Varosha caused the
government to fall) Additionally, the tweet ‘Tatar broke the hearts of many focal
points. Ignored Ozersay on the Varosha matter’ clearly indicates Ersin Tatar’s wrong
act during the process of Varosha as not informing his coalition partner; Ozersay.
Public see this act as an unethical behaviour in politics that Varosha’s opening process
is not the open for the benefit of Turkish Cypriots, it is opened for the benefit for Ersin
Tatar. More interestingly, Varosha’s opening process has been resulted with the fall of

government, this is because it occurred nonconfidence between coalition partners.

In fact, while the announcement of the opening of VVarosha from Turkey is criticized
in some tweets, it is stressed that Ersin Tatar used this process to gain advantage in the
elections. Additionally, some tweets indicate that there is a huge support for electing
Ersin Tatar by Turkey and Varoshabecame as a tool for it. A directlycritical language
is also used in certain tweets during the opening process of Varosha (Tweet: ALL
PATHS are tried for Tatar to win. Varosha was opened for show only) More

importantly, in terms of opening of Varosha, the public discourse on the opening of
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Varosha sees the opening as a step-in favour of Ersin Tatar, not for the benefit of

Turkish Cypriots.

The tweet ‘“‘Akinci criticizes the reopening of Varosha and Anastasiades: Stop
Ankara’’ clarifies Mustafa Akinci’s views about Varosha and South Cyprus’s possible
reactions for the opening of VVarosha. This tweet shows that public cognition has been

shaped by the process of VVarosha supported by Turkey for helping Ersin Tatar to win.

The tweet ‘I guess this is not the opening of Varosha referred to by presidential
candidate Ersin Tatar’’ is also significant for understanding the public discourse.
Public indicates their concerns and views about the opening of VVarosha in a criticizing
manner. This is because, the opening of Varosha is not an acceptable act suddenly five
days before the presidential elections without giving any information to the public and
coalition partners. The public see as an act of Ersin Tatar for the investment of election.
In addition, the tweet ‘“We, as YDP, applaud the practices regarding Varosha’’
referred as right-wing politicians’ happiness in the sense of the opening of VVarosha. It
can be clearly argued that right-wing ideology supports the opening of VVarosha even
if they compete with Ersin Tatar in the presidential elections, however, the left-wing
candidates, mainly Mustafa Akinci shows his reactions for Varosha. As a result,
Varosha is an issue that polarized between left and right ideology in North Cyprus.
The main reason for reaction to the opening of Varosha, it constituted as hope for the
supporters of federal solution under the umbrella of UN parameters.

5.2.2.1 Analysis of Tweets for Intervention

The word ‘intervention’ is searched both as ‘mudahale’ and ‘miidahale’. In relation to
intervention, 18 tweets are found on Twitter. The word intervention is used in relation

to only two names: Ersin Tatar, the Prime Minister of the time with 12 tweets and
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Mustafa Akinci, the President of the time, with 6 tweets on Twitter. The other
candidates’ names have not been used with intervention. This is due to Mustafa
Akinct’s claims about interventions by Turkey for him not to be elected and Ersin

Tatar’s strong rejection of the matter.

Examples of Tweets on Intervention on Twitter:
Reference 2 - 0.01% Coverage

““Tatar: Hello... Is it Turkey? Please intervene, bro!.
(Tatar: Alo... Tiirkiye mi? Liitfen miidahele edin be gardas!).”’

Reference 1 - 0.01% Coverage
““Erdogan-AKP government intervened with the elections in Cyprus becoming
co-conspirator and  partner in crime. Ersin Tatar won the election, TRNC,
Mustafa Akinci, Cyprus. (Erdogan-AKP iktidar1 Kibris secimlerine miidahele

ederek, isbirlik¢i ve su¢ ortagi. Ersin Tatar’a se¢cim kazandirmistir KKTC,
Mustafa Akinci, Cyprus).”’

Micro Analysis of Tweets on Intervention on Twitter
The sentences about intervention are mostly used together with the words of Erdogan,

Turkey and Tatar through a criticizing language by the public on Twitter.

Macro Analysis of Tweets on Intervention on Twitter

Although, the claims of intervention are not a term often used in Twitter, the following
tweet used by the public caught attention in particular: “Tatar: Hello...Is it Turkey?
Please intervene, bro”. It is worth noting that this tweet also received the highest
number of retweets. As the above-mentioned tweet presented Ersin Tatar’s call to
Turkey for intervention in a mocking and criticizing manner, this can be interpreted as

the public’s belief that Turkey supports Ersin Tatar for the election.
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In, yet, another tweet, Erdogan, AKP, Cyprus election and intervention is used together
in a criticizing manner to share with the public that it is a wrongful act. On the other
hand, the words of Mustafa Akinci and intervention are used together in a manner
confirming the intervention despite supporting an opposing view, by addressing
Mustafa Akinct and saying that this is how intervention is done (Tweet: Erdogan-AKP
government intervened with the elections in Cyprus becoming co-conspirator and

partner in crime. Ersin Tatar won the election, TRNC, Mustafa Akinci, Cyprus).

In the tweets collected from the public, it is noted that a cognition about intervention
is formed, no matter which wing is supported, as Ersin Tatar is elected and Mustafa
Akinct is not. Hence, the public discourse in the tweets is shaped toward the belief that
Turkey intervened with the election to help Ersin Tatar win. This was evidently seen
as a justified act by right-wing supporters while left-wing supporters considered the
move as an unacceptable intervention to the democracy of TRNC.

5.2.2.2 Analysis of Tweets for Covid-19

In relation to Covid-19, Covid-19 and pandemic are searched as the most popular
words regarding the topic. First, there are 2009 tweets with the word Covid-19 and the
second word pandemic is included in 432 tweets. In total, 2441 tweets are posted and
the ratio of each candidate to tweets on Covid-19 is calculated. Erhan Arikli’s name is
used in 12 tweets for Covid and 17 tweets with the word pandemic, resulting in a total
of 29 tweets. Ersin Tatar’s name is seen with Covid in 1915 tweets and with pandemic
in 245 tweets, making a total of 2160 tweets. Kudret Ozersay’s name appears in 32
tweets in relation to Covid and 4 tweets with the word pandemic, having 36 tweets in
total. Mustafa Akinc1’s name is noted to be used in 47 tweets with Covid and in 155
tweets with pandemic, appearing in a total of 202 tweets. Serdar Denktas’s name is

used in 3 tweets with Covid and in 1 tweet together with pandemic making a total of
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4 tweets. Lastly, Tufan Erhiirman’s name is not used together in any tweet with the

word Covid-19 but it is used in 10 tweets with the word pandemic.

Compared to the other themes from this study, Covid-19 and pandemic are the most
used terms in the tweets during the election. Both the words Covid and pandemic are

searched in Turkish among the tweets and are analysed through CDA.

Examples of Tweets on Covid-19 pandemic on Twitter:
Reference 75 - 0.01% Coverage

““As of midnight in Turkey, the Covid-19 patients in the region will be
transferred to the healthcare facilities in Turkey.

(Turkiye’nin gece yarisindan itibaren bolgedeki Covid-19 hastalarinin
Tiirkiye’deki saglik kuruluslarina).”

Reference 85 - 0.01% Coverage

““Prime Minister Ersin Tatar: Covid-19 patients are being transferred to
Turkey.

(Basbakan Ersin Tatar: Covid-19 hastalar Tiirkiye’ye naklediliyor).”

Reference 239 - 0.01% Coverage

‘““Ersin Tatar claimed that the CoronaVirus (Covid-19) pandemic in the country
is under control. (Ersin Tatar, tilkede Corona Viriis (Covid-19) salgininin
kontrol altina alindigini).”’

Reference 240 - 0.01% Coverage

““Tatar announced that there have been no new cases of Covid-19 for the past
five days.
(Tatar 5 glindiir yeni bir Covid-19 vakasi tespit edilmedigini agikladr).”

Reference 245 - 0.01% Coverage

‘“...President Mustafa Akinci for bringing Covid-19 medication from South
Cyprus.

(Cumhurbaskani Mustafa Akinc1’y1 Giiney Kibris’tan Covid 19 viriis ILAC1
getirttigi i¢in).”’

Reference 250 - 0.01% Coverage
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“‘in his meeting, expressed that Turkey’s support for TRNC will continue in
its fight against Coronavirus (Covid-19).

(goriismesinde, Tirkiye’nin KKTC’ye desteginin Koronaviriisle (Covid-19)
miicadelede de siirecegini ifade).”’

Reference 263 - 0.01% Coverage

““The Prime Ministry Covid-19 Coordination Council formed upon Ersin
Tatar’s order, Dr. Sibel.... (Ersin Tatar’in talebiyle olusturulan Bagbakanlik
Covid-19 Koordinsyon Konseyi Dr Sibel).”’

Reference 12 - 0.01% Coverage

““the first death in TRNC due to COVID-19. (Kibris Tiirk Cumhuriyeti’nde
(KKTC) koronaviriis (Covid-19) nedeniyle ilk 6liim gerceklesti).””’

Reference 13 - 0.01% Coverage

““TRNC President Mustafa Akinci’s request from Greek authorities for COVID-
19... (KKTC Cumhurbaskan1t Mustafa Akinci’nin, #koronaviriis (Covid-19)
nedeniyle Rum yo6netiminden talep).”’

Reference 28 - 0.01% Coverage

““Aid from President Erdogan for the new type of Covid-19 pandemic.

(Cumbhurbagkani Erdogan’dan yeni tip Koronaviriis (Covid-19) salgini nedeni ile
yardim).”’

Reference 4 - 0.01% Coverage

““Akinct’s duration of duty has expired, as there has been no new election
during the pandemic... (acti. Akincinin gorev siiresi bitti, Pandemi siirecinde
yeni se¢im yapilmadigi i¢in).

NEWSFLASH. (SONDAKIKA).
TRNC President Ersin Tatar: by providing us with great support during the

pandemic. (KKTC Cumhurbaskani Ersin Tatar: Pandemi doneminde bizlere
biiyiik destek vererek).”’

Reference 2 - 0.01% Coverage

““With Recep Tayyip Erdogan as the leader, MOTHERLAND support
throughout the pandemic.

(Recep Tayyip Erdogan olmak iizere, Pandemi siirecinde bize destek olan
ANA).”

Reference 22 - 0.01% Coverage

““Motherland Turkey’” highlight in the balcony speech. (balkon
konusmasinda ’Anavatan Tiirkiye’ vurgusu).
By providing us with great support during the pandemic. (Pandemi déneminde
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bizlere biiyiik destek vererek).”’

Reference 62 - 0.01% Coverage

““The construction of the pandemic hospital was launched with the instruction
from Recep Tayyip Erdogan.

(Recep Tayyip Erdogan’in Talimati ile Pandemi Hastanesi Yapimi Basland1"
diyor).”

Reference 224 - 0.01% Coverage

““Prime Minister Ersin Tatar, “The completion of the pandemic hospital by
October...

(Bagbakan Ersin Tatar, “Pandemi hastanesinin Ekim ayima kadar
tamamlanmasi).”’

Reference 228 - 0.01% Coverage

““There was presidential election in TRNC but it is postponed to October 11 due
to the pandemic.

(KKTC’de Cumhurbaskanligi se¢imi vardi ama pandemi nedeniyle 11 Ekim’e
ertelendi).”’

Reference 237 - 0.01% Coverage

““Public: You promised a pandemic hospital, what happened to that?. (Halk:
Pandemi hastanesi sozu verdiydiniz noldu 0).”’

Reference 238 - 0.01% Coverage
““Ersin Tatar: | did not say pandemic, | said patisserie.
Cok yakinda. Soon.
(Ersin Tatar: Ben pandemi demedim pastane dedim!).”’

Micro Analysis of Tweets on Covid-19 on Twitter

The sentence structure and language use regarding Covid, concentrated around Covid-
19, aid from Turkey, Ersin Tatar and the pandemic hospital. The sentences are mostly
ironical in a questioning manner, briefly informative using a plain but mocking

language regarding the aid and Covid-19.

Macro Analysis of Tweets on Covid-19 on Twitter
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The tweets about Covid and pandemic are mostly noted to the retweets about the
medical aid from Turkey. The tweets about Ersin Tatar and the pandemic hospital built
by Turkey also have high number of retweets. In addition to Ersin Tatar’s statement
about Covid-19 being under control before the elections, Mustafa Akinct’s expired
duty period as of April 2020 was included in the tweets. The medical aid from South
Cyprus requested by Mustafa Akinci was also in the tweets with comments from some
parties arguing that Mustafa Akinci is the subject of unfair accusation. In terms of
macro analysis, sentences about Turkey, Ersin Tatar and pandemic hospital are in the
forefront, and it is noticed that the medical aid from Turkey is presented in an
informative manner. This shows that during a pandemic such as Covid-19, public
discourse is more about the importance of the medical aid and the society does not

offer much criticism on such acts.

Also, there is another interesting tweet ‘‘Ersin Tatar: I did not say pandemic, I said
patisserie’’ focuses on criticizing Ersin Tatar’s discourse in a mocking language. This
tweet questions Ersin Tatar’s discourse if it is true or not by the public. In other words,
the public used a sarcastic language about Ersin Tatar that referred as his acts are
questionable in the sense of trust.

5.2.2.3 Analysis of Tweets for Election

In relation to the election, a total of 11006 tweets are found on Twitter. Erhan Arikli’s
name is used in 419 tweets with the word election. Ersin Tatar’s name appears in 4052
tweets in relation to the election. Kudret Ozersay’s name is seen in 444 tweets with the
word election. Mustafa Akinct’s name is used in 4567 tweets in regards to the election.
The name of Serdar Denktas appears in 490 tweets about the election. Tufan
Erhiirman’s name is used in 1034 tweets on the election. On an important note,

Mustafa Akinci is the leading name to be mentioned in relation to the election with
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4567 tweets, the highest number of tweets among all six candidates. The words of both

‘se¢im’ and ‘secim’ are searched in Turkish over Twitter.

Examples of Tweets on Election on Twitter:
Reference 2 - 0.01% Coverage

Ersin Tatar thanks Erdogan in his post-election speech.
(Ersin Tatar secim sonrasi konusmasinda Erdogana tesekkur ediyor).

Reference 4 - 0.01% Coverage

Mustafa Akiner received 29% of the votes. Election is left to the second round.
Ersin Tatar’s...
(Mustafa Akinct %29 oy aldi. Secim 2. Tura kaldi. Ersin Tatar’in).

Reference 36 - 0.01% Coverage

It was already opened for Ersin Tatar, it will lose its meaning after the elections.
(Ersin Tatar i¢in agilmist1 zaten secim sonrasi anlamini yitirir).

Reference 39 - 0.01% Coverage

There is no government at the moment. Cypriots are against VVarosha being used
as an election material!).
(hukumet yok suan. Kibrislilar Marasin secim malzemesi yapilmasina karsi!).

Reference 43 - 0.01% Coverage

after the previous bribery, Ersin Tatar’s new election bribe: 1 year of unpaid ...for
the farmer.
(rusvetinden sonra Ersin Tatar’dan yeni secim rusveti: Ciftciye 1 yil odemesiz).

Reference 45 - 0.01% Coverage

According to the latest election survey in North Cyprus, the first round...
(Kuzey Kibris’ta Yapilan Son Secim anketine gore, ilk turda).

Reference 44 - 0.01% Coverage

The results of TRNC Presidential elections:... (KKTC Cumhurbaskanligi se¢im
sonugclart)
Opened ballot boxes: 97.45%. (Acilan sandik: yiizde 97.45).
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Reference 462 - 0.01% Coverage

We extend heartfelt thanks to Turkey. In order to make election tools, to
Motherland Turkey...

(Tiirkiye Cumbhuriyeti’ne tesekkiirii borg sayariz. Se¢cim malzemesi yapmak i¢in
Anavatan Tiirkiye’ye).

Reference 3531 - 0.01% Coverage

Critical elections approach in Cyprus. (Kibris’ta kritik se¢im yaklasiyor...).
Ersin Tatar in TRNC. (KKTC'de Ersin Tatar).

Reference 3548 - 0.01% Coverage

The TRNC Elections will be on October 11. (11 Ekim’de KKTC’de segim var).
I hope Mustafa Akinct...the election. (Umarim se¢imi Mustafa Akinct).

Reference 3579 - 0.01% Coverage

President Akinci will continue his duty until the elections.
(Cumhurbagkan1 Mustafa Akinci, se¢im tarihine kadar gorevine devam edecek).

Micro Analysis of Tweets on Election on Twitter

The sentences are generally simple and informative. They provide information on the
change in the date of the election and Mustafa Akinci continuing his duty despite the
duration being expired. Also, some tweets referred to the cooperation between Turkey
and TRNC. Also, some tweets only reflected the ratio of the presidential election’

results in an informative way.

Macro Analysis of Tweets on Election on Twitter

The comments about the elections mostly have tweets on postponing of the presidential
elections, and how Mustafa Akinct would continue his duty until the elections despite
the duration being over. However, Ersin Tatar’s thankful message to Recep Tayyip
Erdogan after winning the election is the tweet with the highest number of retweets.

The analysis of the discourse for this case shows that Ersin Tatar expressed his thanks
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Turkey and Recep Tayyip Erdogan for the support he received throughout the election
process. Also, some tweets claim that the reopening of Varosha is a move to gain
advantage in the elections and it is acknowledged as a step-in favour of Ersin Tatar by
the public. Furthermore, the medical aid package offered by Ersin Tatar for the farmers
with no payment in one year is seen as bribery by the public and discourse reflecting
their reactions in parallel to this belief are noted in the comments and the tweets.
5.2.2.4 Analysis of Tweets for Cyprus Issue

In relation to Cyprus issue, three words solution, South Cyprus and Cyprus are
searched on Twitter. The first word, solution is in 4171 tweets; the second word, South

Cyprus is included in 3336 Tweets and the third word, Cyprus is used in 15586 tweets.

Erhan Arikli’s name is used in 3 tweets for solution; 52 tweets for Cyprus, so there are
a total of 55 tweets in regard to Cyprus solution. Ersin Tatar’s name appears in 199
tweets for solution, 1366 tweets for South Cyprus and 7264 tweets for Cyprus making
8829 tweets in total on Cyprus solution. It is noted that Kudret Ozersay’s name is used
in 12 tweets with the word solution, in 191 tweets with South Cyprus and in 260 tweets
for Cyprus resulting in a total of 463 tweets. Mustafa Akinci’s name appears in 3923
tweets with solution, followed by 1773 tweets with South Cyprus and 6909 tweets with
Cyprus, adding up to 9074 tweets about Cyprus issue. As for Serdar Denktas, his name
is observed in 10 tweets for solution, 4 tweets for South Cyprus and 274 tweets for
Cyprus, making a total of 288 tweets on Cyprus issue. Lastly, Tufan Erhiirman’s name
is used in 24 tweets with solution, 2 tweets with South Cyprus and 827 tweets with

Cyprus, resulting in a total of 853 tweets on Cyprus issue.

In regard to the Cyprus issue, the words of ‘cozum’, ‘¢6ziim’, ‘kibris’, ‘kibris’, ‘guney

kibris’, ‘gliney kibris’ are searched in Turkish and analysed accordingly. In sum, the
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distribution between the candidates’ names and themes reveals that Ersin Tatar is the

name that is discussed the most on Twitter followed by Mustafa Akinci.

Examples of Tweets on Cyprus issue on Twitter:
Reference 1 - 0.01% Coverage

Ahmet Savasan: “Ersin Tatar will sit on the solution table with his head held
high...”
(Ahmet Savasan: “Ersin Tatar C6ziim Masasina Bas1 Dik Oturacak™).

Reference 2 - 0.01% Coverage

Tatar, by saying that “we will not give up on a two-state solution”, he...
(Tatar, “Iki devletli ¢6ziim igin pes etmeyecegiz” diyerek “Ister).

Reference 24 - 0.01% Coverage

Tatar: The five-party conference suggested by Turkey is the last chance for
solution. (Tatar: (Tiirkiye’nin 6nerdigi besli konferans ¢6ziim i¢in son sans).

Reference 69 - 0.01% Coverage

Ersin Tatar: Federal solution failed. It was like forced marriage, anyway. (Ersin
Tatar: Federal ¢6ziim basarisiz oldu. Zaten zorla evlilik).

Reference 129 - 0.01% Coverage

Ersin Tatar: Turkey officially declared that there is no hope for a federal solution.
(Ersin Tatar: Tirkiye, federal ¢oziim umudu kalmadigini resmen ortaya
koymustur).

Reference 7 - 0.01% Coverage
Erhiirman is someone who is close to Akinci in terms of ideas and solution
recommendations. (Erhiirman Fikirleri ve ¢6ziim Onerileri agisindan Akincr’ya
yakin biri).

Reference 6 - 0.01% Coverage

Kudret Ozersay: “The only solution is not federation, on the basis of
cooperation...
(Kudret Ozersay: “Yegane ¢dziim federasyon degildir, is birligine dayali).

Reference 125 - 0.01% Coverage

193



TRNC President Mustafa Akinci: “If we want a solution in Cyprus, some of the
land we took from the Greeks... (KKTC Cumhurbagkani Mustafa Akinci;
“Kibris’ta ¢6ziim istiyorsak Rum’lardan aldigimiz topraklarin bir).

Reference 3112 - 0.01% Coverage

said “I won’t obey™? (biat etmem” dedi?).
Hear, oh, TURKISH CYPRIOT? (Duy ey KIBRIS TURKU?)

Reference 319 - 0.01% Coverage

Akinci who says that federation is a TABOO. (Federasyon TABUDUR diyen
Akinci).

Micro Analysis of Tweets on Cyprus issue on Twitter
The discourse makes use of a descriptive language defining the ideology of candidates

both directly in favour of and against a federal solution.

Macro Analysis of Tweets on Cyprus issue on Twitter

From the tweets on Cyprus issue, it is observed that the public mostly uses ideological
discourse of Ersin Tatar and Mustafa Akinci about the topic. In Ersin Tatar’s discourse,
Turkey and two-state solution is more frequently used with emphasis on Ersin Tatar’s
trust in Turkey. In particular, the words of Tatar, Turkey and two-state solution are
used in the same sentence to highlight that both Ersin Tatar’s and Turkey’s stance on

Cyprus issue are parallel to each other.

On the other hand, Mustafa Akinci’s statement that some of the land owned now might
be given to the Greeks for a federal solution in Cyprus is one of the tweets with the
highest number of retweets. What Mustafa Akinci referred to here is the consideration
of the ratio of land and property owners before 1974 to the population, and the issue

of giving land to the Greek and Turkish population on the island as suggested by both
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the Gali Plan and Annan Plan. Moreover, Mustafa Akinci’s view towards to the Cyprus
issue also highlighted as federal solution.

5.2.2.5 Word Clouds Applications of Nvivo

The Word Cloud application, as a feature of the Nvivo software, helps to visually
present which words come together the most with a specific word. As it can be
understood from the word clouds presented below, the names of 6 candidates and the
words they appear together with the most along with the phrase TRNC presidential

election are seen in varying dimensions depending on their frequency.

This application contributed to finding out which words are used the most frequently
by the public for each candidate and their role and significance in public cognition.

5.2.2.6 Word Cloud for Mustafa Akinci on Twitter
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Figure 16 Word Cloud for Mustafa Akinci
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Based on the word cloud collected from Twitter about Mustafa Akinci, it is noted that
the most common word used together with his name is the president and the least
commonly used words are Ersin Tatar and Tufan Erhiirman. This means that public
tweets showed Mustafa Akinci’s presidency and other competing candidates during
presidential election, 2020. The public cognition has been taken place with other
candidates’ names for Mustafa Akinci.

5.2.2.7 Word Cloud for Erhan Arikh on Twitter
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Figure 17 Word Cloud for Erhan Arikli

As for Erhan Arikli, the word cloud reveals that the most common words after his
name are Mustafa Akinci, Kudret Ozersay and Serdar Denktas. In other words, Erhan
Arikli’s name is used together with other candidates who competes in the presidential

election.
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5.2.2.8 Word Cloud for Ersin Tatar on Twitter
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Figure 18 Word Cloud for Ersin Tatar

According to the word cloud about Ersin Tatar, the most frequently used words after
Ersin Tatar’s name are president, Akinci, @rterdogan and Turkey. The public

cognition has been shaped with these words for Ersin Tatar.
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5.2.2.9 Word Cloud for Kudret Ozersay on Twitter
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Figure 19 Word Cloud for Kudret Ozersay

In regard to the word cloud about Kudret Ozersay, the most commonly used words

with his name are https, Mustafa Akinci, foreign affairs, Denktas and Erhan.
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5.2.2.10 Word Cloud for Serdar Denktas on Twitter
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Figure 20 Word Cloud for Serdar Denktas

The word cloud about Serdar Denktas indicates that the words of Mustafa, https,

ballot box and presidency are the most common words after his name.
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5.2.2.11 Word Cloud for Tufan Erhiirman on Twitter
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Figure 21 Word Cloud for Tufan Erhiirman

Lastly, the word cloud for Tufan Erhiirman reveals that Mustafa Akinci, Ersin, and
ballot box are the most frequently used words after his name. In other words, Tufan
Erhiirman’s name used mostly with ballot box as referring to the election by the

public tweets.
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5.2.2.12 Word Cloud for TRNC Presidential Election on Twitter
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Figure 22 Word Cloud for TRNC Presidential Election

The word cloud about TRNC presidential election indicates that the words of
presidency, election, TRNC, Turkey, Tatar and Akinci are the most common words
after TRNC presidency. In other words, these words have become the most

remembered names for election by the public.
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5.3 Analysis of Data from Facebook

The discourse of candidates is analysed through Van Dijk’s Critical Discourse
Analysis by concentrating on their Facebook accounts. The accounts are analysed in
correlation with the 5 themes of the study which are Varosha, intervention, Covid-19,

election and Cyprus issue.

Each candidate’s individual account is searched for the period between March 2020
and October 2020 and screenshots of their relevant posts are taken regularly with an
iPad. The data is presented in the table regardng their posts from their personalized
Facebook accounts in relation to the five themes: Varosha (Maras), Intervention
(Miidahale), Covid-19 (pandemic), election (se¢im), and Cyprus issue (Kibris
meselesi). The analysis of Facebook posts are done by calculating the posts of each
candidate about the five themes. This calculation shows how the discourse of each

candidate is formed during the election period.

As all the data collected over Facebook are directly gathered from each candidate’s
account, the Facebook data can be defined as “politicians’ discourse’ (Van Dijk, 2015).
The data from Facebook enables the critical discourse analysis (Van Dijk, 2016) of the
views of 6 important candidates on 5 themes as their self-representation during 2020

presidential election.

In this regard, the Table 6 below presents the number of posts about the 5 themes by
each candidate. However, as it is not actually possible to analyse all 2404 posts,
specific posts representing candidates’ clear views on the five themes are selected

through purposive sampling.
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More importantly, as it can be seen in Table 6, the number of posts by each candidate
on the selected five is also summarised. In this regard, the candidate with the highest
number of posts about the 5 themes between March 7 and October 31 2020 is Erhan
Arikli with 736 posts. He is followed by Tufan Erhiirman with 429 posts, Ersin Tatar
with 412 posts, Mustafa Akinc1 with 336 posts, Kudret Ozersay 249 posts, and Serdar
Denktas with 242 posts. This shows that Erhan Arikli is the most active candidate on
Facebook with the highest number of posts during the election period. Then, Serdar

Denktas is the least active during this period with 242 posts.

The candidate with the highest number of posts about the VVarosha theme is Ersin Tatar
as the most influential person of the opening with 6 posts in an attempt to deliver a
significant message to mass audiences about the opening of VVarosha. He was followed
by Kudret Ozersay and Tufan Erhiirman with 3 posts each, and Mustafa Akinci with
2 posts. The candidates with the lowest number of posts about Varosha are Erhan

Ariklt and Serdar Denktas with 1 post each.

The highest number of posts about intervention belongs to Mustafa Akinci, Serdar
Denktas and Erhan Arikli with 3 posts each with evident discourse expressing an
opposing view. These candidates are followed by Ersin Tatar and Tufan Erhiirman

with 2 posts each.

Tufan Erhiirman is the candidate owning the highest number of posts about Covid-19
with 83 posts, followed by Mustafa Akinci with 60 posts, Kudret Ozersay with 25

posts, Serdar Denktas with 24 posts and Ersin Tatar with 19 posts.
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A more detailed analysis reveals that Erhan Arikli pursued his own election
propaganda by actively using Facebook and sharing 711 posts. The other candidates’
number of Facebook posts are as follows: 374 posts by Ersin Tatar, 332 posts by Tufan
Erhiirman, 298 posts by Mustafa Akinci, 217 posts by Kudret Ozersay, and lastly, 209

posts by Serdar Denktas.

In regards to the Cyprus issue, Mustafa Akinci has the leading number of posts with
18 posts, followed by Ersin Tatar with 11 posts. The posts of each of these candidates
represent completely opposing views on the matter. They are followed by Tufan
Erhiirman with 10 posts, Serdar Denktas with 6 posts, and Kudret Ozersay with 4

posts.

Table 6: Analysis of Facebook posts by each candidate regarding each theme
(07/03/20-31/10/20)

The The number | The The The Total

number of number | number number of | posts

of Intervention | of Covid- | of Cyprus

Varosha | posts 19 posts | Election | issue

posts (Miidahale) (secim) (Kibris

(Maras) meselesi)
Ersin Tatar | 6 2 19 374 11 412

posts
Mustafa 2 3 60 298 18 336
Akincl posts
Kudret 3 0 25 217 4 249
Ozersay posts
Erhan 1 3 16 711 5 736
Arikh posts
Tufan 3 2 83 332 10 429
Erhiirman posts
Serdar 1 3 24 209 6 242
Denktas posts
Total posts 2404
posts
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5.3.1 First Theme: Varosha on Facebook
Micro Analysis of Ersin Tatar’s posts on Facebook in relation to Varosha: He
used mostly Varosha, best decision, and his own name to the forefront with positive

sentences. He used plural sentences to highlight ‘our’ words.

Macro Analysis of Ersin Tatar’s posts on Facebook in relation to VVarosha: He
uses photos as visual aids to stress the opening of Varosha and that a new future has
started in North Cyprus. He also uses meeting photos with people and live broadcast

for the opening of Varosha.

He actively supports the opening of Varosha, in other words, he is the main actor
during this process together with Turkey. He intentionally gives his message about
Varosha, underlining it as the first step for a new period in North Cyprus with reference
to specific issues such as Cyprus solution. Moreover, he supports his view and actions
by suggesting that the opening of Varosha will help improve economic prosperity
through tourism. The financial contribution of Varosha is deliberately mentioned in
order to form cognition in the society that economic prosperity will increase with the
partial opening of Varosha. He is in an effort to establish a positive cognition in the
public regarding the opening of Varosha by highlighting that port of Famagusta will
become more valuable once Varosha is opened. This is a significant factor in helping
himself earn more votes. It is emphasized that this is for the benefit of Turkish Cypriots
by delivering a message to the public about economic prosperity through the opening

of VVarosha.

Examples of Ersin Tatar’s posts about Varosha on Facebook:
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16 Paylasim

SO =

ﬂ Ersin Tatar @
& !

Maras’t insanhga, Kibrnis’a ve Dlnyaya kazandirniyoruz. Yeni bir gelecege hep
birlikte agik Maras'tan yurdyoruz.
#AyagaKalk #GelecegeYiuruyoruz #MarasAcik

46 Yorum 96 Paylasim

OO 509
> Begen (D Yorum Yap £ Paylas
96 Paylasim
SO @
Bizimle lletisime Geg >
o <

(RN (

Figure 23: Ersin Tatar’s post for Varosha on Facebook

0:16 @ & &

e @

ﬂ Ersin Tatar @ oow

Dogru karar Marag' agar! #YeniBir #GelecegeYiriyoruz #DogruKarar

#ErsinTatar
'I
ACARI ?/
[ — :::9' '
! % ‘
YURUYORU RS
58
©O% 313 28 Yorum 17 Paylagim
o’ Begen (D Yorum Yap F> Paylas

17 Paylasim

=3 Bizimle lletisime Geg
Ul (@)

Figure 24: Ersin Tatar’s post for Varosha on Facebook
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@Q

ﬂ Ersin Tatar @

“Marag agilinca Magusa Limani daha da deger kazanacak”

Ulusal Birlik Partisi Genel Bagkani, Cumhurbagkani Aday! Bagbakan Ersin
Tatar, Gazimagusa Limani'nda incelemelerde bulundu; galigmalarla ilgili bilgi
ald..... Daha Fazla

A\
)

QL& Sinem Kutup ve 503 diger kigi 34 Yorum 20 Paylagim
U/_L) Begen [‘ ) Yorum Yap ,ﬁ) Paylag

20 Paylagim

© e

4 Bizimle iletigime Geg (~]

]| O

Figure 25: Ersin Tatar’s post for Varosha on Facebook

Micro Analysis of Mustafa Akincr’s posts on Facebook in relation to Varosha:
His view about Varosha is explicit and distinct for the process of the opening of

Varosha and his use of the language in his posts reflects his opposing stance.

Macro Analysis of Mustafa Akincr’s posts on Facebook in relation to Varosha:
The opening of Varosha is considered as a dark point for the democracy of North
Cyprus and suggested that these actions are pursued solely for the purpose of
benefitting one candidate during the election without giving the candidate’s name. In

his posts, Mustafa Akinci, emphasizes that the activation of the water pipe and the
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ceremonies held for the opening of VVarosha, despite the electoral prohibitions, are also
ways of violating the electoral prohibitions. Furthermore, as these actions put the
democratic status of the Turkish Cypriot community into a questionable position,
Akinci claims, without giving any names, that the opening of Varosha is not for the

benefit of the society but to help Tatar win the election with this advantage.

Examples of Mustafa Akincr’s posts about Varosha on Facebook:

Ed Mustafa Akincl - Ana Sayfa ><

; S < (& @ m.facebook.com/MustafaAkinciz ot - :

@' Mustafa Akinc: @& -

Bugin Yuksek Secim Kurulu kararlari hige sayilarak tamirati tamamilanan su
borusu ve kapali Maras konusunda yapilan torenler, demokrasimiz agisindan
yuz karasidir. Sirf adaylardan birine avantaj saglamak... Daha Fazla

OIS Feriha Duygun ve 2,5 B diger kisi 428 Yorum 463 Paylasim
o> Begen () Yorum Yap &> Paylas

463 Paylasim

[ =3
AN S— -
-

i (@ ) <

Figure 26: Mustafa Akinci’s post for Varosha on Facebook

Micro Analysis of Kudret Ozersay’s posts on Facebook in relation to Varosha:
He uses formal and negotiation discourse about Varosha rather than focusing on

whether Varosha needs to remain closed or be completely opened.
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Macro Analysis of Kudret Ozersay’s posts on Facebook in relation to Varosha:
He supports the opening of Varosha; however, he gives more importance to the case
of ownership. More importantly, he argues that the opening of Varosha has been
hidden from him and this resulted in the ending of the coalition government. In other
words, the coalition partner of the government, felt himself dismissed by Ersin Tatar,

the main actor during the opening process of Varosha.

Examples of Kudret Ozersay’s posts about Varosha on Facebook

=rall %94

- ﬁy Kudret Ozersay .ee

Bugun yapilan agiklamalar halihazirda gerek kapali Maras igerisinde, gerekse
yan tarafindaki Derinya bdlgesinde sivillerin kullamimina agik olan sahil
bolgelerine yenilerinin eklenmesi anlami tagimaktadir, yani mulkiyete dair
duazenlemeleri de iceren kapali Marasg’in acilmasi projesi bu degildir. Bir bagka
ifadeyle kapali Maras’in askeri bdlge... Daha Fazla
OO & Meryem Duygun ve 461 diger Kisi 167 Yorum 76 Paylasim

o’y Begen (J Yorum Yap ~> Paylas
76 Paylasim

@ @

IS 3‘ & Yazar
) 4 Kudret Ozersay

Hukimetten gekilme yetkisi bende dedil parti meclisindeydi,
dian aksam parti meclisi toplandi ve geregini yapti, hukimet
bitmistir. lilkeye hayirh olsun OOE

8y Cansen Taneri yanitlad:

g Alev Sensoy
Kibrisli segmenin reaksiyonlarimi bilmeyen ekiplerden cikacak is de
bu kadar olur. Olmayan 300 fabrikanin uyduruktan acilisini yaparak
kandirdiklan kendi segcmenlerine benzemedigimizi sandikta
gorecekler! O

Diger yorumlarn gor...

: ﬁ' Kudret Ozersay P,

i (@) <
Figure 27: Kudret Ozersay’s post for Varosha on Facebook
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22:26 Cd & B --- Zrall %941

:ﬁ' Kudret Ozersay -

Kapalli Maras’in agilmasi vizyonumu, “Bize nefes aldiracak” demekle neyi
kastettigimi anlatmaya galistim.

O sy

KAPALI MARAS'IN ACILMASI BIZE
NASIL NEFES ALDIRACAK?

Kudret Ozersay

Kapali Maras’in agilmasi vizyonumu, “Bize nefes aldiracak” demekle neyi
kastettigimi anlatmaya ¢alistim.

O0O% 82 5 Paylasim
[I{b Begen [:_) Yorum Yap /> Paylas
5 Paylasim
0 &
: =) Kudret Ozersay, Aliye Ummanel ile birlikte. T
ﬁ' 2

Giynik'a tesekkdrler o

Il O <

Figure 28: Kudret Ozersay’s post for Varosha on Facebook

Micro Analysis of Erhan Arikli’s posts on Facebook in relation to Varosha: He
uses the opening of Varosha in a supporting way and his attendance to the ceremony

is depicted with a photo used in his individual Facebook account.

Macro Analysis of Erhan Arikli’s posts on Facebook in relation to Varosha: He

discusses the opening of Varosha as an important step but with deficiencies. In

210



essence, he completely supports the opening of Varosha. He even exaggerates by
referring to Varosha as the place where snakes and rats lived for 46 years and he
personally witnesses its opening. It is evident that the opening of VVarosha is a message
to the supporters of the federal solution emphasizing that VVarosha is the land of TRNC

and people will live on it, not snakes.

Examples of Erhan Arikl'’s posts about Varosha on Facebook:

22:56 Gd @ B

ger Yani Daha Fazia
@ Aydin Sahin
< Abi Tr de misiniz ???
Begen Yanitla DahaFazla

Yorum yaz

© @
tg Erhan Arikli -

46 yildir yilanlar ve glyanlara ev sahipligi yapan Maras'in kismi agilisina sahit
olduk...

QO%F 403 30 Yorum 8 Paylasim
o> Begen (D Yorum Yap /> Paylas
8 Paylasim

Onceki yorumlari gor...

6 Yusuf Ors
Hayirlara vesile olmasini dilerim . Kapali Marasg’in agilmasi, partiler

Aot T | o sy Bot PRl W 1 e e A D] oo R e By 2rms g P Db P

I ) <

Figure 29: Erhan Arikli’s post for Varosha on Facebook
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22:57 W @ 7ilsesi

2hafta Begen Yanitla DahaFazla

©®© @ Yorumyaz..

gﬁ Erhan Ariki
7 Ekim, 16:12 - Facebook for Android

YENIDEN DOGUS PARTISI

MARAS ACILIMI Ell(SiK
~ FAKAT ONEMLI
BiR ADIMDIR. KUTLU OLSUN

KIBRISHAKIKAT.COM . o
MARAS ACILIMI EKSIK FAKAT ONEMLI BIR ADIMDIR. KUTLU OLSUN
Yarin 50 yildir gekilen bir 1zdirap biiyiik olciide sona erecek ve 50 yildir yilanlar ve giyanlara e...

Alper Ozsaking, Yeniden Dogus Partisine Goniil Verenler'de bir sey paylasti
— Erhan Arikli ile birlikte.
7 Ekim, 14:22 - Facebook for Android

Q0 71 2 Yorum 1 Paylagim

[ﬂ) Begen C) Yorum Yap ;{) Paylas
1 Paylasim

@ Yasin Baydar
Maras hayalinde secilmeden dnce hayalin gergek oldu tebrik
ediyorum seni ingallah zafer yakindir marasta senin eserindir 0:

2hafta Begen VYanitla DahaFazla

Il @) <
Figure 30: Erhan Arikli’s post for Varosha on Facebook

Micro Analysis of Tufan Erhiirman’s posts on Facebook in relation to Varosha:
He uses an official language with legal terms to discuss the opening of VVarosha. Also,
he used question mark sentences for stressing of the government’s action needs to be

questioned.
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Macro Analysis of Tufan Erhiirman’s posts on Facebook in relation to Varosha:
He reviews the opening of VVarosha as an unsuitable act within the decisions of the UN
and that Varosha should not be used as a tool to gain advantage during the elections.
His view is against the opening of Varosha for public visitors. Also, he underlines that
the support for the opening of VVarosha will only be provided within the framework of
international law; and that what is happening taking place is not the opening of

Varosha.

Examples of Tufan Erhiirman’s posts about Varosha on Facebook:

- Zeka Mazhar

) Tufan Hocam, giizel soylediniz, de.... Rumlar'da akil ne arar.
Liderlerinde, partilerinde, papazlarinda zerresi var mi? Bir kag ciliz
ses glksa da faydasi yok. Onun igin gelin biz artik kendi isimize
bakalim. Rum'lara yalvarmaktan vazgecgelim. Evimizin énuni-igini
suptrelim, temiz toplum yaratalim, ekonomimize, adaletimize geki
duzen verelim. En onemlisi birlik oclahim. Biz yalvardikga bizi
beceriksiz, aciz zannediyorlar, gergekler ortada. Dismanlik zaten
yapmadik, yapmiyoruz da. Ancak temkinli olalim, ne olur ne olmaz.
Goruyoruz Ki kars! tarafta adalet-esitlik diye kavramlar yok bize
karsi. Bunlarin bir kinntisini gérmisseniz eger, ben de bilmek
isterdim. (o]

.‘Jf Yetkin Oskay
Rumlara ve hatta Avrupa'ya anladigi dilden konusmazsaniz hig¢ bir
zaman barisa yanasmazlar, yillariniz bosa geger ya tutarsa diye gole
maya ¢alip durursunuz. (1]

'@r Tufan Erhirman ee

BM, Sn. Anastasiadis’in Maras ile ilgili mektubuna verdigi yanitta, bir kez daha
BM Guvenlik Konseyi kararlarina aykiri hareket edilmemesi gerektigini
sOylerken, diger yandan da bu kararlara uygun davranilmasi halinde destek
vereceklerini hatirlatiyor.

Maras’i uluslararasi hukuka uygun bigimde acacagiz dedigimizde anlatugimiz
tam da bu iste. Hem... Daha Fazla

OO 190 8 Yorum 32 Paylasim

EC) Begen C] Yorum Yap ~> Paylas
32 Paylagsim

@ a

£' Djengiz Lionstone
Ayni Kibrisin kuzeyini turkiyeden dasidigimiz nufusa peskes
cektigimiz gibi bir uluslar arasi hukuk? yahu zaten turkiye
kontrolunde acilirsa lefkosa surlar ici nolduysa girne nolduysa o

nlaralkl haclka tnirhida nlmaz zataen -

I O <
Figure 31: Tufan Erhiirman’s post for Varosha on Facebook
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Bala Kayadelen

e
U’ Yiirekten kutluyorum..yolu agik basarilari daim olsun..« @

@ Aysun Candan Ozada
Tebrikler Erten. Gurur duyuyoruz.

Diger yorumlar gor...

@ Tufan Erhiirman PN

Maras'ta envanter ¢alismasi, altyapl hazirliklar ve hukuksal sireg bitti diyor
Sayin Tatar. Hangi hukuksal stre¢? Altyapi hazirliklarindan kasit ne?

Herkes Marag konusunun Kibris Turk halki igin bir segime malzeme
edilemeyecek kadar ciddi bir konu oldugunun farkina varmali. Hi¢ kimsenin
Maras'ta, aynen Tasinmaz Mal Komisyonu'nu kurarken yaptigimiz gibi,
uluslararasi hukuk gergevesinde atabilecegimiz adimlara segim kaygisiyla
zarar verme hakki yok!

Q0% 208 3 Yorum 27 Paylagim
[f) Begen [:) Yorum Yap ﬁ} Paylas
27 Paylasim
© a

w Havva Akbulut
Yabanci ortagin oldugu bir yerde ben iskana veya galistirmak igin
aglyorum Kim diyebilir ki

@ Ibrahim Buyukarslan
Sayin?c¢ok zarar verdi artik millete,géze goz dise dis deme zamani
geldi muhalefetin.tc tv,sine yaptig agiklamalar,tam sagma,yazik bunlar
llke yonetiyorlarkimler igin?

Il @) <

Figure 32: Tufan Erhiirman’s post for Varosha on Facebook

Micro Analysis of Serdar Denktas’s posts on Facebook in relation to Varosha: He
uses an explanatory language with critical comments in order to describe his stance

regarding the opening of VVarosha.

Macro Analysis of Serdar Denktas’s posts on Facebook in relation to Varosha:

He criticizes the opening of Varosha and Ersin Tatar’s actions regarding this issue. He
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sees this step as an election tool to help Ersin Tatar win. Serdar Denktas claims that
Varosha should be opened in accordance with the UN Security Decisions and this
opening to the public in a haste does not have the same meaning; thus, misinforming
the public through this opening. He underlines that Tatar lost the respect of his own

community with this act.

Examples of Serdar Denktas’s posts about Varosha on Facebook:

18:16 Gd & B~

e @

& \ Serdar Denktas S

Son ¢irpinis olarak ‘Kapali Maras’i agtik’ yalanina sarilan Ersin Tatar, halkin
takdirini kazanmak yerine, kendini Kibris Turk halki karsisinda guling duruma
dusurmektedir.

Kendisi de pekala Kapali Maras’in BM Guvenlik Konseyi Kararlari’'na uygun
olarak ve uluslararasi hukuk igerisinde agilmasi ile Maras’in sahilinin bir
kismini apar topar agmanin... Daha Fazla

OO % Behzat Demirtas ve 456 diger kisi 58 Yorum 46 Paylasim
Eb Begen C] Yorum Yap A} Paylas
46 Paylasim

Onceki yorumlari gor...

Q;‘ TC Yilmaz Nurioglulari Ertan

e Saying Baskanim Tamara padisah emri verdi ve oda hemen onayladi
ama padisahin hesapa katmadigi bursey var onun yobazlari yok
Kibrisda ne derse inansin Saying baskanim Serdar Denktas

Begen Yanitla Daha Fazla

@ Baris Erdogan

2 Sayin baskan ben mesela oy kullanmadim kullanmada benim bir
cumhur baskanim vardi oda Rahmet etsin insallah babanizin bir lafi
vardi benim iki bayragim var biri kibris bayragi biri Turk bayragi bunu
asla unutmayalim simdi benim kimse irademe karismadi oy
kullanmiyorum benim iradem bu zamana kadarda Turkiye kimseye
baskida yapmadi Turkiye cumhuriyeti herseyni farkindadir

Begen Yanitla Daha Fazla

@ =& Yorum yaz

&_\ Serdar Denktas voe

Rana Yeni Cumhiirivet nedir dive sorarlar?

i @ <

Figure 33: Serdar Denktas’s post for Varosha on Facebook
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5.3.2 Second Theme: Intervention on Facebook
Micro Analysis of Ersin Tatar’s posts on Facebook in relation to Intervention: He
uses his prominent speech to attract more attention from his followers and writes his

speeches which infer that he puts emphasis on this issue twice.

Macro Analysis of Ersin Tatar’s posts on Facebook in relation to Intervention:
He rejects the intervention claims from the current administration of Turkey to the
election and faults Mustafa Akinci for using Turkey in his intervention speech. He
actively uses Mustafa Akinci’s discourse and labels his words as wrong and that the
public is negatively affected by him. Ersin Tatar also emphasizes that such issues
should not go beyond the government and politicians and not be reflected to the public,
while stressing that the reflection of such matter to the media in Turkey is also wrong
in his opinion. In his discourse here, Tatar, concentrates more on the issue that the
reflection of such matters to the public is not right, rather than discussing whether there
is an intervention or if it is an issue of democracy. In doing this, he attempts to create

a public cognition in favour of himself.
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Examples of Ersin Tatar’s posts about Intervention on Facebook:

ﬂ Ersin Tatar @ .ee
R 16 Ekir 3

Turkiye ile kavga ederek hi¢bir sey g6zemezsiniz. Akincr'nin bazi séylemleri
Turkiye ile iligkilerimizi geriyor. Sadece hukumetler arasi, makamlar arasi bir
tartismanin 6tesine gegip halka yansiyor.... Daha Fazla

Tiirkiye ile kavga ederek hicbir sey
cozemezsiniz. Akinci’'nin bazi

soylemleri Tiirkiye ile iligkilerimizi

geriyor. Sadece hiikiimetler arasi, g
makamlar arasi bir tartismanin : g
otesine gecip halka yansiyor. - ‘;
Gazetelerde sosyal medya \

>

televizyonlarda biitiin bunlar ,{
konusuluyor. "KKTC Cumhurbaskam  / /

’

bunu sdyledi, Tiirkiye'ye boyle y
suclama yapti” gibi konular d
Tiirkiye'de konusuluyor. Bunlar son

derece yanlis seyler. IERSIN
I TATAR
QOF 975 60 Yorum 52 Paylasim
Eb Begen D Yorum Yap » Paylas
52 Paylasim
=4 Bizimle iletisime Geg (~]
i o <

Figure 34: Ersin Tatar’s post for Intervention on Facebook

Micro Analysis of Mustafa Akincr’s posts on Facebook in relation to Intervention:
He uses direct and repetitive language underlining that intervention occurred during

the elections.

Macro Analysis of Mustafa Akincr’s posts on Facebook in relation to
Intervention: He declares that there is direct intervention from Turkey to the election
as Turkey sends people to work against Mustafa Akinci so he would not be elected.

This situation needs to be fixed because it would result in the establishment of wrong
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relations with Turkey over the years. He always underlines the significance of the
willpower of Turkish Cypriots and that Turkish Cypriots have the capacity to change
this situation. Mustafa Akinci further stresses that the intervention splits the Turkish
Cypriot community. From this point, he highlights that there is a threat for the social
networks (Putnam, 1993) within the Turkish Cypriot community and this causes

polarisation within an already-small community.

Mustafa Akiner also puts his view on peace to the foreground with his slogan: ‘Peace,
not war; diplomacy, not conflict’. Moreover, in his post, by saying that his community
has the ability to depict its willpower, Mustafa Akinci emphasizes that intervention
will not be tolerated in the Turkish Cypriot community. Such posts highlight Mustafa
Akincr’s confidence in the community as he, particularly, honours the Turkish Cypriot
community through the sentences in his discourse. This reflects his trust in the
community in relation to determining its own future and that external intervention will
not prevent this. With the ‘‘the answer is willpower’’ slogan, he underlines that the
will of the Turkish Cypriot community is more important than everyone and

everything.
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Examples of Mustafa Akincr’s posts about Intervention on Facebook:

22211 A B> & - N§ = %03 W
QOOF 454 8 Yorum 31 Paylasim
be Begen C) Yorum Yap d} Paylas
31 Paylasim
e @

@' Mustafa Akinci @ eee

“MUDAHALE EDEREK TOPLUMU BOLUYORLAR”

“Yonetilemeyen iliski degil, yillardir yanhs kurulan bir iliski s6z konusudur,
duzeltilmesi gereken budur. Turkiye'den ekipler geliyor, mevcut
cumhurbaskaninin secilmemesi... Daha Fazla

AKINCI2020.COM
“Miudahale Ederek Toplumu Béluyorlar”
“Yonetilemeyen iliski degil, yillardir yanlis kurulan bir iliski s6z konusudur, diizeltiimesi gereken bud...

O©O% Senih Cavusoglu ve 656 diger kisi 129 Yorum 50 Paylasim
o5 Begen () Yorum Yap /> Paylas
50 Paylasim
@ Mesaj Gonder LB
Il @) <

Figure 35: Mustafa Akinci’s post for Intervention on Facebook
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211 Ed > & -

50 Paylagim

® @ Yorumyaz..

@' Mustafa Akinci @ .ee

Kibris Turk halkinin kendi 6zgdr iradesini ortaya koyacak ¢apta ve yetenekte
oldugunu herkesin kabul etmesi lazim.

OO% senih Cavusoglu ve 2 B diger kisi 366 Yorum 254 Paylagim
o5 Begen () Yorum Yap /> Paylas
254 Paylasim

® @ Yorumyaz..

ﬂ[ Mustafa Akinc1 @
@ Mesaj Gonder L 3

Il @) <

Figure 36: Mustafa Akinci’s post for Intervention on Facebook
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2212 @ B> ® -

® @ Yorumyaz..

@' Mustafa Akinci @ coe

Kibris Tirk halki kendi gelecegdini belirleme ve kendi 6zgun kimligi ile var olma
iradesini agik ve net sekilde ortaya koymaktadir. Buna da herkesin, her
makamin saygi duymasi gerekir. KIBRIS TURK HALKI, KENDi GELECEGINi
BELIRLEME HAK VE YETKISINE SAHIP OLDUGU GiBI, YETENEGINE DE
SAHIPTIR.

. CEVAP

IRADE

/_‘___—

W
AKINCI

2020

QO% Behzat Demirtas ve 2,7 B diger kisi 374 Yorum 209 Paylasim

@ Mesaj Gonder L 3

11 O <
Figure 37: Mustafa Akinci’s post for Intervention on Facebook

Micro Analysis of Kudret Ozersay’s posts on Facebook in relation to

Intervention: He does not exhibit any discourse in relation to the claims of

intervention.

Macro Analysis of Kudret Ozersay’s posts on Facebook in relation to

Intervention: He does not exhibit discourse in relation to the claims of intervention.
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It was very interesting to note that he has not referred to the intervention claims, which
IS a prominent topic during the election, in his discourse. It is interpreted that Kudret
Ozersay deliberately avoids discussing intervention claims as the issue of intervention

might put him in a difficult position.

Examples of Kudret Ozersay’s posts about Intervention on Facebook: None.

Micro Analysis of Erhan Ariklr’s posts on Facebook in relation to Intervention:
He uses his own photos as visual support to stress that he has not taken part in
intervention and his words: ‘Do not use Turkey as a tool for the elections’. He makes

use of very assertive and striking sentences regarding this issue.

Macro Analysis of Erhan Arikl'’s posts on Facebook in relation to Intervention:
He concentrates on the intervention claims from an opposing view and claims that
Turkey has no intention of intervening with the elections. He advocates explicitly that
intervention has not taken place and by referring to the person claiming that
intervention occurred, he sends a message to Mustafa Akinct: ‘“No intervention took
place but if you keep saying it did, Turkey will do so because of you’’. While
attempting to emphasize the significance of Turkey, he brings a view against the
intervention claims and that there is no such thing, claiming that is wrong and this

issue should not be made into an election material.
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Examples of Erhan Arikli’s posts about Intervention on Facebook:

ta Erhan Arikli _—
Ly 1 Ekim, 12:18 - Facebook for Android

http://www.kibrishabersitesi.com/gundem/erhan-arikli-turkiyeyi-secim-
malzemesi-yapmayin/67280?
fbclid=IwAR1zZWT7UwffaP_VMcjVZx_taOqONJVVDDZV8KI4mjrAmayi51PQAe
0A1I2g

“Jurkiyelyilsecim
malzemesi yapmayin’’

KIBRISHABERSITESI.COM
Erhan Arikli: Tirkiye'yi se¢im malzemesi yapmayin
YDP Genel Baskani ve Cumhurbaskani adayi Erhan Arikh, Turkiye’'nin secim malzemesi yapildigini ...

Q0O 58 7 Paylagim
[C) Begen D Yorum Yap A} Paylas
7 Paylasim

® @ Yorumyaz..

ta Erhan Arikli T

Yeni bir KKTC i¢in var misiniz?

Il @) <

Figure 38: Erhan Arikli’s post for Intervention on Facebook
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23:23 d @& B =l %871

® @ Yorumyaz..

tg Erhan Arikli _

Dedik ki; Turkiye'nin secimlere midahale niyeti yok. Mudahaleye zorlamayin"

VATANE=

Ankdi; Alanct Ve Kalemgorer Turdyeyl Sahaya Cekmeye Calgryor

Turkiye'nin Biivle
Bir vaetl vm(v

OO 89 3 Yorum 5 Paylasim

[Ib Begen C) Yorum Yap /> Paylas
5 Paylasim

w Serkan Karal

Turkiye buraya 1974 te gerekli mudahaleyi yapti ondan sonra baris
ve huzurla kenara cekildi [\

egen Yanitla Daha Fazla

’ Ibo Rifat yanitladi - 1 yanit
@ Ali Ekinci
We are

Tiwrly mAa AnA AhAanAn rhic fanba +A laadAre oo ~AF

I @) <
Figure 39: Erhan Arikli’s post for Intervention on Facebook

Micro Analysis of Tufan Erhiirman’s posts on Facebook in relation to

Intervention: He uses explicit and critical comments about the intervention claims.

Macro Analysis of Tufan Erhiirman’s posts on Facebook in relation to
Intervention: He supports the claims of intervention and that it is acknowledged as
an intervention to Turkish Cypriots’ willpower damaging the democracy of the
country. He also states that no intervention is acceptable without knowing its origin

and ignoring any intervention is based on the public’s willpower. In parallel to Mustafa
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Akinci, Tufan Erhiirman criticised Ersin Tatar for violating the decision of the
Supreme Election Council by referring to the opening of VVarosha 5 days prior to the
elections and the activation of the water pipe. It is highlighted that this conflicts with

the democratic values and damages the country’s democracy.

Like Mustafa Akinci, Tufan Erhiirman emphasizes that the willpower of the Turkish
Cypriot community is the only place to put our faith in and that he has full confidence

in the public.

Examples of Tufan Erhiirman’s posts about Intervention on Facebook:

=sall %85m

‘- Ti Hiiseyin Erdemsiz
Tufan kardesim bundan birkag¢ ay énce samimiyetine glivendigim X
partili arkadaslardan kredi i¢in yardim talebinde bulundum abi
dedigim sevdigim bir vekil sagolsun bugine kadar beni higbir
zaman geri gevirmedi ve ilgili arkadasa yonlendirdi maalesef
yonlendirdigi kisi ve diger ilgili kisi donius yapmak birakin
telefonuma bile cevap vermediler.Siyasi gorusumuz farkh oldugu
icin bizden onlara oy cikmayacadgi igcin bosver dediler.Diyecedim o
dur ki U¢ kurus paraya siyasi kimligimiz degismez.Durusumuz nettir.
Dogrusu geliyor. Tufan Tufan Erhiirman O

Diger yorumlar: gor...

@ Tufan Erhirman sse

Segime bes gun kala, lilkenin kurumlari devre disi birakilarak ve Yiksek Segim
Kurulu kararlarn gormezden gelinerek yapilanlarin dogrudan dogruya segime
yonelik bir mudahale oldugu ve bunun dlkemiz demokrasisi agisindan kabul
edilemeyecegi acikiir.

Kibris Turk halkinin iradesine bir kez daha sahip gikacagindan zerre kuskumuz
yoktur.

Halkimiz ciddi... Daha Fazla
OO 790 76 Yorum 290 Paylasim
oY Begen (D Yorum Yap ~> Paylas
290 Paylasim

® @

s Cagkan Kabatas
Biz karar verecegiz ve biz yonetecedgiz! Yanindayiz hocam! . &
@ Hiiseyin Aranir
Hep birlikte hocam . @

1 o <
Figure 40: Tufan Erhiirman’s post for Intervention on Facebook
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21:31 & > &

O Cagkan Kabatas
Biz karar verecegiz ve biz yonetecegiz! Yanindayiz hocam! . @

2 hafta Begen Yanitla Daha Fazla
a Hiiseyin Aranir
N Hep birlikte hocam o ©
Begen Yanitia Daha Fazla

Diger yorumlari gor...

@ Tufan Erhiirman oo

Nereden gelirse gelsin her turli mudahale ve manipulasyona karsi halkimizin
iradesine siginmaya devam edecegiz. Siginilacak tek liman halkimizin
iradesidir

Siginilacak
tek liman
halkimizin

iradesidir.

TUFAN
ERHURMAN

OO % Bahire Efe Ozad ve 823 diger kisi 76 Yorum 109 Paylasim
Ub Begen C) Yorum Yap £ Paylas

109 Paylasim
Il (&) <

Figure 41: Tufan Erhiirman’s post for Intervention on Facebook

Micro Analysis of Serdar Denktas’s posts on Facebook in relation to
Intervention: He uses confirmative language regarding intervention and criticizes the

events happening in North Cyprus.

Macro Analysis of Serdar Denktas’s posts on Facebook in relation to
Intervention: He confirms that intervention occurred with a photo from a newspaper
in his posts and that intervention needs to be considered as a damaging act against the

democracy of North Cyprus. Serdar Denktas also confirms the news of intervention of
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Turkey by sharing the news headline from ‘Ozgiir Newspaper’. He uses a more certain
language by the sharing the news which claims that the arrival of Ali Geng, press
consultant for Fuat Oktay, and his team to TRNC and their meeting with Ersin Tatar
and his team every day at a hotel explains everything. Denktas also highlights that
these actions pose a threat to the will power and the future of the Turkish Cypriot
community. As a candidate from the left-wing, Serdar Denktas uses a more severe
indicator compared to the other left-wing candidates, Mustafa Akinci and Tufan

Erhiirman.

Examples of Serdar Denktas’s posts about Intervention on Facebook:

18:16 A @& B =rall %37

<« Serdar Denktas - Kibris Tiirk halkinin iradesine agikga yapilmakta... | F...

& \ Serdar Denktas P
F Ekim, 17:38

Kibris Turk halkinin iradesine agikga yapilmakta olan miidahaleyle ilgili bugiin bir
basin organinda yer alan haberi bir yandan esefle bir yandan da Gzlntlyle
okudum. Esefle okudum gunki mudahale konusundaki ifadelerimin ne kadar
dogru oldugu ortaya cikti.

Ote yandan segim dénemi boyunca sik sik dile getirdigim bu hususu ,hakh
cikmama ragmen Uzdntd ile okudum.Cdnkd bunun Kibrnis Tirk demokrasisine
blylk bir zarar verdigini distnldyorum.

Biltin bu yasananlara ragmen, ilgili habere konu olan adayin, Yavuz hirsiz ev
sahibi bastinr nitelikli cevaben agiklamasinda , durumu basit bir teknik géoriasme
diye niteleyip, isin igine yabanc istihbarat drgitlerini kangtirmaya varacak
sekilde garpitmasini son derece tehlikeli buluyorum. Bu agiklama halkimizi
kamplara bolmekle kalmayip, ayni zamanda bu midahaleyi hakh bir sekilde dile
getirenleri hedef de gostermesi agisindan talihsizdir.

Bu baglamda s6z konusu aday yaptid bu aciklamadan dolay! kiniyor, kendisini
akil yoluna davet ediyorum.

Bu arada Ulkemizde yabanci istihbarat ile ilgili konular Disigleri Bakanhginin
alamidir. Bu kinuda Sn Ozersay'in bulgu ve agiklamalarini beklemekteyim.

Benim Kibrnis Turk halkinin iradesine sahip gikacagindan ve 11 Ekim guna
sandiklardan gikacak sonugla bunu ispatlayacagindan hig siphem yoktur.

Ll‘b Begen () Yerum Yap /> Paylas
OOoE 260
35 Paylasim

Bansg Can

@ Sayin ozersay geregini yapmali, sayin icislwri bakani gerekeni yapmali..
BASSAVCILIK GEREGINI YAPMALI. Halk geregini sandikda yapacak
zaten. Ama devlet yetKililerinininde kendi devletine sahip cikmasini
mudahale etmesini bilmeli...

1 ay Begen Yamitla Daha Fazla

-~ ni! Kazim Denizci
Bu llkeye ve insanina gok yazik ediyorlar. Bu glinler gececek agtig
tamiri mmkiin olmayan yaralar birakacak. Tebrikler Serdar Denktas O

1 ay Begen Yanitia Daha Fazla

i O <

Figure 42: Serdar Denktas’s post for Intervention on Facebook
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Binic
Maras kismen acildi adamlar geri zekali degil ya vardir bir bildikleri ..

Begen Yanitla Daha Fazla

0 S‘;A”T%’T; !
A EETS

Ozgiir Gazete 5 £kim, 0811

ISTE SEGIMLERE MUDAHALENIN FOTOGRAFLARI

TC Cumhurbagkani Yardimcisi Fuat Oktay’in Basin Danigsmani Ali Geng'in
liderligindeki, yaklasik 20 kisilik AKP reklam ekibi, Tatar ve ekibiyle her
gece Lord’s Palas’da bulusuyor. Ulkenin kaderini etkileyecek toplantilar,
gizli sakh otel odasinda yapiliyor

1 @) <
Figure 43: Serdar Denktas’s post for Intervention on Facebook

5.3.3 Third Theme: Covid-19 on Facebook

Micro Analysis of Ersin Tatar’s posts on Facebook in relation to Covid-19: He

uses photos of visiting the hospital, the construction process of the pandemic hospital

and Turkey’s medical aid for the Covid-19 pandemic.

Macro Analysis of Ersin Tatar’s posts on Facebook in relation to Covid-19: He

prominently uses live broadcast of Turkey’s medical aid for Covid-19 and repeatedly
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reminds of Turkey’s aid in his posts. He evidently focuses on the concept of

motherland and offers his strong support for the concept.

Examples of Ersin Tatar’s posts about Covid-19 on Facebook:

 Ersin Tatar & e
11 Eyldl, 20:02 - &

Anavatan Turkiye ile saghk alanindaki isbirligimiz sudruayor.

ERCAN HAVALIMANI

OO & Hayriye Bahtiyar ve 288 diger kisi 9 Yorum 63 Paylasim

o> Begen () Yorum Yap /> Paylas
63 Paylasim

=% Bizimle iletisime Geg (~]
11 (@B ] <
Figure 44: Ersin Tatar’s post for Covid-19 on Facebook
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{_E} {ERSN

Q@ O O /ErsinrTatar

OO%F 615 19 Yorum 21 Paylasim

Cb Begen C] Yorum Yap /> Paylas
21 Paylasim

® @ Yorumyaz..

w Ersin Tatar @ canli yayindaydi. eoe
" 9 Ekim, 15:09

KKTC Acil Durum Hastanesi

OO % Nazmiye Kizilkaya ve 723 diger kisi 204 Yorum 92 Paylasim

Ub Begen C] Yorum Yap /> Paylas
92 Paylasim

= Bizimle iletisime Geg (~}

i @) <
Figure 45: Ersin Tatar’s post for Covid-19 on Facebook

Micro Analysis of Mustafa Akincr’s posts on Facebook in relation to Covid-19:

He uses a critical language to talk about the actions of the government.

Macro Analysis of Mustafa Akincr’s posts on Facebook in relation to Covid-19:

His view composes of preserving the public health and he criticizes the path the

government follows, especially, the lifting of mandatory quarantine in North Cyprus.

Mustafa Akinci emphasizes, with photos of mask usage that this pandemic is severe

and rules should be followed. Mustafa Akinci uses sentences that highlight the
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inadequacy of the government in managing the pandemic and that it is wrong to flex

the quarantine rules, in particular.

Examples of Mustafa Akinci’s posts about Covid-19 on Facebook:

2213 d > &

Ed Mustafa Akinci- Ana Sayfa %

O < C @ m.facebook.com/MustafaAkinciz Y ¥

~ — ”

@ Mustafa Akinci @ B
7 Eylil, 19:05

Karantinasiz giriglerin yol agabilecedi tehlikeler konusunda yapilan tim
uyarilari dikkate almamanin yarattigi ciddi sonugclar bir suredir kendini
gostermekteydi. Bugiin 25 olarak aciklanan vaka sayisi; iki ayi... Daha Fazla

QOO% Behzat Demirtas ve 1,3 B diger kisi 57 Yorum 74 Paylagim
11,:7 Begen D Yorum Yap F> Paylas
74 Paylagim

® @ Yorumyaz.

a] Mustafa Akinc1 @ .o
@ Mesaj Gonder L

I @) <

Figure 46: Mustafa Akinci’s post for Covid-19 on Facebook
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10 Paylasim

® @ Yorumyaz.

| Mustafa Akinci @ soe
6 Eyliil, 16:07 - @

“HATA YAPMA LUKSUMUZ KALMADI"

“Kontrolsiiz ve karantinasiz agilimla birlikte yeni vakalar ortaya gikarken
oOzellikle son giinlerde yerel vakalarda ciddi artis gorilmekte. Donem
birbirimizi su¢lama donemi degildir... Daha Fazla

Q0% Vasfiye Saadettin Biiyiikhoca ve 491 diger kisi 19 Yorum 15 Paylagim
[b Begen C) Yorum Yap A} Paylas
15 Paylagim
@© Mesaj Gonder RS
I @) <

Figure 47: Mustafa Akinci’s post for Covid-19 on Facebook
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2215 d > & - N§E= ol %92 m

® @ Yorumyaz..

g’ Mustafa Akinci @ .ee
18 Agustos, 14:14

KARANTINA UYGULAMASI YENIDEN GUNDEME ALINMALI

Bu sabah is Kadinlari Dernegi Bagkani Selin Candemir ile beraberindeki
Yonetim Kurulu tyelerini kabul ederek gorustik. Kadinlarin ekonomide énemli
rolleri olmasi... Daha Fazla

QQO% Behzat Demirtas ve 326 diger kisi 8 Yorum 5 Paylasim
[@ Begen C) Yorum Yap d} Paylas
5 Paylasim

® @ Yorumyaz..

@ Mesaj Gonder RS

I O <
Figure 48: Mustafa Akinci’s post for Covid-19 on Facebook

Micro Analysis of Kudret Ozersay’s posts on Facebook in relation to Covid-19:
He uses an informative and explanatory language as the spokesman for the

government, until the opening of VVarosha.

Macro Analysis of Kudret Ozersay’s posts on Facebook in relation to Covid-19:

As the spokesman for the government, he informs the public about the Covid-19
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decisions and measures taken by the Council of Ministers. In his posts, he explains

that the process is conducted in order to make rational decisions.

Examples of Kudret Ozersay’s posts about Covid-19 on Facebook:

22:47 G @ B

e Cengiz Yalgin
Sayin bakanim ogrencilerin karantina ucretlerini ogrenciler degil
unuversite yurtlari kendileri ucretsiz saglasin ogrenci kaybi
yasanmasin suan ulkede tek umut ogrencidir esnafin O

@ Celal Sakka yanitladi

Diger yorumlari gor...

:s Kudret Ozersay e
14

Az dnce Bakanlar Kurulu kararlarini agiklarken stiipermarketlerin aksam
20:00'ye kadar dedjil 22:00'ye kadar agik kalabilecegini séyledim. Bu karar bu
aksamdan itibaren gecerli olsacak, 1 Haziran'dan itibaren degil. Karar resmi
gazeteye az dnce godnderildidi icin bu aksamdan itibaren yurdrlikte olacak ve
supermarketlerin kapanis saatleri bu aksamdan itibaren olacak sekide bundan

boyle 22:00 olacak.

QOO® 399
Dj_‘? Begen () Yorum Yap &> Paylas

111 Yorum 31 Paylasim

31 Paylasim
® @

49 Orhan Orsen
Turizim igin
1 Temmuz gok geg esnafin dayanacak gici kalmadi esnaf batar
dzellikle Girne garsi , Arasta, ve Magusa surigi esnafi batmak lzere

1 temmuza kadar dayanamaz O
&' Bilem Cetiner yanitladi

@ Mustafa Anlar
Sayin bakanim, Kumsal'a bir ugrayin. MASKE TAKAN YOK! @©=

8 Kozan Yorganci yanitladi
i @) <
Figure 49: Kudret Ozersay’s post for Covid-19 on Facebook
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i Kudret Ozersay

O € C @ mfacebook.com/kudretozersay ¢ ¥ %

WIYL VI YWl

\ Kudret Ozersay ooe
f ) 7 Agustos, 16:52 - ¢

Bugtin Bakanlar Kurulunda aldigimiz kararlar

#0nleminiAIGOvendeKal

0:00/14:37
®

BRT Haber canli yayindayd. 7 Agustos, 16:28 - &

Q0 40 1Yorum 5 Paylagim

II/_\) Begen C] Yorum Yap ﬁ) Paylag
5 Paylagim

©®© @ Yorumyaz..

w Huseyin Jack
Sayin bakanim casino personeline verilen destekten bahsettiniz bu
zamana kadar hicbir sekilde verilmedi bunu alan hicbir casino

personeli yok nasil almaya devam edecez onada bir aciklama
vanarsaniz seviniriz

I O <
Figure 50: Kudret Ozersay’s post for Covid-19 on Facebook
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N ‘@' Kudret Ozersay e

Bugin 14:00 itibariyle yirlrlige girecek sekilde tlkemize giris noktalarl KKTC
vatandaslari haricinde tim diger Ulke vatandaglarinin girisine kapatilacaktir.
Kamuoyuna duyrulur

QO Banu Lama ve 561 diger kisi 97 Yorum 125 Paylagim
[C) Begen [;] Yorum Yap A} Paylas
125 Paylagim
O e

o Senay Bayraktar

‘_3\_-;_ Mehmet M Erginel

- Kudret Hocam, dncelikle bu ¢ok zor zamanda gésterdidiniz gaba
icin tesekkiirler. Benim ve esim icin su anda éncelikli konu
iskogya'da Ggrenim géren kizimizin adaya dénebilmesi. Yarin
(Cuma) igin Birlesik Krallik'taki dgrenciler igin Londra'dan kalkmasi
planlanan bir ugak oldugu bilgisi var ama heniiz bu teyit ediimedi,
anladigim kadaryla kesinlegmedi. Ancak kizimiz gibi iskogya'dan
gelecek olanlarin bu ugusun gerceklesecedini bilip zamaninda
Londra'ya dodru yola gikmalar gok énemli. Bu ugus konusunda bir
gelisme var midir, ocuklarimizi getirebilecek miyiz? 0

“’ Osman Belin yanitladi

Diger yorumlari gor...

\ ﬁ Kudret Ozersay e
’

Saat sabahin 3'U, karantina karari ertesinde gelen ilk ugaktaki tim yolcular az
dnce kalacaklari odalara yerlestirildiler, ailelerinin i¢i rahat olsun ¢ocuklari,

I @] <
Figure 51: Kudret Ozersay’s post for Covid-19 on Facebook

Micro Analysis of Erhan Arikli’s posts on Facebook in relation to Covid-19: He
uses an ironic language to criticize the acts of the government and the precautions
taken. He also thanks Turkey in his speeches for finishing the pandemic hospital within

45 days.
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Macro Analysis of Erhan Ariklr’s posts on Facebook in relation to Covid-19: He
makes used of sarcastic comments and sentences to criticize government’s
management of the pandemic and gives his recommendations on what to do during the
pandemic. On the other hand, he continues to show his support to Turkey for the
medical aid and the pandemic hospital by effectively pointing out the concept of
‘motherland’. Moreover, he highlights that the quarantine regulations need to be

monitored more strictly by the government.

Examples of Erhan Arikli’s posts about Covid-19 on Facebook:

/tB Erhan Arikli

Ev karantinasi uygulamasi igin daha ne bekliyorsunuz?

OO 134 8 Yorum 11 Paylagim
o™ Begen () Yorum Yap ~> Paylas
11 Paylagsim

Onceki yorumlarn gor...

@ Hasan Naderi
Denetim olursa gok gtizel olur

Begen Yanit la Daha Fazla

« B Nuarat Koeahas

Il (@) <3

Figure 52: Erhan Arikli’s post for Covid-19 on Facebook
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® @ Yorumyaz

KB Erhan Arikli —e-

Aylarca tartistik, Uzerinden politika yaptik. Bir turlt yapamadik... Ama
Anvatanim Turkiye 45 glinde yapti. Ne kadar sansl bir halkiz. Tesekkurler sana
Anavatan...

OO% 560 46 Yorum 13 Paylasim
l:[b Begen C] Yorum Yap d} Paylas
13 Paylasim

Onceki yorumlari gor...

o Hanifi Kon
Kibris'ta dyle s6zunu tutan tasaronlar varda simdiye kadar gununde
ne yapti bir bilelim O

Begen Yanitia Daha Fazla

Ramadan Goktan

Peki soruyorum Sn Vekilim 50 kisilik vekillere sadece konusmak mi
dusuyor yani sizler ne igle ugrasiyorsunuz her defasinda Turkiye
sagolsun bize yardimci oluyor

g;!
).

Begen Yanitla Daha Fazla

11 o <
Figure 53: Erhan Arikli’s post for Covid-19 on Facebook

Micro Analysis of Tufan Erhiirman’s posts on Facebook in relation to Covid-19:
He uses photos with the explanations of doctors and a critical discourse for the

government.

Macro Analysis of Tufan Erhiirman’s posts on Facebook in relation to Covid-19:
He criticizes the acts and decisions of the government regarding the management of
Covid-19 and he supports his views with the speeches of the pandemic doctors. He
highlights that the wrongful acts of the government continue by heavily criticising the
lack of a pandemic hospital despite the promises of the government and that the

hospitals are not able to adequately serve the other patients.
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Examples of Tufan Erhiirman’s posts about Covid-19 on Facebook:

Havva Akbulut

Yabanci ortadin oldugu bir yerde ben iskana veya ¢alistirmak igin
agiyorum kim diyebilir Ki ¢

@ Ibrahim Buyukarslan
Sayin?cok zarar verdi artik millete,goze goz dise dis deme zamani
geldi muhalefetin.tc tv,sine yaptig agiklamalar,tam sagma,yazik bunlar
ulke yonetiyorlarkimler igin?

@ Tufan Erhiirman eee

Pandemi hastanesini yapmadiniz. Korktugumuz basimiza geldi. Polikliniklerde
kalabalik ve yigiima olustu. Nalbantoglu Devlet Hastanesi Yonetimi sosyal
mesafeyi koruyabilmek adina glinliik hasta randevu sayisini azaltma karari
vermek zorunda Kaldi.

Ve simdi de siz, Hastane yonetimiyle, bu karar kabul edilemez diye basin
uzerinden kavgaya tutustunuz. Yonetmediginiz yetmezmis gibi kaos tzerine
kaos yaratiyorsunuz...

QOO 269 8 Yorum 38 Paylagim
[[/_’7 Begen C] Yorum Yap 4> Paylas
38 Paylasim
© a

‘ Hiiseyin Erdemsiz

5 aydir doktorlanmiz ve muhalefet partileri gelecedi gériip i1srarla
Pandemi igin gerekli atiimin hiikiimet tarafindan yapilmasi i¢in yapilan
yapici elestiri ve 6nerilere kulak tikayan hiikiimet ortaklan diinde bir
aciklama yapiyorlar ve buglinden sonra kapilari kapatamayiz diyorlar.0O
zaman olelim derim bende.Bu nasil bir zihniyettir. Aklim almiyor.Efendin
in Cumhurbasgkani olma istedi halktan daha dncelikli.11 Ekimde
anlayacaklar ama too late.

i @ <
Figure 54: Tufan Erhiirman’s post for Covid-19 on Facebook
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2133 A B> & - Zall %841

g Yalcin Komurcugil
3 Ayakta duranlardan soldan saga besinci olan siz diye tahmin
yarattam... (1}

Begen Yanitla DahaFazla

@ Biray Hamzaogu... yanitladi -

@ Alkan Degirmencioglu
Devam etseydi gelecedi olan iyi bir forvetti 7
Ki¢likkaymakli da oynadi Tufan hoca. (1]

B 1 Yanmitla Daha Fazla

eger

. Baris Uzunahmet yanitladi - -

Diger yorumlari gor...

@ Tufan Erhiirman —

Ankara'dan 100 yatakli pandemi hastanesi haberi geldigine gore, bes aydir bu
konuda bir tek adim dahi atiimamis olmasini mali yetersizlige mi bagliyoruz
yani?

Eger para yoksaydi niye bugline kadar yedi-sekiz ayri "mujde" verildi bu halka?
Bu kadar sorumsuzluk, ciddiyetsizlik, basiretsizlik ortadayken bir de aklimizla
dalga ge¢meyin bari!

O0= 360 20 Yorum 23 Paylagim
Ub Begen C] Yorum Yap 7> Paylas
23 Paylasim
© a

@ Engin Omer Kunt
Simdi KTMMOB ye verilen gorev Pandemi hastahanesi proje
hizmet alimi galigmalari devam ederken bu yeni hastahane
neymis Ayer Yarkiner Q=

Begen Yanitla Daha Fazla

g Tiilay Sonmez yanitladi

1 O <
Figure 55: Tufan Erhiirman’s post for Covid-19 on Facebook

Micro Analysis of Serdar Denktas’s posts on Facebook in relation to Covid-19:

He uses a critical language and offers his ideas on managing Covid-19.

Macro Analysis of Serdar Denktas’s posts on Facebook in relation to Covid-19:
He focuses on the economic problems arising due to Covid-19 in North Cyprus and he

states that the wrongful acts of the government harm the workers of the closed shops.
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He emphasizes that the government is not providing sufficient support to the

unemployed and that it fails in managing the pandemic.

Examples of Serdar Denktas’s posts about Covid-19 on Facebook:

& \ Serdar Denktas .

Hepimiz kendi derdimize distik,ilk duydugumuzda konustuk sonra Allah'a
havale edip unuttuk...Sosyal medyada konusu bile gegmiyor..Nerden
bahsetiigimi digtinmeyin hemen soyleyim.

KARANTINA ALTINA ALINAN KARPAZ KOYLERI

Karpaz bolgesinden arkadaslar ariyor..Evlerin bir kismi almakta oldugu sosyal
yardim parasi ile mimkiin oldugunca idare ediyor..Ama o bdlge insaninin gogu
gun calisip gun yiyenlerden. Toptanci bakkala,bakkal vatandasa pesin para
almadan mal vermiyor.

Kimisinin bebedi var.Bezi bitse hadi "eskiden hazir bezmi vardi" deyip
gecebilirsiniz. Bebedin gidasi.?Evin ihtiyac1? O kdylere daha yakindan bakmak
zorunda devlet.

Yeri gelmigken bir 6neri daha yapayim. Her aile evinde bol bol yemek yapiyor.
Allahtan havalar 1sindi ve artik soba yakma geredi pek kalmad..

En azindan su tupgaz Ustundeki vergiyi sifirlayip toptanci ve bayi paylarini
biraz agagiya indirin. Insanlar bir yerine iki tipgaz alabilsin...

QO :s Suzan Bariser ve 205 diger kisi 20 Yorum 12 Paylagim
[ﬂ) Begen C] Yorum Yap d) Paylag
12 Paylagim

Onceki yorumlar gér...

@ Halide Karahasan
Elektrige hi¢ bir indirim yok 2 ye katladilar evdeyik diye kulan kulanma
faturalar ugtu

% Mehmet Acar
Sahi biiyudiik kardesiz diyen Akinci nerde bu ara hi¢ sesi ¢ikmiyor bir
koye bile bakamayan ahkam Keser, Tatari tek basina ortada birakip
gunah kecisi se¢cmis kendisi ortada yok

1] @) <
Figure 56: Serdar Denktas’s post for Covid-19 on Facebook
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21:57 Gd B @& -

Ed serdar Denktas

O < C @ m.facebook.com/serdar.denktas. ¥ ¥
®© @
- _\ Serdar Denktas e

Bir gazetemizin 9 galisan viris ile birlikte kapi 8niine konulmus. isten
durdurma yasadg) var diye sorayim dedim..karar gegmeden 6nce
durdurulduklari igin kapsam i¢inde degilmisgler..Bu zor zamanda 1500TL den
faydalanacaklar diye disundim.Meger Sosyal Sigorta ve ihtiyat Sandig
primleri yatinimadidi igin ondan da faydalanamiyorlar. is kesimi yapiimadigi
icin bagka is de bulamiyorlar. Hem ilgili basin organini hem de hiikimeti bu ve
benzeri durumda olanlarla ilgilenmeye ve ¢are Uretmeye davet
ediyorum..Cunkil bu 6rnekler ¢cogalacak.

@20 senay Karafistan ve 267 diger kisi 78 Yorum 18 Paylasim
[@ Begen D Yorum Yap A> Paylas
18 Paylasim

Onceki yorumlar gér...

- ; Ardiclik Serpil
Rahmetli babanizin kemiklerini sizlatiyorsunuz bu yazdiklarinizla yazik
cok yazik I
Siz dava adami degilsiniz I!
O topraklar ingilizler icin sehit vermedi
Haddinizi bilin oyle konusun

¢ Hakki Burc yanitladi
Salih Celiker
< Serdar Denktas! hi¢ tanimamigsiniz. Yazik. Yazdiklariniza yanit dahi
veremem ¢inkl alakasiz bir yerdesiniz. Litfen Serdar Beyden
randevu alin, size biraz Kibris Tirk tarihi dersi versin, sonra dzir

dilersiniz. Bu kadar zor bir zamanda kime gatacaginizi
hilemeamis<iniz ™

Figure 57: Serdar Denktas’s post for Covid-19 on Facebook

5.3.4 Fourth Theme: Election on Facebook
Micro Analysis of Ersin Tatar’s posts on Facebook in relation to Election: He
effectively uses visuals by editing himself and his slogans such as ‘“A new President,

a new Future together’’.

Macro Analysis of Ersin Tatar’s posts on Facebook in relation to Election: It can
be argued that he pursues active and aggressive political campaigns on Facebook by
focusing on his promises such as offering a new future for Turkish Cypriots after his
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winning. He uses the TRNC flag mostly in order to stress the slogan ‘“We are
committed to this country with love’’. He prefers to concentrate on reminding the
existence of TRNC both visually and verbally. With the use of the TRNC flag in his
posts, the message he gives through such visuals is the emphasis for the two-state

solution on the island.

Examples of Ersin Tatar’s posts about the Election on Facebook:

@ (O] Yorum yaz...

§
ﬁ Ersin Tatar @ .o
15 Ekim, 12:12

Yeni Bir Cumhurbaskani
Yeni Bir Gelecek!

#YeniBir #GelecegeYlrluyoruz #DogruKarar #ErsinTatar

Al RS
CE

GE
GE\E‘;'&N)I\
QOE Hurmus Gunesoglu ve 4,2 B diger kisi 323 Yorum 239 Paylasim
U’_‘) Begen () Yorum Yap F> Paylas

239 Paylasim

® @ Yorumyaz..
=4 Bizimle iletisime Geg [~

i (@) <
Figure 58: Ersin Tatar’s post for Election on Facebook
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® @&  Yorumyaz..

\)
/ Ersin Tatar @ oo
10 Ekim, 09:42

Yeni bir gelecege gin kaldi!
#YeniBir #GelecegeYuruyoruz #DogruKarar #ErsinTatar

©O% Hayriye Bahtiyar ve 600 diger kisi 39 Yorum 67 Paylasim
Eb Begen () Yorum Yap > Paylas
=4 Bizimle iletisime Geg (~]
1 (@) <

Figure 59: Ersin Tatar’s post for Election on Facebook

=
oy Beaen (D Yorum vap > Paylas

11 Paylasim

@ =@ Yorum yaz

ﬂ‘ Ersin Tatar ==

Biz bu gizel lilkeye ASKLA baghyiz.
#YeniBir #GelecegeYurlyoruz #DogruKarar #ErsinTatar

BiZ BU GUZEL ULKEYE

=,

OO HUrmus Gunesodlu ve 2 B dider kis! 150 Yorum 122 Paylasim
o> Begen () Yorum Yap > Paylas

122 Paylasim

== Bizimle lletisime Geg 3

i (@) <

Figure 60: Ersin Tatar’s post for Election on Facebook
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Micro Analysis of Mustafa Akincr’s posts on Facebook in relation to Election: He
uses photos accompanied by his views and slogans for the election, particularly

focusing on the words of willpower, democracy, not obedience and solution.

Macro Analysis of Mustafa Akincr’s posts on Facebook in relation to Election: He
emphasises mostly the trust to his citizens and their willpower. He shares photos of the
places he visits as part of the election campaign with the emphasis on using masks.
Also, by saying that those who have not been on the island even for 4-5 day in
reference to the people coming from Turkey, he shares his views on intervention to the
election through his photos together with his citizens underlining his confidence in the
community. This is put forward by Mustafa Akinci as an act of good will in
establishing social capital between a politician and the society. As can be seen in the
examples above, Mustafa Akinci uses a discourse that uses the importance and power
of the Turkish Cypriot community and this is a major factor in forming trust within the

community.

Moreover, Mustafa Akinci, arriving there upon the invitation of a student named
‘Tuana’, he delivers the message that he is always in support of his community and

embraces each citizen regardless of age, status, and occupation.
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Examples of Mustafa Akincr’s posts about the election on Facebook:

179 Paylagim

©® @ Yorumyaz.

@ Mustafa Akinci @ o
26 Eylil, 17:30

“EN BUYUK GUVENCEM HALKIMDIR"

“4-5 giin bile bu adada bulunmayan kisiler, 45 yildir hizmetinde bulundugum
halkima beni anlatmaya galigiyor. Bosuna ugrastyorlar, ¢linki Kibris Tirk halki
beni gok iyi taniyor ve en... Daha Fazla

\ — “—

QO% Amber Tan ve 976 diger kisi 57 Yorum 46 Paylagim
[b Begen () Yorum Yap A Paylas
46 Paylagim
@ Mesaj Gonder R
I @] <

Figure 61: Mustafa Akinci’s post for Election on Facebook
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2212 A »> &

155 Paylagim

® @ Yorumyaz..

' Mustafa Akinc1 @ )
24 E\‘,r[u“ 19:45

Bu sabah Lefkosa'daki ¢arsi ziyaretimiz sirasinda Tuana adl 6grencimizin
daveti iizerine bir siire online ingilizce dersine katildik. Ogretmen ve
ogrencilerle kisa stire sohbet de ettik. Gegmekte oldugumuz bu zor glinlerde
sevgili 6grencilerimize basarilar diledik.

5 Senih Cavusoglu ve 1 B diger kisi 43 Yorum 51 Paylagim
<
[Ilb Begen D Yorum Yap p{) Paylas
51 Paylagim

® @ Yorumyaz..

@© Mesaj Gonder R

Il @) <

Figure 62: Mustafa Akinci’s post for Election on Facebook
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Micro Analysis of Kudret Ozersay’s posts on Facebook in relation to Election: He

uses visuals of mostly himself talking with people and give their names as part of the

visits he has for the election campaign.

Macro Analysis of Kudret Ozersay’s posts on Facebook in relation to Election:
He uses photo of the places he visits and gives the names of the people he talks with,

to reflect a positive environment. He also uses public’s willpower and his trust in it in

his discourse as a positive message and stresses that the public shows great interest in

him since he became a candidate.

Examples of Kudret Ozersay’s posts about the election on Facebook:
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2N D@ -

0 Adnan Anik yanitladi - 2 yanit

Diger yorumlari gor...

27 Mayis, 15:43

\ ‘? Kudret Ozersay, Fahri Can Sarioglu ve 6 diger Kisi ile birlikte. ie
)

Bu sabah Girne Belediyesi acik pazarini ziyaret ederek vatandaslarla, Uretici ve
diger esnafla sohbet etme imkani bulduk. Gegtigimiz hafta Girne agik pazarina

saticilardan da Halkimizdan da ¢ok ilgi.. Daha Fazla

Q0% Narjan Mamedova ve 464 diger kisi 12 Yorum 10 Paylagim

[b Begen D Yorum Yap d) Paylag

10 Paylagim
©® @ Yorumyaz..
g Yunus Emre Obuz
Halkin adami ¢ Magusa'ya da bekleriz e @3

1l @) <

Figure 63: Kudret Ozersay’s post for election on Facebook
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22:28 G @ B
== Hayirli ugurlu olsun hocam basarilar diliyoruz ¢ i

2 ay Begen Yanitla Daha Fazla

Diger yorumlari gor...

:j' Kudret Ozersay eoe
L 4 Eylul, 15:10

Halkin iradesine glivenerek cesaretle ve samimiyetle ¢iktigimiz bu yolda bu
sabah itibariyle bagimsiz Cumhurbaskani adaylik bagvurumuzu yaptik.
Memleketimize hayirli olsun

#devam

OO% Senay Bayraktar ve 827 diger kisi 169 Yorum 29 Paylasim
lﬁ Begen C] Yorum Yap /> Paylas

29 Paylasim

@ @& Yorumyaz...

_

( ir Kazim Tirkkan
1! (@) <

Figure 64: Kudret Ozersay’s post fot Election on Facebook

Micro Analysis of Erhan Arikli’s posts on Facebook in relation to Election: He
uses photos of himself with people and depicts his pictures with people and convoys

through positive sentences.

Macro Analysis of Erhan Arikli’s posts on Facebook in relation to Election: He
actively points out his crowded convoys and refers that he is in a powerful position in

presidential election. His election discourse depicts him as being ready for the
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presidency and that he will win with the great support from the different segments of

the society.

Examples of Erhan Arikly’s posts about the election on Facebook:

K Erhan Arikli

O € C @& m.facebook.com/profile.php?id=" ¥ ¥ :

Erhan Arikli

Adiyamanli kardeglerimize derdimizi anlattik. Costuk, cogturduk
elhamddilillah...

Q0% 208 12 Yorum § Paylagim
() Begen () Yorum Yap 4> Paylag
5 Paylagim

Onceki yorumlar gér...

£ j‘ Halil Gullu

Her ne olursa olsun her zaman seninleyiz sn Erhan Arikli bagkanim

Begen Yamtla DahaFazla

Il O <

Figure 65: Erhan Arikli’s post for election on Facebook
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O0Os 129 1 Yorum 4 Paylasim

o Begen () Yorum Yap F/> Paylas
4 Paylasim

‘ Hikmet Kaynarca
Ama hig¢ bir sey orjinali gibi olmuyor baskanim

Begen Yanitia Daha Fazla

@ = Yorum yaz

.ee

Suphi Asilturk, Suphi Asilturk ve Erhan Arikli ile birlikte.

Hey Masallah 300 Arac¢ Konvoy Girne de Harekete Basladl. Yolumuz Acik
olsun insallah.
Cumhurbaskani Erhan Arikli

i £ <
Figure 66: Erhan Arikli’s post for election on Facebook

Micro Analysis of Tufan Erhiirman’s posts on Facebook in relation to Election:
He uses photos of meeting people and gives the names of the locations he visits during

his campaign.

Macro Analysis of Tufan Erhiirman’s posts on Facebook in relation to Election:
He uses positive and trusting messages such as ‘‘the right one is coming’” and *‘the
method is not disagreement, it is dialogue.”” His messages put an emphasis on issues
such as unity, Turkish Cypriots’ will, democracy, opposition to intervention and the
opening of Varosha. When especially saying that ‘the right one is coming’ he

emphasizes that he is a righteous and honest candidate. The slogan, ‘we promise, we
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will be we’ infers that he will own the public without discriminating anyone and fight

for the unity of the Turkish Cypriot community.

Examples of Tufan Erhiirman’s posts about the election on Facebook:

21:34 @ > @

° Salih Sarpten
Kiskanmamak elde degil...
3 ay Begen Yanitla Daha Fazla

Diger yorumlari gor...

@ Tufan Erhirman, Irfan Hasret ile birlikte. P
18 Temmuz, 10:36

Glzelyurt Carsisi'ndaydik. Her yerde oldugu gibi Gluizelyurt'ta da esnaf sikinti
icinde. "Ikinci paket"te 2020'ye kadar kamuya olan bor¢larini 6demis olma
kosuluna baglanan ve Temmuz'da basglayacagi ilan edilen... Daha Fazla

O0O:=s 198 2 Yorum 13 Paylasim
E& Begen C) Yorum Yap ~> Paylas
13 Paylasim

® @ Yorumyaz...

£  Guner Miikellef
11 &) <

Figure 67: Tufan Erhiirman’s post for Election on Facebook
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21:32 Gd > &

degil.Onun icin geminin kaptanini ve murettebati acil degistirmek
lazim. Yoksa hig birimizin kurtulma sansimiz olmaycak. [1&]

Begen Yanitla Daha Fazla

Diger yorumlari gor...

@ Tufan Erhiirman oo

Bu aksam saat 20:00'de Cumhurbaskanlhigi vizyonumuzu acgikhyoruz. Aylardir
yaptigimiz uyarilara kulak tikayarak, ciddiyetsizligin, sorumsuzlugun ve
basiretsizligin bu halkin asla unutmayacagi en kotu 6rnedini... Daha Fazla

- Aﬁ?*
RUSU

7 EYLUL 2020 PAZARTESI
SAAT 20:00 1 CANLI YAYIN

DO

QOF 492 48 Yorum 106 Paylasim

[b Begen () Yorum Yap ~> Paylas
106 Paylasim

@ = Yorum yaz

ﬁ Alpay Gelebi

Her zaman birlikteyiz tim halkini ylrekten kucaklayan gizel
insan.Liderliginde giizel glinler gelecek.YOLUN ACIK OLSUN (&)

1 o <

Figure 68: Tufan Erhiirman’s post for Election on Facebook

mesaj almistir...ve dogru mesaji alacaktr... ==

Yanitla Daha Fazia

f) Bohcet Oznacar
Cumhurbaskarn tufan Erhdrman ¢
\ft Begen Yamitla Daha Fazia

Diger yorumlar: gor...

@ Tufan Erhdrman see

Yontemimiz kavga degil, diyalogdur.

imiz cle barigin ir Ina ySneliktir.
= . diyalogdur.™

OO E Dervis Duygun Fethi ve 460 diger kisgi 3 Yorum 26 Paylasim
oH Begen D Yorum Yap &> Paylas

26 Paylasim

i =) <

Figure 69: Tufan Erhiirman’s post for Election on Facebook
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Diger yorumlan gor...

@ Tufan Erhiirman

#Bizolacagiz

So6z veriyoruz,
‘BiZ’

olacagiz.

TUFAN
ERHURMAN

QO§ Ayten Oncii Devrim ve 540 diger kisi 3 Yorum 19 Paylasim
D’,\) Begen (D Yorum Yap /> Paylas
19 Paylagim
e .

;' Esra Demirci
D ie

11 (@)

Figure 70: Tufan Erhiirman’s post for Election on Facebook

Micro Analysis of Serdar Denktas’s posts on Facebook in relation to Election: He

uses photos as visual support for his ideas.

Macro Analysis of Serdar Denktas’s posts on Facebook in relation to Election:
He focuses on the words of democracy, homeland and solution the most during his
election campaigns. Especially with the slogan, ‘if it is to be solved, only Serdar can
do it’, he stresses that the Turkish Cypriot community should trust in him and delivers

the message that his solution to the problems is sufficient.

In his Facebook post, he argues that Tatar is on the wrong path in going to Turkey

instead of looking for his homeland in Cyprus and that his wrongdoing is to Cyprus
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due to Ersin Tatar’s frequent visits to Turkey. From this point, he, by giving names,

says that Ersin Tatar did wrong to the Turkish Cypriot community.

In, yet, another post his discourse of ‘It is time for a new Republic, the New Future is
neither the Cults nor fights with Turkey is the answer’ makes reference to Ersin Tatar
with the words cult and new republic emphasising that Ersin Tatar is not the right
candidate. He makes a reference to Ersin Tatar by inferring a photo of him in the
newspapers from a religious ceremony and points at Ersin Tatar by using metaphors
and not giving names. He also makes reference to Mustafa Akinci with the discourse
‘neither a fight with Turkey is the answer’ inferring that Mustafa Akinci argues with
Turkey and uses the word ‘answer’ from Mustafa Akinci’s election slogan to point at
him. His discourse infers that neither of the candidates is a good fit for the presidency.
Moreover, Serdar Denktas announces that he cleared his election schedule due to
Covid-19 and he will communicate with the voters over TV and social media
highlighting that his style of political communication is more digital through the effect

of Covid-19 on political contact.
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Examples of Serdar Denktas’s posts about the election on Facebook:

1819 Gd @ »-

AR TAT
@ (O] Yyorum yaz

& \ Serdar Denktas o

Vatan...

Adaylardan biri
rotasini gagirtmig,
gazla sisirilmis pupa yelken
bagka yerlerde vatan ariyor.

Vatan KKTC dir.
Mavi bizlere yol gosteren
bir ¢ift gozdiir
Mavi gokyiizii
Mavi Begparmaklardir.
Mavi Kibris"imdir

Birileri muradina “ersin” diye
KKTC maceraya siiriiklenemez.
KKTC “alt yonetim™ algisindan
Serdar Denktas’la kurtulacaktir.
Kibris sorunu biyle ¢oziilecektir.

Adim adim...

BYENIZAMANLAR

Cozerse
SERDARS'
Serdar Denktas 21 £ “

#KKTC #yenizamanlar

Q0 s8 2 Paylagim

|f7 Begen C] Yorum Yap » Paylag
2 Paylasim

® @ Yorumyaz

I @) <
Figure 71: Serdar Denktas’s post for Election on Facebook

257



18:17 L @ P - ol %368

&'\ Serdar Denktas e

Yeni bir
Cumhuriyet
zamandir

Ne tarikatlardadir

“Yeni bir Gelecek”

Ne de Tiirkiye ile kavgadir
“Cevap”

Daha fazla demokrasi
daha fazla insan haklarindadir
Yeni bir Hayat.

Alt yonetim denemeyecek
Yeni bir Cumhuriyet kurmamiz
miimkiin.

Serdar Denktas’la
miimkiin...

SERDARS

UYENIZAMANLAR ==

cozer...
Serdar Denktag
Serdar'la Mimkdn.
#KKTC #yenizamanlar
Q0% 78 5 Yorum 4 Paylagim
[b Begen C) Yorum Yap A) Paylas

4 Paylasim
Onceki yorumlari gor...

Ahmet Arpaci
Allah yar ve yardimciniz olsun yigit insan

D Vanitla  Naha Casl

[l @) <
Figure 72: Serdar Denktas’s post for Election on Facebook
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18:25 Cd @ »-

;' {i#i medial.tenor.co

Begen Yanitla Daha Fazla

@ @ Yorumyaz

&'\ Serdar Denktas wos

Serdar Denktas 14 Ey

#yenizamanlar Bagimsiz Cumhurbagkani aday! Serdar Denktas, yasanan
Covid 19 siireci nedeniyle tim segim programini iptal ettigini duyurarak
segmenlere sosyal medya ve televizyon ekranlarindan ulasacagini... Daha

Fazla
@O Elif Osma ve 99 diger kisi 6 Yorum 6 Paylasim
o’y Begen () Yorum Yap 2> Paylas
6 Paylasim

Onceki yorumlari gor...

@ Aycan Hilkat
SONSU7 GIVEN DUYDUGUMLU7Z KiSi SAYIN #SERDAR #DENKTAS
I @) <

Figure 73: Serdar Denktas’s post for Election on Facebook

5.3.5 Fifth Theme: Cyprus issue on Facebook
Micro Analysis of Ersin Tatar’s posts on Facebook in relation to Cyprus issue:
He intentionally uses photos to underline a new future for Cyprus within a two-state

solution.

Macro Analysis of Ersin Tatar’s posts on Facebook in relation to Cyprus issue:
He insistently blames Mustafa Akinci for his wrong act in Crans Montana and uses

claims that Nikos Anastasiadis’ speech on Turkey’s guarantor position becomes up for
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discussion because of Mustafa Akinci. In this context, he concentrates on the
federation and that it is not the only option for a solution in Cyprus as Mustafa Akinci
offered. Tatar emphasizes that there are alternative ways and Turkish Cypriots will
never give up on political equality on the island. He clearly declares his stance for

Cyprus solution in support of the two-state solution and political equality.

Ersin Tatar highlights that his views on the Cyprus issue are different, especially over
Mustafa Akinci. In his comparisons with Mustafa Akinci, he underlines that Akinci

made a mistake in Crans Montana and tries to establish a public opinion in this regard.

Examples of Ersin Tatar’ posts about the Cyprus issue on Facebook:

16 Paylasim

@ = Yorum yaz

ﬂ Ersin Tatar @ ee

Sayin Akincl, Crans Montana'da blylk hatalar yapmistir, harita vermistir, streci
sifir asker - sifir garanti noktasina getirmistir. Anastasiadis bunlan "en blyluk
basarim harita almak ve Turkiye'nin garantorligund tartismaya agmaktir” diye
anlatmistir. #YeniBir #GelecegeYuruyoruz #DogruKarar #ErsinTatar

Sayin Akinci, Crans Montana'da
biiyiik hatalar yapmistir, harita
vermistir, siireci sifir asker-sifir
garanti noktasina getirmistir.
Anastasiadis bunlan ‘en biiyiik
basarim harita almak ve

Tiirkiye'nin garantorliigiini
tartismaya acmaktir’ diye

anlatmistir.

Loy |ERSIN =

| TATAR

OO F Kaan Kutlay ve 161 diger kisi 10 Yorum 13 Paylasim
o> Begen () Yorum Yap ~> Paylas

13 Paylasim

=% Bizimle lletisime Geg

1l (@) <

(]

Figure 74: Ersin Tatar’s post for Cyprus issue on Facebook
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K Ersin Tatar - Ana Sayfa x

0O <€ C @ m.facebook.com/ersinrtatar/?tsic Yy &

v wmgreeagrere

0O a

W Ersin Tatar @ .ee
\ I

Biz siyasal esitligimizden asla vazge¢meyiz! #ersintatar2020

03.09.2020 CONEYT OZDEMiR
v CANLI YAYINI'NDAN

Rumlar bizim siyasal esitlik hakkimizi
hichir zaman kabul etmediler.

Rum yonetiminin federasyon anlayisinda
bizim siyasi eitligimiz yok.

QO% 48 1 Yorum
UJL) Begen I:] Yorum Yap &> Paylag
[T ]

Bizimle iletisime Geg (-]

— e

11 O

Figure 75: Ersin Tatar’s post for Cyprus issue on Facebook

Ed Ersin Tatar - Ana Sayfa

g i o <= (s & m.facebook.com/ersinrtatar/?tsic Jar -

w Ersin Tatar ©

Tek yol federasyon dedil. Bizi sadece federasyona mahkum edemezsiniz.
Alternatifler de masada olmal. #ersintatar2020

03.09 2020 CUNEYT BZDEMIR
vouIID CANLI YAYINI'NDAN

Cozium surecinde Akinci ile
aramizdaki en onemli fark;

Onlar “Tek yol federasyon”™

diyor. Biz ise “Bizi sadece )
federasyona mahkum

edemezsiniz.
" diyoruz. / /

| SRR

9 Yorum 7 Paylasim

OO 192

o> Begen £> Paylas

7 Paylasim

© =@

=% Bizimle lletisime Geg L~

(N (=] <

Figure 76: Ersin Tatar’s post for Cyprus issue on Facebook
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Micro Analysis of Mustafa Akincr’s posts on Facebook in relation to Cyprus
issue: He uses apparent language for the support of federation as a solution of the

Cyprus issue.

Macro Analysis of Mustafa Akincr’s posts on Facebook in relation to Cyprus
issue: He reflects that his view for Cyprus solution is based on federation with two
independent states under one governance and there is no need to talk about a unitary
state. In addition, he emphasises the necessity of presence of the UN during the
negotiation meetings through a photo of the UN General Secretary Antonio Guterres.
He highlights, especially with his photo with Guterres and slogan ‘The answer is
determination’, that the solution for the Cyprus issue will continue with the UN

parameters.
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Examples of Mustafa Akincr’s posts about the Cyprus issue on Facebook:

2212 Gd > &

o5 Begen (D Yorum Yap /> Paylas
350 Paylasim

@ (O] Yorum yaz..

@ Mustafa Akinc1 @ eee
0 Eyliil, 14:32

“FEDERASYON IKi ESIT KURUCU DEVLETLI BIR YAPIDIR. UNITER TEK BIR
YAPIDAN SOZ EDEN YOKTUR"

“KIBRIS’IN KUZEYi VE GUNEY'i ILE BIR BUTUN OLARAK TURKIYE'YE DOST BIR
COGRAFYA OLMASINI ISTIYORUZ"

iddia ediliyor ki... Daha Fazla

OO % Behzat Demirtas ve 1,1 B diger kisi 1017 Yorum 98 Paylasim
[ﬁ Begen C] Yorum Yap /> Paylas
98 Paylasim
@ Mesaj Gonder L
11 (@) <

Figure 77: Mustafa Akinci’s post for Cyprus issue on Facebook
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2213 A > & -

® @ Yorumyaz..

@ Mustafa Akinci @ .o
17 Eyliil, 14:01

Surekli vurguladigim gibi, Birlesmis Milletler Genel Sekreteri Guterres, 25
Kasim 2019 tarihinde Berlin'de vardigimiz mutabakat ¢ergevesinde gayri resmi
5'li konferansin gergeklesmesi icin, 11 Ekim segimlerinden sonra harekete
gececegini acikladi.

Co6zum irademizi sergilemeye KARARLILIKLA devam ediyoruz.

OGN
.1' ‘\" ’/‘,f"
XSas)

QO% Senih Cavusoglu ve 2,3 B diger kisi 357 Yorum 143 Paylasim

™ Beden ) Yorum Yap ~> Pavlas

@ Mesaj Gonder L

I O <
Figure 78: Mustafa Akinci’s post for Cyprus issue on Facebook

Micro Analysis of Kudret Ozersay’s posts on Facebook in relation to Cyprus
issue: He uses a direct and explanatory language when discussing the Cyprus issue.

He also uses a discourse that puts his ideas to the forefront.

Macro Analysis of Kudret Ozersay’s posts on Facebook in relation to Cyprus

issue: He declares his view in support of the existence of TRNC but he fosters the idea
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that the negotiations should continue in the international arena with the use of the
TRNC flag in his messages. Therefore, it can easily be argued that he supports the

existence of TRNC rather than federation as the solution. Additionally, he stresses the

struggle of Turkish Cypriots is never-ending.

Examples of Kudret Ozersay’s posts about the Cyprus issue on Facebook:
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Figure 79: Kudret Ozersay’s post for Cyprus issue on Facebook
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Figure 80: Kudret Ozersay’s post for Cyprus issue on Facebook
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Figure 81: Kudret Ozersay’s post for Cyprus issue on Facebook
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Figure 82: Kudret Ozersay’s post for Cyprus issue on Facebook

Micro Analysis of Erhan Arikli’s posts on Facebook in relation to Cyprus issue:

He uses explicit and repetitive words, such as not negotiate for federation.
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Macro Analysis of Erhan Ariklr’s posts on Facebook in relation to Cyprus issue:
His view for the Cyprus issue is based on a two-state solution and maintains the
existence of TRNC rather than a federal solution in Cyprus. He repeatedly expresses
his perspective and criticises people who want a federal solution stressing that if he is
to be elected, there will never be a talk of or negotiation for a federal solution.
Moreover, by claiming that the Turkish Cypriot community does not desire federation
as the solution and his discourse suggests that international law and the UN should

respect that in order to highlight to his voters that the public cognition is this direction.

Examples of Erhan Arikli’s posts about the Cyprus issue on Facebook:
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Figure 83: Erhan Arikli’s post for Cyprus issue on Facebook
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Figure 85: Erhan Arikli’s post for Cyprus issue on Facebook
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Micro Analysis of Tufan Erhiirman’s posts on Facebook in relation to Cyprus
issue: He uses apparent words and sentences to express his perspective of the Cyprus
issue. His choice of words includes positive words such as dialogue, solution,

compromise to create a positive effect on the voters.

Macro Analysis of Tufan Erhiirman’s posts on Facebook in relation to Cyprus
issue: He explicitly declares his view for Cyprus solution as federation within the
process of negotiating the UN parameters. He also emphasizes that, if he is to be
elected, he is ready to discuss the Cyprus issue within the framework of the UN
parameters and that a conference with the participation of the parties and guarantor

members is crucial for the future of Cyprus.

Examples of Tufan Erhiirman’s posts about the Cyprus issue on Facebook:
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Figure 86: Tufan Erhiirman’s post for Cyprus issue on Facebook

270



K3 Tufan Erhiirman X

O < C @ m.facebook.com/tufan erhurman Yy #

e N

O 1 1 Paylagsim

1 Paylagim

@ Tufan Erhiirman

BM Genel Sekreteri Sayin Guterres'in Kibris sorununa BM parametreleri
gergevesinde bir ¢oziim bulmak igin segimler sonrasi 5'li Konferans gagrisini
yinelemesi son derece 6nemlidir. Bu vesileyle, sonug odakli ve ucu agik
olmayan bir miizakere sirecinin baglatiimasi igin Ekim ayi ortasindan itibaren
bitiin ekibimiz ve ¢6ziim vizyonumuzla goreve hazir olacagimizi bitin
taraflara duyurmakta fayda goriiyorum.

Q0 251 4 Yorum 37 Paylasim
Lf\) Begen ) Yorum Yap £> Paylag

37 Paylagim

© a

" Hasan Hida Ecer
Her haliikarda Tufan Bagkan o masaya oturur ve haklarimizi en
glizel bir sekilde savunur. (]

q! Seyit Burunkaya
“  BM bence segim 6ncesi Kibris halkina adaylar igindeki hedefini
gosteriyor ve midahil oluyor.

Diger yorumlari gor...

Figure 87: Tufan Erhiirman’s post for Cyprus issue on Facebook

Micro Analysis of Serdar Denktas’s posts on Facebook in relation to Cyprus
issue: He uses an explanatory and informative language about his ideas on the Cyprus

issue.

Macro Analysis of Serdar Denktas’s posts on Facebook in relation to Cyprus
issue: He advocates the existence of TRNC and says that the Greek Leader Nikos
Anastasiadis’ ignorance of Turkish Cypriots is not acceptable at all. Instead, he
underlines that Anastasiadis’ speech at the UN General Council on preferring to have
a two-party dialogue with Turkey is unacceptable as he clearly ignores the existence

of Turkish Cypriots.
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Examples of Serdar Denktas’s posts about the Cyprus issue on Facebook:
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Serdar Denktas

DENKTAS: “RUM LIDER, KIBRISLI TURKLERI GORMEZDEN GELME
ANLAYISINI SURDURUYOR”

Bagimsiz Cumhurbaskani aday! Serdar Denktas, Rum Yonetimi Baskani
Nikos Anastasiades’in Kibrish Turkleri gérmezden gelen anlayisini
surdurdugini soyledi.

Denktasg, Rum Lider Anastasiadis’in BM Genel Kurulu’'nda yaptig: ‘Turkiye
ile diyalog’ ¢agrisina istinaden yazil agiklamada bulundu.
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“Rum Lider Nikos Anastasiadis'in diin BM Genel Kurulunda yaptigi
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ile ikili diyalog kurma ¢agrisini esefle kintyorum.
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Figure 88 Serdar Denktas’s post for Cyprus issue on Facebook

5.4 Findings

The combination of the data from three different sources: newspapers, Twitter and
Facebook yields significant findings. The Table 7 below also shows each candidate’s
attitude towards the five themes.

5.4.1 Data Analysis of Newspapers According to CDA

Newspapers are still noted to be an influential medium for the adult and elderly people
in North Cyprus. The coverage of headlines of these newspapers were chosen for
analysis based on the themes. It is reasonable to assume that the newspapers select
specific headlines most likely to be in line with their ideological spectrum such as

Kibris newspaper’s headlines as ‘Exciting day in Varosha: TRNC’s land Varosha is
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opened after 46 years’ as seen in the news 7. In other words, Kibris newspaper treats
the opening of Varosha as a normal issue. Kibris newspaper’s discourse helps to the
preservation of status quo in specific issues such as the management of Covid-19 by
the government is not criticised as much as by Yenidiizen newspaper’s discourse;
while the opening of Varosha is welcomed by Kibris newspaper and intervention

claims have no place in the newspaper.

Kibris newspaper’s discourse is composed of mainly support for the opening of
Varosha in parallel with its political view which is from the right-wing and a
nationalistic view. The language constitutes to convince its readers in order to affirm
the steps regarding Varosha, particularly, the Prime Minister of the time, Ersin Tatar’s
initiatives. When giving the space to the news related to Ersin Tatar, the newspaper
makes use of large dimensions such as 23x25 cm? and 25x25 cm? along with the
depiction of Ersin Tatar’s speeches underlined in a positive manner. In line with this,
intervention claims by Mustafa Akinci has not taken place on Kibris newspaper’s first
page. Moreover, Ersin Tatar points out that he is deeply upset with the claims that he
is elected due to Turkey’s intervention. Additionally, the news regarding Covid-19 is
depicted as both critical and supportive of government’s actions and decisions during

pandemic in Kibris newspaper.

Yenidiizen exhibits an opposing stance on the opening of Varosha starting from the
beginning of the process. Yenidiizen tries to show the opening of Varosha as the
unhelpful step for the solution in Cyprus and strengthens this argument by putting
citizens’ statements on the first page, such as speeches criticizing North Cyprus
government’s discourseabout Varosha. Even before the start of Covid-19 in North

Cyprus, the borders were closed firstly, by South Cyprus in the early days of March
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and Yenidiizen connects this with Varosha, putting statements such as ‘if you say
Varosha will be opened, then, they close the borders’. In other words, the closing of
borders done firstly by South Cyprus is associated as the fault of the North Cyprus
government by Yenidiizen. It can be said easily that VVarosha connected with Covid-
19 and the acts of North Cyprus government are highly criticized. In regards to the
management of Covid-19 by the government in North Cyprus, Yenidiizen uses mainly
doctors, healthcare personnel’s declarations to stress that the acts of the government

and the precautions are not helpful during the pandemic.

Yenidiizen newspaper uses photos more effectively as covering larger dimensions with
critical statements. It stresses the party leader of the CTP, Tufan Erhiirman’s
statements by offering more logical solutions such as thinking of the public first before
the election. Yenidiizen’s headlines on 8 October 2020 focuses on the opening of the
Varosha because Yenidiizen is opposed to the opening, and it linked the opening to the

election as a factor of determining the future president.

While Yenidiizen newspaper, in its news about intervention, claims that there is clear
intervention and this is done for Tatar to be elected, Kibris newspaper publicised
Tatar’s sorrow due to the claims of intervention and that there is no intervention trying
to establish a public opinion in this regard.

5.4.2 Data Analysis of Twitter According to CDA

According to the Twitter results, the public discusses the actions of Ersin Tatar mostly
in two opposing views as supportive and unsupportive. It can be argued that the macro
structure composes of Ersin Tatar’s speech and acts, the Prime Minister of the time, in
a total 21349 tweets. The other macro structure is formed around Mustafa Akinci as

the second person to be mentioned the most on Twitter with 19108 tweets. This is
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because of the fact that the two names are left to the second round in the elections and
this increased the mentioning of their names on Twitter. The crucial point is that some
discourse expresses the global meaning or main topics of the summarized discourse
and summary relation between two discourse may be formulated in terms of macro
structure (Van Dijk, 1980, p.10). In this context, macrostructures of social interaction
need to consider the participants’ plan to see, interpret and memorize (Van Dijk, 1980,
p.11). Macrostructures may be offered in the discourse as thematical (or topical) words

or sentences (Van Dijk, 1980, p.27).

From this perspective, Ersin Tatar may be seen as macrostructure because users’
(participants’) comments and memorization are shaped around his name on Twitter.
Additionally, CDA focuses on how discourse structures influence mental
representations. The global level of discourse topics may have influence on what
people see as the most significant topic of text or talk, hence, it is associated with the
high levels of their mental models (Van Dijk, 2005, p.358). In this study, Twitter
results indicate that people consider election, Varosha and intervention as the most
important topics and provided commentary views about them. It can be argued that
political tweets revolved around elections’ comments and Varosha during the
presidential election 2020 in North Cyprus. More importantly, cognition is formed
through candidates’ speeches and discourse (Van Dijk, 2005), however, public’s
cognition is constantly formed especially with the issue of Varosha and its effects on
the election and voices in the international arena in about the presidential election of

2020.

Twitter results reveal that there is a cognition in the public that the opening process of

Varosha is an action by Tatar to win the election. The tweets with intervention claim
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also support the existence of such a cognition in the public that the action is considered
to be in favour of Tatar winning the election. While the aid from Turkey during Covid-
19 mostly has positive tweets, the comments on the Cyprus issue put the ideological
stance of each candidate regarding this matter to the forefront. More importantly,
Twitter results are significant for the study in the sense of having a general
understanding regarding the direction of public discourse.

5.4.3 Data Analysis of Facebook According to CDA

Data obtained from the Facebook posts of six candidates are summarized in this part.

Ersin Tatar’s Facebook Posts:

It can clearly be seen that Ersin Tatar is the candidate with the second highest use of
Facebook during the election period with 412 posts. His posts are mostly composed of
374 posts on the election campaign such as speeches, meeting with local people in both
cities and villages, information on the dates of the TV programmes, promises for his
voters, family photos and specific slogans such as ‘“Vote and Own Your Future’’,
““We are walking to the new future’’, ““True decision is Ersin Tatar’’, so on. Election
posts are followed by posts on Covid-19 which includes precautions for Covid-19, and
information on the construction and opening of the pandemic hospital. Then, 11 posts
are found related with the Cyprus issue stressing the end of a federal solution, start of
a new process with as independent and preservation of TRNC in the international
arena. Also, Varosha is included in 6 posts with the support speech on the opening of
Varosha and the new period that has started with it. The least popular theme is
intervention with the ratio of 2 posts criticizing the President of the time, Mustafa
Akincr’s discourse about Turkey’s intervention to the elections for Mustafa Akinci not

to be elected. Ersin Tatar declares that Mustafa Akinci should stop his speeches about
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accusing Turkey of intervention and that his attacks on Turkey would not yield any

results.

Ersin Tatar especially targeted Mustafa Akinci in his Facebook posts using a discourse

which suggested that Mustafa Akinci is the wrong candidate and he is the right one.

Mustafa Akincr’s Facebook Posts:

Mustafa Akinci shared 336 posts on Facebook and he is the fourth candidate regarding
the frequent use of Facebook. He has 2 posts on Varosha, 3 posts on intervention, 60
posts on Covid-19, 298 posts on the election and 18 posts on Cyprus issue. His view
regarding the opening of Varosha is that the opening is not acceptable and it damages
the democracy in North Cyprus. He insists on his beliefs that intervention took place
by Turkey so that he is not elected. According to him, Covid-19 process is not
managed efficiently by the government of the time. His election campaigns focus on
specific words such as willpower, independence, not obey, democracy and solution.
He shows his effort for a solution in Cyprus through a platform of federation within

the UN initiatives.

Kudret Ozersay’s Facebook Posts:

Kudret Ozersay has a total of 249 posts and he is the fifth most active user of Facebook
among the candidates. He has 3 posts on Varosha, 0 posts on Intervention, 25 posts on
Covid-19, 217 posts on Election and 4 posts on Cyprus issue. He argues that VVarosha
is opened but there is deficiency in the arrangement of the opening of VVarosha such as
ownership regulations. More interestingly, he never expresses an opinion about the
intervention claims. He generally gives information about Covid-19 like limitations,
precautions and arrangements as the spokesman for the government. Additionally, he
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shares meeting photos with local people in different locations. In relation to the Cyprus
issue, he advocates the existence of TRNC rather than federation. He concentrates on
mostly election posts, a total of 217, showing that his priority is on his election

campaign.

Erhan Arikli’s Facebook Posts:

Erhan Arikli is the candidate with the most frequent use of Facebook during the
election campaigns with 736 posts. He has 1 post on Varosha, 3 posts on Intervention,
16 posts on Covid-19, 711 posts on Election and 5 posts on Cyprus issue. He clearly
supports and celebrates the opening of VVarosha by attending the ceremony in person.
He certainly rejects the claims of intervention and makes negative comments for the
management of Covid-19 by the government of the time. As for the election
campaigns, he mostly shares posts for election campaigns about the places he visits,
meetings and convoys with his supporters. He also supports the existence of TRNC

and not the solution of federation.

Tufan Erhiirman’s Facebook Posts:

Tufan Erhiirman is the third frequent user of Facebook for election campaign purposes
with a total of 431 posts. His posts comprise of 3 posts on Varosha, 2 posts on
Intervention, 83 posts on Covid-19, 332 posts on election and 10 posts on Cyprus issue.
He opposes to the opening of VVarosha and considers this step as a mistake. He also
argues for the intervention claims and that the existence of intervention is an insult to
willpower and democracy of Turkish Cypriots. He never approves of the actions and
decisions for the management of Covid-19, especially the lifting of mandatory
quarantine. His election campaigns revolved around his visits, talks and meetings with

the voters. In relation to Cyprus issue, he actively supports federation.
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Serdar Denktas’s Facebook Posts:

Serdar Denktas with 242 posts is the least active candidate on Facebook to pursue his
political communication over social media. His posts include 1 post on Varosha, 3
posts on Intervention, 24 posts on Covid-19, 209 posts on election and 6 posts on
Cyprus issue. He expresses his disapproval regarding the opening of Varosha and
interprets it as trying to gain advantage for Ersin Tatar in the election. He also strongly
argues that intervention occurred from Turkey by using news content in Ozgiir Gazete
as his supporting source. He also criticises the activities of government during the
pandemic. His election posts composed of mostly the dates of TV programmes and his
ideas regarding various issues. Lastly, he supports the existence of TRNC instead of

federation as a solution alternative.

In addition to presenting the summary of each candidate’s perspective on the five
themes, this table is also analysed. Table 7 presents the summary of each candidate’s

perspective on the five themes.

Table 7: The summary of each candidate’s perspective towards each theme

Opening | Interventio | Covid- Election Cyprus
of n 19 issue
Varosha
Ersin Support Not accept Positive | Visible Two-state
Tatar messages | political solution
to communicatio
manage | n
pandemi
C
Mustafa Not Accept Positive | Constructive Federation
Akinci support messages | political
to communicatio
manage | n
pandemi
C
Kudret Not Not clear Positive | Not visible | Both
Ozersay support messages | political suggestion
within to s may be
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these manage | communicatio | discussed
condition pandemi | n with  the
S c support for
the
existence
of TRNC
Erhan Support Not accept Positive | Visible Two-state
Arikh messages | political solution
to communicatio
manage | n
pandemi
C
Tufan Not Accept Positive | Constructive Federation
Erhiirma | support messages | political
n to communicatio
manage | n
pandemi
C
Serdar Not Accept Positive | Constructive Two-state
Denktas support messages | political solution
within to communicatio
these manage | n
condition pandemi
S C

5.5 Triangulation of the Data

Triangulation helps to eliminate biases arising from the use of a single method
(Bryman, 2008). In this context, triangulation is significant for understanding social
capital erosion on Turkish Cypriots by considering multiple sources of data. When
considering the triangulation of the study, multiple sources of data (newspapers,
Twitter and Facebook for six months) is used. Additionally, the collected data are used
to answer the research questions. Furthermore, the findings from the newspapers,
Twitter and Facebook provides improved credibility for the current study. This is
because the combination of results from these sources of data offers consistency and
confirmability in regards to the aim of the study. This study aims at the exploring the

formation of public sphere (Habermas, 1991) under the effect of Covid-19 in North
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Cyprus during the 2020 presidential election campaigns. In this context, another aim
IS to investigate the social capital (Putnam, 1993) on the society, particularly in terms
of trust and social networks. Moreover, as the final aim of the study the results of the
findings clarify which topics become more prominent during the presidential election

campaign.

Kibris and Yenidiizen newspapers represent traditional media in North Cyprus while
Twitter represents public cognition of the themes completed with Facebook
representing candidates’ points of view regarding each theme. The findings of the
study demonstrate that Covid-19 has affected the political campaigns, political
communication and the discourse of the candidates such as the shift in focus more
toward Covid-19 and their suggestions for the management of public health. The
formation of public sphere is established on the social media platforms due to the
limitations arising from Covid-19. Therefore, the formation of public sphere is re-
shaped under the effect of a public health crisis in North Cyprus. The new public
sphere has led to the use of more digital interaction and limited face-to-face
communication. In addition, the results of Twitter reflect the public discourse about
five themes, among which discourse on Varosha and intervention play a crucial role
in social capital erosion. The public discourse is composed of criticizing the
intervention coming from the current administration of Turkey for electing Ersin Tatar
as the new president. What is more, Facebook posts by candidates also help to
understand their priorities among the five themes. The candidates’ posts are crucial
for influencing their followers in terms of helping to shape the cognition of the voters.
In this context, findings from two newspapers with different ideological stances help
to grasp the way they attempt to manipulate their readers (Van Dijk, 2008) for their

own interest or ideology regarding the five themes. Moreover, analysis of the
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newspapers, Twitter and Facebook point out which topics are more visible during the
2020 presidential election. Undoubtedly, Covid-19 is the most repeated theme in the
newspapers, the discourse of both the public (tweets) and the candidates (posts). What
IS more, in the present study, actor triangulation has been used. In the study,
newspapers represent the press, Twitter data represents the public opinion and

Facebook data represents the candidates’ views.
5.6 Discussion of the Study

The significance of this study relies in the application of Social Capital Theory;
particularly on the analysis of trust and social networks relationship on the Turkish
Cypriot community during 2020 presidential election. During the election period,
unexpected events such as the opening of Varosha and claims of intervention took
place. The city of VVarosha had been closed from 1974 to 2020; however, the city was
partially opened on 06.10.2020, five days prior to the election. The main political actor
during the process of the opening of Varosha is Ersin Tatar, the Prime Minister of the
time. Counter arguments for the opening of Varosha are presented by Mustafa Akinci,
the President of the time, Tufan Erhiirman (the leader of CTP), Serdar Denktas (the
former leader of DP), and also by other left-wing party members such as TDP
(Toplumcu Demokrasi Partisi- Communal Democracy Party) and BKP (Birlesik
Kibris Partisi- United Cyprus Party). Trust and social networks, which are the
fundamental factors of social capital, are damaged during the 2020 presidential
election in North Cyprus. However, their damage is not only due to the Covid-19
pandemic but also because of the unexpected political developments that has led to
fractures in the Turkish Cypriot society. One of the most important reasons for these
fractures is the partial opening of Varosha 5 days before the election. While this

situation received a reaction especially from the parties known as the left-wing; CTP
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and TDP, another reaction came from Kudret Ozersay, who is the coalition partner in

the government of the time.

This study also concentrates on examining the low turnout ratio at the 2020
presidential elections of North Cyprus and the alterations of political communication
practices that occurred during the process of the Covid-19 pandemic. However, it
would not be effective to associate the low turnout ratio in this election solely to the
Covid-19 pandemic. Surely, the impact of Covid-19 cannot be ignored, but the
intervention claims in the election, argued by the president of the time, Mustafa Akinci
are also significant. What Mustafa Akinct wants to point out as intervention to the
election is that because Turkey’s current administration does not want him to be re-
elected as president, they interfered with the elections in TRNC to help Tatar win.
Therefore, the administration of Turkey provided full support to Ersin Tatar to be
elected as the new president. Another significant event is the partially opening of
Varosha before five days election that need to be reviewed. The main actors of the
partial opening of VVarosha are Ersin Tatar (the Prime Minister of the time) and Recep
Tayyip Erdogan (the President of Turkey). This is because, on 6 October 2020, they
announced together in Ankara that VVarosha will be opened on 8 October 2020. These
unpredicted events came as a surprise to the coalition government partner, Kudret
Ozersay and caused the fall of the coalition government. Moreover, Kudret Ozersay is
one of those actors who talks in support of the opening of Varosha under Turkish
control but emphasises that the opening should not have been conducted in this manner
(see his Facebook post). He also argues that Tatar’s turning of Varosha into an election
campaign is something to be criticized. Since these events have never happened before
in the political history of the Turkish Cypriot community, this issue is a crucial

research topic as it causes social capital erosion. Undoubtedly, the Covid-19 pandemic
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has influenced the formation of social capital as well as the transformation of social
capital from traditional meetings to social media. However, in North Cyprus, in
addition to Covid-19, multiple factors namely, the opening of Varosha, intervention
claims, and after the election, the results of turnout ratio have led to the erosion of

social capital in the Turkish Cypriot society.

In other words, the main significance of this election in 2020 compared to the previous
elections is the low turnout rate to the presidential election associated with the partially
opening of VVarosha, intervention claims in the elections, and the Covid-19 pandemic.
These issues became more prominent during the presidential election in 2020. The
partially opening of Varosha made an effect on the public, particularly; it caused
reactions by left-wing candidates and the coalition government partners, namely,
Kudret Ozersay. The intervention claims made firstly by Mustafa Akinci led to the
formation a fragile situation on people. The intervention claims to the election attracted
reaction from the public and especially caused the formation of ‘Not Obedience,
Freedom” movement (Yenidiizen). As this election was the presidential election with
the lowest participation rate, it was revealed that the social capital level in the
community needed to be investigated. It was shown as a fragile situation especially in

terms of trust and social networks.

Yet, another significant development is that the transfer of political communication
from conventional channels such as meetings face to face communication to digital
platforms. In other words, how a health issue such as the Covid-19 pandemic has
influenced the formation of public sphere in North Cyprus is another major result of

the 2020 presidential election in North Cyprus.
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This study is also significant in understanding the changes in the public sphere from
conventional to digital (new/social media) patterns during a public health crisis. This
pandemic is the first public health crisis that affected the political elections drastically
in terms of postponing the date of the elections, methods of electoral campaigns,
politicians’ electoral discourses, ways to reach voters and delivering their messages to
the citizens. The novelty of this research emerges from the lack of academic research
on the transformation of the public sphere under the effect of a pandemic during a
presidential election. The Covid-19 pandemic also changes the discourse of candidates
and emphasizes more healthcare management as a new dimension of public
administration. From this perspective, the management of Covid-19 became more
interesting over time and candidates tried to focus on using the pandemic in their
political propaganda through both the social media and newspapers in the country. In
this regard, this is the first time that a health problem has evidently affected the politics
of North Cyprus without any doubt. The Covid-19 pandemic changed the patterns of
traditional political campaigning and shifted to campaigns over social media. The
Covid-19 pandemic caused a drastic change in the formation of the public sphere
making it take place on social media platforms. The main contribution of this study is
that it is the first time a change in public sphere has been so evident in an election in
North Cyprus due to Covid-19 and its effects on the society such as limitations and
precautions. The traditional electoral campaign shifted from conventional methods
such as public meetings, face-to-face contact and personal communication to

digital/social media electoral campaign by using Twitter and Facebook.

It can be argued that the formation of public sphere changed considerably and people
become more active on social media to share their ideas, protests and reactions. Twitter

analysis from this study concentrates on the public view on the five themes of the study
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because the citizens know that their views will reach to the politicians through social
media. The interactivity on social media is also another important outcome regarding

the formation of the new public sphere on social media.

To sum up, the study focuses on the 2020 Presidential election in North Cyprus,
however, the patterns of election campaigns are conducted in similar ways for both the
national and presidential elections. As it has been mentioned in Chapter 1, the
presidential election in North Cyprus officially started in 1983. There had been eight
elections (1985, 1990, 1995, 2000, 2005, 2010, 2015 and 2020) so far. In 2020
presidential election, the use of social media by candidates, their approach toward the
partial opening of Varosha, the confirmation or denial for the claims of intervention,
and the Covid-19 pandemic arising have been significantly highlighted when
compared to the previous elections. More importantly, the partial opening of Varosha
and intervention claims in the elections by the candidates has made this election special
in the history of North Cyprus. In this regard, the Covid-19 pandemic affected not only
the communication patterns but also altered the public sphere shifting it from
traditional media campaigns to social media campaigns. The other significant result
occurred in the sense of social capital erosion that is evidently seen in the ratio of
election turnout and candidates’ discourse relying on concepts of will, democracy,
govern yourself and not obedience. This election not only caused the loss of trust in
politics or politicians but also affected social networks in the society due to impact of

the Covid-19 pandemic.

The civic participation has also changed during this electoral process. The civic
participation process, which was on the streets and squares before, is, now, actively

reflected on social media with the effects of the Covid-19 pandemic in this presidential
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election. This change is civic participation is another feature that makes this election

different from the others.

In the 2020 election, the discourse and political communication are shaped by the
effect of the Covid-19 pandemic such as face-to-face meetings performed within a
limited time with the voters, and the interaction between politicians and the voters
mostly taking place on social media. From this perspective, the public sphere has
highly occurred on new media and the existence of social media is very prominent
during this election. Particularly, candidates’ Facebook posts reflected their views on
the partial opening of Varosha, intervention claims in the elections, and the Cyprus
issue. The candidates with the left-wing ideology (Mustafa Akinci and Tufan
Erhiirman) draw attention by criticising the partial opening of Varosha and they state
that Varosha is used as an election tool by Ersin Tatar. In this regard, Cyprus issue is
still their priority as they support solving it under the federation within suitable UN
parameters. On the contrary, the right-wing candidates (Ersin Tatar and Erhan Arikli)
strongly support the opening of Varosha and reject the intervention claims in the
elections. Solving of Cyprus issue within the UN parameters is not on their agenda.
More interestingly, the two right-wing candidates (Serdar Denktas and Kudret
Ozersay) are also opposed to the opening of Varosha, in this way (see Chapter 4) and
Kudret Ozersay states that the government fell apart due to the opening of Varosha.
Serdar Denktas also claims that intervention had been done so that certain candidates

are not elected (see Facebook posts).

During this election, political communication process has taken place over social
media with the changing the technologies all around the world, hence, the spectrum of

the political propaganda embraces more active social media usage in North Cyprus as
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well. In this era, social media has increased importance in politics all over the world
together with traditional media. However, traditional media still maintains its
significance in the political elections in North Cyprus. As a case study, this research
explores different views about the partially opening of Varosha, intervention, Covid-
19 pandemic, election, and Cyprus issue addressing the link between public sphere,

social capital, and social networks in North Cyprus.
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Chapter 6

CONCLUSION

This chapter presents the conclusions drawn from the current study and the research
questions are answered in line with the findings derived from Kibris newspaper,
Yenidiizen newspaper, Twitter, and Facebook posts. This chapter includes a summary
of the study, conclusions drawn from the study, and suggestions for further research,

respectively.
6.1 Summary of the Study

The study aims at understanding the political communication process for the 2020
presidential election in North Cyprus under the shadow of the Covid-19 pandemic.
This study also aims at investigating the erosion of social capital during the 2020
presidential election among Turkish Cypriots and how public sphere is formed through
the shift from conventional election campaigns to social media campaigns, particularly
over Twitter and Facebook. To evaluate this, data are collected from Kibris and
Yenidiizen newspapers from 7 March 2020 to 31 October 2020, along with posts from
Twitter and candidates’ Facebook accounts for the same duration. The collected data
are analysed with the CDA. The significance of this study is that social capital
(Putnam, 1993) has not been investigated in any of the previous presidential elections
in North Cyprus. What is more, the formation of public sphere has also not been

examined during presidential election under the light of a global health crisis.
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This study has been limited to the presidential election in North Cyprus in 2020 and it
has covered traditional media solely through two national newspapers: Kibris and
Yenidiizen. The social media platforms are also limited to Twitter and Facebook. The
study focuses on the issues related to election campaigns, the partially opening of
Varosha, intervention claims in the election, the Covid-19 pandemic, election, and the

Cyprus issue.

The most significant contribution of this study to the existing literature is the
emergence of social capital erosion among Turkish Cypriots during 2020 TRNC
presidential elections. In particular, there is no study on social capital erosion in
relation to a presidential election in North Cyprus available in the literature. This
erosion especially occurs when there is lack trust in politics and politicians but it is
also noted that it damages social networks with the impact of Covid-19. In this regard,
the political communication patterns shifted from ‘traditional’ to ‘digital’ and the
‘traditional public sphere’ to digital platforms such as Facebook and Twittersphere
where the public expresses its views in a democratic manner. To sum, the formation
of public sphere took place over social media platforms. This study suggests that the
growing awareness on the role of new (digital) media political communication in North
Cyprus during Covid-19 and the formation of the public sphere increased drastically

over social media.

This study also highlights the importance of social capital; trust and social networks
in civic engagement/political participation. Civic engagement in political life and
social life are also damaged due to both Covid-19 and unexpected events such as the
opening of Varosha and intervention claims to the elections by the current

administration in Turkey for changing the public’s idea not to vote for Mustafa Akinci
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and elect Ersin Tatar (as it is explained in Chapter 5). These events formed a fragile
situation in domestic politics and in the society in terms of social trust to the politics
and politicians. This study offers a decent area of study for the field of political

communication.
6.2 Conclusions Drawn from the Study

This section presents the conclusions drawn from the study. To this aim, the research
questions put forth in Chapter 1 are re-visited and answered through the findings of

the study.

RQ1: How did the Covid-19 pandemic alter public sphere during the presidential
election in North Cyprus, 2020?

The public sphere, as it has been put forth by Habermas, is a place to talk, discuss and
form public opinion (Habermas, 1991). Until this most recent presidential election in
North Cyprus, public sphere has been formed through face-to-face meetings in
different locations as well as crowded meetings in city/village centres. The public
sphere is, now, altered due to the Covid-19 pandemic and it has moved to social media.
Due to the Covid-19 pandemic, people experience a decrease in mobility so the
discussion of important issues take place on social media instruments, especially
Twitter and Facebook as the new public sphere. In this election, five themes are
considered as more prominent such as the partially opening of Varosha, intervention
claims in the elections, the Covid-19 pandemic, election speeches, and the Cyprus

issue.

The Covid-19 pandemic has prompted politicians and political actors to rethink their

propaganda strategies and focus on improving their presence on social media in North
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Cyprus. Technological advancements have changed the public sphere practices which
IS as important as the political matters. The formation of public sphere shifted from
coffee shops (Habermas, 1991) to social media platforms. The inner political matters
such as Varosha and intervention claims in the elections are, now, more visible during
the elections process of the 2020 presidential elections. In the 2020 presidential
elections, the candidates share their concerns, specifically about the partial opening of
Varosha, intervention claims in the elections, the Covid-19 pandemic through various
platforms and these concerns are clearly reflected in their discourse and speeches, the
President of the time, Mustafa Akinci (Yenidiizen, 06.10.20), in particular. Evidently,
he states that the partially opening of VVarosha is done without his permission and the
government has hidden the agenda from him. More significantly, Tufan Erhiirman and
Serdar Denktas also believe and declare as such that the official opening of Varosha is

performed to help Ersin Tatar gain an advantage in the election (see Chapter 5).

Ersin Tatar received the highest number of mentions on Twitter while Erhan Arikl has
the highest number of posts on Facebook followed by Ersin Tatar. When focusing on
the themes, it is worth noting that election, intervention and Varosha have received
more interesting comments on social media, particularly on Twitter. However, the
cases of Varosha and intervention claims are significant because the opening of

Varosha also resulted in the fall of the government.

Moreover, with the effects of the Covid-19 pandemic, digital technology has been
more effective for more political communication than the conventional political
campaigns of the past. This is because the Covid-19 pandemic forced the social
isolation practices and people are in need of alternative platforms to eliminate the

isolation and get actively involved in the presidential election. This gave the way to
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the emergence of a new public sphere on new media which is also known as the digital

media.

Social media provides a platform to discuss politics freely. For example, people’s
concerns are clearly visible in their tweets, especially about Varosha and intervention.
Facebook accounts of the candidates points out that they also share concerns with the

followers regarding the five themes.

The new formation of public sphere is apparent in the presidential election as each
candidate reflect their prior concerns through their Facebook posts and as a public
discourse is formed over Twitter. Interestingly, despite all the shift toward digital

media, the existence of newspapers as traditional media is still in place.

The recent formation of a new public sphere in North Cyprus is shaped with the effects
of Covid-19 causing a change in the way public sphere is established. During this
election, both the public and the candidates mostly interacted over a digital
environment creating a new public sphere. This can be referred to as the ‘new
digitalized public sphere under Covid-19 in North Cyprus’. As the 2020 presidential
election still has influence on the formation of public sphere with ever-lasting effects,
it is acknowledged that the role and significance of the 2020 presidential election is

completely different than the elections of the past.

Looking at the larger picture, the Covid-19 pandemic has affected the world in a
negative way from economic prosperity to social life, from mobility to public health.

With limited mobility due to Covid-19 and the transfer of political campaigns to social
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media, it can be argued that the public sphere is composed extensively of the social

media in the 2020 presidential elections of North Cyprus.

RQ2: How was social capital formed during the presidential election in North
Cyprus 2020?

Voter turnout in TRNC elections is high when compared with the international
standards, as is the rate of citizen participation in the political parties (Siaroff, 2000, p.
25). However, the presidential election in 2020 has drastically changed this tradition
by having the lowest turnout rate in the history of TRNC. It is mostly claimed that this
historic change is due to Covid-19; however, some people disagree such as Narin

Sefik, the Chair of the Supreme Election Council.

Such disagreements are also voiced by some of the important social and political
actors. Narin Sefik, the Chair of the Supreme Election Council gave a speech to
Yenidiizen newspaper after the election and stated that: ‘Pandemic is used to cover for
the resentful politics and politicians’. She clearly stated that Turkish Cypriots’ trust
will be eroded in this election and pandemic is not the sole reason because all the
necessary measures were taken and restrictions of safety were in place. She also draws
attention to the rate of the lowest participation: from 94.57% in 1990 to 58% in 2020.
Narin Sefik underlines that this low participation cannot only be associated with

Covid-19 and that it is also the outcome of the faulty action of the politicians.

Upon the announcement of the election results, Serdar Denktas also draws attention
that the willpower of Turkish Cypriots will erode and this is a fundamental issue for
North Cyprus. In other words, he supports the claims the intervention and that the
opening of VVarosha is turned into a tool for the election through his posts of Facebook.
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While the unexpected opening of VVarosha during this election and intervention claims
created a negative perception on social cognition (see Twitter analysis in Chapter 5),
they also greatly damaged the social capital, particularly trust and social networks. To
put it differently, this study draws centrally on the concept of social capital and trust

and social networks as the main qualities of social capital.

Critical Discourse Analysis is seen as the most appropriate methodology to help
understand the political discourse of candidates in terms of meaning behind their
words, speeches or discourses. In addition to CDA, socio-cognitive approach by Van
Dijk (1988) has also greatly contributed to the present study. VVarosha may be regarded
as a politically aimed act for the benefit of Ersin Tatar and according to the data from
Twitter, cognitive of the society is formed in the direction that the opening of Varosha

IS not an appropriate act during the elections.

It is possible to explain social capital as social trust which is essential in cooperating
for the sustainability of shared objectives. Putnam claims that when people connect
more with other people, namely through face-to-face communication within the
community, the amount of trust also increases (Putnam, 1993). Social capital erosion
has been experienced during the 2020 presidential elections as a result of various
factors. Inthis regard, the turnout rate in the election is a significant indicator of social

capital erosion during the 2020 presidential election.

The first signalling factor for the erosion of social capital is the patterns of turnout rate
in the election which is 58.22% in the first round and 67.29% in the second round
making 2020 presidential elections the election with the lowest turnout in the history
of North Cyprus. The presidential election process (2020) is crucial in grasping the
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social capital erosion among Turkish Cypriots and the most basic indicator of this is
the low participation in the election as 58.22% in the first round and 67.29% in the

second round.

The second factor signalling social capital erosion is the results yielded after the
analysis of Twitter data. The public discourse on Twitter reveals a cognition that
Turkey intervened with the elections to help Ersin Tatar win. The public indicates its
clear belief through their tweets. In other words, the data from Twitter, through the
comments, shows that the public discourse is on intervention and this made the Turkish

Cypriot community question their trust in the politicians.

In this election, this turnout ratio is the lowest of all the presidential elections in the
political history of North Cyprus (Yenidiizen, 13.11.2020). The comparison with the
previous election shows that the participation was 62.34% in 2015 and that election
was accepted the lowest participation until that day. In this respect, the public
participation ratio in the presidential elections was 76.37% in 2010 whereas, in the
2005 election, it was 69.58%. In 2000, the public participation in the presidential
election was 81.2%, and this ratio was 85.13% in the presidential election in 1995.
Most importantly, the highest rate of participation in the elections in the history of
North Cyprus was 93.48% in 1990 elections. Five years before that, the participation

rate was 85.7% in the 1985 election. (Yenidiizen, 13.11.2020).

By looking at the given turnout rates, it can be argued that, the public shows a gradually
reduced tendency to participate, the reason for this can be claimed as the decreased

trust in the politicians, increased social capital erosion, and the preservation of the
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status quo of the unsolved Cyprus issue along with increasing number of economic

problems.

The reason for low participation may bound up with the Covid-19 pandemic, and it is,
undoubtedly, an important factor but the discourse on intervention and even Mustafa
Akiner’s claims of receiving threats have affected the mind set of Turkish Cypriots
and cause a fragile state in terms of internal politics and politicians. The candidates
Mustafa Akinci, Tufan Erhiirman, and Serdar Denktas especially highlight the
concepts of ‘will’, ‘independence’, ‘trust’, ‘true’. In light of these, it is true that trust
within society helps to improve political progress and economic development (Putnam
2000). However, what has been experienced during this election damaged the notion

of trust in politicians in North Cyprus.

Citizen participation is seen as a necessary prerequisite for a cohesive society and a
way to reduce social exclusion (Barnes, 1999, p.61). Public authorities try to legitimate
their actions by more direct presence within their public and by setting more direct and
dynamic mechanisms of accountability (Barnes, 1999, p.61). During this election
period, citizen participation decreased which harmed democracy, and caused the
destruction of civic engagement. From this perspective, 2020 presidential election has
been an election during which social capital erosion is largely felt, and where Mustafa
Akinct and Tufan Erhiirman made efforts to create an atmosphere of peace and
stability based on cooperation and solidarity within Turkish Cypriots. It is obvious that
there was low participation to the 2020 presidential election due to the mistrust in
politicians and it is the most evident outcome of the social capital erosion between the

society and politicians.
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According to the study titled ‘North Cyprus Corruption Barometer, 2021’ (Sonan and
Gokeekus, 2022), the trust of Turkish Cypriots in politicians is decreasing. As the
mistrust of the Turkish Cypriot community in its politicians reached a striking and
questionable level, the most important factor here is the need to re-establish the trust
bond between the community and the politicians. From this perspective, the formation
of a new social capital may be an important driving force for gaining the trust in
politics. The most important factor trust relies on is the cooperation and solidarity with

the voters.

In a nutshell, as a result of the findings of the study, the following conceptual model
is designed. All factors related to the presidential election during the Covid 19
pandemic, such as social capital, public sphere, socio-cognitive analysis, traditional

and social media have an impact on people’s choice.

Table 8: Conceptual research model of this study
Conceptual Research Model

Covid-19 pandemic Social media
Social capital \ People’s Choice
Public Sphere —»

Socio-cognitive analysis
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RQ3: Which topics are mostly used by the candidates in their political campaigns
during the Covid-19 pandemic?

Public discourse is a means for the social reproduction of power. To this aim,
politicians may exercise their political power through public discourse and have a
chance to confirm and reproduce their political power through public discourse (Van
Dijk, 2006, p.362). The discourse used in this election are considered to be noteworthy
because each candidate’s concerns were different. Ersin Tatar exhibits an attitude that
supported Turkey’s preferences, always stressing that we can continue down this path
together and highlighting Turkey’s financial support during the Covid-19 pandemic.
His slogans mostly focus on owning the future referred to as the need for a striking
change in sensitive issues such as Varosha, the two-state solution suggestion, and
complete independence from South Cyprus. Additionally, Ersin Tatar argues that the
last five years have been wasted because the Turkish Cypriot community has not
gained anything in Crans Montana with Mustafa Akinci, the President at the time.
More interestingly, Ersin Tatar earns the full support of the current administration in
Turkey during the election process and the declaration of the opening of VVarosha took
place in Ankara together with Recep Tayyip Erdogan (President of the Republic of

Turkey).

On the contrary, Mustafa Akinci declares his views about the intervention done by the
current administration of Turkey in order for him not to be elected and claims that he
even received threats urging him not to participate as a candidate in the election (see
Facebook posts in Chapter 5). Also, he supports negotiations with South Cyprus within
the framework of the UN parameters such as a bi-zonal and bi-communal federal
solution for the Cyprus issue. Mustafa Akinci argues that the opening of Varosha is a

real political mistake and as the President of the time, he has not been informed on the
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matter by the government. On a different note, Tufan Erhiirman states his opposition
to all kinds of interventions despite their source of origin. Erhan Arikli, on the other
hand, uses a discourse that supports the ideas of Ersin Tatar regarding both Varosha
and the non-existence of any kind of intervention in the elections. As the coalition
partner in the government at the time, Kudret Ozersay also criticises the partial opening
of Varosha and clearly argues that Ersin Tatar as the other partner of the coalition
government provided no information for him, so the government fell apart because of
Ersin Tatar’s initiatives for the opening of Varosha. Finally, Serdar Denktas supports
the claims of interventions and considers the opening of VVarosha as an election tool to
benefit Ersin Tatar. During this election, the discourse is mainly composed of Varosha,
intervention, and reduced trust in politicians as it is clearly seen from the turnout ratio

and the Covid-19 pandemic.

On top of that, each candidate’s election slogan is also presented in Table 9 below.
The evaluation of the slogan used by each candidate is significant in terms of
identifying their priorities and concerns. In this regard, Ersin Tatar offers a promise
for a new future, depicts the five years with Mustafa Akinci as a waste of time and
argues that he should be elected in order to avoid more waste of time. Mustafa Akinci,
on the other hand, presents his confidence in and anticipation from the Turkish Cypriot
community with the themes of ‘Not obedience, Freedom” and ‘will’. As for Kudret
Ozersay, he emphasizes that he is with the society with the slogan ‘We will succeed
together’. Erhan Arikli, with his claims of re-establishing TRNC, suggests that the
current situation is not right and that he would overcome all the problems. Pointing
out that ‘he is the right decision’, Tufan Erhiirman put himself to the forefront as the
ideal candidate. Lastly, Serdar Denktas asked for votes from the public by promising

that he could solve all the problems.
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While Covid-19 was the most prominent discourse during the election period, Cyprus
issue was the least prominent. Also, the most influential events are, undoubtedly, the
opening of Varosha and claims about the election of Ersin Tatar by Turkey through

interventions to the elections.

In summary, as it has been indicated by the data in Table 7, the influence of slogans
also shows each candidate’s view regarding the five themes (see Table 9). Ersin Tatar’s
discourse on the opening of Varosha is depicted as a true decision and a new future.
On the contrary, Mustafa Akinci focuses on the concept of ‘not obedience, freedom’.
While Kudret Ozersay has not used a clear slogan that was recalled in the minds of the
citizens; Erhan Arikli focuses on TRNC and its homeland as the island of Cyprus
highlighting his nationalistic view. Tufan Erhiirman’s slogan is based on the concepts
such as peace and friendliness and the true decision is to elect him. Lastly, Serdar

Denktag focuses on new times and gives signals for changes if he is to win this election.

Table 9: The most used slogans by the candidates during the election campaigns

Propaganda | Propaganda Propaganda | Propagand | Propag
Slogan Slogan Slogan a Slogan anda
Slogan
Ersin Vote and | We are walking | We will not | Right A new
Tatar | Own Your |to the new |lose 5 more | decision, Presiden
Future future,  Right | years open t, A new
(Oyunu decision s Varosha future
Kullan, Ersin Tatar (5 yil daha (Yeni
Gelecegine _ _ Kaybetmeye (Dogru Bir
Sahip Cik) (Yeni Bir | cegiz) karar, cumhur
Gelecege Maras’1 bagkani,
Yirtyoruz, agar) Yeni Bir
Dogru Karar Gelecek
Ersin Tatar) )
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Mustafa | Not Our common | The Answer
Akmer | obedience, power is will is Akinci
Freedoom
(Biat Degil (Ortak (Cevap
Ozgiirliik ) Giicimiinz olan | Akinct)
Irademiz)
Kudret | We will | Our decision is
Ozersay | succeed surely, Kudret
together Ozersay
(Birlikte (Kararimiz
Basaracagiz) | Elbet ~ Kudret
Ozersay)
Erhan | We will re- | Our love and
Ankl | establish the | our case is for
TRNC Cyprus
(KKTC’yi1 (Sevdamiz da
yeniden Davamizda
kuracag1z) Kibris)
Tufan The  True | We will win
Erhiirm | Choice is | together  for
an Tufan friendliness and
Erhiirman Peace
(Dogrusu (Dostluk  ve
Tufan Baris I¢in
Erhiirman) Birlikte
Kazanacagiz)
Serdar | If it is to be | New era with
Denktas | solved, only | Serdar

Serdar can do
it

(Cozerse
Serdar ¢ozer)

(Serdar’la yeni
zamanlar)
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RQ4: What are the candidates’ points of view towards the Cyprus issue?

This data is derived from their Facebook posts, Twitter mentions and their speeches
publicised in the newspapers. Ersin Tatar is known for his nationalistic stance and
always declares his views as supporting the two-state solution; in other words, he
supports the existence of TRNC in the international arena. Ersin Tatar advocates going
along with Turkey to the negotiations and taking its support in the Cyprus-solution
process. Mustafa Akinci always claims that his perspective towards the Cyprus issue
as the reunification of Cyprus under a federation in line with the UN parameters. His
discourse is also composed of opposition to the current regime in Turkey especially
regarding their stance about the Cyprus issue. On the other hand, Kudret Ozersay’s
stance is to support the existence of TRNC by using the flag of TRNC in most of his
Facebook posts. Then, again, Erhan Arikli also supports the existence of TRNC
whereas Tufan Erhiirman advocates a federal solution on the island. As for Serdar
Denktas, while emphasizing his faith in the conservation of TRNC’s existence, he also
signals that he is not against the discussion of a different process, especially through

his recent slogans and Facebook posts.

However, alongside this, Cyprus issue has been less prominent in the discourse of each
candidate compared to the other themes and in this election, Cyprus issue was
relatively in the background considering previous years. This is believed to be due to
Covid-19 pandemic, Varosha and claims of intervention received more attention by

both the media and the public.
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RQ5: Which discourse topics became more apparent in traditional media (Kibris
and Yenidiizen?

Throughout this election process, the Cyprus issue remained less visible due to Covid-
19. However, matters such as intervention in the elections, political communication
process of specific candidates and Varosha has been more visible in both Kibris and
Yenidiizen newspapers. According to HaberKibris, the Cyprus solution issue has not
been mentioned more in this election compared to the previous elections, however, the
duty of the President associated with negotiations for Cyprus, and the study results
shows that the finding solution to Cyprus problem did not have wide coverage during
the election process.!! Our findings suggest that newspaper headlines offer a static
representation of the Cyprus issue in line with their ideological beliefs. Kibris
newspaper confirms the status quo of Cyprus that may continue whereas Yenidiizen
newspaper focuses on the negative aspects of the government’s acts of that time such
as the partial opening of Varosha, the Covid-19 measures, economic package aid for

Covid-19 aid and its coverage does not welcome the discourse of government.

However, the depictions in Kibris newspaper have been in support of the partial
opening of Varosha whereas Yenidiizen newspaper immensely criticises the act. The
management process of Covid-19 by the government is also not welcomed in the
content of Yenidiizen. On the contrary, Kibris newspaper does not offer a highly
critical discourse unlike Yenidiizen. More interestingly, the intervention claims do not

take any part in Kibris newspaper, however, Kibris solely uses Ersin Tatar’s speech

1 https://haberkibris.com/11-aday-propaganda-sureci-icin-calismalarini-surduruyor-
1232-2020-09-20.html
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that the intervention claims upset him more than Mustafa Akinci’s discourse about the

intervention claims.

When the ratio of coverage is considered, a significant difference is observed in two
newspapers. Kibris newspaper prominently and consistently uses Ersin Tatar’s
speeches and claims. More importantly, Kibris newspaper depicts a picture attempting
to create a sense that the partial opening of VVarosha is a normal act and a necessity for
the benefit of Turkish Cypriots. On the other hand, Yenidiizen newspaper is shaped
more prominently with the intervention claims in the elections and the criticisms
regarding the partial opening of Varosha. The themes that were covered the most by

both newspapers is Covid-19.

The discourse of Mustafa Akinci starts to become more apparent concerning
intervention and Varosha in September and October 2020. He openly says that there
is a real intervention for him not to be elected by the current administration of the
Republic of Turkey. His argument is supported by the slogan ‘Biat Degil Ozgiirliik’
translating into ‘Not obedience, freedom’. Within this speech, the independence and

re-unification of Cyprus to form a ‘federation’ is emphasized.

The other crucial point is that the partially opening of VVarosha became a real crisis
between Prime Minister Ersin Tatar, the government, and President Mustafa Akinci.
Akinct declared that “‘I have not received any information about the opening of
Varosha, no one informed me’’ (see Chapter 5) and this is seen as another argument
supporting Mustafa Akinci’s claims about intervention and the current administration
of Turkey having a negative attitude towards him. He explicitly argues that this
election has not taken place under fair conditions and this intervention causes the
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prohibition of the negotiations for Cyprus solution in the sense of federation in April

2021 in Geneva.

This election has a critical place in the political history of North Cyprus as it was
challenged with claims that had never been voiced so obviously in North Cyprus by
the competing candidates. There have been significant events during the political
communication process of the 2020 presidential election. One of such events is the
opening of Varosha for public visiting 3 days prior (08.10.20) to the election
(11.10.2020). Also, this election is also the first election to be postponed due to a global
health crisis, the Covid-19 pandemic. Moreover, candidates’ discourse is also noted to
be strong and explicit with claims about interventions and holding bias. All these

factors are crucial in understanding power relations (Van Dijk, 1995) within a country.

Kibris newspaper points out that to the broader impact of the formation of public
opinion about Varosha is that it is considered as the right act by the government and
intervention claims are not reflecting the truth. Kibris newspaper also exhibits a
supportive manner about Varosha and intervention claims as a right-wing/mainstream
newspaper. Yenidiizen newspaper draws attention by mostly criticising the opening of
Varosha as well as the intervention in the elections by the current administration in

Turkey.

In sum, both newspapers follow the news flow that is parallel to their ideological
backgrounds. Kibris newspaper mostly put right-wing candidates, especially Ersin
Tatar to the forefront in line with its own right-wing view. To this aim, it supports the
two-state solution regarding for the solution of the Cyprus issue. In contrast,
Yenidiizen newspaper continues from a left-wing view and reflects its stance against
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all kinds of intervention through its news content. It emphasises the support for a bi-
zonal and bi-communal federal solution in line with the UN parameters to solve the

Cyprus issue.

RQ6: Which discourse topics became more apparent in new (social) media
(Twitter and Facebook)?

The candidates attempt to influence their voters more by using social media accounts
and mass media tools compared to visiting voters, having meetings, convoys and
engaging in face-to-face communication. In this election, each candidate gave
speeches on BRT radio and TV in addition to private radio and TV corporations, online
TV, websites, newspapers, and agents due to the Covid-19 pandemic. The
advertisements of the candidates are also seen in newspapers, radio, on TV, websites,
social media as well as posters on the billboards and panes at the bus stops to draw
attention as propaganda tools for the presidential candidates at pre-determined

locations by the Supreme Election Council.*?

Social media give public the opportunity to talk and discuss the presidential election
and the discourse content composed of common interest on social media. The digital
media offers a new form of connective action (Pond and Lewis, 2017, p. 213) during
the 2020 presidential election in North Cyprus. This function of social media became
more distinct due to Covid-19 limitations and precautions for politicians/candidates.
The Covid-19 pandemic has a limiting impact on conventional propaganda strategies

such as go-to meetings in the arena, meeting with local people, and attending convoys

12 https://haberkibris.com/11-aday-propaganda-sureci-icin-calismalarini-surduruyor-
1232-2020-09-20.html
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that were previously common in North Cyprus. The major reason for the increased use

of social media as a platform of political propaganda is Covid-19.

The presence of candidates on social media has substantially increased and the
discussion of topics, problems, and propaganda shifted mostly to social media. The
public sphere emerged within technology, particularly, social media namely, Twitter
and Facebook during the 2020 presidential election in North Cyprus (see Table 4,

Table 5 and Table 6).

The flow of information by the public also took place on social media especially on
Twitter regarding issues such as the partial opening of Varosha, and the criticisms
about the intervention claims (see Chapter 5). On Facebook, candidates commonly
posted about their election campaign propagandas by sharing their election slogans
and photos with the public, discourse about specific matters such as Cyprus issue,

intervention, Varosha and the Covid-19 pandemic.

As Covid-19 pandemic is one of the most trending topics on social media, the posts
mostly include how the Covid-19 process has been managed, the medical aids from
Turkey, number of cases and deaths (see Twitter analysis in Chapter 5). On the other
hand, reopening of Varosha and intervention claims are also topics criticised by the

public (see Twitter analysis in Chapter 5).

According to the Table 6 formed after analysing the posts on candidates’ personal
Facebook accounts, the topics covered the most by the candidates are photos regarding
the election, election propaganda and promises, slogans and Covid-19. To sum up,

Covid-19 and candidates’ election campaigns had a great place on social media.
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RQ7: What topics were put forth by the candidates about the partially opening
of VVarosha?

Varosha city has been a handicap for many years but after the declaration on the
opening of Varosha by the initiatives of the Prime Minister Ersin Tatar at the time
together with the President of Turkey Recep Tayyip Erdogan in Ankara, it has caused
shockwaves within certain sides in the government and other political actors,
especially the coalition partner of the government Kudret Ozersay, President Mustafa
Akinc at the time, the main opposition party leader Tufan Erhiirman (CTP) and other

political leaders such as TDP leader Cemal Ozyigit.

Ersin Tatar has been the main actor during the process of opening Varosha and even
government partner Vice-Chair of Prime Minister Kudret Ozersay has declared that he
was not informed in any way about the opening of VVarosha so he ended his partnership
within the coalition government on 07 October 2020. According to the newspapers,
this development has been welcome by Ersin Tatar who is the Prime Minister at the
time (Yenidiizen and Kibris newspaper). More importantly, Ersin Tatar flew to
Ankara, the capital city of the Republic of Turkey, 3 days before the opening of
Varosha, and he declared the opening of Varosha in Ankara together with Recep
Tayyip Erdogan. This attitude has received both criticism and praise but Yenidiizen
makes use of a very critical headline as ‘Varosha is in the Ballot Box’ (Maras se¢im
sandiginda) covering almost the whole of the first page on 8 October 2020. In contrast,
Kibris newspaper makes use of a neutral headline as ‘Varosha beach is being opened’

(Maras sahili aciliyor) on 07 October 2020.

The partial opening of VVarosha causes the coalition government between UBP and HP

to collapse. Once split to two sides as supporters and non-supporters, the supporting
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sides are composed of Ersin Tatar, the Prime Minister of the time and Erhan Arikl.
The non-supporters of the opening of Varosha include Mustafa Akinci, the President
of the time, Tufan Erhiirman, and also Serdar Denktas, however, Kudret Ozersay’s
stance is not explicit. He advocates the opening of Varosha with some arrangements
planned before the opening; however, once Ersin Tatar, as one of the coalition partners,
has officially announced the opening of Varosha, Kudret Ozersay has stated that he

has no knowledge of the event and resigned from the coalition government.

The opening of Varosha for public visiting has been reflected as if it is being
completely open for settlement. However, only a part of Varosha’s beachline is opened
for the public. It is an issue to be discussed whether the opening of Varosha is to be

considered as misinforming the public as not all details are given to the press.

In summary, the review of each candidate’s perspective on these 5 themes, it is noted
that each candidate delivers the message that he is on the same path that is parallel to
his own ideology and tries to earn some votes. While Ersin Tatar and Erhan Arikli are
the biggest supporters for the process of the partial opening of Varosha, they both
argue in their discourse that this is for the benefit of the Turkish Cypriot community
in terms of both the economy and social relations. On the other hand, Mustafa Akinci
and Tufan Erhiirman who criticized the partial opening of Varosha which took place
only five days prior to the presidential election claim that the democratic values of the
Turkish Cypriot community are being violated. Serdar Denktas depicts that he shares
the same view with Tufan Erhiirman and Mustafa Akinci and highlights that this action
is not deemed appropriate by the society. Although Kudret Ozersay is not completely

against the opening of Varosha, he has not approved of the way it is done. Kudret
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Ozersay, the coalition partner with Ersin Tatar, also uses a discourse criticising Ersin

Tatar for this initiative which was not shared by him.

In relation to the claims of intervention, Mustafa Akinci uses a discourse arguing that
the current government in Turkey intervened with the elections so Mustafa Akinci will
not be elected and that he has full confidence in the Turkish Cypriot community in
showing their full reaction. In other words, Mustafa Akinci gives importance to his
dialogue with the public and to his social network. Tufan Erhiirman, instead of
discourse on the intervention to the election could be from Turkey, he says that no
intervention could be considered as acceptable no matter where they come from. As a
reaction to the claims of intervention, Serdar Denktas shares a photo, from Ozgiir
Gazete, of the news on his account, from Ozgiir Gazete, about Tatar regularly meeting
with representatives from Turkey and shows to his voters how intervention exists. On
the other hand, Ersin Tatar and Erhan Arikli represent a completely different attitude
and that Turkey would never do such a thing and even the rumours of such an action

is discomforting.

In relation to the discourse on Covid-19, all candidates deliver messages of surviving
the pandemic as the society and leave Covid-19 in the past successfully. These positive
messages remind people to use masks and call them to be even more cautious than
before. Additionally, Erhan Arikli, Serdar Denktas and Tufan Erhiirman publish

discourse that mostly criticises the Tatar-Ozersay coalition government.

During the election campaigns, Ersin Tatar exhibits a more aggressive political
communication process compared to the other candidates. In doing this, he included
both face-to-dace meeting which we refer to as conventional and shared regular posts
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on Facebook to become more visible. Additionally, he gives names in his Facebook
posts in order to use Mustafa Akinci’s name in a critical manner. Mustafa Akinci, on
the other hand, pursues his political discourse mostly over the Turkish Cypriot
community and highlights his confidence in the citizens. Compared to the other
candidates, Kudret Ozersay’s political communication process was not very evident in
both social media, newspaper news and slogans so it is possible to say that he conducts
a very effective political communication method. In contrast, Erhan Arikli follows a
more aggressive political communication policy. In doing so, he uses a critical
language against other candidates making his aggressive approach more obvious. As
for Tufan Erhiirman, he mostly puts concepts of Turkish Cypriot community,
democracy and will power to the forefront in order to highlight the importance he gives
to the Turkish Cypriot community. Lastly, similar to Mustafa Akinci1 and Tufan
Erhiirman, Serdar Denktas also uses a discourse that puts the Turkish Cypriot

community and its future in the spotlight.

As for Cyprus issue, while Mustafa Akinct and Tufan Erhlirman are both suggesting a
federation-based solution, Ersin Tatar and Erhan Arikli emphasize their faiths in the
existence of TRNC and a two-state solution. Serdar Denktas also expresses his view
on this matter by suggesting a two-state solution. Lastly, Kudret Ozersay emphasizes
his faith in the existence of TRNC and discussing other alternatives based on

international law and dialogue.
6.3 Suggestions for Further Research

This study differs from the past research carried out previously on the use of social
media due to the large sample of data it uses. The present study opens pathways to new

discussions about the effects of new (digital) media’s existence during the pandemic
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and changes in the formation of the public sphere within political communication. In

this regard, the establishment of social capital is highly important in societies.

However, further research is needed to identify the domestic and international political
conditions, particularly the perspectives of guarantor countries regarding each theme.
More importantly, Manuel Castells’s concept of Social Movements (2012) can be
examined together with the ‘Not Obedience, Freedom’ movement that originated in
this election. Manuel Castells is an important scholar in the field of Communication
and Media Studies, concentrating especially on the relationship between media and
politics. His view about social movements is crucial and for further research, ‘Biat
Degil Ozgiirliik’ (Not obedience, freedom) demonstrations can be studied in the sense
of social movement in North Cyprus starting over social media and shifted to streets

as public demonstrations.

Parallel to this, Manuel Castells’ idea on ‘Social Networks’ has been considered in the
sense of understanding the role of media in politics. This is because Castells (2000)
argues that nearly in all countries, media has become the platform for politics
advocating that the emergence of ‘information society’ is born with the changing
relationship between capitalism, the state, and new social movements (Castells, 1996).
From this perspective, Covid-19 prevented the holding of meetings as political
campaigns whereas the new media emerged as a more effective tool for
communication for electoral campaign purposes. Future studies can concentrate on the
‘Not Obedience, Freedom’ formation originating as the society’s reaction by
considering the different country’s studies on Manuel Castells’s social movements and

comparing studies in the world.
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Table 10: The analysis of the news about Varosha in Kibris and Yenidiizen newspapers

Haber
HNewspaper Month Frequency Percent Valid Percent Cupnilative
Percent
100 Misig 99 3 100.0
200 Miming 99 30 100.0
300 Miming 99 3l 100.0
400 Miming 99 3 100.0
500 Miming 99 3l 100.0
1 32 504 S04
Valid 1 32 500 100.0
.00 Teml 2 63 100.0
Misming 99 ! 235
Total 3l 100.0
700 Misimg 99 k4] 100.0
Eibvs, 1 32 125 125
1 32 123 250
1 32 123 375
1 32 123 500
1 32 123 6135
Valid 1 £ 115 750
1 32 113 873
1 32 123 100.0
Total 8 258 100.0
Miming 99 7 742
Total 3l 100.0
Valid 1 £0 100.0 100.0
100 Mising 99 4 6.0
Total 3 100.0
200 Miming 99 30 100.0
300 Miming 99 3l 100.0
o 400 Miming 99 3 100.0
e 500 Miming 99 3l 100.0
Valid 1 32 100.0 100.0
600 Miming 99 3 968
Total 3l 100.0
L. Valid 1 33 100.0 100.0
o Miming 39 b %67
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Table 11: The analysis

of the news about

intervention in

Kibris and Yenidiizen

newspapers
Haberz
Newspaper: Months Frequency= | Percent™ Valid-Percentx Cumulative-
Percent
1002 Missingz 0= 25m 100.0= = =
2002 Missingz 99z 30z 100.0= = =
3002 Missings  99% 31z 100.0= H H
4002 Missingz 99z 30z 100.0= = =
5008 Missingz 99 31 100.0= = =
Kibris= o - -
600z  Missings  99a 31z 100.0=
7.002  Missingz 0= 30z 100.0= = =
Validz = 1z 32u 1000 10002
8.002  Missings 99= 30 968 H H
Total= 31z 100.0=
1002 Missings 90 252 100.0= a
2002 Missings 90z 302 100.0= H H
Yeniduzes - . .
3002 Missings 99 31z 100.0=
400 Missingz 90z 302 100.0= = =
5002 Missings  99= 31z 100.0= H H
6.00=  Missingz 99z 31z 100.0= = =
Yeniduzens 7002 Missings 90z 30z 100,02 o =
o 1z 32m 1255 1252
= 1= 32m 1255 25.0m
oo Vaige | C 1z 32z 1252 37.5m
= 1= 32m 1255 50.0:
o 1z 32z 1252 62,52
= 1= 32z 1252 750
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Table 12: The analysis of the

newspapers
Haberz
HMewszpapsrs hlomtie Frequencyo Percemo Walkid-
Percents
= 1= 4.0 5
=] 1= 4.0 5.
= 1= 4.0= 3.
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Table 13: The analysis of the news about the

Election in Kibris and Yenidiizen

newspapers
Hahers
Tewspapsrs Mlorrthes Frequencys Percenss “alid Percents Cuemali
Parcami
“alids 1= .02 1000 1000
1.00= Missinge  90= 24 D60 - -
Totalks 25 10005 |~ =~
2.0 Missingz 90w 3 10005 |~ =~
“alids = 1= 3.0 1000 1000
3.0 Missinge  90= 30m 6.3 - -
Totalks AT 10005 |~ =~
= 1= 33 S0 0.0
“alids = 1= 33m 500 1000
4,00 Totals el 5.7 1000 -
Missingz 90w et 23 3= |~ =~
Totalks 3 10005 |~ =~
5,00 Missinge  O0s Il= 100.0= - -
“alids = 1= 3.0 1000 1000
] 6005  Missinz=  96= 30s 96.8= = [~
Bhes Totals Il= 100.0= - -
[=: 1= 33 16.7= 16.7=
a 1= 33 16.7= 333=
= 1= 33m 16.7m 0.0
Walicks = 1= 33 16,7 6T
7.0 = 1= 33 16,7 23 3=
a 1= 33 16.7= 100.0=
Totals L 200 1000 -
Missingz 90w Tz B0 |~ =~
Totalks 3 10005 |~ =~
= 1= 3.0 5T 5.7
=} 1= 3a T 13.3=
B.OD= Walicks = 1= 3 T T 200
=] 1= 3 g T 26T
=} 1= 3a T 333=
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Table 14: The analysis of the news about Cyprus issue

in Kibris and Yenidizen

newspapers
Habers
HMewzpapsrs hlomtie Freguencys Percanss %alid-Percests Cummalagis
Percenss
1.00= Missings 90 25 100.05= = =
2.0 Missinss  96= L 1000 |~ =
) 300  Missings 90 3l 100.0= = I~

Eihees 4.0 Missinss  96= L 1000 |~ =
5.00= Missings 90 31z 100.0= = =
&.00 “alids = 1= 3.2m 100.0= 10005

355




7.00=

B.00=

1.00=

2,00
3.00=
4.00=
5.00=
.00
700

B.O0=

Mliszingo
Totals

Walig=

Mliszmgs
Totals

Walig=

Mliszingo
Totalks

Walig=

Misaings
Totalz

Mlizzimgzs
Mliszinzs
Mlizzimgzs
Mhliszinzs
Mlizzimgzs
Mhliszinzs

Walid=

Mlizzimgzs
Totals

23

6.8
100.05
33
33
33
100
0.0
100.05
3
ik
3
ik
3
ik
1642
B0.6
100.:0=
4.0=
4.0
8.0=
9T 0=
1000
100.0=
1000
100.0=
1000
100.0=
1000
3
32
3

9. 7=
90.3=
100,05

3332
33.3=
3332
100.0=

16.7=
16.7=
16.7=
16.7=
16.7=
16.7=
100.0=

50.0=
30,02
1000

B [ 2 3 f3 &2

333=
33.3=
333=
100.0=

33.3=
§6.7=
100.0=

16.7=
33.3=
50.0=
§6.7=
B3.3=
100.0=

50.00
100.0=

333g
§6. 7=
100.0=

356





